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SREE SARASWATHI THYAGARAJA COLLEGE [AUTONOMOUS], Pollachi
M.Com (IB) Degree Program PEO, PO and PSO

PROGRAM EDUCATIONAL OBJECTIVES (PEOs)

Within a few ycars of obtaining PG degree in Commerce (International Business), the
student will be able to

PEO1: Analyze social and environmental aspects with professional values, ethics and equity
to transfer the knowledge, skills and expertise to the community.

PEO2: Involve in lifelong learning to adapt to educational needs in a changing world for
maintaining competency and contribute to the advancement of knowledge in a multi-
disciplinary environment

PEO3: Exercising professional skills, values, team spirit and leadership traits along with
domain knowledge to succeed the challenges in profession and industry

PEO4: Integrating critical thinking, analytical decision making to become a globally
competent entrepreneur in the field of Commerce and International business
PROGRAMME OUTCOMES (POs)

The students at the completion of the programme will be able to

PO1: Demonstrate professionally with social, cultural and ethical responsibility as an

individual as well as in multifaceted teams with positive attitude

PO2: Analyse rational thinking in the core functional areas of business and the ability to take

decisions with a holistic perspective.
PO3: Apply the knowledge gained during the course of the program to solve the real time

problems in imports and exports
PO4: Ability to design systems in the domain knowledge and specialization in interpersonal

and entrepreneurial skills for national development .
<@

PO5: Apply critical and analytical research skills to cvalu;clté the real time problems in the

specialized field of study



FIC OUTCOMES (P'SOs)

R()GR:\MME SPECI
programme, the students will be able to

lI
At the completion of the

sol: Apply the knowledge gained during the course of the program 1o identify
P ¢ ) |

blems to meet the core competency with continugysg Upgra

and solve real life pro o

= their proficiency with ti ili
pSO2: Leamers will be able to prove their p y 1e ability to engage in eXpor

trade

pPSO3: Communicate effectively in commercial operations with professionalis, ot
. e

<ociety at large by adopting modern tools

pSO4: Possess wide spectrum of analytical skills in the areas of internationa| b
Commerce and Industry.
pSOs3: Comprehend the latest concepts and application of knowledge and skills i

international business operations in the areas related to finance, marketing, HR ogistic &
> ic

supply chain, research and entrepreneurship.

Mapping the Programime Outcomes with Programme Educational Objectives

POs/PEOs PEO1 PEO2 PEO3 PEO4 |
POl S S S M
PO2 S S S S
PO3 M S M s |
PO4 S S S S
POS M S M S

S- Strong; L- Low; M-Medium

Mapping the Programme Specific Qutcomes with Programme Educational Objective:

POS/PEOs | PEOI PEO2 PEO3 PEO4

PSOI S S S M

S S S M

M M S S

™ M S S

s S S S

Lo{v; M-Medium
5



Curriculum Framework under Choice Based Credit System (CBCS) and Syllabus for
Outcome Based Education (OBE) in Master of Commerce (International Business)
degree program for the students admitted from the academic year 2022-23 onwards

The CBCS provides a cafeteria type approach in which students can choose courses of their
choice from a list of electives and Inter Departmental courses and acquire more than the
required credits and adopt an interdisciplinary approach to learning. The Choice Based
Credit System (CBCS) preserves the identity, autonomy and uniqueness of every
programme and at.the same time student centric in curriculum designing and skill
imparting.

The Department of PG Commerce (International Business) allows enhanced academic
mobility and enriched employability for the students. The Curriculum with CBCS helps the
students to experience their choice of course and credits for their horizontal mobility.

Outcome Based Education:
“Outcome-Based Education” (OBE) is considered as a student-centered instruction model

that focuses on measuring student performance through outcomes. Outcomes ‘include
knowledge, skills and attitudes. In the OBE model, the required knowledge and skill sets
for a particular degree is predetermined and the students are evaluated for all the required
parameters (Outcomes) during the course of the program.

For M.Com (International Business) programme, a student must earn 90 credits as
mentioned in the below table.

Summary of Courses Pattern and Credit Distribution in Choice Based Credit System

Part | Curriculum Structure No. of Courses Credits to be earn

Core Courses

Elective

111 A. Finance

B. Marketing

C. Logistics

D. International HR

Total

Interdepartmental courses

Extra Credit Courses

Massive open online courses

Total

L)



N

part — 111 Courses: A set of courses that includes Core courses (Th
eOI'): &
PraCllca“

Electives. Inter Dcpartmental Course, Mini Project, Internship and Main p
roject

l]] th

e

major field of study.

Inter Dcpnrtmcmal Courses (IDC): A set of IDC Courses are offered by PG D
Ntg

such as Social work. English, Mathematics, Commerce and Commerce with |
1 ntern f

- ﬂllon
a

Business during Il and 11l Semesters. The students can choose the [DC courses of
choice from the list of IDC Courses offered by various Departments. their
Massive Open Online Courses (MOOC): As per UGC guidelines, the studengs |,

encouraged to enroll themselves in the MOOC provided by various portals SUCh

SWAYAM. NPTEL Course era, etc. These courses are to be completed by the studemS of
\.Com (International Business) Programme admitted in 2021 -2022 ip II, 11 apq v
semesters. Every student has to complete 2 MOOC and earn 4 credits (2 credits Ber
course) to become eligible for the award of degree. The institute will transfer 2 creqj per |
\OOC Course earned through any one of the online portal such as SWAYAM/ NPTEL,
Course Era/etc.on receipt of MOOCs completion certificate and it shall incorporate the

ark sheet of the student as extra credit courses.
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Comm
" Q.No. | Semester

unon courses for M.Com/M.Com (1B)

Course Code

Course Name

anis

pvr
liong| Behavi()u
r

Customs Duty & Goods and Service Tax ,
Business Research Methods

e "—":““5 OMCMICIO | Management Concept and Org
l 1 2OMCMIC20 | Marketing Management
— 1l 22MCM2C10
:1 1l 22MCM2C20
5 11 22MMA3CI0
6 1l 22MIB4C20

Common courses for M.Com/M.Com (IB) /MBA

tion Research fi \
Opera l.on s or Business Managers
Strategic Management \

}'_5“\‘0 |Semester
| {

|
\

Course Code

Course Name

\

! Common course

Management Concepts and m i

BEhavioUr

nent &

International Financial Management\
International Marketing Management\ i

| v | 1 22MCMIC10

12 ] Il 22MCM2EAOQ | Security Analysis and Portfolio Manage;
'I 3 ! 1l 22MCM2EBO | Brand Management

| 4 i 22MCM3EA0

I 5 v 22MCMA4EBO

; 6 IV 22MIB4EAQ Supply Chain Management

22MIB4C20

Strategic Management

Insurance and Risk Management

BCS)

| mete]/

Goyfse Code | Course Name B
~ /

Financial services

N\ L, TAICMIEAD
[adil 51 22MCMI1EBO

Services Marketing

3 1 22MIBIEAO Logistics Operations —

4 l I 22MIBIEBO International Human Resources Management\“!
Elective — 1 .

5 | | 22MCM2EAQ | Security Analysis and Portfolio Management

6 | 1 22MCM2EB0 | Brand Management

7 I 22MIB2EAQ Multimodal Transportation Management

8 I 22MIB2EBO Cross Cultural Communication and Management
Elective — 111

9 11 22MCM3EAQ | International Financial Management

10 111 22MCM3EBO | Marketing Research

1 11 22MIB3EA0Q Shipping and Port Management

12 Hi 22MIBIEBO Global Leadership _

13



22MBA4EDB4

Insurance and Risk Management

22MCMA4EBO | International Marketing Management
22MIB4EA0 Supply Chain Management
22MIB4EBO International HR Strategics

Course Offering
Semester Code Course Name Department
I 22MSW2I10 Foundations of Counselling MSW
1 22MSW3I120 NGO Management
3 Il 22MENZ2110 English for Media Studies
i - 29MEN3I20 English for Competitive English
Examinations
5 11 22MMAZ2I10 Basics of MAT Lab
6 11 22MMA3120 Quantitative Aptitude and Verbal Malheme'tti_cs ~
Reasoning .
T
11 22MCM2I10 Trading in S}}are Market N.COM - .
7 II1 22MCM3I120 Entrepreneurial Development - . :
9 I1 22MIB2I10 Travel and Tourism Management ‘ : |
= M.Com(1
0 I11 22MIB3120 Personal Financial Management * (IB)
Psychol ing R
1 II 22MPY2I110 sycho o‘gy of Wellbeing PEYCOLOGY
2 I11 22MPY3120 Personality Development . :
Web Stack Development Tools
3 II 22MCAZ2I10 and
Techniques MCA
4 1 22MCA3120 Multimedia Dew?lopment
Tools and Techniques
5 II 22MBA2110 Design Thinking
5 I11 22MBA3I120 Self-Awareness and Leadership

14
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SEMESTER-WISE SYLLABUS

SEMESTER: 1

Prerequisite: International Business, Export and Import Fundamemalx

Unit

Course contents

Ins.

Forcign Trade: Need and importance of International Trade
— Recent Trends in World Trade — Leading players — India’s
Foreign Trade — Commodity composition and Destination —
India’s Export and Import position in World merchandise
\ services —Project Exports-Deemed Exports — India’s
de Policy (2015-2020)-Recent India’s Foreign
India’s Trade Agreements and tariffs

ent Trends in World Trade

Hrs

12

——

Course Type | Course | Course Lecture mm
Code. . Name | Category (L) (x py lea Crog

India’s _ iy
29MIBIC10 |Core 1 | Foreign Entreprencurship 50 10 \
- Trade ~
Preamble: To cnable the students to learn the International tradc-rclmcm 3

. e

policy Implications. i ang

%
%

e-PG Pathag]m]a

ions in India: Ministry of Commerce and
liberative and consultative organizations -
rds and organizations-Service and Research
t vernment Trading Organizations-State
0\,/c5'n£1} {organizations and agencies.

wdy: Functions of Export Promotion Councils

e-PGPalhaShala

Globalization: Meaning and dimensions: Stages of
globalization;  Essential  conditions for  globalization,
Globalization of Indian Business- impact of globalization in
Indian business.

MNCs: Introduction, features-emergence of MNCs- Growth
and Development of MNCs, Classification of MNCs-Role of
MNCs in developing countries- Drawbacks of MNCs.

Self-study: stages of globalization

12

e-PGPathashala

v

Foic':jgn Investment: Meaning, Significance of Foreign
Investment -Types of foreign Investments- - FII Investments -
Pros and cons of FDI and Fll-Foreign Investment in India,

Foreign Investment by Indian companies, Startup India- skill
India- Make in India schemes

Self-study: Pros and cons of FDI and FII

12

e-PGPathashala

B

.

.

N\
fury
(¥, ]

B



s

— chimml Integration: Recasons —=Types- Emerging Economies -
BRICS countries, SAARC, G20 - G8 - First world Nations -
OECD (Organization  for  Economic  Cooperation — and
Dcvciopmcnl)- OPEC - Common wealth Nations - EU,
NAFTA-Bilateral Trade — AANZFTA (Asian Australian New
V | 7ealand frec trade arca) —ACFTA (Asian china free trade
association) —CEFTA (Central European Free Trade Agreement
) - MERCOSUR (Common Market of the South)- APEC (Asia
pacific Economic Cooperation)

Self-study: SAARC
Total | 60

e-PGPathashala

12

Toxt Book(s):

. International Trade and Export Management — Francis cherunilam. 2015 and latest edition

2. Foreign Trade of India - Dr. Necta Vaydande 2020

Wook(s):

1.Practical guide on foreign trade policy R Venkataramani, Advocate supreme court of India

2. International Trade policy, practices, procedures and Documentation by Dr.C.Jeevanandam,

ulthan& Chand Publication, New Delhi.

3.Global Marketing Management : Keegan 2018
1. Guide to Foreign Trade Policy 2015-2020 - A Comprehensive Commentary on New Foreign

[rade Policy, 2015 by V.S.Datey (Taxman) (Author) Prasad Mahesh
;. India’s Foreign Trade from Antiquity to Date (English, Hardcover, Prasad Mahesh)

>ublisher: Kalpaz Publications

Learning Mcthods (*):
J Assignment/Seminar/Quiz/Group Discussion/Case-Study/Self-Study/etc.,

7ocus of Course: Employability

Employability/Entrepreneurship/Skill Development)

-Resource/e-Content URL: e-PG Pathshala : (Commerce : P.07, M.33)

IPTEL : https: //onlinecourses.nptel.ac.in

>ourse Designer: Ms.Silpa Prabhakaran

\ssistant Professor, Dept. of M.Com(IB), STC

16




Course Qutcomes (COs)

CO's

Describe the basic aspects of foreign trade

T

COl
CO2 | Analyze the export business prospects by analyzing various m
involved in export promotion
| CO3 | Explain the globalization and impact of MNCs in India
CO4 | Appraise foreign direct investment and institutional investment
| COS | Demonstrate the role of international integration in India’s exports

Mapping with Program Qutcomes:

On successtul completion of this course the students will be abla

Course Qutcome (CO) Statement

S — Strong; L — Low; M — Medium

COsPOs [PO1  [PO2  [PO3  [PO4 [PSOI |PSO2 | PSO3 |PSos =
col | s M s L S M M Tﬁ?i
Co2 | m S S S S M S B
Co3 |5 M L L S M M M M
CO4 L M S M S M S S M
Cos | g S M S S S o M T

1

3



SEMESTER: I

Coursc Type | Course Course Lecture | Tutorial | Practical | Credit
Code Name Category | (L) (T) ()
Global Skill
. i
22MIB1C20 Core 2 Business 50 10 - 4
Environment Development

Preamble: The course aims to apply the business Environment Concepts at Global level
Prcrcglmltc Business Environment at UG Level

11

Course contents

Ins.
hrs

e-Resources/
e-Content

International Environment - International Business- Meaning-
Nature- Concept- Micro & Macro Environment- STEPIN: Social
Environment- Technology Environment- Economical Environment-
Political Environment- International Environment- Natural
Environment

Self- study: Natural Environment

12

e_
PGPathashala

The national physical environment — Topography — Climate —
The nature of Economic activity —Rostow’s view-Infrastructure —
Transportation-Energy — communication — Urbanization — Tax
structure- Inflation- Foreign investment.

Sclf- study: Communication

12

e‘
PGPathashala

I11

Legal environment — Basics for legal system — Jurisdictions
International Legal disputes — International dispute resolution —
Commercial law within countries —Impact on International law on
Business -Human Rights

Technological environment : Factors Governing Technological
Environment -Management of Technology-Patents and Trademarks
Self- study: Basics for legal system

12

e_
PGPathashala

and role in International

World Resources: Importance
Environment, Green energy and alternative energy

International Business Negotiations: Introduction— Culture
in Negotiation-Status Issue-Key to cross cultural Negotiations-
European Negotiating style-Asian  Negotiating  Style-Latin
American Negotiating style.

Self- study: Culture in Negotiation

12

e-

1 PGPathashala

~

»

International Institutions: World Bank — International Monetary
Fund (IMF)-International Development Association— Ban
International settlement— World Trade Organizatio
Development Bank

Self- study: The World Bank

7~ \sibnq

L
s f ==t

Total

60

Text Book(s):
Global Business Environment: Shifting Paradigms in the

1% 2022

)
\ A
"

L
“).“_ .
Qa

18
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Paperback — | July 2019 - Mansi Kapoor
2. The Global Business Environment: Towards Sustainability? 5Th Edit
Red Globe Press - Janet Morrison February 2020
Reference Book(s):

I.Global Marketing Management (latest edition) by Kieferlee, Steve ¢
Press, 2021 :
2 International Business Environment (latest edition
Hill Publications, '

3 Global Marketing Management (8 edition April 25,2013
India Publishing, New Delhi,

4 International Marketing Text and cases-(14th edition,2015
Publishing House, New Delhi, 2018
Learning Methods (*):

O Assignmem/Seminar/Quiz./Group Discussion/
Focus of Course: Skill development

Case-Study/Self-Sludy/etc.,

on by Janey MOl'l'iso
r

se the students wil] be able to:

N,

arter, Oxforg Universil

) by Sukumar Nandhini, The Mcrgraw_
) by Warren J.Keegam, Prentjce Hay,

), Franchis cherunilam, Himalaya

\
e-Resource/e-Content URL,: Vidya-Mitra Portal O ¢-PG Pathshala T
Course Designer: Dr.S.Shanthakumari
Programme Co-ordinator, Dept. of M.Com(IB), STC BoS Chairmg
I
Course Outcomes (COs) T
On successful completion of this cour

CO’s Course Outcome (CO) Statement ‘Blooms
Tnxonomy
Knowledge
Level
COl | Understand the complex business environment with international business K2
perspectives
CO2 | Acquire the basic knowledge various national physical environment and its K3
impact on international business.
CO3 | Acquire the impact of the legal environment and its application in K4
international business to attain the business to attain the business
prospective towards national building
Develop the effective business negotiation in Asian and European and Latin K6
iea) countries
asic knowledge in world institutions and regional agreement K5
lobal business growth
Mapping with Projrapi\Outcomes: _
PO3 PO4 PSO1 PSO2 PSO3 PSO4 PSOs5
M M S S S M M M
‘ M M S M S M M M
: =
0Q3,, e ) ~ M S M S M M S S
‘CO4 "M S M M M M S M M
CO5 S M M S S S M M M

— Strong; L — Low;M — Medium
;‘3} 19
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SEMESTER: I

m Type | Course Name Lecture | TutorialPractical Credit
Category| (L) (T) (P)
— Management Concepts|Employabil
22MCMIC10 [Core 3| and Organizational ity 50 10 - 4
Behaviour

pPrecamble ¢ The course aim is to equip the students with knowledge on management concepts
and organization behavior to develop their skill, attitude, personality
Prerequisite: Principles of management at UG level

—Tj_n_i—t‘— Course contents Ins. c-
Hrs | Resources/
e-Content
I

Nature of Management - Social Responsibility Ties of Business -
Manager and Environment Levels in Management - Managerial
Skills - Planning - Steps in Planning Process - Scope and
Limitations - Short Range and Long Range Planning - Flexibility 12 | e-pG

in Planning —Characteristics of a sound Plan - Management by _ Pathshala
Objectives (MBO) - Policies and Strategies - Scope and
Formulation - Decision Making - Techniques and Processes.
Seclf-study: Management by Objectives (MBO)

Organising - Organisation Structure and Design - Authority
and Responsibility Relationships - Delegation of Authority and
Decentralisation - Interdepartmental Co-ordination - Emerging

11 | Trends in Corporate Structure, Strategy and Culture - Impact of 12 | e-PG
Technology on Organisational design - Mechanistic Vs Adoptive Pathshala
Structures - Formal and Informal Organisation
Self study:Formal and Informal Organisation

Perception and Learning - Personality and Individual Differences-

- Motivation and Job Performance - Values, Attitudes and Beliefs - 12 e-PG
Stress Management - Communication Types-Process - Barriers - Pathshala. _
Making Communication Effective. /' o T ¥ .
Group Dynamics - Leadership - Styles - Approaches - Powerand ¢~ :; R T b ) .
IV | Politics - Organisational Structure - Organisational Climate and 112 -
"Pzgthshala

Culture - Organisational Change and Development. n

Management Styles and approaches — Japanese Management : .
Organisational Creativity and Innovation - Management of

Innovation - Entrepreneurial Management — Bench marking - "“"‘-ﬂ.f-

) B d
Best Management Practices across the world - Select cases b2

Domestic & International Corporations - Management,of//_

Diversity.Self study:Bench marking. il A

20 \




> L.M.Prasad: OrganisationBehaviour — Sultan and Sons — 2015

‘

Total \W]\\
Text Book(s):

1. LaurieMulli : Management and Organisational Bchm'mnr.Pcnrson.NL‘\\'Dclhin

\‘

01§ =

Reference Book(s): x
I. K. Aswathappa: Human Resource Management — McGraw Hill Education p

2 Meenakshi Gupta: Principles of Management, PHI Leaming.NewDelhi-2009
3. C.B.Memoria: Personal Management —Himalaya Publications, 30" cdition, 2014

4. SubbaRao. P : Personnel and Human Resource Management, Himalay
New Delhi- 2014

wn

Delhi-2010.

6. Management & Organizational Behaviour MBA (O.U) I-Year 1-Sem, As Per the |

2021-22 Syllabus, Latest 2022 Edition Paperback — 1 January 2022
by SIA (Author)

7. Management And Organizational Behaviour MBA 1-Year 1-Sem As Per The

Syllabus Of INTU-Hyderabad Latest 2022 Edition Author: SIA

Learning Methods (*):
C AssignmentSeminar/Quiz/Group Discussion/Case-Study/Self-Studyv/etc.,

vt Lm__zm2

a ‘)uhli\[ 1
shin

Rao VSP, Human Resource Management: Text and cases, 1™ edition, Excel Books Ne
.~ ‘\

.atcsl Cn(“

Lates (Rig

\\

Focus of Course: Employability T
(Employability/Entreprencurship/Skill Development)
¢-Resource/e-Content URL: T
C Vidya-Mitra Portal: http://vidyamitra.inflibnet.ac.in/index.php/search
C e-PG Pathshala:http://epgp.inflibnet.ac.in/ahl.php?csmo=7
Course Designer: Dr.B.Mythili T
Head & Associate Professor. Dept. of M.Com, STC BoS Chairmay,
——‘-‘-q..
Course-Oxrtearpes (COs) T
o L, 'L PT\
91! succ{g;zs H‘QIN:“}"S course the students will be able to:
Course OutT;e (CO) Statement Blooms T
} . Taxonomy |
Ly e N - Knowledpe Level
| Applicatiopgf OB knowledge in management practices K3 1
¢/persénality traits and interpersonal skills K3 i
; % !oyo;rili‘gé attitude and adapt themselves to the environment K6
U—h_ udge thetolicting situation and adapt to the environment KS5
Mapping \with Program Outcomes
COs/POs | PO1 ro2 PO3 PO4 [ POS [PSO1 | PSO2 [ PSO3 [ PSO4 | PSOS5
Co1 S S S M M S S S M M
CO2 M S S M S S S S M M
CO3 S M M M M M L M M M
CO4 S M M M .M L S S L M
=

S — Strong; L — Low; M — Medium

21



SEMESTER: 1

| e—

Unit

L

et

Course Type Course Name | Course Lecture | Tutorial I’ractical (“ﬁ‘-dTﬂ_
Code Category (L) (1) (r

{AMCMIC20 Corc 4|  Marketing | Employability S0 10 i 4

‘ Management

Preamble: The course aims to apply the marketing concepts and strategies in digital era.

Prerequisite: Principles of marketing at UG level

Course contents

Ins.
Hrs

e-Resources/
e-Content

Markcting and MarKcting Management- Definition and
Mcaning = Scopec — Nature and Importance — Problems -
Functions - Difference between Sales Management and
Marketing management - Concept of Marketing Management
— Markcting organization structurec.

Sclf-Study - Difference  between  Sales Management and
Markcting management

' You
tube/Videos

¢ -PG
pathshala

Consumer behavior - Factors influencing buying behavior-
Consumer buying dccision process-Theories of Consumer
behavior -« Economic theorics, Psychological theories, Psycho-
analytic theories, Socio-cultural theorics - Marketing of
consumer products: Classification — Characteristic - Marketing
mix of consumer products

Practical component CONSUMCT Survey

Sclf-Study -Markcting of consumer products

12

c-PG
pathshala

Recent trends in marketing: Online marketing — Ambush
markcting - Guerilla marketing — Creative marketing -
Referral marketing = Maxi marketing — rural marketing —
Cclebnty marketing — Green marketing — Telemarketing -
Word of mouth marketing — SMS marketing
PPractical component- Marketing Models

c- PG
pathshala

v

Introduction to Digital Marketing: Digital Marketing
Strategy - Role of Intemnet in the traditional Marketing mix —
5Ps of Digital Marketing - Six steps in drafting a successful
digital marketing strategy Various tactics
marketing and their corresponding oulcomes.
Practical component- Marketing Mix

—_—

in  digial
4
‘A

Social Media Marketing: Consumer Generated Contdpte - |

Social Networks & online communities - Viral marketuf:
Virtual worlds - blogging- Online PR & Online Reputa?
Management.

Pay-per-Click Advertising: PPC Model — History of PPC Y
Types of PPC Adverts - Planning and setting up a PPC |

Campaign - Pros & Cons of PPC Adverts
Practical component- Blog creation- Case studies

Total

60

Text Book(s):
I. Dr.C.B.Gupta & Dr.N.Rajan Nair -Marketing Management - Sultan Chand & Sons, New
Delhi.2018
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2. Rob Stokes. E = Marketing- The Essential Guide to Digital Markcling, Quick B
~Uye

(Free ¢ Book). Sth edition, 2018. ™
Reference Book(s): . ‘
1.Philip Kotler - Marketing Management, Prentice-Hall of India Pvt, Ltd.,]c;”‘[.;dn

New Delhi, 2016
2.C.B.Memoria & Suri - Marketing Management, KitabMahal, Allahabad, 7"
3.Richard Gay. Alen Charles worth, Rita Esent —Online Marketing, Oxford Up

New Delhi, 2013, 1 Edition.

Ed ilion5 200
Iversity Pregg

4. Debbraj Datta .Mahua Datta — Marketing Management — Vrindha Publishing — Delhj »

5. Damian Ryan and Calvin Jones — Understanding Digital — Kogan Publishing _ E(*-OI]
2000 =7 % Bog

6

. Marketing Management (Paperback, Dr. Manjusha S. Kadam, Dr. Mahendra D, Ingoj
Manjusha S Kadam Dr Mahendra D Ingole Books, Edition: 2020 gole) 1

7. Marketing Management Taxt & Cases Paperback — | January 2018 by N

C.B. (Author)

Learning Methods (*):

O Assignment/Seminar/Quiz/Group Discussion/Case-Study/Self—Study/etc.,

Focus of Course: Employability S T

(Employability/Entrepreneurship/Skill Development)

e-Resource/e-Content URL:

O Vidya-Mitra Portal: hnp://vidyamitra.inflibnet.ac.in/index.php/search

O e-PG Pathshala:http://epgp.inﬂibnet.ac.in/ahI.php?csm0=7

Course Designer: Dr.P.Gomathi

Associate Professor, Dept. of M.COM, STC BoS Chairman

air Rajan GUp

Course Outcomes (COs)

On successful completion of this course the students will be able to:

CO’s | Course Outcome (CO) Statement Blooms
Taxonomy
Knowledge
Level
b stand the Modern Marketing concepts and its application in | K2
régnization.
[ CO2 | Appfadséand apply the consumer behavior by using various theories. | K5
CO3 | Detelof the modern marketing strategies to promote the product. K3
CO4 _&aﬂi g the strategies to be adopted to promote a product through | K5
i m Jfritaljand jn social media marketing
Mappifip ith Program Outcomes:
C 7Os | PO1 /[ PO2. PO3 PO4 PSO1 | PSO2 | PSO3 | PSO4 | PSO5
€coT—"|S / |m L S S S M M M
L£0Z2 _17S S S M S M S M S
Co3 M S M S S L M S S
EO4 S S M M S M L M M

S — Strong; L — Low; M — Medium
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SEMESTER: I

Coursc Type | Course Name Course Lecture [Tutorial | Practical | Credit
Code Catcgory [ (L) (T) (P
Practical -1
Computer Skill
22MIB1C30 |Corc 5| Application in Developm - - 75 3
International ent
Business

Prcamble : The course aims to make the students to Work in computer application in

International business

Prercquisite: Computer application knowledge at UG level

Unit Course contents Ins. | e-Resources/
Hrs | e-Content

1. | MS WORD
1. Type your curriculum vitae using templates/wizards in MS
Word Slide Share &
2. Prepare a Bill of Exchange. 15 | You tube
3. Prepare a Quotation to various suppliers in order to purchase videos
Raw materials: use mail merge.
4. Prepare a Pay slip for MNC employee
5. Draw a product lifecycle

2. | MSEXCEL
1. Filtering , pivot table and chart, preparation of chart Slide Share &
2. Basic Mathematical functions: sum. Product, average and | 15 | You tube
Division videos
3. Financial functions: Ratio analysis, Capital budgeting
4. Statistical analysis : Descriptive statistics, Correlation

3. | MS POWERPOINT
1. Create an advertisement using PowerPoint
2. Draw a diagram of different packing labels and symbols in 15
MS Word and display it in the power point, Slide Share &
3. List down the countries in the European Union and also the You tube
currencies.
4. Presentation using Power point the procedures involved in s
exporting a product.

4. | MS ACCESS
1.Create G8 countries (SAARC) trade data in access.
2. Create a database of major MNC"'s in India and their ffuSi
3. Display the details of TOP 10 soft wares companies
performance 3
4. Create a table with the following fields and insert the va\uds:
a. company name, b. proprietor c. address, d. suppliers nam
e. number of employees, f. GP percentage

5. | INTERNET 15

1. Browse and collect the country profile. View as slide show.
2. Collect the various organizations assisting India“s foreign

trade and prepare a report.
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\ H T
e containers lists based on the P

[ [3. Collect and prepare th
commodity features. . '
4. Collect and prepare sailing routes and bunkering ports .

5. Download the information regarding storage factor of
different commodities.

6. Download the shipping space in any of the leading ports in Slide Sh
India and download the information regarding ship repair and Yoy lub:rti -
A Vi

construction. . _ ideqq gq
7. Download the information regarding the difTerent types of C
marine risks. . ‘ . 23
8. Download the information regarding ship schedule at differeng =
ports: a. birth time b. o B
sailing time c. arrival time and display it in Power point T

Text Book(s): hltns:/l\nnv.ndI'drive.com/nmstcrin;:—vha-fnr-micmmco 3 and
¢167570957.html 016.

o . B
Ttz O

Learning Methods (*): O Assignment/Seminar/Quiz/Group Discussim GU
Study/etc., MSelf

Dur
Focus of Course: Skill Development

Course Designer: Dr.S.Shanthakumari
Programme Co-ordinator, Dept. of M.Com(IB). STC

c-Resource/e-Content URL: You tube,wallstreetmojo \\\ 1.
\\\ and

-~ 2
Course Outcomes (COs) \'\ choi

On successful completion of this course the students will be able 1o: o T—
CO’s | Course Outcome (CO) Statement loony 3.d
T.'lﬂhqm‘ al
Kl’muledt". 4,
l-"\ el ) h
COl | Prepare documents for a firm K2 they
CO2 | Develop knowledge to prepare a table for students marks K3 — 5.
CO3 | Able to prepare advertisement slides using power point K3 — the
CO4 | Develop knowledge to prepare a table for company data K3 6
COS5 | Develop the ability in the preparation of business report K3 fr‘un
7.
PO4 [ PO5 | PSO1 | PSO2 | PSO3 [ PSO4 [ PSOs the
|
S S M M S S S B
9.
M M M M M M S | s
M S S M M S S max
S |M [ M S L M M| Rep
Ss ™M | ™ S M 5 s
S — Strong; L — Low; M — Medium |
4
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SEMESTER: I

Mini project

1Irsc 'r\' ¢
e M| lSnursw (:mlrsc Lecture | Tutorial | Practical | Credit |
ame Category (1) (M (P) l
1p1Cc4 | €ore 6| Mini ‘ .
Project Employability - _ 75 o

amble : The course aims t

S s to mak ; : : .
tndss ¢ the students to get practical exposure In International
requisite: Basic aspects of exports and imports

ECTIVE : To giv i : .
» ' E\ C‘npllmum exposurc on the practical aspects of international business

) co a ‘ : p

0. mps n|c§. MNCs. Banks and forex consultancy companies, logistics and shipping

asiness operations which involved international business.

YELINES FOR THE MINI PROJECTS
jon of the mini project is weekly one day (Saturday)

The departments concerned will prepare on exhaustive pancl of Institutions, Industries

ractitioncrs.

The individual student has to identify the institution / industry / practitioners of their
= and inform the same to the HOD / Staff-in-charge.

The students should maintain a work diary in which the work done should be entered

ie same should be attested by the section in-charge.

The departments should prepare an outline of the job to be done, sections in which
Jave to be attached both in the office as well as in the ficld.

The trainces should strictly adhere to the rules and regulations and office timings of
stitutions to which they are attached.

The trainces have to obtain a certificate on successful completion of the mini project

the head of the department.

Monitoring and inspection by staffon a regular basis_Schedule of visit to be

aff is to be prepared by the HOD/ Staff-in-charge.

Report writing manual and format should be prepared by the respectiv

All model forms are to be attached wherever it 1S necessary.

Report evaluation: Internal Viva-Voce examination will be conducted @ng
num mark awarded is 50 (Industry Guide 20 marks, Viva Voce 30 marks \

\

r should be submitted in the 1st Semester on or before 10th September.

Surse Outcomes (COs)
successful completion ©

f this course the students will be able to: !

O’'s | Course Outcome (CO) Statement

ional business

Ol Able to pain practical knowledge in intemat
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{ Course Code

SEMESTER: 1

Lecture

(L)

Course
Catcgory

Course
Name

Type

2INMOMIEAD

Al - Employability | 50
Financial

Scrvices

Elcective
-1

n — |
Prcamble : The Course aims 10 understand the role of financial services i m
Non-Banking financial services and its recent developments

Unit

Course contents

Hrs

Financial services — Meaning — Types - Fund based
and Fee based financial services - Non- Banking
Financial Companies — Functions. Prudential Norms
for NBFCs - Financial inclusion- Meaning —
Objectives — Approaches — Financial inclusion in
India.

12

n

Leasing - Types of Lease - Financial Evaluation ofa
Lease — Cross Border Leasing - Contents of a lease
agreement — Micro finance and Consumer durables
finance.

Self-study: Consumer durables finance.

'€ area oy

Prerequisite: Basic knowledge on banking, other financial services at Unde

a“kin&
"8radug

—— -C

11

Factoring — Meaning and Types — BillsDiscounting -
Credit rating — Rating Agencies - functions — Rating
Methodology - Merchant Banking — activities in new
issue market - Managing issue of shares and bonds —
Registrar and Transfer Agent(RTA)

Self-Study - Bills Discounting

You tube Videos

Mutual Funds — Mechanism — Types of schemes—
Mutual funds industry in India — recent developments.

. Yenture Capital — Features — Methods — Stages —
U, N

~ diWuls-Privale Equity-Crowd funding.
1dy \Mutual Funds, Types of schemes

12

e-PG Pathshala

puida

s - International standards & Codes
Payment and Settlement systems in

Transfer(NEFT) — Immediate Payment Services

(IMPS) -Cheque Truncation System(CTS) - Plastic
moncy and E money,

Self-Study - Payment and Settlement systems in India

12

You tube Videos

27
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Total T 60 I
ext BOU"'(S): . . .
g.Gurusamy. Financial Services, Tata McGraw Hill Education Private Ltd, New Delhi, 2™

dition.2016 ot
M.Y.Khan, Financial Services, 67Edition, Tata McGraw Hill -2012.

<ference Book(s): _

padmalatha Suresh & _Justln. Paul, Pearson Publications, 3" Edition, 2015
“Gordon. Natarajan -Financial services, Himalaya Publishing House -2008

' g. Natarajan S. Parameshwaran — Indian Banking, Chand & Co. 2007
“H.R.Machiraju. Indian Financial System, Vikas Publishing House Pvt Itd, 2006
earning Methods (¥):

| Assignment/Seminar/Quiszroup Discussion/Case-Study/Self-Study/etc.,

ocus of Course: Employability

=m loyability/Entrepreneurship/Skill Development)

“Resource/c-Content URL:

JUtube
Course Designer: Dr. B.Mythili

Head and Associate Professor, Dept. of M.Com, STC BoS Chairman

“ourse Outcomes (COs)
ya successful completion of this course the students will be able to:

CO’s | Course Outcome (CO) Statement Blooms
Taxonomy
Knowledge
Level

CcOl Apply knowledge in various fund based and Fee based services K3

CcO2 Develop knowledge in leasing, Micro finance and Consumer K3

durable finance .

CcO3 Analyse and infer credit rating and its methodology ' K4

coO4 Apprise the investor funds and accounts as transfer agents K5

CO5 Able to appraise and distinguish different payment services K5

[apping with Program Outcomes:

5 [PSOL | PSO2 | PSO3 | PSO4 } PSOS

>0s/POs | PO1 | PO2 | PO3 | PO4 | PO

~01 S S L L S S M M S S
-02 M M L S S L L L S S
03 M S S M S M L L S S
~04 L L S S S S L M M S
205 L S M M S S M S s

— Strong; L — Low; M — Medium
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SEMESTER: 1

ey

MCoaree Code | :I:“—ﬁ"‘i‘(\mnw (“nul’sc Lecture Tutor; l
| Name Category (L) (T) Bl [ s
= I S— S— (p Ql'tnl —
T2INCMITRO | Flective | Bl Employability | 50 T Nﬁ,‘
= | Serviees \ 6.
| Marketing ] N
| Treamblc. The course aims understand marketing techniques adol"edin\vq- 7.
enteamment. Education, Tourism, Holels and principles measuring scrvi(‘::gls SCrvies 8.
Prorequisite: Principles of Marketing at UG level Ualjy, S“\h by
‘e
"Umit | Course contents Tns. ) | O
Hre % Fo
] "Senicess- Meaning and definition of services — Importance | e'C‘Jntcm SONE
of senices in Indian Environment - Classification of \ %-l
senices — Characteristic features of services — Growth of 0
I 8% senice sector — Economic policy on services — | 12 =
Differences between goods and services. OU tube v, den. | As
Sclf-Study - Growth of the service sector % Tce
"Senvice Marketing: - Concept - Significance — Customer’s \_E)_r
.. . expectation in Service Marketing — Managing demand and T
. wpply in service business. 12 e-PG
~ Sclf-Study - Customer’s expectation in Service Marketing Pa‘hsha!a
Strategies of Services Marketing — 7ps of Marketing- \_
111 Designing Suitable Product and Price Mix - Designing | 12
Senvice Promotion and Distribution Mix —
Marketing of Services -Entertainment Marketing — T
Education Marketing - Communication Marketing — —
n  Benking services — Insurance services — Transport services 12 | ©PG Pathshgy  |—
M:
Ci
12 <
les Jor cgiding and improving service quality. C
! - cdil:,rij various strategies relating to Services  Ct
i ny erictind ' ael
ﬁ o/ ~J 00 S-—

vices Marketing. Himalaya Publications, 6" revised edition 2003, Reprint 2016

“ 12. DrS. Chizjzban, Services Marketing, - Himalaya Publications, 1st edition 2001, Reprint 2013
' | Reference Book(s): .
[ 1. PN. Reddy, HR. Appannaizh, S. Anil Kumar, Nirmala, Services Marketing, Himalay
Y Publications, Reprint 2008

Woda b 19

GovindApte, Senvices Marketing, Oxford University Press, New Delhi, 7" Edition,2014

Venugopzl, Reghu VN, Scrvices Marketing, Himalaya Publishing House, New Delhi, 2015
B.Balaji, Services marketing and Management, S. Chand and company, New Delhi.2009 -
Services Marketing People Technology Strategy 9Th Edicién by Jochen Wirz Wo
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scientific. October 20;| -
services Marketing 7Th Edition by Valaric A. Zcithaml Mary Jo Bitner Dwanye D. Gremler,
'iC GRAW HILL INDIA

3o0ks from Same Author: Valarie A. Zeithaml Mary Jo Bitner Dwanye D. Gremler, Junc

1018 _ -
jervices Marketing - Integrating Customer Focus Across the Firm Paperback — 28 June 20138

ralarie A. Zeithaml (Author), Mary Jo Bitner (Author)

rning Methods (¥): '
ssi ,nment/Seminar/Quiz/Group Discussion/Case-Study/Self-Study/etc..

1s of Coursc: Employability
Iovability/Emreprencurship/SkiIl Development)

:sourcc/e-Contcnl URL:
idya-Mitra Portal :http://vidyamitra.inflibnet.ac.in/index.php/search
PG Pathshala:http:/epgp.inflibnet.ac.in/ahl.php?csmo=7

rse Designer: Dr.P.Gomathi
sciate Professor, Dept. of M.Com, STC BoS Chairman

‘rse Outcomes (COs)

successful completion of this course the students will be able to:

CO’s Course Outcome (CO) Statement Blooms
Taxonomy
Knowledge
Level
COl Interpret the role of services and compare customer’s expectation K2
in service marketing
CcO2 Developing strategies adopted in services marketing to make K3
suitable product mix and price mix.
CcO3 Appraise knowledge on Entertainment, Marketing, Education, K5
Banking and Insurance services.
CcO4 Build knowledge on service quality measurement and tools for K5
service quality.

yping with Program Outcomes: o s r -y .
s/POs | PO1 [ PO2 | PO3 [ PO4 [ PO5 | PSO1 | PSO2 | PSO3 | PSO4-| PSOS .
1 M S M L L M M L S’ M

2 S M M L S S M S S S

3 S S M S S M L M S s -

4 S S M S M M S M ‘M- .| S

trong; L — Low; M — Medium
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SEMESTER: 1

Coursc
Code

Type

Course Name

Category

22MIBIEAQElective-| C1: LOGISTICS | Entrepreneurs

I OPERATIONS

hip

Preamble : The course aims to apply the Logistics manag
Business Operations

Prerequisite: logistics management

Unit

Coursc contents

Introduction: Concepts of Logistics — Evolution -
Importance -~ Components of Logistics Managemeny _
Competitive advantages of Logistics — Functions of logistics
management— principles — Logistics Network — Integrateq
Logistics system. Supply chain management — Nature apg
concepts — Value chain ~ Functions — Supply chain

effectivencss — Outsourcing — 3PLs and 4PLs — Supply chain
relationships — Customer services.

Self-study: Functions of logistics management

I

Elements of Logistics and Supply chain management —
Inventory carrying — Ware housing — Material handling — Order
processing — Transportation — Demand forecasting —Impact of
forecasts on Logistics and Supply chain management —
Performance measurements
Inventory Management- Role- purpose, types and functions,

element of inventory cost-Techniques-Lean Management
Concepts- pre-request of JIT system.

Self-study: Pre—request of JIT system

‘;\\\
Nature ang

Material handling: concept — objective — principles —
equipment. PEST management. International Standards for
—Pfh}@sanitary Measures No. 15 (ISPM 15), labeling-UN label

) + symbols. UNCTAD: Shipping guidelines.
L Self-Study: Principles of Material handling

rmegs L

! L:ﬂi})‘ and communication technology in Logistics
‘ -Logistics and Information Technology- Logistics

chain and IT-Structure of Logistics processes-

Mgndpgnent System

" - Planning — FTL - LTL — Documentation — Road

uck Receipts / Way Bills (RR / LR) - Consignment

(EU & Canada) - Booking — Invoicing &

lon Flow - Long Haul — Coordination with terminals —

sfCcptional Loads (Project cargo).

Self-study: Logistics Trends

12

[ You g
Videog

/

e-PG Pathshaj;

Enterprise  Resource Planning-
Fundamcnmls-Funclionalily of ERP §
Commercial modalities of ERP-Allied
in ERP Outsourcing — ERPs Interventi
Enterprises-

Exploring the ERP
ystem- Pros and Cons-
Functions of ERP- Issues

ons in Small and Medium
Significance of ERP Implementations- Analysing

12

You tube
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m1olog)' beyond ERP, Videos
Reverse ]‘()'{_’,ISl-iCS: definition and importance — application areas
and aCllVlt!CS' involved — reverse logistics information System-
Green Logistics.

Self-study: Reverse Logistics Information System

—

Total 60

xt Book(s):

D K Agrawal, Textbook of Logistics and Supply Chain Management, MacMillan 2003, 1st
=dition, 2017

The Handbook of Logistics and Distribution Management: Understanding the Supply Chain
Ee_r_[&q(_:_lmpon, 3 January 2022 by Alan Rushton (Author), Phil Croucher (Author)

reference Books:
ogistics Management for International Business - Text and Cases (st edition 2009) by

‘Sudaimuthu and S.Anthony Raj, PHI Jearning private limited, New Delhi.
ogistics and Supply Chain Management — Cases and Concept by G.Raguram and N.Rangaraj,
facmillan Publishers, London, United Kingdom.

,ogistics Management-the integrated supply chain management (1 8thedition2008) by David J
loss, Donald J bowersox Pearson Prentice Hall Publishers.

,ogistics Management(Latest edition) by sople.v.v, Pearson publication Note: One textbook
oes not cover the entire syllabus and hence two text books prescribed
;arning Methods (*):

Assignment/Seminar/Quiz/Group Discussion/Case-Study/Self-Study/etc.,
ycus of Course: Employability

Resource/e-Content URL: youtube, NPTEL Courses

surse Designer: Ms.Silpa Prabhakaran

ssistant Professor, Dept. of M.Com(IB), STC

BoS Chairman

yurse Outcomes (COs)
1 successful completion of this course the students will be able to

0’s | Course Outcome (CO) Statement Blooms Taxonomy
Knowledge Level

Ol Understand the Marketing concepts and its application in Logistics 1

management K2
02 | Appraise and apply the inventory Management in Logistics

management
O3 | Analyse the material handling aspects in logistics. /1

04 | Drafting the usage of ICT to be adopted in logistics management K v
O5 | Understand the ERP concepts and its application in Logistics ({ -l

management
apping with Program Outcomes: \\'ns
Os/POs | PO1 | PO2 | PO3 [PO4 | PO5 | PSOI1 | PSO2 pso3\ %
01 S s | M S S C S M\ S
02 S s |M S S S S M 3
03 S M |S M S S M S
04 S M |S M S S M S
05 S s | M S S C S M

- Strong; L — Low; M — Medium
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SEMESTER: 1

Course Type (Coursc Name | Category L(l;f-h“.c Tutorin
Code (L) (T)
52MIB1EBO | Elective DI: Employability| 60 s
- 1 International
Human
Resource
Management

—

I(p)

Preamble: To enable the students to learn the concept of International I—]uynm
Soyr

Prerequisite: Human Resource Management at UG level

o >

- .

Unit Coursc contents Ins.Hrs m
- (!S()ul_E
Defining international HRM, Difference between domestic %

and International HRM, Types of International Employee-

1 |Barriers to Effective Global HRM- Role and 15 You
responsibilities of International Human  Resource Vidembe
Managers 0s
Recruiting and  selecting staff for International T
assignments- Introduction, Issues in staff selection-

11 | Training and Development: The role of expatriate training, 15 e-PG Pay,
components of effective pre-departure training, developing shi
staff through international assignments
Performance Management: Introduction, performance

III | management of International employees, performance 15 ¢-PG Pathg)
appraisal of International employees A
Compensation: Objectives of International compensation, L& e

v Key components of an intemat.ional compensation 15 e-PG Pathshg
program, Approaches to International compensation,

Patterns in complexity
International transfers (expatriation and repatriation)-

V [ industrial Relations in International Context - Managing 15 e-PG Pathshal

people in International Context
= atal 75

uman Resource Management Policies And Practices For Multination:
'h Edition - ibraiz tarique, dennis r. briscoe, randall s. schuler, Taylor ¢

oks:

sting,C’engage Learning, New Delhi.

Ahmad. Deep & Deep Publication, New Delhi.

Human Resource Management, 5™ Edition (2014) - Peter J. Dowling &

asional Human Resource Management, A Global Perspective practices ant
Strategies for competitive success (2007), 2™ Edition, by S.K. Bhatia & Dr. Abad
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7

N r’mnal Human Resource Management (Paperback, Sadhna Dash, K Aswathappa),
pPublisher: McGraw Hill India,Edition: 3, 2020

4. International Human Resource Management 3Rd Edition by K Aswathappa and Sadhna
Dash, McGraw Hill, April 2020

5. Stock Image International Human Resource Management 5Th Edition. by Tarique,
T&F/Routledge, January 2020

Learning Mctlmds.(*); |
0 AsS) nment/Seminar/Quiz/Group Discussion/Case-Study/Self-Study/etc.,

Focus of Course: Employability
(Em loyability/Entreprencurship/Skill Development)

e-Resource/c-Content URL: c-pg pathshala

Course Designer: Dr.S.Shanthakumari
Programme Co-ordinator, Dept. of M.Com(IB), STC BoS Chairman

Course Outcomes (COs)

On successful completion of this course the students will be able to:

CO’s Course Outcome (CO) Statement Blooms
Taxonomy
Knowledge
Level

COl Identify and Understand global HR aspects in international HR K3

cO2 Functions within the context of a multinational environment K3

CO3 Analyze the performance management in HR K5

CcO4 Analyse the various compensation methods based on performance K4

CO5 Apply the concept of industrial relations in international context K5

Mapping with Program Outcomes:

COs/POs | PO1 | PO2 | PO3 | PO4 | PO5 | PSO1 | PSO2 | PSO3 | PSO4 | PSO5
col M| S | M| M| M| M S S S M
CO2 L | M| s | s | s S S M S S
€03 M | M| S | M| M| M S S M M
CO4 L | M| S| S| M| M S S S S

M | S | M| M| S S M S M [ M

S — Strong; L — Low; M — Medium
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SEMESTER: II

Course code | Type | Course Name | Course Lecture mm
Category ‘ (L) m\ @) 'Cﬂlm
22MIB2C10 [Core-7| Forcign Trade | Employability| 50 10 — |

Procedure and N

Documentation
Preamble: This course aims at facilitating the student to Understmm
Business Procedures and Documentation ‘Onal\
Prerequisite: Export Import related knowledge . \
Unit Course contents Tns. TR
Hrs e-C Teey

Starting an Export Organization: Starting an export firm — \“%
Selection of an export product — Market selection —Buyer
selection - Registration procedure with Sales Tax, Central
Exercise and various Boards and councils — Exim code number —
Elements of export contract- Global rules as UCP 600 of ICC, 2
INCOTERMS — Terms of payment and Letter of Credit —
Payment settlement of exports and Imports

Self- study :Registration of IEC

Export procedures: Registration stage — Pre-shipment stage- T
¢Shipment stage-«Central Board of Excise and Customs (CBEC),
¢Introduction to Ice Gate, New Initiatives by CBEC: e-Sanchit,
I | ICETRAK and ICETAB Customs Clearance for Export under | 12
ICEGATE, Single Window Interface for Facilitating
Trade(SWIFT),Post shipment Stage

Self- study :SWIFT

Inspettion: Quality control and pre-shipment inspection

Export documents: Commercial documents- Regulatory

NPTEL Vige,
Lectureg/

e-PGPathshaly

111 . 12
documents, Transport Documents.— shipping terms — forex terms
=8¢l study : Transport Documents
EXIM Tutor/
Ministry of
12
Commerce
otedure and Documentation: Global sourcing — Types
urement — Tender — Negotiation — Contract and Website of
toms regulations and import clearance formalities — DGFT
}\L‘_ 7 importlicenses”<<Export Promotion Capital Goods | 12
Y~ *1'Schesfle (EPCG) license- Duty exemption scheme —Import

‘f?'ormalilics for EOUs and SEZs -CEZ - Import Risk
Management.Self- study :Import Risk Management
Total

60
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Text Book(s):
I. A Guide on Export Policy Procedure and Documentation - M. L. Mahajan, Snow white
Publications, Mumbai

Reference Book(s):

|. Foreign Trade Policy & Handbook of Procedures 2021-22 by R K Jain, Centax
Publication, April 2021

9. Customs Law & Foreign Trade Policy V.S. Datey, may 2022 24th Edition

3. R.K. Jain’s Foreign Trade Policy & Handbook of Procedures — Incorporating the FTP
2015-2020 along-with Notifications, Circulars, Public Notices, Forms, FAQs on GST &
Allied Acts, Rules & Schemes Paperback — 5 April 2021 by CENTAX Law Publications
pvt. Ltd. (Author)

Learning Methods (*): O Assignment/Seminar/Quiz/Group Discussion/Case-Study/Self-
Study/etc.,

Focus of Course: Employability

e-Resource/e-Content URL:
0 Vidya-MitraPortal:http://vidyamitra.inflibnet.ac.in/index.php/search
0 e-PG Pathshala:http://epgp.inflibnet.ac.in/ahl.php?csrno=7

Course Designer: Dr.S.Shanthakumari
Programme Co-ordinator, Dept. of M.Com(IB), STC

Course Outcomes (COs)

On successful completion of this course the students will be able to:

CO’s | Course Outcome (CQO) Statement

CO1 | Make use of structure, procedures and documentation in foreign
trade operations

CcOo2 Analyze the export business process and procedure lf._;»_' N =
CO3 Explain the export documentation and inspection procedures e K4 .
CO4 | Appraise role of various institutions involved in financing export 4 , K& »
COs5 Examine the import procedures, documents and procedures " K4

Aapping with Program Outcomes

COs/POs [ PO1 [PO2 [PO3 [PO4 |POS | PSOI | PSO2 | PSO3 | PSO4 | PSO5
Co1 S M S L S M M S ‘M |s
Cco2 M S S S S M S S S M
Co3 S M L L S M M M M S
CO4 L M 3 M S M S S M L
COs5 L M S M S M M M M L

5 — Strong; L — Low; M — Medium
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SEMESTER: 11

____.-——--—"‘}__.___--————_"___F1
Course Type | Course Course Lccmm
Code Name Category | (L) ) m
'__,__——____,__-———'—."'—_—— " a— Q.
22M1B3C20 | Core - Accounting Employabil | 25 <5l ) 2 k
8 for iy \ AN
Managers N

dy the application of Accounting Decision making 15
0

-
Preamble : To sty . unting L
5 1 Accounting and Cost accounti o
c Financia g g UG T o

Prerequisite: Basi l
Course contents e

Unit m
i it —_ | Hrs %
Tion: Meaning, defimuion, Concepts and conventiong -] ™

Introduc

% . . ‘C |
Types of accounting: Relationship between Management W
Accounting, Cost Accounting and Financial Accounting

Rules for double entry book keeping.

| | Preparation Basic Accounting Records : Preparation of basic

15

accounts - journal Jledger and trial balance - position e-Pg
statements (P& L A/C and Balance Sheet) and adjustment Pathshal
Entries 2
b Self-Study: Rules for double entry book keeping
r_— Finanoial Statement Analysis: Meaning — comparative |
statement analysis-lnternational Financial Statement analysis- \
15

‘?. ¢ ratio analysis.(Theory and Problems)

" | Self-Study: -International Financial Statement analysis

Basics of Costing:Costing as an aid to management;
1 of various costs in proper format; Types of cost —

E-PG

presentatio

1l | Preparation of cost sheet- Types and Methods of costing 15 | epg
and Problems) . Pathgh
Self -Study: Types and Methods of costing ala
Management Accounting Meaning and Definition -Need and ———
importance- Interpretation and criticism of financial
_ents-Trend  percentages-Inter firm Comparison-
and limitations-- cash flow statement- fund flow
Budget: Definition, Importance, Essentials and 5 Vidya-Mitn
¥ Different Budgets: Production, Sales, Cash, portal
Flexible ,Yerotbase budgets
T I SERSpady - eed and importance of management accounting
g‘inzl' cosfing - Fixed and Variable cost — contribution - Vidya-Mitn
K \‘{én nalysis - Profit Volume Ratio - Limiting factor - portal
. .\\g‘rga% osting and its applications.’ P
*? Seli#fudy — Marginal costing and its applications b
—— Total 75
4
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Text Book(s):

1. T S Reddy &A Murthy, Financial Accounting(Latest edition) - Margham Publications -
Chennai

2. R-K. Sharma&Sasi K. Gupta,cost and Management Accounting Principles & Practices,
Kalyani Publishers Ltd, Ludiana , 13" Revised Edition, 2014,

"Reference Book(s):

|. Pillai R.S.N. Bagavathi, Sultan Chand & Sons Pvt Ltd, New Delhi, 2015

2. MY Khan and PK Jain, Management Accounting, Kalyani Publishers, Ludhiana,
6thEdition— 2014,

Dr.S.N.Maheshwari, CASharad K. Maheshwari, Sultan Chand & sons, New Delhi, 2014

Bamber, Braun and Harrison, Pearson Pretice Hall, 2009

_ ACCOUNTING FOR MANAGERS (Paperback, DR. SAROJ VATS), Publisher: Red
shine Publication, Edition: 2020 Edition

AW

h

Learning Mcthods (*): O Assignment/Seminar/Quiz/ /Self-Study/etc.,

Focus of Course: Employability
(Employability/Entreprencurship/Skill Development)

e-Resource/e-Content URL:
(1 Vidya-MitraPortal:http://vidyamitra.inflibnet.ac.in/index.php/searc
0 e-PG Pathshala:http://epgp.inflibnet.ac.in/ahl.php?csmo=7 ya

Course Designer: Dr.K.Sathyaprasad o o‘,)
Associate Professor, Dept. of M.Com(IB), STC o BoS Chairmap®
(Question paper: Covers 70% Problems and 30% Theory) & BTN L?ﬂ“??
= " f‘xd;: [ o
Course Outcomes (COs) \ - \ &
On successful completion of this course the students will be able to\ vz e
CO’s | Course Qutcome (CO) Statement = \;‘ BTRNc ge
Tevel
COl1 [ Understand the basic accounting concepts Kl

CO2 | Analyze the financial position of the company by using financial | K4
statement and ratio analysis

CO3 | Apply basic cost accounting concepts | K3~
CO4 | Analyse the management accounting basic aspects in decns]on KS - ‘.
making and Able to appraise different types of budgets g M . ’ .
COS5 | Apply the knowledge of marginal costing and break even point K4
Mapping with Program Outcomes : o
COs/POs | PO1 | PO2 | PO3 | PO4 | POS | PSO1 | PSO2 | PSO3 | PSO4 | PSO5 ~
Co1 L M M S M S L M S ™
Cco2 M S L S S S M L S« |S
CO3 L M L S M S M M S M
CO4 L M M S M S M M M S
CO5 M S M M S S S M L S

S — Strong; L — Low; M — Medium



SEMESTER: II

Course Code | Type | Course Name Course mj‘ulorinl
Category | (L) (T) %
T3NMCMICI0 | Core 9| Customs  [Employability 35 \W\“(P)\m« B
Duty and x \
Goods and N

services Tax
Preamble : To understand the fundamentals of GST and its applim

th >
Prerequisite: Basics of GST at UG level %\
tent \ B
Unit Course contents Ins, \ _
Hrs Resollrc
GST in India. Basics of Goods and Services Tax: lntroduction T oy ty

ntqnl

)

GST Law — GST Levy -Features of GST -Taxes Subsumed under
I | Goods and Services -Benefits of Goods and Services Tax -GST
Rate Structure -Types of Supplies under GST in India.

Self-Study: Taxes subsumed under GST

Levy and Collection of Cost:-Introduction - GST - Supply - Levy |
and Collection — concept of supply - Composite and Mixed
Supplies - Composition Levy-Reverse Charge Mechanism - Place
i of Supply of Goods and Services:-Introduction-Importance

Y.Qu tube
Vldeos

-Time

of Supply of Goods And Services:- Introduction -Importance of | 2 :{'.Zu fube
time of supply in GST -Rules for Determination of Time of o
Supply - Time of Supply of goods -Time of Supply of services.
Self-Study: Importance of time of supply in GST

Valuation of Supply of Goods and Services: Valuation of supply - | |
Transaction value - Inclusion in value of supply -Elusive in value
of supply -Valuation Rules. Input Tax Credit under GST: -

]

You tube
9 | videos

, Credit and Debit Notes-Accounting and Records- -
eturns. Integrated Goods and Services Tax Act 2017 — L
uction — Scope — Levy and Collection — Powers to Grant 9 You tube \ _]
| Exemption — Determination of Nature of Supply — Inter State videos | |
¢ Supply — Intra State Supply — Place of Supply — Zero Rated ‘ -
Supply. . i
Self-Study: Inter State Supply and Intra State Supply B
V | Introduction to Customs Law- -Introduction -Objectives - Scope. | 9 _Xﬂ_t_“_ll":/‘ L

39



T Customs Act 1962: Legal Structure — Definition - Prohibitions on videos
Jmportation and Exportation of goods - Levy and Collection of
Customs Duty -Taxable Event -Types of Customs Duty -
Computation of Customs Duty Classification and Valuation of
Goods Under Customs Law: Classification of Goods -Customs
Valuation.

Mdy: Levy and Collection of Customs Duty

_[otal_ =
«t Book(s):

| CA PrithamMahure, Goods and Services Tax (GST in India), E Book, 4" edition, 2016
» S.S. Gupta, GST- Law and practice, Taxman Publications, New Delhi, 2017

ference Book(s):
»athik Shah, Hand Book on Service tax and Goods and Service Tax (Finance Act 2016)

AonishaBhalla, Commercial GST- Law and practice, Taxman publiggli = elhi,
7. Fon tidem;
arning Mcthods (¥): RS \('¢ \
2
cus of Coursc: Employability - -
V1 vy 2022

Assignment/Seminar/Quiz/Group Discussion/Case-Study/Self-Stffd c;.(c '
mployability/Entreprcneurship/SkilI Development)
EY 4
C‘fx - I ..
R [2]0] ] _{.

Resource/e-Content URL:
Vidya-MitraPortal:http://vidyamitra.inﬂibnel.ac.in/index.php/se

e-PG Pathshala:http://cpgp.inﬂibnet.ac.in/ahl.php?csrno=7 ™ ~ Y
BoS Member

X2

surse Designer: Dr.K.Kumaran ,
ssociate Professor, Dept. of M.Com, STC
yuestion paper: Covers 90% Theory and 10% Problems)

ourse Qutcomes (COs)
1 successful completion of this course the students will be able to:

—
- ]

> -

'0’s Course Qutcome (CO) Statement iﬂgﬁ;;of::;y |7 o o
‘01 | Able to classify different type of products under GST with their | 4 K2 - ] " -'.
rate f' C

02 | Interpret levy and collection under GST y . K2 - :
~03 | Apply the Goods and services at different valuation i . K3 ;e
=04 | Estimate the different supply of goods under GST N & .
~05 | Estimate the different types of customs duty and valuation \ L K6 ey
apping with Program Outcomes “--‘ e -
"Os/POs | PO1 | PO2 | PO3 PO4 | PO5 | PSO1 | PSO2 PSO3 | PSO4 PSO5

COl1 L M M L L i M S S S

CO2 M S S S L M S S S S

CO3 S S S S L S S S M M

CcO4 S S S M L S S S M M

CO5 M M M S L M M S L S

— Strong; L —Low; M — Medium
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SEMESTER: U
e IS : | N
T Couts | Counse Lecture | Tuton

.—:———"‘”‘"" \ 'S ( \\Hnt .\an‘\ : , llt“rl:\l

Coary | Y ‘ | Category ’! (L) l 0 Pn\\“iml
W ! ‘—‘—-\ (l\‘ ‘c

| | BwsinesS g N
Core » N 20 <
MOMICR. ReSANR | pevelopment = [
Methods | |

: A proSeane ~ | }
Trcambie 1 The Course ams 1o undenstand the research coneepts, Methodology ‘ \
b and 2nshsing the dataw ith the help of statistical toolg S ‘d“mif\,

rescanch POt N

Uril Coarse conteats los. | |
Hrs m““'\\

= S — &Cqo
Resoach: \fzaning- Objechives- Tps of Research —Criteria %
of sood research. Ressarch problems: Definition - Sources,
1 | Sdation and  formulation. Review of Literature: Need-| 9 PG
‘ | Socmoes- Planning P“‘h&\l

| | Saf-Sredy: Criteria of good research

3 Rescach Process - Sweps m rescarch - Hypothesis —
" Formubation — Testing of hypothesis - Research Design -
\leaning. Fearures and Types of sampling — Methods — Sample
|/ | design - Population — Sample size — Sampling & Non

Sampling errors -

|| Self-Study: Types of sampling.

| Methods of Dana collection — Tools of data collection — Pilot
| study — Measurement and Scaling Techniques. Processing of
| data — Analysis and Interpretation of data — Types of analysis —
i Il | Measurss of Central Tendency — Mean, Median and Mode. | 9
‘ E.\lc:-_m:t of Dispersion: .Standard Deviation and Co-efficient
l

!

i

©-PG Pathshy,

of vanation
' Self-Study: Pilot study

ent of correlation - Karl Pearson Co-efficient of
and Spearmen’s Rank Correlation. Regression — e-PG Pathshh
Features -Distinguish between Correlation and
on v and v on x). Parametric test: t test — F test —

s and Bibliography — Computerization in Business | 9 | Vidya-mithn

portal
| Self-Study: Types of reports

’
,’ USP: Preparation of Questionnaire

Total 15
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oxt Book(s): —
C.R.Nothari. Research Methadology Methods and Technique, New Age lntemational 3

‘ odition Publications. Reprint 201+,

<P, Gupta, Statistical Metheds, Sultan Chand & Sons Publications, 4% Edition 2014

. O.R. Krishnasamy&Ranganathan .Research Methodology. Himalaya Publishers, New

xlhi 2014

|

eference Book(R):

. Saravanavel - Research Methodolegy, Kitab Mahal Publications. 16% adition, 2013
»_ Bill Tailor, Gautham Singha. Tapozghoshal — Rescarch Methodalogy. PHI Leaming Pyt
Lid-2014 *

1. Joseph Gibalde. MLA Handbook for writers of research paper ED 7th edition, AMliated
East West press, New Delhi-2009, |
4. )X Sahdeva. Business Research Methodology. Himalaya publishing House, Mumbai,
Second Revised Edition. 2011

3. Donald R Cooper, Pamela S Schindler, JK Sharma, Business Rescarch Methads, MC Graw
Hill Education(lndia) Pyt Itd.. 117 Edition, 2016.

Learning Methods (%): _ Assignment/Seminar Quiz/Group Discussion/Case-Study

Focus of Course: Skill Development

- = = ——— —
—Rosource/e-Content URL:  o-PG Pathshalathup://epgp.intlibnet.ac.an TLoholcsmo=7
T Vidya-Mitra Portal: hup: Aidyamitrainflibnetac.in/index.php/searg

ILe @2 N
Course Designer: Dr.B. My thili / “T ‘ o ¢ C\\
| Head & Associate Professor. Dept. of M. Com N BoS Chaimiy "~ N\
60% Theory and 40% Problem ﬁ ,f\/ -\
11 me 2072 .
Course Outcomes (COs) \\ & \ (‘\ -

-

L
o

= — ‘ /:
On successful completion of this course the students will be able \: \ : 7
: ‘ﬁ—/ - - -

al
CO's | Course Outcome (CO) Statement &.& M‘I‘
. ok wledge
T 7] Level
CO!1 | Understanding the concept of research. identitication of research problem ',‘_\KZ_.“_‘
and Review of literature, research design. sampling and hypothesis e ¥ . )
CO?2 | Choosing the suitable methods of data collection and acquire knowledge® T K3, |-
on measurements and scaling techniques i a
CO3 | Analysing the collected data by applying statistical tools in research like K4
parametric and non-parametric test s A * .
CO4 | Develop the report writing skills and its deocumentation by using K6
computers in research
Mapping with Program Outcomes e, s
COs/POs | PO1 PO2 PO3 PO+ POS | PSO1 PSO2 PSQ3 PSO‘-?' " PSOS
CO1 S S M M S S M L M S
CO2 M M S M M M L S M S
CO3 L S S L L S L M L S
CO4 S S S L S M L S M S
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( ﬁum
ndle

SaNTTRACAN Core-) ‘. and Forey

e COAITYC BT € the s ts 10 Work in Tally w
‘ hic. The course aims 10 make the students to Work in Tally with GST ang

T ramaactions

“Prereguinite: hatic know ledge in Tally

APMIESTER: 1

m

PR

| Practical =11 :

CTallywith GST | oL

‘& Transachions

N

{ L uret ‘ﬂl’.ﬂ(‘ TETTUT‘C Lcclurc T““’ﬁal “
[Category | () | (1) | Pracigy
] = \l"‘)\' 6

35

FWQL

™

Ueit  Course contents jm%
: . ‘ 5 — e-C 5]
™1 1' Fundamentals of accounting —introduction to Tally ‘T{\N
i prime — Company Creation-Security Options -groups Utube 5
!‘ \ and ledpers ereation-Voucher Entries-creation of
i | stock details o
21 Bill wise entry- batch wise entry- cost center-export 12 m
| n
| import ledger- Vi
T e —_\
Y Company trading profit and loss accounts- balance 12 %
‘ l sheet-payroll configuration Vi
74 ] Adtivating GST in Tally-Create GST ledger - Create ?m
} - | GST ledger for purchase and sales —create stock items Vi
‘ 4

- Mesouree c-Content

v

Conewe Doy

in GST rates- purchase and sales transactions- intra

| «ate and imterstate transactions- Input tax credit under
GNT- Output tax credit under GST- GST
ummlul.:\lcd Report

ion of multiple currency -forex transactions-

Youtube

el Latreprencurship/Skill Development)

B URL:  You tube

ner PDe,SShanthakumari

_i_*t-:ivcatj._r!g Coordinator, Dept. of M.Com(IB), STC

"t wurae Ouicomes (COs)

BoS

————

| O successtul completion of this course the students will be able to:
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, CO’s | Course Outcome (CO) Statement Blooms
} ' Taxonomy
; l Knowledge
: Level
| COl | Prepare basic accounting operations in business software K2
f*fcoz i Develop knowledge on inventory creation and bill wise data | K3
\
| entry
| CO3 | Develop financial statement of a firm K3
N — g ~ sl e
CcO4 | Ability to calculate GST in Tally K3
d COs5 Able to develop forex transactions in Tally K4

> Mapping with Program Qutcomes:

Cos/Pos | PO1 | PO2 | PO3 | PO4 | POS | PSO1 | PSO2 | PSO3 | PSO4 | PSOS
CcO1 M |S L S M M M S S S

- | co2 M |S L S M M S M M S

[ Cco3 M O[S L S M S M M S S

- | cOo4 S M S S M M S L M M

% [ CO5 S S M M S S S M S S

;; S - Strong: L - Low: M — Medium

2]

LTGRO

\

]
"
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<CHEME OF SYLLABUS VERBAL AND SOFT SKiyy,
VAR R ]

SEMESTER — 11

Lecture | Tutgpi.
Category Nal | pos
Code Course Name - (L) T Wlicg]
Course 9 Skill Based | s ey o
Course : Y

2CTP2C20 — oo
2 . —the character skills and Cﬂpdl?l[ltlcs.
Preamble: To impros cc and pattern of behaviors.

: den T T
To}l{)u(l]:"lzgzgi,, group discussion, interview etiquette, publie Spea;
Prerequisite: RROTEES hgan
mnuanSSIONAL SKILLS 4

——"_"j e contents .
U ‘t Cours . H N - \
n 7 Skills- Types of Communication- Verbal and ND“"Verbal

el - )

t k ‘ 0

1 Eﬁﬁﬂﬂ::ﬁZmion Skill-Telephonic CEOHVCI‘S&thnS L
presentation Skills & Public Speaking- Understand the componen(g e

Understand Presentation construction and deljy I~

Il Presentation skills - ¥

methodology - Deliver Techniques & Visual Effects

Speech Drills- Pronunciation Practices- Concord- Verbs am
m Cloze Test- Error Spotting

Group Discussion- Why GD? - Features of GD -/-\dvantagm
Disadvantages of GD- Do’s and Don’ts of QD-_Tlps to Master GrOup
Y Discussiont Critical Thinking & Lateral Thinking - Personal G"OOming-

SWOT Analysis -
Before the Interview and During the Interview- After the Intem___
v Writing & Email Drafting- Cover Letter-Resume Preparation
Total -
Text Book(s) =

1. Robbins, S. P. and Hunsaker, Phillip, L. (2009). Training in Interpersonal skills
managing people at work. 5th ed. New Delhi: PHI Learning
2. Peter, Francis. Soft Skills and Professional Communication. New Delhi: Ta, Mol
~Hill. 2012, Print.

Tir

Reference Book(s):

1. Singh, Prakash and Raman, Meenakshi. Business Communication. New Delhi: Oxford I
2006. Print. Bailey, Edward P. Writing and Speaking at Work: A Practical Guide for Busine
Communication. Pennsylvania: Prentice Hall. 2007. Print.

2. Johnson. D.W. (1997). Reaching out — Interpersonal Effectiveness and Self Actualization
i 50%togg Allyn and Bacon

J‘h 2 Met_p ("):

." mmjnfouid(iroup Discussion/Self-Study/etc.,
Fumrﬂrtour}g'.l; loyability

(Employability/Eytrepteneurship/Skill Development)

1| Fous Wéfr.?.&bsini
L[ As \H;:;lv ofesgor,D partment of English BoS Chaim
N
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Coursc Outcomes (COs) s
On successful completion of this course the students will be able to
Blooms
- cO Number | Course Outcome (CO) Statement ;E:;?:;SS;
Level
COl Express the viewpoints with confidence in English K2
cO2 Compose articles and compositions in English K2
CO3 Develop the ab.ilit'y to speak English language with the right K3
way of pronunciation

CO4 Discuss and socialize effectively in English K3
CcO5 Attend interview with confidence K3

Mapping with Program Outcomes and Program Specific Outcomes:

COs/P | PO1 [PO2 [PO3 [PO4 | PO5S |[PSOl1 | PSO2 | PSO3 | PSO4 PSOS5
Os

CO1 M M S S M M M S L S
CcO2 S M L M M M S M M M
CcO3 M S S S M S M M M M
CO4 L M M M M M S L S S
CO5 M S M M S S S M M S

S —Strong; L —Low; M —Medium

Examination Rules:

The course is framed for 30 hour’s duration. The total score of the course will be 50 out of
which 20 marks are assigned for internals and 30 marks are for the practical exam. The
course coordinator will be in charge of the examinations. Power point presentation will be
assigned to assess their communication, presentation skills and pronunciation, which will be
awarded 10 marks. One online examination will be conducted to assess Jr'gf'r:a_mmal'kag
i il be N

(s

. -
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SEMESTER: II

Course Code | Typt Course Name | Course XLCC“EWP |
Cntc.‘.‘.0|'}" . (L) (T) “,‘Q'icul .
22MCM2EAD Elective - :\Z:Sccurilyl Employability 50 10 (l)\ rﬂdil
‘ Analysis anc
! Portfolio 4\
Management
Preamble ¢ This course aims at facilitating the student to understand Capig o
arkgy

instruments and 0 make analysis of Portfolio .

Prerequisite: Basic Investment management knowledge at UG IN

m—"‘—__——?—-—éoursc contents EERE ™S
- Hl:; m
{—TTntroduction-Nature, meaning and scope of investment — \“%
importance of ‘nvestment — factors influencing investment- ;HPG
I |investment media—features of an investment programme— | 12 Athshy],
[nvestment  pProcess— Difference  between  Investment,
Speculation and Gambling.
Stock exchange in India - meaning — functions — New issue m
market — BSE — NSE — SEBI and its role, guidelines- listing, Path
11 | steps, legal provision — Non-listing — De-listing — Insider | 12 Shala
trading
Self-Study: SEBI and its Role
Capital market instruments — Equity market-debt market — PG
" Derivative markets — Exchange traded funds - Internet stock " Pathshalg
trading — Features — [PO on internet — e- IPO — Account
Supported Blocked Amount (ASBA)
Fundamental and Technical analysis — Fundamental analysis: You tube
Economic analysis - Industrial analysis — Company Analysis - Video
v Technical analysis —Portfolio analysis & Management:-Scope— 12
Markowitz Theory— Single Sharpe index model — Efficient
frontier
=1 Sell S ' - Fundamental analysis
o p pP'?ﬁ e s tion — portfolio performance evaluation: - Sharpe You tube
Q\‘/sty_re %I \ners measure — Jenson’s index. Portfolio Video
k. Revision: Nepdy and problems — Methods of revisions — 12
) frz@? plz‘1 oal revision — Constant rupee value — Constant
» al rigble mtio plans.
1 - | —
L W ki 60 I
e SinthAnvestment Management - Himalaya Publications, 17" revised edition, 2
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i i H \ r ol o . - _ ' :
5. Punithavathi Pandiyan -Portfolio Management— Vikas Publications House (Pvt) Ltd, 2nd
Edition 2013.

=
Books for reference:
. Kevin, Portfolio Management — Prentice IHall Publications, 12Medition. 2014.

2014

3. M.Renganathan,R.Madhumathi, Security Analysis & Portfolio Management, Pearson,
Noida, New Delhi, 2" Edition, 2012

4. Sudhindra Bhat, Security analysis and Portfolio Management, Excel Books, New Delhi,
2008

. . } .
2. Bhalla,V.K. Investment management — Sultan Chand & Sons Publications, 19" edition,

Learning Methods (*): --,
0 Assignment/Seminar/Quiz/Group Discussion/ Self-Study/etc., - , oo D

Focus of Course: Employability ///‘\
(Employability/Entrepreneurship/Skill Development)

e-Resource/e-Content URL:

0 Vidya-MitraPortal:http://vidyamitra.inflibnet.ac.in/index.php/t cartﬁ] 1 Ji "
0 e-PG Pathshala:http://epgp.inflibnet.ac.infahl.php?csrno=7

Course Designer: Dr. K.Kumaran
Associate Professor, Dept. of M.Com, STC 0 5-€hairmap

77
202

K

4,’

(Question paper: Covers 90% Thcory and 10% problems (Problcms fr_'om ‘Unit: 4 only)

Course Outcomes (COs)

On successful completion of this course the students will be able to:

CO’s | Course Qutcome (CO) Statement Blooms
Taxonomy
Knowledge
Level
CO1 | Understand the availability of various investment avenues K2
CO2 | Able to Infer the working of stock tradings K2
Identify the various capital market instruments and can choose the right K3
investments
CO4 | Analyse and compare the performance of companies by using K4
fundamental and technical analysis
COS5 | Appraise and evaluate various portfolios - 1. ..K5 ,
Mapping with Program Outcomes S
COs/POs | PO1 | PO2 | PO3 | PO4 | POS | PSO1 | PSO2 | PSO3 | PSO4 | PSOS
CO1 S S M M S L M S S ¢ ,&
CO2 M M M S L M S S S S
CO3 S S S S L S S S M M
CO4 S S S M L S S S M ["-M
COs5 M M M S L M M S L .|..S.
S — Strong; L — Low; M — Medium T e
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SEMESTER: Il

Course Code Type Course Course. | Lecture m p
s w Category | (L) (T) ruelicul
 +—p2 Brand | Employa | 50 0 (p)\e“ﬂa‘.
23\[CM2EBO Elective Management| bility - N
Preamble: This course aims at facilitating the student to understang the B&
Rrand Strategies and its extension for improving brand performance nd conc“-m\
1 Prerequisite: Basic Marketing knowledge at UG level x
=" ey
Unit | Course contents m___
H %
e 5 b Y rs e Urcw
Introduction-Basics Understanding of Brands —Definitions - | -Contem
Branding Concepts _Functions of Brand -Significance of %
I' | Brands -Different Types of Brands —Co branding —Store 12 Palhsha[a
bands
Brand Strategics _Strategic Brand Management process — “\\
Building a strong brand _Brand positioning —Establishing
t Brand values _Brand vision-Brand Elements —Branding for 12 ;-PG
Global Markets —Competing with foreign brands. athshgj,
Brand Communications-Brand image Building —Brand T
Il | Lovalty programmes —Brand Promotion Methods —Role of 12 | epg
Brand ambassadors, celebrities ~On line Brand Promotions. Pat
Brand Extension-Brand Adoption Practices —Different type of ——-S_hili\
IV | brand extension —Factors influencing Decision for extension — 12 | Youup
Re-branding and re-launching. Videa ¢
Brand Performance-Measuring Brand Performance —Brand
v Equity Management -Global Branding strategies -Brand Audit
-Brand Equity Measurement —Brand Leverage -Role of Brand 12 You tube
_— acers—Branding challenges & opportunities. Vidéo
60
Parameshwaran MG Jacob Isaac Strategic Brand Management, Pearsu
of, 2012

ishing House, 2™ Edition, 2009
3. Verma Harsh, Brand Management -Text and cases, Exel Books, 3™ edition, 2013
4. SenguptaPriyaranjan, Product and Brand Management, Pacific Publication, NeW Delhi,

1st Edition, 2011 //
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Learning Methods (*):
0 Assignment/Seminar/Quiz/Group Discussion/ Self-Study/etc.,

Focus of Course: Employability
(Employability/Entreprencurship/Skill Development)

c-Resource/e-Content URL:
0 Vidya-MitraPortal:http://vidyamitra.inflibnet.ac.in/index.php/search

0 e-PG Pathshala:http://epgp.inflibnet.ac.in/ahl.php?csrno=7

Course Designer: Dr. KiKKumaran
Associate Professor, Dept. of M.Com, STC

BoS Chairman

Course Qutcomes (COs)

On successful completion of this course the students will be able to:

CO’s Course Outcome (CO) Statement Blooms
Taxonomy
Knowledge
Level
COl1 Understand the Significance and functions of branding. K2
CcO2 Formulate the brand strategies and brand vision in the global K6
market.
CO3 Learn brand communications and design brand promotion K5
methods
CO4 Assess and sustain brands which lead to Brand extensions. K4
CO5 Evaluate brand performance and measure brand equity. K5
Aapping with Program Outcomes
COs/POs | PO1 | PO2 | PO3 | PO4 | PO5S | PSO1 | PSO2 | PSO3 | PSO4 | PSOS
CO1 L M M L L L M S S S
CO2 M S S S L M S S
CO3 S S S S L S S S
CcoO4 S S S M L S S S
CO5 M M M S L M M S

s — Strong; L — Low; M — Medium
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SEMESTER: II

TCourse | Type | Course Name | Course | Lectur m
Category Oria)
. . By ey |m iy
Elective C2:Multlm0fial Entrepren ) alﬁ
22MIB2EA0| -1I Transportation SuRiig 60 = \l )
Management ) \
m'ms_course aims at facilitating the ‘sludem o impartm ‘
Multi-model Transport Management B edge%
Prerequisite: Transportation Management So™
Init | Course contents
Unit \I;s\‘\
Hrs R L8
Multimodal transportation: Types, Insurance in multimog i :éourcw
i ions, Modes of Trz - W
I 1ransponat|(?n, operations s 0 ransportation. oy
Transponatlon‘Management system. 12 P‘“hshal
Self-study: Maritime frauds and crimes
Road Transportation: Introduction to Road Transportation - | ———
Trucking/Highway Regulations— Documents - The Truck Bij| \
of Lading - Standard Trucks - Specialized Trucks - Lorry
haul trucks -Heavy load haulage multi axle age multi truck -
i Service Options for Truck Transport - Shipping -Dangerous 12 ;'pG
Goods by Truck - LTL/FTL Shipments - Trucking Rates and athshy),
Tariffs - A Checklist of Trucking Considerations
Self-study: Border Security Issues
Rail Transportation: Introduction - Shipping Goods by Rail | | ———
- The Railway Bill of Lading - Rail Equipment - Moving e.PG
Dangerous Goods by Rail - Over Dimensional and Heavy Lift 2 Pathshal,
Cargo by Rail.
Ocean Transportation -Meaning, Importance, size of vessels,
Ocean Freight Calculation Ministry of Shipping-, -Its
v Functions and Initiatives. Shipping Corporation of India. 12 You tube
International Maritime  organization-Its  Functions and Video
Cadefy, iatives, Maritime frauds and crimes.
0s 4'[[’- jidy: Marine Insurance
Tﬂal. nal Air Transportation —Meaning, Importance,
- major services- Airport Classification —Basic
ds g Air freight — IATA —consolidation Air cargo & 12 Y?ﬂ tube
'r?f . Role of TIACA. International Airports of India, Video
chain, Airport Charges
dy: Basic Methods of Airfreight | —
Case Studies ____’/
ol —
51
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S ——
Text Book(s):
| Logistics Management & World Sea borne Trade (Ist edition) by Dr. Krishnaveni

Muthaih, Himalaya Publishing Housc
2.Logistics management for international business - text and cases(1st edition 2009) by
g.Sudalaimuthu and S.Anthony Raj, PHI learning private limited

| o.oude
Reference Book(s):
|.Logistics — An Introduction to SCM (2008 cdition) by Donald waters, Mac Milan

publishers

2.Logistics and Supply Chain Management — Cases and Concept by G.Raguram and
N.Rangaraj, Macmilan publishers, London, United Kingdom.

3.Logistics Management -the integrated supply chain management (18th edition 2008)by
David J closs, Donald J bowers, Pearson Prentice Hall Publishers.

4.Logistics Management(Latest edition) by Sople.V.V, Pearson publication

mr—n_ing Methods (*): O Assignment/Seminar/Quiz/Group Discussion/ Self-Study/etc.,

Focus of Course: Employability

e-Resource/c-Content URL: : NPTEL
Course Designer: Ms.Silpa Prabhakaran
Assistant Professor, Dept. of M.Com(IB), STC

[
l
\ 2

\

CO?® | Course Outcome (CO) Statement "'»-\
i
s v \.‘

Coursc Outcomes (COs)
On successful completion of this course the students will be able to:

CO1 | To understand the basic concepts of Multimodal transportations

CO2 | To compile the various road transport management in multimodal K5
transportation

CO3 | Develop successful programs for achieving the optimum cost in rail K6
transportation

CO4 | Analyze the important aspects in ocean transportation K4

CO5 | Apply the air transportation operation in international trade transactions K4

Mapping with Program Outcomes L
COs/POs | PO1 | PO2 | PO3 | PO4 | POS | PSO1 | PSO2 | PSO3 PS.O4 PSO5>
CO1 S S M S S M M S | M "M
CO2 L M S L M M S S '. S .M
CO3 L L L L S M M M M M
CO4 M L M S S M S S .' M .M
CcOs5 M M S M| M

S S M S S \i .
g

S — Strong; L — Low; M — Medium
SEMESTER: 11
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Course | TYPE | Course Name Cnl]?m
Code Category (L)
I 2IMIB2ERO] Elective | D2:Cross Employabiliny 60
-1l Cultural
\ Communication
‘ and
! Management

lmmunicmion and management
Prerequisite: Business Communication

Basic  framework of Cross Cultural Management.
dnfluencing Decision Making — Using Culture —
/ and-lnlcrﬁalional Management — Implications fo
1 | Comparing Cultures. Shifts in the Culture —
Caljure — Culture and Communication —
Dispute Resolution and Negotiation

Self-study : Culture and Communication
Structure of Cross Cultural Management: Forma] Str
Functions - Bureaucracy — Culture and Bureauc
. Implications. Informal Systems — Informal

- Guanxi - Managing Informal Systems — Implications
Self-study : Culture and Bureaucracy

Globalization & Cross-Cultural Management: Plannin
Meaning - Planning for Change —
Planning in an Unstable Environment
Il | Strategies - Globalization and Localization

Patronage, Society and Culture — Government Business Paty

Contradictions

Preamble : This course aims at facilitating the student 10m$
OSSCU

Needs and Incentives - -

Planning in Different Culture —
— Implications. Internationg]

)

(b

Unit Course contentN

lq]\

racr

lQa]

Environment, Culture and Management. The
» Environment and Culture. The Chinese Model: | 15

csources and the Com
Implementation - Eme
Quarters and Subsidiary:

f Cross Cultural Management: Designing and
“nting Strategy: Formal Strategy Planning — Analyzing
petition — Positioning the Company —| 15
rgent Strategy — Implications. Head
Risk for the Multinational — Control —

53

m
N
Ins, \
Hy &
8 RESQnr%
Factorg T—— eC,
i
Cross Culturg) m
r e Ma“ager. P‘"hshata
Ofgamzational
Uctures — |
racy B
Relationships -
15
Onage eng
Pathshah
g Change: | T——
— Defining | 15 e-PQ
~ Pathshal
Youtd
Videe
Youtt
Video
-————""-/



[ | Implications

Self-study : Risk for the Multinational
USP :Casc Studics

| Total 75
Text Book(s):

1. Helen Deresky(2017) “International Management: Managing across Borders and Cultures”
(5 th Edition). Pearson Education

?efcrcncc Book(s):

1.Richard M. Hodgetts & Fred Luthans (2005) “International Management”, (3rd Edition). Tata
McGraw Hill Publications, New Delhi. Reference Books:

2.Hodgetts & Fred Luthans (2005) ' International Management” (3rd Edition). Tata McGraw
Hill Publications. New Delhi.

4 Hill, C. (2007) “International Business: Competing in the Global Marketplace’
Tata McGraw-Hill.

Learning Methods (*): //
O Assignment/Seminar/Quiz/Group Discussion/ Self-Study/etc.,

Focus of Course: Employability

e-Resource/e-Content URL: .‘\

O Vidya-MitraPortal:http://vidyamitra.inflibnet.ac.in/index.php/search\y ", y

O e-PG Pathshala:http://epgp.inflibnet.ac.in/ahl.php?csrno=7 D i
Course Designer: Dr. S.Shanthakumari \\_’Hr_j:"-/
Programme Co-ordinator, Dept. of M.Com(IB), STC BoS Chairman

Course Qutcomes (COs)

On success{ul completion of this course the students will be able to:

CO’s | Course OQutcome (CO) Statement BT Knowledge
Level
CO1 | Understand framework of cross cultural management K2
CO2 | Evaluate frameworks for guiding cultural and managerial practice in K6
international business. _

CO3 | Analyse the impact of globalisation in cross cultural management 1 K5 - .
CO4 | Understanding the various models in cross cultural operations K4 .. .
COS | Analyse the implication of cross culture in framing strategies : K5 -

Mapping with Program Qutcomes

05 | PSO1 PSO2 PS03 | PSO4 PSO5

COs/POs | PO1 [PO2 [PO3 |POo4 | P

Col M M M L M | L M s .|S s

CO2 M 3 3 3 M M S 3 {s S -
CO03 S S M S L 3 S S M e M ,
CO04 S S S M M S S S M ™M -
COs M M M S L M M S M S

i — Strong; L — Low; M — Medium

LIST OF INTER DISCIPLINARY CORE COURSES (IDC)
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SEMESTER 11

) Course Lecty )
Course Course Name | TYPC | cqpeaory (L)lrc Tutoriy i
Code (T rncliv:'n \
— ()
________-—-—'_'-" .
Foundations of | pec 1 | Application 3 \\\ 0»%
2MSW210 | counselling | 1PC (D) 15 N

L_——————"'—‘__——T- » 2 "
mcourse aims to enrich their kr}owledgc about Counseling [WI\_
assessment, testing and diagnostic processes Group counselinya M !

n 0

therapeulic relations,
fields and settings. °°Unse]in"g“ %
________Fa———,-—“_'"f - in ‘q
Pre-requisites: Basic understanding about the counselling N
: Foundations of Counselling
Syllabus:
Unit Course Contents
Ny
'nl)‘T
\

Basics of counselling: Principles and goals; Need and scom Sessi“m
8,

! Ethical issues

Total

[ \
Role of counsellor: Counsellor and counselee charactW 9
Il counselling; Expectations from counsellor; External conditions inﬂu;tat]-ng \
counseling NCing )
Positive psychology oriented counselling: Enhancing happiness and p)
: . e : P ——"
ul Engagement and meaning making; Identifying and developing CharaCterpstrtsl:lre’ ——
and virtues gth )
Special areas of counselling: Counselling for children with emotional disty
- . - . . r
v and learning disability; Drug addiction; Marital counselling. . bance | T~
9
; lling: Occupational counselling; i n
v O.lh" iy of counse e 1l P ey Ing; COU“S_e“mg for patients | ——
with Termina! disease /chronic illness-HIV/AIDS, cancer patients and for their
caretakers. 9
S
45
o

Text Book:
I. Narayana rao 5,(2008), Counseling Psychology, Second Edition, New Delhi,

TATA McGrawhill Publishing Co Ltd.
Reference Books:
Gelso, Charles J. & Fretz, Bruce R.1995 Counseling Psychology, Bangalore, Prism Book Pv. Ltd,
Dave, Indu, 1991 The Basic Essentials of Counseling, New Delhi, Sterling Publishers
Gururani, 2005 Guidance & Counseling: Educational, Vocational & Career Planning, New Dd
Akansha Publishing House.

b A. 1998 Referral and Termination Issues for Counselors, New Delhi, Sage Publications
\ ;SHRax;:r’so \ewis E. 1981 The Counseling Process, New York, Tata McGraw Hill Publishing Compa

—

2
3

9PN, D\ . 1988 Therapeuti i isti i
g peutic Counseling, Vellore,Christian Counseling Centre.
"'4""5“‘”_ ma, Karf Nh, 2001 Counseling and Guidance, Surjeeth Publications, New Delhi.
Y EME R & D ¥en, W. Handbook of Counseling Psychology, New Delhi.
FdcufByCqurse: Bkill fevelopment

L Resourede-Coftent JRL:
https://www.vou h,ee watch?v=KaBlDasRNm§

LY
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~ourse Designer : Dr K.Parthasarathy
Associate Professor, Dept. of MSW, STC

Dr.G.Anbuselvi
BOS Chairman

“ourse Qutcomes (COs)

In successlul completion of this course the students will be able to:

CO Number

Course Outcome (CO) Statement

Blooms Taxonomy
Knowledge Level

The students can enrich their knowledge about Counselling history

CoOl and basics of counselling. Kl

co2 Enriching their knowledge about therapeutic relations and K2
Assessment

Co3 E.nriching and applying Therapeutic Intervention in Social Work K3
Fields

CO4 Analyzing the need of counselling in various setting. K4

COs E.xplorc the students to practice counselling for persons with various K4
disorders

Viapping with Programme Qutcomes and Programme Specific Outcomes:

COs/POs POl ro2 PO3 PO4 POS PSO1 PSO2 PSO3 PSO4 PSOS5
COl S S L S M S M M L L
cO2 S S M M S S S S L S
CO3 M S S S S S S S S S
CcO4 S S S s S S M S M )
COos5 S S M S S S S S S S

S- Strong; L- Low; M-Medium
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SEMESTER - 11

, Lecture
Course Name Category L)

Course Code

Enelish for Media ECC1 -
2MEN2IO ) Studics IDC1

E—mbier This course aims at providing an exposure to the ficld of media studieg So
Tcam - d

i as
oppartunities in the field of Media S‘Uden

Is
o Bey
English for Media Studies
Siilabus Course contents
Units

oduction to Print Media ' Num
1 l;te;ponsibilitics of the Press, News'Sources, Reporting and itS.T)fpes; Straigh, S%;:ru
Reporting, Investigative, Interpretative, Deve.lopmemal RePO_ﬂlng, News o N(f-ws 4
Components of a News Story. Writing Head_hnes,.Sul_) Headlines, News Storie Origs,
Report, Letter 10 the Editor, Cartoon Analysis, Editorials, Coly s,

mns, Femul.eS
H]
Reviews

i ' of Radio in India
1l :;i!'i?)?\‘:\is: News Editor; Producer, _Radio Reponer; Radio Intervie
Reels: Radio Feature, SFX; Community Rad_lo; Educational Radio;
Recent Developments in FM Broadcast; National Programmes of A
BBC and other Intemational Radio Stations News Reading Techniq
Interview, Reporting, Talks, Anchoring/Jockey(ing) [RJ], Script W
11 History of Television in India
Scope of Television Journalism; TV Newsroom; News Editor; Producer; Ty
Correspondents, Basic Principles of Camera Work News Reading Tech
Television Interview, Reporting, Talks, Debates and Discussions, Anc
Jockey(ing) [VJ], Script Writing
v Advertising
Definition, Types of Advertising: Consumer, Corporate, Industrial, Retail,
Trade; Public or Government Advertising; Product Advertising; Target Ay
Brand Positioning; USP, Advertising strategies Ad-copy writing, Slogan,
Ad Lay-out, Print Advertisement, Television Advertisement, Storyboard,
Adventisement
v Field Visits and Report
Print, Radio Station, Television Station, Field Visit Report
Text Books:

i

W; Radio
Radio JoCkT:;YVS
Il India Radi,.
l.Jes, Radiq
fitin

Niques,

horing/

NatiOnal’
diCHCQ;
HCadline,
Radio

) -/

5

1. Kewval, J. Kumar. Mass Communication in India. India: Jaico,1994.

2. Boy, Barun. Beginners’ Guide to Journalism and Mass Communication. De]hij: Pustak Mahg| 2000
. 3. Ahuja B.K: Mass Media Communication. Delhi: Saurabh Publishing House, 2010 T
Refepont®

kgjory of Indian Journalism .New Delhi: Ministry of Information and Broadeas
gaswamy. Journalism in India. Indiana University: Sterling University,

8 s Reporting and Editing . New Delhi: Sterling Publishers, 1987

&5t Journalism: An Introduction to News Writing. Hastings: Hastings House, 191
ider. Handbook of Broadcasting. California, McGraw-Hill, 1957

iting for Broadcast. Columbia: Columbia University Press, 1994

Radio and Television: New Delhi: Sterling Publishers.

1987¥Radio and Television: New Delhi: Sterling ublishers.

ting, 195,
2010,

and Producing for Television and Film. New Delhi: Sage Publications, 2005.
Bvertising in India. New Delhi: Jaico Publishers, 2005
Advertising, New Delhi: Pearson, 2000

uén ficke De.Global Marketing and Advertising: Understanding Cultural Paradoxes: New Delf
Sage, 2009,

14. Lee, Monle and Carla Johnson.

e, Principles of Advertising. New York: Haworth Publications, 2005.
15. Williams, Jack (Ed.). Nustrated

e ) 2009
Dictionary of Mass Communication. New Delhi: Lotus Pres
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Focus of Course: Skill Development and Employability

c-Resource/e-Content URL: https://youtu.be/qE-B_XkoAgQ
|, hups:/voutu.be/9-hEIPbY WmE

2. hups://youtbe/ADTN-IMj-DU

Course Designer: Dr. J.Das

llead, Dept. of English, STC

Dr. J.Das
BoS Chairman

Course Outcomes (COs)

On successful completion of this course the students will be able to:

S— Strong; L — Low; M — Medium

CO Number Course Outcome (CO) Statement Blotms Taxonomy
Knowledge Level
col1 Use persuasive and professional language in speech and wriling. Kl
Conduct effective business research and communicating the process
CcO2 . . . : K2
and findings in a range of business documents and oral presentations
CcO03 Embed ethical considerations in all communication modes K3
CcO4 High level team work and analysis of team process K4
CO5 Demonstrate advanced interpersonal communication, business etiquette K5
and relationship building skills
Mapping with Programme Outcomes and Programme Specific Outcomes:

Cos/POs PO1 P02 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5
COl L M S S S M L S S S
CcOo2 L M S S S M L S S S
CcO3 L M S S S M L S S S
CO4 L M S S S M L '

CO5 L M S S S M L
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SEMESTER — 1}

Course
Category

Course Code Course Name Type

Basics of ECC1 Concept
IMMAZID MATLAB | IDC1 (B)

P I

Treamble: This course aims at facilitating the student to learn th
{ : ts of MAT

! Prerequisites: Computer and Mathematics basics at PG Level

Swiahas: Basics of MATLAB
3 Unit Course Contents ~— ———0__
Tntroduction - Basies of MATLAB: MATLAB Windows-gr—|Houn:
1 help- File types - General commands. Interactive Com utation e \m
Matrices and Vectors - Mz‘mi.x and Afray opem W
|l line Functions - Using Built-in Functions and On-lipe Help.
m Applications - Linear Algebra - Curve fitting m

Data analysis and Statistics
IV Programming in MATLAB: simple graphs.

v Programming in MATLAB Graphics: Basic 2D plots-3p lots

B

N
2\
\g .
R

Total
Text Book(s):
1. Rudra Pratap, Getting Started with MATLAB — A Quick Introduction f ;
Oxford University Press, 2003. or SClentists and g, .
Reference Book(s): “glnem,

1. Rudra Pratap, Matlab-7, Oxford university press, New Delhi, 2006.
e-Resource/e-Content URL:

hrpsy//www.youtube.com/watch?v=qGiKv3-02vw

Focus of Course : Skill Development

Course Designer: Ms, A.Nageswari,
Assistant Professor, Dept. of UG Mathematics, STC

Dr. R. Senthij) Amuthy
BoS Chairmap

| Course Outcomes (COs)
On successful completion of this course the students will be able to: \
- Co
Number Course Outcome (CO) Statement m
' CO1 ‘Understand the basics of MATLAB Mﬂ%
CO2 Evaluate the concepts of Matrices and Vectors \@\\
: CO3 Simplify statistical problems using MATLAB. _\‘Ki\
___Co4 Construct Basic graphs \\Tlii——~
ol |___COos Construct 2D and 3D plots Kg
" -
. Mapping with Programme Outcomes and Programme Specific Outcomes
| t(l\ PO2 | PO3 | PO4 | POS PSO1 PSO2 PS03 PSO4 | KU
i L M S S S M L S S §
N | =
of M| s s [ s M L s | s |8
‘ uiu M S S S M L S S —_/S
. , M 1s s |s M L s | s |2
S S 5
ong; L— Low; A - Medium LL M L —7
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SEMESTER - 11

Course Lecture | Tutorial | Practical .
1 g 2 Credit
Course Code Course Name Category Category (L) (T) )
Trading in Share ECC 1
' 15 - 3
22MCM2110 e IDC 1 Concept B 30
Preamble= To equip the students with knowledge on share market and learn how to invest
Prerequisite: Basic knowledge in Share trading and Business
Syllabus: Trading in Share marke!
Unit Course contents Number of
Sessions
1 Introduction-. Meaning -Nature and scope of investment — Importance of investment 9
— Factors influencing investment — Investment media.
11 Stock exchange in India — meaning — Functions — New issue market — BSE — NSE 9
111 Equity market-Types of shares — Debentures — Bond 9
v Introduction to share trading- Online Vs Offline share trading- Opening of Demat A/c 9
-Factors influencing the price of shares. :
N Intraday trading — Basics and strategies — How to make profit in share market. 9
Total 45

Text Book(s):
1. Dr.V.Radha, Dr.R. Parameshwaran, Dr.VR. Neduchezhiyan- Investment

Publications, 2015

Reference Book(s):
1. Preethi Singh -Investment Management - Himalaya Publications, 17" revised edition, 2010.

2. Punithavathi Pandiyan -Portfolio Management— Vikas Publications House (Pvt) Ltd, 2nd Edition 2013.

I =
-

Management - Prasanna

Focus of Course: Entrepreneurship
(Employability/Entrepreneurship/Skill Development)
e-Resource/e-Content URL:
https://www.youtube.com/watch?v=Xn7K WRIEOGQ
Course Designer: Dr.P.Gomathi

Associate Professor, Dept. of M.Com, STC

Dr.B Mythili
BoS Chairman |

ll *

Course Qutcomes (COs) %
_ _ \ :'n v )
On successful completion of this course the students will be able to: AN o
. Blodwms_Femnonty
co’ C £
s ourse Outcome (CO) Statement \\Kiﬂr 3 :
COl1 Understand the basic concept of Investment and investment media =
CO2 Able to know the working of stock exchanges and share market K1
CO3 Able to distinguish the capital market instruments K2
CO4 Ability to plan an investment in shares K3
COS5 Organise the intra trading to make profit K3
Mapping with Programme Qutcomes and Programme Specific Qutcomes
COs/POs roi PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSOS
CO1 S S S S M S S S S S
Cco02 S S S S M S S S M S
CO3 S M S S M S S S S S
Co4 M S S S M S S S S S
COs S M S L M M M S M M
S—Sirong; L — Low; M — Medium
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SEMESTER -1}

Course

Category Category

Travel and
Tourism
Management

ECC1 Application

= facilitating the student to impart Knowleq
. This course aims at
Preamble: This ¢

ge
f1ourism industry, various organizations,
" .

on bao
baSls ofl
ovenaew 0

Itq .y i J cts
te

By
Travel and Tourism Managemen,
{labus:
Svila Course come;\
Unit -
1 An Introduction to Tra\'cl‘and. Soniismis . Numb
Concepts Definitions & Historical development of Tourlsm_ T

Sty
. ypes of . N

Tourist, traveler, excursionist. Types of Travel Motivators: Physica) Tourlst.
Interpersonal Motivators, Cultural Motivators, Statys and

Iva )
. . Presti e . ‘Ors
Forms of tourism: Inbound, Domestic, Internationa]. Tour;

Otivaty,.
Sm Syt tors

Characteristics, Scope  and components of tourism industry, em; Nature) g
| Tourism Products and Services: Type of tour pa(.:kageS‘ Types OfTouﬁsm
.~ | Products. Tourist Deslinali.ons: Features, attractjon, Promotion, Amenities \
accessibility. Impact of tourism ‘ ’ |
1 Marketing in“Travel a.nd Tourism: Marketing by public 7 private P
i - strategies ,mfarketing mix )

\
isciplinary approach in tourism: Tourism Perspectives, toum
v :,nr:gi;z (?ALCr)y.Tt?l?rism Organizations: World Tourism Organlilzr;irgnarea —t
Indian Tourism Organizations )
Vv Emerging Areas of Tourism: recent trends, types of 2y
alternate tourism, sustainable tourism: principle and code of conduct
Total :
Text Book(s): ' Q
Service marketing, S.M.JHA, Himalaya publishers.
Reference Book(s):

1. International tourism management, by AX.Bhata, Sterling

publishers Pvt Ltd, New Delp;
2. lntroduction to tourism and hospitality Industry, Sudhir Andrews, Tata McGraw Hills Educatjop priva
New Delhi.
e-Resource/e-Content URL:

NPTEL:hups://onlinecourses nptel.ac.in

Focus of Course: Skill Development

Course Designer: Dr, S. Shanthakumari,

| Associzte Professor & PC, Dept. of M.Com(IB), STC

BoS Chairman
cwngr Outcomes (COs)

5K completion of this course the students will be able to:
v

CO’s ~ Oulcome(CO)Statement

Blooms Taxonomy
|| | Knowledge Level _
03 ]

I d the concept of Trave] and Tourism R
nm ﬂ:‘! ‘the

knowledge in Tourism

package and promotion techniques K:
,m S€ the stratepies in trave] ang tourism management K
LTy T
"".

1stand the g eratj
2 ..._-. ‘ Perations of (oyr

. . . K4
iSm organization K5
uate the recent treng in tourism
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Mapping with Programme Qutcomes and Programme Specific Outcomes

[ Cos/POs | POI POZ | PO3 | PO4 | PO5 | PSOI | PSO2 | PSO3 | PSO4 | PSOS
Ccol S S M S S M M S M M
co2 L M S L M M S S S M

 co3 L L L L S M M M M M
Cco4 M L M S S M S S M M
Cco5 L S L M 3 M M Y] M M

S— Strong; L — Low; M — Medium
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Lecture

Course Type

Course Code
l’s)’tholog' of
wellbeing

he effects of stress and the way of effective copin

Preamble: To know t S psychological aspects into healthy [ife sty know u
behaviours; moreover 10 € Modg

2MPY2110

Prerequisite: Basics of biology at school Level

’{ea“h P.chho]o
Syllabus:
)4 Course contents
Unit =

T Tlealih-An Introduction: Definition -~ Mind Body ‘

I Biopsychosocial Model. Vital Systems of the Body _ N elau“nsh‘

Catdioyascular System — Immune System. Ervoyg Sys LN

| |Gl e lem

jours: Exercise — Accide b
| iealth Relat& Behaviours . 1ent Preveny;
i Healhy Diet’s Weight Control and Obesity — Eating Disorderg :1?,2 g SVelgn:
=" | Health Compromising Behaviours: Alcoholism and Problem leep e

S5 | - Treatment- Drinking and Driving - Preventive Approacheg _ Finking =

. H . i Or' :
| ~*Interventions to Reduce Smoking — Smoking Prevention Pro moklng ‘Hilglns
L — R E . 2 Tammes slgry
Basics of Stress: Stressor— Pers_on nvnrompem Fit; Stressfu] Eve
v Chronic Stress; Sources of Resilience — Coping Style Specific oy ;31:5 -
n

oy
Str Tces of

Basics of Pain: Elusive Nature of Pain - Measuring Pain — Physia] Aegie

,/Q/-/«-%;f

. . o : =
\4 Neurochemical Basis of Pain — Acute Pain and Chronje pgy. o Of Pap

* " | personality — Pain Control Techniques Pain _ in and\

j

To‘a] \

Text Book(s): k

Taylor, SE. (2012). Health Psychology (8" Edition). NY: The McGraw Hill Companie.
Reference Book(s) :

1. Khatoon, N. (2012). Health Psychology (1* Edition). New Delhj: Dorling Kinerg
S

2. Brannon, L..& Feist,J. (2017). Introduction to Health Psychology (1% Eg; i ey (]"dia)p\t;
3. Marks, DF.& Murray, M. (2011). Health Psychology — Theory Researc;]lg,?(){I{*ewpelhm, N

Delhi: SAGE Publications India Pvt Ltd. ractice(3" el
4. Misra, G., (1999). Psychological Perspectives on Health and Stress. Ne

w Delhi: Concept piy:
Focus of Course: Employability I

¢-Resource/e-Content URL:
*  Youtube Videos: https://www.youtube.com/watch?v=MBvqkddeV7o

Course Designer:

qﬁ?\'Selu&r;;i ; Mr AshwanthKanna V
p Assistant ProRssor, Dept. of Psychology, STC

2 BOS Chairman
A

Outdgrhes\C0s)
Onsuccessful\omp tion of this course the students will be able to:
Z

CI{QZ; . c 0 Blooms s

m ourse Outcome (CO) Statement Knowleit!
i

e basics of mi : T — "’"’—H/

bt d of mind body relation and physiological functioning ""/K.{

H1 Al various health promoting behaviours in an individual "’/M

L Kleghify various health compromising behaviours in an individual L/
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[dentify the stressors in everyday life and cffective coping strategies K4
Examine the management of pain and components of chronic illness K5

Mapping with Programme Outcomes and Programme Specific Outcomes

'Os PO1 PO2 PO3 rPo4 | POS PSO1 PSO2 PSO3 PSO4 PSOS

1 L L L M L L L L L L

2 L L L M L L L L M L

3 L L L M M L L L M M

4 L L L M L L L L S M

5 L L L M I L L L M L

1g; L- Low; M-Medium

.- .
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SEMESTER - 1

Lectur -
Course Code Course Name Course Type i ¢ Tlll$:‘|a| =
‘ Aetie
- : it
Web Stack 1 ECC 1 " p
22MCA2110 | Development Tools IDC 1 s U
and Techniques . h

i

Preamble: This course aims at Students will gain an basic understanding of the HTM
: dhi

Csg
. . Cop
Prerequisite: Basic knowledge in HTML tags & skill of creating web page shoulq Bl cems‘
Ow

Syllabus: Web Stack Den
Topic

relopment Tools and Teclmique s

Course contents

=
=
=

=
E

Acquaintance with elements, Tags and basic structure of HTML files,

» 2 | Practicing basic and advanced text formatting, \

Practicing use of multimedia components (Image, Video & Sound) in HTML docun
€nt
Designing of webpage-Document Layout

Designing of yebpage-Working with List.

~ | Designing of webpage-Working with Tables.

Practicing Hyper linking of webpages,

Designing of webpage-Working with Frames.

Designing of webpage-Working with Forms and Controls

Acquaintance with creating style sheet, CSS properties and styling

Working with Background, Text and Font properties.
2 | Working with List properties.

LI L LT T

Total It
Text Book(s):
1. Kogent Learning Solutions Inc.» HTML 5 in simple steps” Dreamtech Press, 2012
2. Murray, Tom/L nchburg ” Crearing ¢ Web Page and Wep Site” Colle €,2002
Reference Book(s):

1. John Duckert “Beginning HTML, XHTML, CSS, and JavaScript? Wiley India, 2008
Focus of Coyrse: Employability

¢-Resource/e-Content URL:
*  Vidya-Mitra Porta): htlp://vidyamitra.inﬂibnet.ac.in/index.php/search
® NPTEL: https://onli

necourses.nptel.ac.in
&-PG Pathshala: http://ep

ap .inﬂibnet.ac.in/ahl.
* Dr. Umashankar M,
, Dept, of MCA, STC

?esmo=7 (Computer Science:P-12/)

BoS Chairperson
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Course Outcomes (COs)

On successful completion of this course the students will be able to:

Blooms Taxonomy

co
Cour t
Number se Outcome (CO) Statement Knowledge Level
COl Demonstrate a basic HTML concepts. K3
cO2 Explain the HTML for specific functions. K2
CcO3 To design simple webpage using HTML and CSS. K3
Cco4 To use different styles for webpage development. K3
CO3 To compare static and dynamic webpage. K2
Mapping with Programme Outcomes and Programme Specific Qutcomes
COs/POs POl ro2 PO3 PO4 POS PsOl1 PSO2 PSO3 PSO4 PSOS5
CO1 M M M S M L L
CcO2 M M M S M L M
CcO3 M L M S M L L
CO4 M M M S M M L
CO5 M . L M S M L L

S- Strong; L- Low; M-Medium
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SEMESTER - 11

Lecture Tutorial
(L) (T)
30 15

Course Code

22MBA2110
Preamble: To train the students on i
Qsign

Thinking concepts
wledge of Human Resource Management

Prerequisite :Basic kno

SyPabus: Design Thinking

‘ni Course contents T

Unit -
S

o ——— .
Introduction . _— . ©Ssig,
Human cantered Design, Relevant Cases , Design Thinking Methods Design Thinking \

Values. L
Search for a problem, gather knowledge and gain inspirations.

—— > . _ ition Map (understand you
Articulate 1dea/ Value: Idea-scape /Value proposition your users/ key \

1 sla_keholders/shon/mediumflong term plan).
09
i V — read patterns, map meanings and finds opportunities.
| Synthesisofa PO P Mg \09
) = visualize creative ideas and stimulate models.
v Ideate Prototype and Tes \09

; Tool: Ideascape ¢Visual), MVP/Prototype, Experimentalilon Mindset, How to builg
\ MVP. Tools al::ld Methods. (From UX/UL 10T, app, robotics, AR/VR). an \
o
Tota) \

/

Reference books and Online
s Change by Design: How Design Thinking
September 29, 2009 by TimBrown
2 lKihnp-J/www.ideo.conﬂimages/uploadsmcd toolk

Focus of Course: Employability

e-Resource/e-Content URL:
e ¢-PG Pathshala: http://cpgp.inﬂibnel.ac.in/view_f..php?catcgory=1 194 (Management:P-01/M-3 6)

Transforms Organizations and Inspires Innovation

ittIDEO_HCD_Toot.pdf

Course Designer: Dr.A.Ashraf Ali, Dr.R.Karupasamy
Professor, SOM, STC BoS Chairperson

Course Outcomes (COs)
0On successful completion of this course the students will be able to:

11 Jur 2022

i/
bl’ .; 1(. .-‘ LQ‘\’OL .

co
Numbe Course Outcome (CO) Statement Blooms Taxonomy
umber ' Knowledge Level
col Learn Design methods to listen, understand, synthesize and cull deep
cultural insights K1,K2
co2 Start to feel end users’ real challenges and deeper aspirations K2, Kl
e ——— 2

T COTtL¢am to collaborate, co-create and develop creative arguments K1. K4

Pev¥pp imagination and openness to people and brave new ideas K4. K5

c %ﬁlt&\curiosity and empathy K4, K6

r’d
-

-
~
<
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Mapping with Programme Outcomes and Programme Specific Qutcomes

cose | Sl 6l b rol ] pol p b | o | ps | ps | Ps | PS
Os ] 2 3 4 | 05 6 | 07 | ¢ 9 ol 02 03 | O4
Ccol M S M L L S S S S S
co2 M S S M M M S S
CO3 M S M M M M S S S S
CcO4 S S L M M S S S S
CO5 L M S S M M M S S S
S- Strong; L- Low; M-Medium
72
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SEMESTER: HI

A

Course 7*1‘3 pe _Tﬂ(‘.oursc Name | Lecture | Tutorial ]‘,m[\
Code | | | m v | e
22MIBACIA Core 13 | Operations 1o
Research for RN
50 10 4
business . .
Managers
— |

"Preamble: This course aims at facilitating the students about the Industrial app

%

i

Opcrations Research. 0f
i Prerequisite: Mathematics basics at UG level T
e
Unit Coursc contents Ls: RL‘SOurc
: Hrs es/ o
v e - Y] Contem
Definition of OR - Characteristics of OR - Scope of OR -

I Uses and limitations of OR - Linear Programming Problem: 1 .
Jntroduction - Mathematical formulation of the problem - Videog
Graphical method of solving LPP.

The  Transportation  problem: Introduction-Mathematical T
forgrulation-finding initial basic feasible solution by NWCR,
\ VAM only- MODI'S method of finding optimal solution (Non-
LI P , : 12 Videog
egenerate  problems only).  The Assignment  problem:
Introduction - Mathematical formulation - Hungarian
Assignment method.
Game Theory: Introduction - Two person zero sum game - The R
Maximin - Minimax principle - saddle point - problems - Pure
and Mixed games - Solution of 2 x 2 rectangular games -
" Graphical solution of (2 x n) and‘ (mx2) games: 2 Videos
Quecuing Theory: Introduction - Queuing system -
Characteristics of queuing system -Kendal’s Notation -
Classifications of queues - Problems in (M/M/1) : (eo/FIFO);
(Derivations not included)
Inventory Control- 1. Introduction - Types of inventory —
Reasons for carrying inventory — Costs associated with
inventory — Factors affecting inventory controls — The concepts
! EOQ- Delemlinisli? invcplory problem \&fil‘h no shorla.ges- 12 Videos
(’;u\%cms of EOQ with price breaks. Decision Analysis —
\n‘ffp wction — Decision making problem- Decision making
precesd, — Decision making environment — Decision under
yngeny 1y — Decisions under risk — Decision tree analysis. =
. scheduling by PERT & CPM - Introduction - Network
sic components -Rules of network construction - Time | 12 -
lation in networks - CPM, PERT calculations. -

69



Total | 60 |

Text Book(s):

1.KantiSwarup, P. K. Gupta, Man Mohan, Operations Rescarch, S. Chand & Sons Education

publications, New Delhi, 2015

Unit I : Chapter 1,2, 3 [Page No:25-29, 39-62,65-73]

Unit 11: Chapter 10, 11 [Page No: 247-248,253-266,295,296,298-307]

Unit I11: Chapter 17,21 [Page No: 443-457, 589-592,596-607]

Unit IV: Chapter 16,19 [Page No: 507,508, 510, 512- 519, 532-534, 415 — 428, 430 -432]

Unit V: Chapter 25 [Page No: 763-764,765-767,771-793]

Reference Books:

1. Premkumar Gupta, D.S.Hira,Operations Research, S. Chand & Sons Education,2008.

2. Hamdy A. Taha, An Introduction to Operations Research-Pearson’s Education, 2007.

3. J.K. Sharma, Operations Research-Theory of application, Macmillan India Ltd, 2004,

4, Billy E.Gillett, Introduction to Operations Research, A Computer Oriented Algorithm
Approach, Tata McGraw Hill Publishing Company Ltd.,

Learning Methods (*): ;A.-, -; “ ~ \.
« Assignment/Seminar/Quiz etc., ‘/J/., ertm, )
Focus of Course: Research and Employability ,77 \,,‘/ | z

e-Resource/e-Content URL: 7= el
ec-PG Pathshala:http://epgp.inflibnet.ac.in/ahl.php?c¢smo=25 ..' 11 e m

https://www.youtube.com/watch?v=-dG6y2HqONQ \ N oy y
Course Designer: Mrs.R.Uma "‘u.- =
Associate Professor, Dept. of PG Mathematics, STC \’%\%r_ i

[ Course Outcomes (COs)

On successful completion of this course the students will be able to:

CcO’s Course Outcome (CO) Statement ﬂii:j;;?:::{

CcOl1 Understand the objective of OR K2

CcO2 Determine the optimal solutions of TP and AP K3

Co3 Solve practical problems using game theory and Queuing K3
theory

C04 | Apply inventory control. K3

CO5 | Compute the solutions for network problems K3

Mapping with Program Qutcomes

COs/POs | PO1 [ PO2 [ PO3 | PO4 | PO5 | PSOI1 | PSO2 | PSO3 | PSO4 | PSO54
CO1 L M | M| M| M| M L M M M
Co2 M S L | M | S M M L.| M S
Cco3 L M L | M| M| M M M M M
CO4 L M M L M M M M | M_| L
CO5 M S M | M | S M S M L-| L 1
B o 20
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SEMESTER: 111

Course Type | Course Category Lecturg Tutorinlm

Code N el
- nm.c _ (L) (T) P) %

ore- | Foreign Employability| 10 50 ]
22MIB2C20 |14 | exchange RN

Management
Preamble: To enable the students to leam the important aspects in (oreii——
n f(orej

management oreign em
mar - &
Prerequisite: Nil s

Unit | Course contents Ins N
) esOurce
s/

Hrs | e- -Conteng

Foreign Exchange - The Foreign Exchange Market -
Organization of the Foreign Exchange Market (Commercial
I | Banks, FEDAI — RBI) — The Spot Market — The Forward | 15 e-PG p
Market — Relationship between the Forward Rate and the Athshal,
Future Spot Rate - Participants in Foreign Exchange Market.
Exchange Rates — Exchange Rate Systems — Gold and the
Bretton woods Systems — Fixed Exchange Rates — Flexible
I | Exchange Rates — Exchange Rate Theories - Factors which | 15

influence the Determination of Exchange Rates — Exchange e-PG Pathshyy,
Control — Objectives and Methods of Exchange Control
Foreign Exchange Transactions - Purchase and Sale T
Transactions — Spot and Forward Transactions —Ready

1 Exchange Rates — Principal types of Buying Rates — Principal 5 |
types of Selling Rates — Ready Rates based on Cross Rates — €-PG Pathshal, i

Inter Bank Deals — Cover Deals, Trading, Swap deals and
Arbitrage Operations

Forward Exchange Contracts — Factors that Determine Forward
Margins — Calculation of Fixed Forward Rates and Option ,
IV | forward Rates — Forward Exchange Rates Based on Cross Rates 15 L
_ Execution of Forward Contract — Cancellation/Extension of e-PG Pathshala | |
Forward Contract — Inter Bank Deals

Exchange Exposure and Risk Management: Transaction
Exposure — Translation Exposure and Economic Exposure
Management of Risk Exposure (netting, Marketing, leading and 15
stop mg) Assets and Liabilities Management and techniques -
bog uf;e\(;y Futures and Option Contracts — Financial Swaps —
Fo v&rd\l\late Agreement — Interest Rate Options

USP\ ferd trading simulation

11 J|¥/X1Total . ' 75

w1 Book sj‘
%ﬁ ana am(latest edmon)” Foreign Exchange Practice and Concepts”, Sultan Chand &

71
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ons, New Delhi.

S
nce Book(s):

c ;

{{:rflz P.G(2011) “International Financial Management”, TataMcGraw Hill, New Delhi

] -
Reference Books: o | | | |
2. Alan C. Shapiro (2010) Multinational Financial Management Prentice-Hall of India,
N.cwDelhi | | | |

Cheul S Eun& Bruce Gresnick(2008) International Financial Management Tata
Nl[cGrawHill Co., New Delhi.

Learning Methods (*): '
J ASSi"'"“e“tlscmiﬂar/Quiz/Group Discussion/Case-Study/Self-Study/etc.,
j =3

Focus of Course: Skill DcchoPn1cn.t
(Employabilily/Entreprencursh|p/Sk|lI Development)
c_Rcsourcc/c—Contcnt URL: O e-PG Pathshala:

0 Vidya-Mitra Portal
Course Designer: Dr.S.Shanthakumari

Programme Co-ordinator, Dept. of M.Com(IB), STC BoS Chairman
| Progralt” = .

- —
Course Qutcomces (COs)
On successful completion of this course the students will be able to:

_C_(-)? Course Outcome (CO) Statement Blooms

Taxonomy
Knowledge
Level

coOl1 | To Understand concepts and techniques of foreign exchange market K2

CO2 | To deals with foreign exchange contracts and managing the exchange K3

risk

CO3 | Apply various exchange rates applicable for various trade transactions K4

CO4 | Demonstrate comprehensive knowledge in forex contract Ké

CO5 | Analyse the exchange risk exposure in the forex market K3

Mapping with Program Outcomes

COs/ | PO1 | PO2 PO3 | PO4 | PO5S | PSO1 | PSO2 PSO3 | PSO4 | PSO5
POs

co1l (S S M M S S M

co2 |M M S M M M L

CO3 (L S M S S S L

CO4 | S M S L S M L

CcO5 (S S M S S S L

S — Strong; L — Low; M — Medium
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SEMESTER: I11
Course ' Type | Course | Course Lecture | Tutoria]
Code | | Name Category (L) (T)
22MIB3C30 | Core | EXIM Emplo\abuln) 60 15
15 | FINANCE |
Preamble : To enzble the students to leam the concept of Exim finance

Prerequisite: Finzncial Management \
Uit | Course contents s

|

| Introdoction to Export Finance: Terms of Intemational |
, szr—ns - Modes of Imemational Pavments —Fi inancing of
: g Expen Credit needs — Short Term Sources of Finance — Medium

! 15 | You tup,
. z:;d Long Term Sources of Finance — Expont Credit System in Videos
E | India.
{ | Self-stody: Modes of Intemationzl Pavments
| Preshipment Finance: meaning — Categories of Pre-Shipment \

Finznce — Fzcilities of Pre-Shipmemt Credit - Pre-Shipment
‘(.r:én in Foreign Curmrency (PCFC) — Interest rate on Pre-
| | Shipment Credit. Post-shipment Credit Finance — Categories of | 15
Po-sx Shipment Credit in rupees —Refinance of Pre-Shipment and

; | Post Shipment Finance.

| Self-study: Pre- Shipment Credit in Foreign Currency (PCFC)

» Ummdnctmn of Import finance — Bulk impont finance for
m;ms — Impont finznce 2gzinst foreign lozns ofcredit — European
I :—— Asizn Countries investment part feasibility — Foreign 15 | You tube
§ \Exchange for impont of inputs— Payments methods for imports.

You tube
videos

videos
Sdl‘stud)- Pzyments methods for imports
Long term finance — Deferred payments for EXIM —Categories ——"““;
of deferred pzyments — Buyers credit — Application procedures for You tube
IV the long term finence — Approval bodies — conditions for 15 | Video
2pproving,
Selfstudy: Categories of deferred payments
| | Financial agencies - Reserve Bank of India — Industrial and
| v | Expon Credit Depantment — Exchange Control Department — 5 You tube
l C1-IDBI - IFCL. Video
L1 2o Relt Sy ICICH
); ' bf' T‘UYB( s \ 75
11'«?(3001.‘ cﬂj =
ing :M.L.Varma & Agarwal, 2013
ce : Parasram, 2014
izgce - Maurice D. Levi, 2014




gl

We!’crencc:

1. Harberller. ~Memory of Intemational Trade™. ., 2016

7 Harberller. “Memory of International Trade™. . 2018

'T;;Fn_i—n_g Methods (*):

— Assignment/Seminar/Quiz/Group Discussion/ Self-Study/etc.. |
Focus of Course: Entrepreneurship

(Employability/Entreprencurship/Skill Development)

e-Resource/e-Content URL:

. https//www. youtube.com/watch?v=geSIitRfvmg 2
. https://www.youtube.com/vatch?v=0QxoEEI90X Mg ;
. hitps://www.youtube.com/watch?v=hsFmZigDufc ’
- https<//www.youtube.com/watch?v=UAqSLSYE26c j
Course Designer: Ms.Silpa Prabhakaran k
Assistant Professor. Dept. of M.Com(IB), STC 605 Chairman

Course Outcomes (COs)

On successful completion of this course the students will be able to: {

CO’s | Course Outcome (CO) Statement Blooms Taxonomy
Knowledge Level
COl Understand and evaluate the application of Export finance K2

cO2 perceive the various categories and facilities of pre shipment and
post shipment finance

CO3 Evaluate the import finance and its payment K4
CO4 | Appraise the categories of deferred payments and its application

K4

procedures , rules and regulations of EXIM bank Ke
CO5 Evaluate the various institutions involved in exim financial K2

operations

Mapping with Program Outcomes

"COs/POs | PO1 [PO2 | PO3 | PO4 | PO5 | PSO1 | PSO2 | PSO3 | PSO4 | PSOS
Col1 S S M S S S S S M | M
CcO2 M S M M S S M S S S
CO3 S M S S M M S M S L
coO4 S S S M S S S
CO5 S S M S S S S
S — Strong; L — Low; M — Medium
74
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SEMESTER: I

Coursc Typq Course Name Course Lecture T‘m Proc
Code Category | (L) T “leq)
Computer Practical (“L“(P)\%
il -1 Skill \
D2MIB3C40 Export Development -
-16 . 75
Documentation and 3
MS-Excel
Preamble: To enable the students to learn the practical aspects of emea\
country analysis and Ms Excel Ume%
Prerequisite: New Course '
B
Unit Course contents Ins, X |
Hrs. Resourcw ;
Documents to be downloaded and filled, %
(i)Appendix-2a IEC code (ii) Appendix-3b registration cum
membership certificate (iii) Appendix-24a bank guarantee (iv)
appendix-7 indo-us-mou (v) Appendix-10a EPCG-scheme (vi)

l Appendix-8 negative list (vii) appendix-18a restricted list s Y_Outube
(viii) Appendix-52 depb rates (ix) Appendix-11b advance Videos
licence (x) appendix-11h duty free replenishment certificate
(xi) appendix-23 Grievance representation (xii) Appendix-30ii
gstp form (xiii) appendix-30iv gsp form (xiv) Application for

¢ | etx (xv) format of,packing list (xvi) Template of invoice
ll._ Country Analysis & Expansions v

& A country will be given to each individual and it is to s vizzzusbe
reciprocated in amidst of the students -INCOTERMS ; Other
Valid Abbreviations related to EXIM Terminologies
Route Tracing
Popular Sector Wise Sea Routes Australia / Newzeland Sector
: Middle East / Red Sea Sector ; Far East / China Sector ; East Youtube

P /T 2editerranean Sector ; West Mediterranean Secto.r ; Europe 15 videos
o« 'PSoc;o U.S. West Coast Sector ; U. S. North America Sector ;
P T O . -
otp”Amrica Sector Canal Oriented Sea Routes (i) India to
T Tond Q@'i) ustralia to South Africa (iii) India to France (iv)
frica} o USA
UD0cu -rus[' to be downloaded and filled Centificate of Youtube
Inspec; lro'n- ustoms Declaration form — APEDA Certificate — 15 videos
PM «
"":"WCCI: sorting, - Filtering, Ratio Analysis —Capital Y.OUIUbC
Wik geting— Pivot table, Chi-square analysis, correlation 15 videos
analysis, Trend analysis and projection, Analysis of variance.
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T

Total

75

Course OQutcomes (COs)

On successful completion of this course the students will be able to:

] ' Blooms Taxonom
co’S Course Outcome (CO) Statement - >
Knowledge Level
COl | Sketch the important export documents K3
CO2 | Analyse the various countries demand requirements K4
—CO3 | Sketch the inspection and customs form K3
CO4 | Examine the practical exposures in MS excel . K5
Mapping with Program Outcomes: 4
COs/POs | PO1 | PO2 | PO3 | PO4 | POS5S PSO1 | PSO2 | PSO3 | PSO4 | PSOS
CcOl1 S S M S S S S S M M
CcO2 M| S| M|M S S M S S S
cO3 S M S S M M S M S L
CcO4 S S S M S S S S M M

S- Strong; L- Low; M-Medium
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Credits: 3

SEMESTER: 111

INTERNSHIP TRAINING
Course Code: 3
122
MIB3QS

Category: Core 17

obj

Industries.

strengthen the conceptual know

arranged during the summer

Baqging’iigan.ciz‘ll "in{ﬁrutions Industria

s’cn'i.ccs. HosPital;
_ Intérational Business operations.

ES FOR THE INTERNSHIP TRAINING PROGRAMME
=

For M.Com (]NTERNATIONAL BUSINESS)
| aspects of International businesg ;
In

GUIDELIN

ective: To give optimum exposure on the practica

ledge gained in the classroom. Practical training shoulg
vacation after the Second semester. The training sha|) be -
| enterprises, Travel and Tourism, HOSpit:- a
Logistics and shipping, consultancy organizations etc engageq 133,
The candidate should submit a report at the eng oF tl::

study. It is cBmpulsory. The viva-voce exam will be conducted during IIT semester.

4 .
lmcr.nqu_can;lg

5 50 Marks. The Marks will be converted as GRADE.

GUIDELINES FOR THE INTERNSHIP PROGRAMME —M.Com (Internationa]
3 Business) e

LEARNING OBJECTIVE: To give optimum exposure on the practical side of Commeree

and Industry.

1.

!J

La
'

‘ ! 3. 'lm:?zrainc s hg

%:t;)::’)fcf xecptive of the organization.
: ilefing #id inspection by staff on a regular basis.

-5
"Have b be attached both in the office as well as in the field.
6. The trainees should strictly adhere to the rules and regulations and office timings of the

Duration of the internship training is 30 days during the Summer Vacation which falls 4

the end of the 2™ Semester. _
The departments concerned will prepare on exhaustive panel of Institutions. Industries

and practitioners.

The individual student has to identify the institution / industry / practitioners of their
choice and inform the same to the HOD / Staff-in-charge.

The students hereafier will be called as Trainees should maintain a work diary in which
the daily work done should be entered and the same should be attested by the section in-
chirge, .

The depahments should prepare an outline of the job to be done, sections in which they

institution§ to \'Lhich they are attached.
e to obtain a certificate on successful completion of the internship from

visit to be made by the staff is to be prepared by the Programme coordinator /

:(‘) i«:}pon writing manual and format should be prepared by the respective departments.
- All model forms are to be attached wherever it is necessary.

12, Ex . R
Expected outcome of the internship training is given separately
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13. Duration of the internship training is 30 days during the Summer Vacation which falls at

the end of the 2™ Semester.
14. Report should be submitted in the 3™ Semester on or before 15" September.

Course Outcomes (COs)

L 7 = -
On successful completion of this course the students will be able to:

CO’s

Course Outcome (CO) Statement

Blooms Taxonomy
Knowledge Level

col1

To gain practical Exposure in international
business areas

Kl
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SEMESTER: I

'(;Erf\;—(“;\dtcﬂﬁigc— “-(:m-n—-s;—x\_‘anw Course Lecture Tutorial N
it S NN (= £ L ) PP N
TIMCOMIEAQ Elective | AL Employability | 50 10 "'& E_ra
an | International ) {
| Financial B
[ Management
Preamble: The oourse aims 1o provide students with a deep underslanding\
MERATCIMET! 1SSUCT N 2 global setting and 10 provide knowledge on Foreign exchange of ﬁnaw
fis Iaplications Marke, ay ! :
“Prerequisite: Frnancial management § L
Unit | Course contenls Ins.Hrs m !
Ces/
‘ — ¢-Contepy
“imcmational Financial Management - Nature and Scope - ¢-PG Pap
" IF\ and Domestic financial management- Balance of - Shaj |
pmvments — significance- preparation of BOP statement = |
Link between BOP and the economy. ‘
Imternational Monctary System — Gold standard — IMF and ¢-PG Pathiy 1
11 World Bank-BRICS Bank- Exchange Rate mechanism — 12 4|
| Parchasing powcr parity and Interest Rate parity theorems. E
Foreign I-xchange Market - [Exchange rate-Factors e-PG Pathshaly|
i={luencing  exchange rate- Exchange Rate Quotations- ;
- Trznsactions — Currencices: Spot, Forward, Futures, Options 12 |
e5d Swaps — Interbank deals- Exchange arithmetic-
Calculation of TT buying rate & TT selling rate- Spread,
 premiem and Discount.
B Ferrign  Exchange Exposure — managing transaction, e-PG Pathshala
v wendmion and operaling Exposurc - Techniques for 12
convering the foreign exchange risk - Internal and external
| | techmgues of risk.
| lrternaional financial markel instruments — International e-PG Pathshala
ines — IDR. ADR and GDR -~ Foreign Bond and Euro- 2
€ ;(twa—d,‘-w Rori-emm and medium term instruments — External
L cx(é'.z'f-\ﬁrmnwings. I
- ...‘-Tﬁlnl {"_X 60
S I I
Vran. frferational Financial Management, 6" edition, PHI Learning Pyt Ltd,2013-
-2015.

Management, Sultan Chand &Sons

o f .
s Jeevandnthafh, I oreign Exchange and Risk
ot

wf
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eference Book(s): -
! | LeviD Maurice, International Finance, Routledge Publications McGraw Hill international
series 4" edition- 2009.
2. BhallaV.K_ International Financial Management, AnmolPublicationsPvt Ltd.2012.
3. Jeff Madura, International Financial Management, Centage Learning India Pvt Itd, New
Delhi-2010
4. PG Ante, International Financial Management, Tata McGraw Hills Education Pvt Itd,
New Delhi, 2010

“earning Mcthods (%):
] ASSiEnmcm/scmi“ﬂ"fQUiz/GroUp Discussion/ Self-Study/etc.,

‘ocus of Course: Employability
Emp]oyabiIity/Emreprencurship/Skil] Development)

_Resource/c-Content URL:

“ourse Designer: Dr.P.Gomathi ‘
\ssociate Professor, Dept. of M.Com, STC BoS Chairman

“ourse Qutcomes (COs)

In successful completion of this course the students will be able to:

CO’s | Course Outcome (CO) Statement Blooms
Taxonomy
Knowledge Level
COl Able to understand international financial management and K1
preparation of BOP
coO2 International Monetary System K2
cOo3 Identify risk relating to exchange rate fluctuations and develop K3
strategies to deal with them
CO4 | Develop strategies to deal with different types of risks associated KS
with foreign operations.
CO5 Evaluate International financial market instruments and K6
international acquisition opportunities

[apping with Program OQutcomes

Z0s/P | POl PO2 | PO3 | PO4 | POS | PSO1 | PSO2 | PSO3 | PSO4 | PSOS
Js

COl1 S S S S M S S

CO2 S S S S M S S

CO3 S M S S M S S

CO4 M S S S M S S

CO5 S M S L M M M

— Strong; L — Low; M — Medium
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SEMESTER: 111

Course Type Course Course | Leeture | Tutorig) m

Code Name Category | (L) (T) P Iey) %

22MCM3E | Elective | B3: Employa | 50 10 T “

B0 111 Marketing | bility P
Research ]

Preamble : To become familiar with the ﬂpPliCﬂliOl] of Marketing research im\

Sales, Adventising and Media research “, pl‘%

Prerequisite: Principles of Marketing

]

Unit Course contents Ins m
' “INesg
Hrs e-Cop tu rCQS/
Marketing Rescarch Dynamics- Introduction, Meaning of nt

e-PG p
Research. Research Characteristics, Various Types of Research al]‘Shala

. Marketing Rescarch and its Management, Nature and Scope of
Marketing Research , Marketing Research in the 21st Century
(Indian Scenario), Marketing Research: Value and Cost of
Information

Planning the Research Process- Introduction, Research
Process: An Overview, Formulation of a Problem, Research
Methods, Rescarch Design, Data Collection Methods, Sample
Design, Data Collection, Analysis and Interpretation, Report
Writing, Components of Research Proposal, Components of
Research Paper

Il 12

Designing a Questionnaire- Introduction, Questionnaire e-PG Pathsig);
Design, Questionnaire Building, Process of Questionnaire
Design, Information Required , Interview Method,
Questionnaire Format and Question Composition, Individual
Question Content, Questions Order, Form and Layout, Pilot
Testing the Questionnaire
Applications of Marketing Research I: Introduction, e-PG Pathshala
Consumer Market Research, Business-to-Business Market
Research, Product Research, Pricing Research, Motivational
IV | Research, Distribution Research. 12
Applications of Marketing Research II: Introduction,
Advertising Research, Media research, Sales Analysis and
Forecasting, Data Mining- Data Analytics

AZ% | Casestudics. 12
7Tl g, X 60
., V’I_‘Ql_ f,_l_{_(s)‘: {’c‘,,
1. S.L. Gupta -Mark \ing research- Excel books, New Delhi,20]12 v
12,‘]%.3[{. othari) Redearch Methodology Methods and technique, New Age International 3

itfott

gubl_i atiofis., Reprint 2014, I

11
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once Book(s): S
RcmLl,'ndquRnicnclra. Pearson, New Delhi, Edition, 2013
| NargUnsnaes o

oiemund william G.Babin Barry, Cengage Learning, New Delhi, 2010
A }/:;kn-;h K Malhotra&Satyabhusan Dash, Marketing Research an applied orientation, Pcars
arcs - .
3. srentice Hall, New Declhi 2010 . |
! lC Beri Marketing Research, Mc. Graw Hill Education Pvt Ltd, New Delhi, 2013,
4. G.L. 2

arning Methods (*): | |
Lt;‘\ ib,{man/Scminar/Qui?JGroup Discussion/ Self-Study/etc.,
(1 AssIg

15 of Coursc: Employability

Fost y'lbi|ilV/EI‘I[I'CPI'CI‘ICUI‘Ship/Skil[Dcvclopmcnt)

(Emplo

e-Resou ree/e-Content URL:

Course Designer: Dr.P.Gomathi

Associate professor, Dept. of M.Com, STC BoS Chairman

Course Qutcomcs (COs)

sful completion of this course the students will be able to:

On succes

CcO’s Course Outcome (CO) Statement Blooms
Taxonomy
Knowledge Level

Ccol Understand the nature of marketing research K2

CcoO2 Formulate the research problem and research design K6

CcO3 Learn to construct questionnaire and carryout pilot study K5

CO4 To carryout Rescarch in various marketing areas. K4

CO5 To gain practical knowledge through case studies. K5

Mapping with Program OQutcomes

COs/POs | PO1 | PO2 PO3 | PO4 | PO5 | PSOI1 | PSO2 | PSO3 | PSO4 PSO5
CO1 L M M L L L
CcO2 M S S S L M
CO3 S S S S L S
CO4 S S S M L S
CO5 M M M S L M

S — Strong; L — Low; M — Medium
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SEMESTER: I11

I Course Type Course Course Lecture

| Code name Category (L) (T)
’ 22MIBIEAQ | Elective- | C3: Employability | 55 5

| |1} Shipping

l and Port

’ Management

| Preamble : The course aims to provide students with a deep understanding of

N__:-—-_—*‘-—..
Tutoriy]

l mansgement issues in a global setting and to provide knowledge on shippin g S ang N
| Prerequisite: Transportation Management "
| Unit| Course contents F_I—n;"‘*m
3 i __ | Hrs e_Czsﬂurccsr
| General Structure of Shipping: Characteristics- International H‘"“%
Regulations for Vessels-International Agencies -regulations
relating to ship construction - ship maintenance - ship navigation
1| ) » ’ . 12 |&PG
[ - ship breaking - pollution caused by ship's effluents Pathshm
Various . Types of ships- Important sea and Air Routes-Self-self- :
o study: Documents for shipping of goods
l Shipper — Ship owner consultation arrangements: The need, [T
scope and machinery for consultations; types of consultation
l mdghinery — All India shippers’ council, Shippers associations e-PG
al | and FIB and various standing committees set up for resolving 12 | Pathshaly
| shippers’ problems, UN convention on code of conduct for linear
i : shipping conferences.
{ 7| Self-study: Characteristics of shipping industry
f | Port Infrastructure -World Ports-Major Ports in India -CFS and
g | inland container depots; Dry ports; Road-Multi- modal
] m : transportation and CONCOR; Export and Import Procedures in 12 e-PG
l | CONCOR/Dry Ports- Containerization Pathshala
f} | Self-study: International Ships & Port facility security (ISPS)
. code
| Port Operations Managing Port Operations — Introduction to
I Vessel Traffic Systems (VTS) & harbour Authority — Services
v 'rendered by Ports and performance indicators — Terminal 12 e-PG
?opera!ions — Factors affecting Terminal Productivity — Cargo Pathshala
| handling equipment — intermodal connections
| Self-study: Port Security issues
=Rart Development Indian Ports Act, 1908 - Port officials, their
. e-PG
12 | Pathshala




Sc|f.s!udy: Environmental issues connected with Ports &

Terminals

60

Total

Text Book(s): _ _ .
| Maritime Law of India — Dr.Nagendra Singh(latest edition) (Bhandarkar)

Referenct Book(s):
HIPPING MANAGEMENT CASES AND CONCEPTS, Macmillan, New

. Asopa, V.-NS

Delhi.
2. Desal, H.P INDIAN SHIPPING PERSPECTIVES, Anupam Publications,Delhi,
». K.K. PHYSICAL DISTRIBUTION, Himalaya Publishing,Delhi.

. Khann
? al STRATEGIC LOGISTIC MANAGEMENT, Tata McGraw Hill, New Delhi.

4.Lambert, D et
Learning Methods (¥):
0 Assignment/Sem'mar/Quiz/Group Discussion/ Self-Study/etc.,
Focus of Coursc: Employability
(Employability/Entreprcneurship/Skill Development)

e-Resourcc/c-Contcnt URL:

i : i karan 2z
Course Designer: Ms.Silpa Prabha =
Assistant Professor, Dept. of M.Com(IB) , STC “‘Q :‘/f?‘?é\(:hqix}
// \q/ IR \o{{

Course Outcomes (COs) [f

[ ]
P4
e

On successful completion of this course the students will be able tok\'
\

/-"‘

WS

T CO’s | Course Outcome (CO) Statement 2 w B1 2@07
X‘%' }e&ﬂl ,‘\""F‘
COl Understand the Marketing concepts and its application in \é*__:‘__‘_f"f(’??/
Shipping and port management
co2 Appraise and apply the practical aspects in Shipping and port K5
management
cO3 Develop the Shipping and port management strategies to K3
promote the product.
CO4 Drafting the strategies to be adopted in Shipping and port K6
management
COs5 Demonstrate the legal aspects applicable in Shipping industry K2

Mapping with Program Qutcomes

COs/POs | PO1 | PO2 [ PO3 | PO4 [PO5 | PSO1 | PSO2 | PSO3 | PSO4 | PSOS5
CO1 S S S S M S S S S S .
CcO2 S S S S M S S S M S .,
| CO3 S M S S M S S S S S
CO4 M S S S M S S S S S 1
CO5 S M S L M |M M S M M .

S — Strong; L — Low; M — Medium
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SEMESTER: 11

Course ' Tape Course Course Lecture | Tutorial Practica] S
' Code | Name Category | (L) (T) ) Fed,
"J2MIBIEBQ Elective | D3: Global Entrepren | 55 5 - 4
ﬁ i Leadership | curship
Preamble : To gain knowledge in the concepts and application of global leadership
' Preroquisite: Human resource management
— Coursc contents Ins. C'RESources/ |

Unit | _
. Hrs | e-Contepg

! The difference between lcadership and management, |
' Eveolution of leadership theories, Attributes of Effective
| Leaders - Leadership Styles -, Leadership Skills and Tactics, |
1 | Leadership skills and tactics- Developing Leadership Pipeline | 12 | e-PG Pathshy)
 Psychometrics and Assessment Centers - Development A
' Centers at appropriate places.
' Self-study : Leadership Styles
“Global Business Strategies and Competition Principles of
| Enduring Success, Leading a Learning Organization, Leaders
| . as a Designer. Coaching a Leader, Developing next | 12 | e-PG Pathshg], :
| generation leaders from global perspective
| Self-study : Leaders as a Designer
“Leadership studies and current trends in the development of
| global leader, Selecting the Right Transition Strategy, e-PG Pathshala
fll | Zeitgeist Leadership, Level 5 Leadership application in MNC | 12 _
‘ and transformation of employee’s attitude |
“r Self-study : Sclecting the Right Transition Strategy
Organizational Efforts in creating global awareness for
l development of their managerial personnel as global leaders.
IV | Leadership Challenges, Managing diversity Strategies lo
‘_ teach the team 1o lead change
Self-study : Leadership Challenges
“ " Implementing Change, Creating the capabilities to cope with
disruptive innovation, Designing Training Module for

12 | e-PG Pathshala

12 | e-PG Pathshala

' | different levels. -
' Self-study : implementing changes !
T [ Toal 60 |

wursbn Publishers.
John W. Organizational Behaviour: Human Behavour at Work. Tata Mc
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3

[Jcm‘"i'

Fo

- AsSIE -
e < of Coursc: Skill Development
cus

(Employabi
o-Resource

— reanizational avi Edit
~ohbins Stephen P. Org Behaviour. (14th Edition). Pearson Education,

0 Methods (*):
:'“C“lfscmi"“r/Q“iZ/GTOUP Discussion/ Self-Study/etc..

]ily/Enlrcprcncurship/SkilI Development)

J/e-Content URL:

ioncr: Dr.S.Shanthakumari
o

g;ir:nifz Co-ordinator, Dept. of M.Com(IB), STC BoS Chairman

WOS) .

Oon successful completion of this course the students will be able to:

'Eﬁ? Course Outcome (CO) Statement Blooms
Taxonomy
Knowledge
Level

W Understand of the basic concepts of leadership styles and theories.. KI+ |

"C'_(_)_{- Analyse how leadership models works in different scenarios. Ka

—C03 | Develop different models of leadership. =

’f;_ar Demonstrate the strategies followed by business leaders K3

”_Cfd_s_- Create training modules for different leadership styles %

e

Mapping with Program QOutcomes

COs/POs | PO1 | PO2 | PO3 | PO4 | POS | PSO1 | PSO2 | PSO3 | PSO4 | PSO5

Ccol1 S M M S M L

CcO2 M S S S M M

co3 S L S S S S

cO4 S S S M M S

CO5 M M M S S M

S — Strong; L — Low; M — Medium
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LIST OF INTER DISCIPLINARY CORE COURSES (IDC)

SEMESTER-TN

Coure | Counse Type | Course Lecture | Tutoy N
- | * p]‘a s
\ Category L Ctie
Code | Name ntegon (L) al al C\'Q

i (T .
! ECC ‘)‘\QL i
‘ ‘ NCE
SN0 NGO 2 CONCEDP 30 15 ) \
CamaNaGeMENT|  I0C T
- 1 2 i 3
Preamble: ]
® 70 acgert wactfic knowledge on project and NGO management. \
* 7o wnieraasd the Provect management Dimensions, Planning and its implementation of
prsah
To eotance sialls and techniques of project evaluation / Resource Mobilization,

7o wmderstand the Human resource management in NGO's,

L

® 7o undersumd the hasic concepts and principles involved in managing NGOs,

L

* Toczhanor knowledpe on project proposal writing and maintenance of the accounts in

NGO"s_ !
|
Pre-regussites: Basic understanding about the NGO
Salidox NGO Management
ln
: Course Number of
n Contents Sessions
FOUNDATIONs OF NGOs:
i NGO™ s Meaming, Definition, Concepts, Types, Functions, Vision, Mission and Goals 9
=1 NGOs - Role of NGO™'s in Community
Dovclopment.
LEGAL FRAME WORK FOR ESTABLISHING NGOS: Legal - 9
o rauonal gructure of Non-profits: Trusts and Socicties with Special
referemor to Trust and Society Registration Acts.
HUMAN RESOURCE MANAGEMENT IN NGOs AND CSR
i ACTIVITIES: Leadership in the NGOs Context - Practice of Human resources
1 WMemepomen it NGO™s - StafTing. recruiting, induction and training- CSR 7
tovies Defininon, concepts and need - Concentration
mrezs of CSE - Role of social workers in CSR.
FPROJECT MANAGEMENT: Concept, Meaning, Definition and Types of projects
' n - PEyex Cyole Management - Project Proposal Writing- 9
\ Perucpmon Rural Apprasal (PRA).
N SESOURCE MOBILIZATION: Resource Mobilization: Methods and Techniques 9
o ¥ of Fand Paewng - Imernational, National and Local Levels. D
- Jetm (19%1). Volumary Organizations: Their Contribution to Development. London:
Scaq,
® (1995 WGO7s in Development Perspective. New Delhi: Vivek Prakasan
el end Rodngues, (1983). Handbool. for the Management of Voluntary E
ranYnon WMadres: Alfa /J )
g
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hY

! Bcherad

paul. (1973). Adminisiration of Social Welfare Programmes in India. Bombay:

4 Chowdhry
P Snrllﬂi}', i 1999), Pr, el fi Proble ' \
el 8. Fermando. ( ). Prospect from Problems. Mumbai: St. Francis Xavier”s
1, [Emm
Church. o rork Evaluati ST
1. HL(2001). Socied Work Evaluation — Principles and Meihods,

e LCOT
yinsbery L. )
4 (q)'lnquorc: Allyn and Bacon.
Singd

 Rothman, John John E. Tropman, (2001). Strategies of Community
5. Jack [llinois: P.E. Peacock.

Intervention. o
ose. (2003). NGO s and Rural Development Theory and Practice. New Delhi:

Jocl s.G.R Bh

cepl. ' b
JC(;"C FI:qller (2003), Non-Governmenis — NGO's and the Political Development of
7 Jul e

Books: —
Loferenc® 1. C. (2000). Globalizing Rural Development. New Delhi: Sage.
l.

the Third 1World New Delhi: Rawat.

Course: NGO Visits, Skill Development
/e (:','olltcllt URL: http://vidyamitra.inflibnet.ac.in/index.php/search
¢ h.|,np://epgp.inﬂibncl.nc.in/ahl.php?c_‘:mo=7

Focus of

e_lu-gou r

e-PG Pathsha

joner : Dr.K. Parthasarathy Dr.G.Anbuselvi
[=4

Course Des
BOS Chairman

Associate professor, Dept. of MSW, STC
/

Courst Qutcomes (COs)

cessful completion of this course the students will be able to:

On suc
Blooms
co Course Outcome (CO) Statement Taxonomy
Numbe Knowledge Level
r
| —] i . . .
Become familiar with the history of development cooperation and
cOol humanitarian aid, learn about current international trends and Kl
challenges
Understand the role and challenges of NGOs vis-a-vis the development K2
coz concerns of the community 2
p—— - . - »
o3 Gain insight into key criteria for successful human resource

management.

Learn the basics of project management: How to make a needs
CO4 assessment, how to design and plan a project, and how to integrate
monitoring into the project plan

Enable you to develop your management, analytical and leadership”
COs5 skills so that you develop a rounded set of competencies that will
enable students to flourish at the highest levels in global NGOs.

Mapping with Programme Qutcomes and Programme Specific Qutcomes

COs/POs | PO1 P02 | PO PO PO | PSO | PSO
3 4 5 1 2
| co1 S S S S M S S
coz S S S M S S S
%2____ W; S M S S S :
o S M M S S
- S S M M M S S

S Sy
St ong; L — Low; M- Medinm

88

. -



SEMESTER-11I

| .
Course . , Lecture Tutorinl Practi
Code Course Name Category (L) (T) (i]:))lcnl Creqy
t
3

English for '
— 30 15

22MEN3II0 Competitive
Examinations IDC2

Preamble: To enable the students in getting through the competitive examinations,

Prerequisite: Basic knowledge on grammar. %

Svllabus: English for Competitive Examinations

Units Course contents Numbe,-
Sessig,

cSSiOns
Prepositions, Voices, List of One Word Substitutions, Degrees of comparison \

1
9
115 Concord (subject verb agreement), Articles, List of Homophones /Homonyms \
9

m Tenses, Common errors,  Idioms and phrases, Jumbled Sentences 9

/

Kinds of sentence (transformation)
v Classification of sentences (simple, complex, compound)
9

, | Rearrange the sentences Improvement of sentence .

} v *| Cloze test, comprchension |
Precise wriling, report writing, letter writing Hints development 9 :

Total _ ¥ .

Text Boak: — ] |

I 1. Basic English for Competitive Examinations, Department of English, Sree Saraswathi Thyagaraja
' College, Pollachi, 2017.

Reference Books:
1. Facets of English Grammar, R. N, Shukla & N. M. Nigam, Macmillan, 2009

English for Competitive Examinations, R. P. Bhatnagar & Rajul Bhargava, Macmillan, 2007.

5

| Focus of Course: Employability

[ e-Resource/e-Content URL:
Vidya-MitraPortal: https://vidvamitra.inflibnet.ac.in/index.php/search

Course Designer: Mr. C. Senthilkumar Dr. J. Das
Assistant Professor, Dept. of English, STC Bos Chairman

Course Outcomes (COs)

On successful completion of this course the students will be able to:
co ‘ BFooms |
Numbe Course Outceme (CO) Statement Taxonomy |
r Knowledge Level

Read and comprehend English in the context of
\acquisition of soft (life) skills. K1
K2

e
\(I vskill of making grammatically correct sentences.

\Q'\(I’Gd% will be able to communicate clearly, effectively and handle K3

ther iy 1o day affairs well with their knowledge of language skills

89




\I

Reflect originally on the application of sofi skills and
express in writing their views, K4
(o think and write creatively and critically and will be able to

interprel any piece ol wriling -

mme Outcomes and ["'Ogl'-'lmmc Sheetiic Duteormod

pping with Progra

Ma
cosro | 7 [ ro2 | P P P 'PS | PS [ PS | pPs | ps
s 1 03 04 05 01 02 03 rs s
__,_,_-————S cor 3 5 : i M L L L L L
,,,_,_r-———cm 3 S s > L M M L M L
___,-—~—-C03 ; i S > M M L L L L
o5 s : > L L S S L L L
o : > i M M S S M M s

§—Strong: L — Low,; M — Medium
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SEMESTER =111

Lecture Tutoriq]
Coursce Code (L) T
ECC
Quantitative Aptitude And 2 30 s

Preamble: This course aims at facilitating the studen

 to learn inculcate the managerig] P
S prop)
Cm
So)

skills among the students. ‘
| Prerequisites: Mathematics basics 2t Secondal level "lhg
Syllabus: Quantitative Aptitude And Verbal Reasoning
I
Unit Course Contents m
. Of
I Analogy SESSlons
Coding and Decoding
Direction sense Tesl .
Series Completion
I Logical Reasoning
oo  Logical Venn diagram
Data sufficiency 9
1, | Problems on Numbers
Ratio & Proportion
{| Problems on'hges 9
Problems on Averages
IV = | Percentages
Time & Work
Time & Distance 9
Train problems
v Simple Interest
Compound Interest
Allegation and Mixtures 9
Total ie
Text Book(s):
“Quantitative Aptitude for Competitive Examinations by Department of Math :
- em »
Thyagaraja College, Pollachi, 2016. atics”, Sree Sarasy
Reference Book(s):
I. A Modem Approach to Verbal and Non-Verbal Reasonin
i g — Dr.R.S. Aggarwal, S.
2011 edition, New Delhi (For units I & 11 only). 58 » S.Chand and - comp
2. Quantitative Aptitude for Competitive Exams- R.S.A
. .S.Agparwal, S.Chand and .
Delhi (For units 111, IV, V). £ and Company,2012 Edition, }
3. Quanlllfﬂwe Aptitude for Competitive Exams — Abiji tGuha, Tata McGraw Hill, 3" Edition
4. Reasoning Verbal and Non Verbal — B.S.Sijwali — Arihant Publications 2007.
_L_Focucgf Course: Employability

Dr. R. SenthilAmutha
BoS Chairman
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——Outcomes (COs) ___ .
Coul <ful completion of this course the students will be able to:
cess
Oon suc

Course Outcome (CO) Statement
co Number

Bleoms Taxonomy
Knowledge Level

Evaluate problems on verbal reasoning and logical reasoning .

K5
Appraise aptitude problems on ages, averages, numbers and ratio Ks
& proportion.
Solve problems on interest and alligation and mixtures. K5

with Programme Outcomes &Programme Specific Qutcomes

pMapping

s Strong: L- Low; M-Medium
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/POs PO1 PO2 PO3 PO4 PO5 PSOI1 rsSoOz rsSO3 PS04 PSOS5
Cos

Ol M M ) S S M M
—<coz | M M S s M M s
_-—-&—63—___' M ™M S S S M hY | S S S
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SEMESTER =111

Lecture
| ~ " 4 i
Course Code | Type Course Name Category WL
- Personal Financial ECC2 30
| 2MiBN20 | IDC Management IDC2

Preamble: This course aims to realise the importance of personal financial Managen,q
nt

! Prerequisite: Basics of financial management

S flabus: Personal Financial Management
Unit Course Contents
.: Basics of Personal Financial Management: The Personal Financia| P — Ng"‘htr
{ 1 Process, Preparation of Personal Budget, Personal Financial Stat annjp, essiunut
Personal Income Tax Planning. _ EMents,
| Case studics on personal financial planning of individuals
Personal Savings & Investment: Investment Criteria- quuidity safo 2
profitability. Savings instruments of Post Office and Banks, Chit ‘l_}f angd
Investment in Shares, Debentures, Corporate and Govemment Bonds Munds,'
11 Fund. Investment in Physical Assets — Real Estate, Gold and Silyer f{i Elual
Return associated with these investments. SK ang
Case studics on risk and return perception of retail investorsg on vari 9
investiments arioyg
Computation of Return and Risk of Personal Investment; Present v
. . ' al
m Future Value of a Single Amount and an Annuity. Computation of i:tee and \
dividend and chpital gains on personal investments. Impact of levera ;ESL
return. Personal tax planning, §€ on 9
Retirement Savih‘gs Plans: Pension Plans- Defined Contributj
v i : ) . ion Plan
! Defined Benefit Plan. Provident Fund, Gratuity. and T~
9
’ planning, Various Insurance Policies and Strategifas for General —
A Insurance, Life Insurance, Motor Insurance, Medical Insurance, Lj
» Life Insurance
. Plans. General Insurance Plans. Reverse Mortgage Plans 9
1\ Total I
t 4
| Text Book: {\5

| Personal Finance by Jack R. Kapoor, Les R. Dlabay and Robert J. Hughes, Tat McGraw-Hill
| Publishing Company Ltd. New Delhi.
| Reference Book(s):

| V. Finzncial Education by Reserve Bank of India - rbi.org.

| 1. Personal Finance columns in The Economic Times, The Business Line and Financial Express
; [-)z;l_\ News Papers,
I 3. Information Broachers of Post Offices, Banks, Mutual Funds, Insurance Companies

3. Imernet Sources- BSE, NSE, SEBI, RBI, IRDA, AMFI etc

Focus of Course: Skill Development

e-Resource/e-Content URL:
L‘B”‘”b;'{ wideos, slideshare
SN
4 ’- Coubse ‘D}!ign;r\nr.gi.Shanlhaku mari

. w@mfn&\o{gﬂ’c. Dept of M.Com(IB)

L.

Dr.1.Siddiq
BoS Chairman
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e Qutcomes COs) : .
Cour> essful completion of this course the students will be able (o
Oon slCCEs
/’/-‘ Course Outcome (CO) Statement Blooms Taxonomy
o Knowledge Level
| —— | Set financial goals for individuals and develop a financial plan which
col helps to prepare budget o
T | Apply Usage of cash and liquid assets management in individual financial K3
coz Elanninﬂ
——-""'63—'___ Ability to compute risk and return in personal investment %3
____‘__Q_,_—-—- Develop an investment plan for the future which may include saving for
co4 retirement ‘ K
Select appropriate types of insurance policies for specific needs v
cO5

Mapping with Programme Outcomes and Programme Specific Quicomes
_Mapping ¥

cosPOs | POl | PO2 | PO3 | PO4 | POS | PSOI | PSO2 | PSO3 | PSO4 | PSOs
| COsT T
col L M L L L L L i 3 3
LA T
co3 L L L M L L -
CcO4 L M L L L M L
CO5 L L L M T 3 -
S- Strong, L- Low; M-Medium
|
|
]
|
‘|
\
|
|
-
i
|
il
'a
94 .



SEMESTER -1

. , Course Lecture
Course Code Course Name Categor) Category L
) weurial ECC2 Concept
aveasio | Eer 5 30
Development

Preambie : To equip the studems with the knowledge on entrepreneurship and
catrepreneurs

Prerequisite: Basic knowledge in business

Syilabus: Entrepreneurial Development

Unit Coursc contents x S
D H —‘—‘——-—.___,____‘ umher
I Entrepreneurship Development-Stages in the  entreprencurial Process— Sessi of
Barriers to entreprencurship N
il Business plan - Preparation of Business plan - contents om 9

Significance. \
11 Institutions supporting Entrepreneurs: Commercial Banks — Districy \9

Industries Centre — National Small Industries Corporation ~ Smal|
. Industries Development Organization — Small Industries Service Instityte
Business Incubation, Business Clusters 5

v Family business in India - Advantages and disadvantages - Making family
business more effective. \

9
f’ v E-Business: Domain Name, Website, E-Commerce, Hosting, Building \
¢ _| Traffic Networking: Starting & Managing a Network §

N\

Total -

Text Book(s): 45

Dr.S.S.Khanka “Entreprencurial Development” fourth Edition, S.Chand & company PVT L Tp New Dy
£l 2 hi

Reference Book(s):
a. C.B.Gupia and N.P. Srinivasan “ Entrepreneurial Development” Sixth Edition ,Sultan Chand & g
Delhi Ons, Ney

Learning Methods (*):
Assignment/Seminar/Quiz/Group Discussion/ Self-Study/etc.,

Focus of Course; Entreprencurship
(Employability/Entrepreneurship/Skill Development)

|

Course Designer: Dr.K Kumaran, Dr.1.Siddiq
Associate Professor, Dept. of M.Com, STC BoS Chairman

-,
;,ngvrslc Oulcomeh%)

>

RO oo @i o Iclim‘i\f this course the students will be able to:

L ¥ e '

f CO’s %\ Course Qutcome (CO) Statement B&?:::L?;T:ﬂ?
e ,ICOli | Understabd thelconcept of Entreprencurship Kl
. cdl #1e to Analyzf and prepare Business plans. K2
) COR~Able to Jentiff the Institutions supporting entrepreneurs K3
SI\_C Knowédge eghancement to develop their own family business K5
L {ledpedn E Business K6

.

Py, Cov 'V !
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W‘ Program Outcomes
L . POl roz2 P ) e
COs/POs < < 03 | v04 | r0s [ rsor [psoz v
/_EQL,,“-———"——— S = M S 3 S03 | rso4 | psos |
ol — 2 - > S M S 5 i S s |
/£0/3'~ S v S S v S S S M S
—cot | M T s S
—cos Lt > = M M | ™ S 5

— Low,; M — Medium . J S M M

5— Strong. L
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SEMESTER - 11

Lecture
L

Course Code | Type Course Name Cntegary

Personality ECC2 10
Development IDC 2
Preamble: This course aims at facilitating the PG minds to explore his / her own

2IMPY3120 | Theory

i i bers
needed social trits on
Svllabus: Personality Development
Unit Course Contents

PERSONALITY - Definition - Dcterminants. —Importance of Personal; Nu"fllpq
Development. SELF AWARENESS — Meaning — Benefits of seyp - Seggi, U
Awareness — Developing Self — Awareness. SWOT — Meaning — | Ony
Application — Components. GOAL SETTING Meaning- '“1P0rtan21pf"a"°e~
Effective goal setting — Principles of goal setting -

level.
SELF MONITORING — Meaning — High self ~ monitor versys lo
monitor — Advantages and Disadvantages self monitor- Self

Goal selting at the Right

W self

—moniloring and

1 job performance. ATTITUDE — Meaning- Formation of attitude — Types
attitude - Measurement of Attitudes. ASSERTIVENESS - Meanin of
Assertiveness in Communication — Assertiveness Techniques —
being Assertive — Improving Assertiveness.

TEAM BUILDING - Meaning — Types of teams — Importance of Team

6
6
: building- Creating Effective Team. LEADERSHIP - Definition — Leafersr \
m style- Theories of leadership ~ Qualities of an Effect leader. CONFL p
6
6
——
6
T

o
[~

Benefits of

. ICT
MANAGEMENT — Definition- Types of Conflict- Levels of Confljc( —

Conflict Resolution — Conflict management.
COMMUNICATION — Definition — Importance of communication — Process
¢ p| of communication- Barriers in communication — Overcoming Communication
Barriers. EMOTIONAL INTELLIGENCE- Meaning — Components of
v Emotional Intelligence .Significance of managing Emotional intellj gence ~
How 10 develop Emotional Quotient. STRESS MANAGEMENT — Meaning o
Sources of Stress — Symptoms of Stress — Consequences of Stress — Managing
Stress
SOCIAL GRACES — Meaning — Social Grace at Work — Acquiring Socia]
Graces. GROUP DISCUSSION — Meaning — Personality traits required for
A% Group Discussion- Process of Group Discussion- Group Discussion Topics.
INTERVIEW - Definition Types of skills — Employer Expectations ~Planning
for the Interview — Interview Questions Critical Interview Questions,

Total

Reference Books:

1. Stephan P.Robbins, Organisational Behaviour, Tenth Edition, Prentice Hall of India Private Limited, Nex
Delhi, 2008 '

2. Jit S. Chandan, Oragnisational Behaviour, Third Edition, Vikas Publishing House Private Limited, 2008

3. Dr.K.K. Ramachandran and Dr.K.K. Karthick, From Campus to Corporate, Macmillan Publishers India

&g: Delhi, 2010.
Eocps pl Col¥se: Skill Development
ct

L

amil Selvi Mr.V. Ashwanth Kanna
of Psychology BoS Chairman
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oe Qutcomes COs) .
oy ssful completion of this course the studenis will be able to:

On succe
Course Qutcome (CO) Statement Blooms Taxonomy
cO’s Knowledge Level
/‘Wﬂ sellawarcness and goal setting K1
ol —

C . md concepts of self monitoring and assertiveness K2
/__29_3———— Apply techniques of team building and conflict management K3
_",__G’O—r*" Analyze the levels ol stress and emotional intelligence K4
_,_%"‘"Wimponancc of group discussion and interview. K5

CO5
| cO7

Mapping with Programme Outcomes and Programme Specific Outcomes
=0s/POs PO1 PO2 PO3 | PO4 | POS PSO1 PSO2 | PSO3 PS04 PSO5

col L L L M L L L L M L

. L L L M L L M
T

co3 L L L M M L L M
A

Py L L L M L L L

Cos L L L M L L L

S- Strot

g L- Low; M-Medium
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SEMESTER - 111

Course Lecture
Category (L)

Course Name

Course Code

\Mulumedia

Development Tools
and Techniques

1 Students wi

Application -

22\ICAZN0

I gain an in-depth understanding of the Multimed;
g

Preamble: This course aims o :
“CCDIS

knowledee on gra hics and AY.

uisite: Tools and Techniques

)

Course contents
Unit ‘ S
| Tmplement the following tools for an image in Photoshop: Basic Selection Took ;""‘tr
I | Rectangular Marquee Tool______——— _ , Wi
___:_——— Implement the following tools for animage in Photoshop: MOWHW »
2 Resizing While Selecting, : : N
R Implement the following tools for an image in Photoslyop: Making a Perfect Circ] 2
7 Make a Circular Sclection Starting from Center, Clearing an Area. cle, ‘
4 Animate an image with implementing the concept of Layers. PAAN
5 Crop an image with the help of crop tool in Pholoshop and usc save as option [
6 Create a Sunflower and Water drops using Photoshap. ﬁP\‘ 2
7 Create Roll over button using Photoshop. \3
8 Upload an image and work with different filters option. \
9 Create lighting effects in Photoshop. \
10 Animate a Plane Flving in the Clouds using Photoshop. N
11 Create Plastic Sureery for the Nose using Photoshop \3,
12 Convert a Black and White Photo to Color Photo using Photoshop x
Total 3
%

Reference Book:

1. Ranjan Parekh,
2012

Focus of Course: Employability

Recommended: Photoshop

Course Designer: Dr. Umashankar M,

“Principles of Multimedia(2/e)”, Tata McGraw-Hill Publishing Company Limiteq, N
y INEW Dtlh
J‘ |

/

Assistant Professor, Dept.. of MCA, STC BoS Chairpersg

Course Outcomes (COs) : On successful completion of this course the students will be able to:
CO Number Course Qutcome (CO) Statement Blooms Taxonomy
Knowledge Lev|

COl Apply the fundamental concepts of multimedia programming. K3
CcO2 Make use of various image editing tools. K2
Cco3 Develop multimedia programs lo implement designing concepts. K3 ]
CO4 Examine the tools for developing real time applications K3
COs Develop multimedia programs (o implement streaming concepts. K2

ping Course Outcomes with Program Outcomes and Program Specific Qutcomes:
BRSO P02 PQO3 PO4 PO5 PSO1 PSO2 PSO3 PS04 PS03
e M M S M L L M M S
cO2 . M M S M 3 5 N v ;
ol My L M S M L L M L | s |
{0 ceos r M I M | M S —
- 4
P
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SEMESTER - 111

Lecture | Tutorial . -
s¢ N at - 2l | Tracticn
e € Course Name Category (L) (T (P)Ic’] Credl
e Seclf-Awareness ECC2 30

22|\'|BA3I20 and Leadership IDC 2 15 ] ;

train the students on Self-Awareness and Leadership management of Human Resources by

»: TO .
amble: T theories and practices on _ Self-Awareness and Leadership

£ them to

prean
exposlﬂ

Personality Development

JJlabus:
2 Course Contents Number of
Unit Sessions

L ——
|__— | Introduction 09
Awareness — Introduction to leadership-self introspection and lags
| identification-understanding human needs-ethics in being a good.
| —— Knowledge - Leadership theories and how to use them-Stress 09
I management-
| __—T Cconflict management-networking and how to build it-Goal setting and 09
n action planning.
| —— [ Action — Leadership practices-sustainable leadership; leadership for the 09 )
v long run-
L —— | Adaptive leadership-influencing team by sharing vision and story. 09
\!
Total 45
Text Book(s): . _ Ty Wile,
. Man's Search for Meaning by Viktor Frankel / o - ‘¢
2. Good to Great: Why Some Companies Make the Leap...and Others Don’t by J} (cmy;:/"‘_‘\
7 A
Reference books and Online [ e
1. Blooms taxonomy :https://cft.vanderbilt.edu/guides-sub-pages/blooms taxon.‘my/ rcﬁd‘[:mﬁ*w?ﬂ 7?
Speech: https://www.youtube.com/watch?v=WZyRbnpGyzQ i e | :
\ & . =
2. Conflict Management: hnps://hbr.orngOOS/OS/want-colIaboration-acccpl—and-\u\cli\'e \y-man 45
flict N, .
confli \\._‘ \ -")D/:é‘
Focus of Course: Employability \\ A= s
e-Resource/e-Content URL: s
e-PG Pathshala : http://epgp.inflibnet.ac.in/view f..php?category=1194 (Management :P-01/M-36)
{=]
Course Designer: Dr.A.Ashrafl Ali, Dr.R.Karupasamy
Professor, SOM,STC BoS Chairperson
lv"' “P\‘
Course Outcomes (COs) il A i
On successful completion of this course the students will be able to: o b ¢
Blooms Taxonomy
CO’s Course Outcome (CO) Statement ’ Knowledge LeveI) .
CO1 To bring out the leadership potential through »
awareness, knowledge and action B K1, K2
oz To get students involved in group activities giving them Wt K2. KI 4"
different perspectives ’ .
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o To practice theorics in everyday life

04 To give them the needed skill set to be a leader
To Gain different perspectives and approaches while solvip £ any
S problem
Mapping with Programme Outcomes and Programme Specific Outeg
- | ) 'n'l(_\s
| COsT l o o 0 : . ; 0 o B -
| Ox | 4 3 8 9 0\ S \
N 2 3 : RELEES: = \
T cot M S M L M 5] .____L\—S\ &S bh
| Q02 | M| 5§ S - __M_‘_ —-_M_____ “m\ o
| cos [ M [ s M M M g ‘\kk
[ M M T —o——3S8 \
| CO4 | S | S L _ (M 553 S
L Cos [ L M[S] S M TN ‘Q\\s
=
S Svong: [- Low: M-Medium \S\
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SEMESTER 1V

/""""__' Category ———
Course Type | Course Name :-‘If)““r“ Z:;l)lorinl :’Praclical Credit
cod¢ )
/"60_;;3—- Innovation and Entrepren D —
1B4C : _ . 60 15 )
22N .18 Entreprencurship | eurship 4
Wm(: the students to learn the concept ofcntrcprencurship
:::-Z:C(IUisitC: cntrcprcncurship at UG level —
—] C-
Course contents Hrs | Resources
Unit /
e-Content
| Evolving conceptual Perspectives of Entrcpreneurship:
Narrow definitions of entreprencurship, self-managed or| +» | . -
employed, knowledge and learning personality drivers, size of s e-PG "
I | pusiness, creating jobs and turnover, the types of organizations, Pathshala
the myths of entrepreneurship, and individual propensity to
entrepreneurship. Self-study: Developing an enterprise culture P
— [ Innovation and its Management: The nature and role of market o :
based innovation- Innovation and creativity, the alternative %“ b Jr;:'\\
categories of innovation, continuous innovations, dynamically ?‘," ‘ —P(Sm ((\‘\
I continuous innovations, Technology push, market put% 7 —___
developing an appropriate innovation stance, the key innovatign- Pathshala .
process steps. Sclf-study: Technology and step changes ﬂ -JU}{ 2{]2‘2
| Personal Enterprise Environment: Female entrepreneurship\\- T, \
typologies, hidden entrepreneurial activity, facts and ﬁgure&
perceived barriers, policy issues, young entrepreneurship, Grey R
111 | entrepreneurs, readiness for self-employment, self-perceived
effective capacity. Supporting enterprising people- public sector
support, Employer support.
Self-study: Ethnic minority entrepreneurship
The social, public and not-for-profit - Multicultural
entreprencurship: Corporate Social Responsibility (CSR),
drivers of CSR, CSR as an innovative response, the prevalence of videos/e-
v entrepreneurship in different countries, culture and attitudes to s PG
entreprencurship, risk and failure, Aid or business support, Pathshala
political change and infrastructure development, low-and-high
displacement companies.
Self-study: export markets and cash crops
Institutional support to entrepreneurs: Need for institutional e-PG
V | support, Institutional support to small entrepreneurs, NSIC, SIDO, | 15 Pathshala

SSIB, SSID, SSlIs, NSIC, DIC, MSME Development Institute,
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— et

. _lﬁf NnC. KVIC ﬂndm
T, sinea, ITed

- -)ank‘ \
| finance to entreprencurs:  SFC, ThC, si
| Incntutiona :

' POV SIDBLL venture capital, NBIFC.
N .o
sclf-study SIDBI

Total

l

En |

Teat Books: . Innovation, (latest edity R [
- neurship and Inno , Ition) by Rar..

1. Emerprise: Entrepreneurs lew Delhi Obip L

Mot Pablished by Elsevier Lid., New Delhi. e

Rolerence Books:

I fundamentals of Entreprencurship and Small Business (1 edition, 2005

Kalvani publishers.

-

)by
. - e
Entreprencurial Development Business (1st edition, 2003) by § SK|
i E S.Ky,

Chand Sons.

anka
; 5 > Sy
Entreprencurial Development Business (1t edition 2005) by p. N ‘ﬂn&
Chand Sons.

ﬂt‘avana
4. Entrepreneurship Development, Ramachandran,

Learning Mcthods (*):/\ssignmenlf‘Seminar/Quiz
Component/case lets Role playing,etc.,

Ist Edition Pu

v
/GTOUP Discy

Meg

blishe-. Taty
ssion/CaSe“S

t
. Focus of Course: Enlrcprcneurship(Employabi i

'SlUd
llt}’/EnU‘CPFEHEUrship/Ski]l D ¥
o—Rcsuurccfc—Crmtcnl URL:NPTEL

?oursc Designer: Dr. K.Sathy
| Assoc

aprasad
wte Professor, Dept.of M Com(iB)

STC

uap*c Outcomes (COs)

On successful completion of this course the studens Will be abja to:
| :

COs | Course Outeome (CO) Statement




SEMESTER IV

Category |Lectur [Tutoria | Practic .
Course Name e |1 m al (P) Credit
Strategic Employability] 50 10 E 4
Management

p the students with the knowledge of making and implementing strategies

ambl
Prc.lﬂl
(or business growth

c-
_,-——"“"‘

. Course contents Hours | Resources/
Ut e-Cantent
—T ntroduction, Meaning, Scope and I[mportance of strfnc.glc

manaaement—Nalure of strategic management. Characteristics, Youtube /
= . -
process Model, Dimension and Levels of strategic 15 videos
] L]
management
Self-study: Levels of Strategic Management
— | Strategic decision making_—vision, m-issi.on and purpose, 2 Y(?utubc
I objectives and goals of a business organisation videos
Environmental Appraisal External Analysis: Industry Youtube
analysis, remote environment analysis, competitive videos

analysis, global analysis.
Internal Analysis: Resource based view of the firm,

I capabilities, core competence, value chain analysis,
VRHN analysis, distinctive competency, sustainable
competitive advantages and profitability. competitor (
analysis, porter five force model’

Strategic analysis and Choice environmental threat and\.
opportunity Profile (ETOP), BCG, TOWS, GE. Directional |\
policy matrix organizational capability profile-Strategic
v advantage profile, corporate level strategies-growth, stability,
renewal, corporate portfolio analysis, grand analysis,
McKinsey’s7s framework. Business Level strategic-Michael
porter’s Generic strategies. Functional level strategies
Strategy implementation  and  evaluation strategy
implementation. Structure, System and people issues in
implementation, model of strategic implementation. Strategy Youtube
and organizational structure, social responsibilities and Ethics 5 videos
building a capable organization-Functional issues. Symptoms
of malfunctioning of strategy-operations control and strategic
control. An overview of strategic evaluation and control-
Measurement of performance

Total 75
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Tt\liﬁm\i\(sk \
1. Ghosh, PN, Strategic planning and Management, Sultan Chand & Sons
|

2. SubhaRee, Business policy and Strategic Management, Himalaya p
2008.

- )

 Reference Bookis):
I. AppaRao. ParmvathiswaraRao, Sivaramakrishnan, K., Strategic Man

“b"Shin
g ]‘loh
Se

agemeng ang
busmesspolicy text and cases. excel books, 2008. )

2John A Pearce 11, Richard B. Robinson. AmitaMital, Strategic Mm‘agcmem
Formulation,Implementation and Control, Tata McGraw Hill, 12" Edition,2013, )

' Lezmmg Methods (*):
= Awignment Seminar/Quiz/Group Discussion/ Self-Study/etc.,

- Focus of Course: Employability \

iEmplovability Entrepreneurship/Skill Development)

c-Resource/e-Content URL: \

cVidyva-MitraPortal:http:/vidyamitra.inflibnet.ac.in/index.php/search
- = PG Pathshala:hup://epgp.inflibnet.ac.in/ahl.php?csimo=7

Course Designer: Dr.K.Sathyaprasad
- Associate Professor, Dept. of M.Com(IB), STC BoS Chairmay,

Course Qutcomes (COs)
On successful completion of this course the students will be able to:

CcO Course Outcome (CQO) Statement Blooms
Number Taxonomy
Knowledge Leve|
CO1 Understand the fundamental aspects of strategic management K2
Cco2 Ability 10 understand strategic decision making process K3
| CO3 Develop strategies based on analysis of business Ks
i CO= Framing various levels of strategies by using strategic tools Ka
i
i CO3 Apply the Strategic control and evaluation -

Mapping with Program Qutcomes:

COs/POs | PO1 | PO2 [ PO3 [ PO4 [ POS | [ PSO1 | PSO2 | PSO3 | PSO4 | PSO5
Col S S S S S M M
fla Cco2 M | S S M S S
' CO03 S | M M S M S L
; ) CO4 M | S S S S M M
x M | S S M S S S
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SEMESTER IV

CourscNam¢ Type Course | Lecture 'I‘utorialmm
m Category| (L) M 1]
cott (P)
P tisticnl o L
/ S‘:)liczlﬁ(’" in| Core Applicatio i
4C40 g(l)cli.l] Seciencel 20 n(D) 3 15 5
V- -
22! 15Y Rcscﬂ""h (SPSS) | : _
deals with the implementation of lincar algebra concepts in social lab.

I's€
ple: The couts ~ous exercises to implement the statistical functio i
prC’“" | prOVIdCS vario : ns using SPSS.

o _ —
. cOUTSE als _ erstanding about the research and application of statistics |
This —tes: Basic un
orequis
pre-!
- Course Instructional
Onit Contents Hours

| —pata handling: open SPSS data file — save — import from other datal

| D ‘ce data entry — labeling for dummy numbers - recode in to

urce — Y ] 4 i .

sone variable — recode in to different variable — transpose of data — 4
sat

- cert variables and cases — merge variables and cases.
in

—11_ |Pata handling: Split — select cases — compute total scores — table; 3
! looks — Changing column - font style and sizes

——’fﬁ"—‘piagrammatic representation: Simple Bar diagram — Multiple bar 3
diagram — Sub-divided Bar diagram - Percentage diagram - Pig
Diagram — Frequency Table — Histogram — Scatter diagram — Box
plot.

— v |Descriptive Statistics - Mean, Median, Mode, SD- Skewness- 10
Kurtosis. Correlation — Karl Pearson’s and Spearman’s Rank
Correlation, Regression analysis: Simple and Multiple Regression
Analysis [Enter and stepwise methods]

v Testing of Hypothesis: Parametric — One sample — Two sample 10

Independent t — test — Paired t — test. Non — parametric: One samplej
KS test- Mann-Whitney U test — Wilcoxon Signed Rank test -
Kruskal Wallis test — Friedman test- Chi- square test. Analysis of
variance: One way and Two way ANOVA
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SEMESTER IV

Course | Type Course Course Lecturq Tutorial  Practicy)

Codce | Name Category (L) (T) (P)

i
]
|
l ' Project viva
{ Core- 21 voce

22MIBAC30 | (field study) Employabilityp ~ _ ; 60

Preamble: To gain practical knowledge in international business field

L]
)

Pre-requisites: internship training

Hours per week: 6
CREDIT: 5 Course Code: 22MIB4C3g

Project work. which is compulsory. carries 100 marks .A student must select a topic fo,
project work in the first week of the Third semester .Project Viva will be conducted dUring
IV Semester. 7 Hours lab will be allotted for Project work for selecting topics, reviey
collection, data collection through web, analysis and preparing the report.

LEARNING OBJECTIVE:

The primary objective of the project is to provide an opportunity to our students to make ap,
tntensive study of practical aspects of international business activities to sharpen their
conceptual, analytical and problem solving skills.

Project Period

The stwdents are required to do the project during their fourth semester and to submit on or
before 31 March Every year.

Project Guide

The institution may assign the students to each staff known as project guide to act as a
facilitator and mentor .The project guide may

1. Help the student identify a project that can be completed within the duration.

2. Provide assistance in data collection.

3. Review periodically the progress of the student

4. Offer necessary help in the preparation of project report

Area of the Project
The research project shall be in Banking, Financial institutions Industrial enterprises, Travel

~ and Tourism, Hospitality services, Human resource Management,, Marketing Management,
Hospitals, Logistics and shipping. consultancy organizations ctc. engaged in the International
Business operations.
Evaluation:
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ability to direct one-self and on’s work” on the basis of the 0

of self-control. Control, according to him,
bjective' :

1
Drucker “Achi
ieveme .
nt through Human Engineering”, Indian Management, 28, No.8, July, 1988, pp.14-16.
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Ribhiagraphy
«r fabliographical listing for books. reports,

articles are same for footngy
. . Ca
arranged cither chronological order or year wise,

The format K s
Rooke and articles can be .
For citing Books

\Marm R S Social Change and Social Research, New Delhi: Concept Publishing Compap,
1988, 27 Y,
Publication of Government and Public Organisation

Government of India, India 1986: A Refercnce Annual, New Delhi: Publication Division

1987, p.127

Quoting from Secondary Sources

Gand. William. S.. “Foreign Aid: What it is; how it works; why we provide it”, DePﬂnme
ni

of State Bulletin, 59. No.1537, 1958, quoted in Todaro, Michael p, Economic Dcvelopmem
i the Third world, New York, Longman, 1981, p.40.

Citing Journal

GoclRanjan, “Achievement through Human Engineering”, Indian Management, 28, No.§
July. 1988, pp.14-16. ’
Citing Thesis or Dissertation

Pandey. Subrata, A study of organizational and Individual Characteristics in R & D
Organizations, unpublished Ph. D Thesis, Bangalore: Indian Institute of Science, 1986,
For Citing Seminar Paper

Krishnaswami O.R., “Towards Excellence in Cooperative Management” (Paper Presenteq 4
a Seminar on “Excellence in Management, Cooperative Training College, Bangalore, July

1989)
’ SCHEDULE

11 Semester

*I. December Identification of problem

2. January - Sclection of topic

3. February - Collection of Review of Literatures

11l Semester

4. June - Finalization of Questionnaire

5. July - Data collection

6. Aug - Analysis and preparation of project report
7. Sep - First draft correction

IV Semester

8, Dec - Second drafi correction
; 9. Jan - Third drafi correct
: Review Presentation
Submission of Project
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SEMESTER: IV

Counrse Type | Course Name | Course Lecture Tu:mm\
Caode Category | (L) (T) al (p) Fediy
SINIBAJEBA| Electivd Ad: Insurance Employabil | 50 10 N .y
NAY and Risk iy 4
Management

Preamble : On successful completion of the course the students should applym\
i e
on avoidance of Risk and various types of Insurance dge

Prerequisite: Basic concepts of Insurance at UG level. \
| 1
Unit Course contents lns.—m
Hrs e-Conteny
] Growth & Development of Indian Insurance Industry -| 12
Regulations of Insurance Business and the Emerging
Scenario - Life Insurance: Features - Essentials -Contract - You tube ”
Kinds of Policies - Premium dctermination - Life Policy cos

Conditions and privileges

‘ Self-Study - Kinds of Policies
1| Fire Insurance: Contracts — Coverage — Policies forstocks—| 12 | T
Rate Fixation = ‘Sculcmem of Claims. Marine Insurance: You tube Videog
-' Contract — Types. ~ Marine Cargo Losses and Frauds—
4 Settlement of claims:

g Self-Study - Marine Insurance: Types

I1l | Miscellancous Insurance: Motor Insurance — Employer’s | 12
Liability Insurance - Personal Accident and sickness
Insurance— Burglary Insurance — Fidelity Guarantee You tube videgs

Insurance — Engineering Insurance — Cattle Insurance — Crop

, Insurance-Travel insurance — Property Insurance

f Self-Study - Motor Insurance

IV | Introduction to risk management: Concept of Risk —Risk Vs. | 12
. | Uncenainty— Types of Risks - Classifying pure risks —

| Methods of handling pure risks — Risk management process You tube videos

| — Risk financing techniques — Risk management objectives —

| Risk Management Information Systems (RMIS) — Risk

ControlSelf-Study - Risk Management Process

V | Risk Management by Individuals: Factors affecting | 12
individual demands for insurance - Risk Management by You tube videos
| { Corporations: Corporate Risk management process — Types
| l af Rjsk managing firms.

r - Corporate Risk Management Process

60

| 1.Gupta,P.K. - Ins rn’l'n
11 Jyn 2002

and Risk Managemenlt, 1st edition, HimalayaPublishing House |
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O PG I'2 :

Oﬂk(s) S.B B.M, [nsurance Pri

,shala:http: /lepgp-in

— - Dr. M.Mythili -

L Cours® Dc:;lrir;cssor Dept. of M.Com, STC { mkgn

| M/ 75/ —— \=\
-y

of Insurance and Practice —F limalaya Publications PVT Lud,
50

_ principle

nciples & Practice, S.Chand& Co Ltd, 2013.

k Management and Insurance, Dorling Kindersley India

e of Ris

es and practices, Sterling Publisher Pvt, ltd, New

‘Sharma, Modern Law of Insurance in India, N.M TripathiPvt, Ltd

n/ Self-Study/elc.,

uiz/Group Discussio

1 onabllny
Emp hip/Skill Development)

ortal:http: //wdyamltra inflibnet.ac. in/index.php/search
flibnet.ac.in/ahl. php?csmo=7

s (1 Lo w7 ).

n of this course the students will be ablg\tog M
\

Ons :
s | Course Outcome (CO) Statement Wyaﬂms/
Mo Taion
Harga Lo %ledﬂe
i Level
3 "’“'66_1__—_ Understand risk and methods of handling risk K2
"’E'(ﬁ__— Formulate the strategies for avoidance of risk by firms K6
i b——— | —
CcO3 Compare the life polices and have knowledge on premium K5
determination.
CcO04 Apply the knowledge of fire and marine insurance K4
CO5 Develop the knowledge of various types of insurance. K5

Mapping with Program Qutcomes

COs/POs | PO1 | PO2 | PO3 | PO4 | POS | PSOI PSO2 | PSO3 | PSO4 PSO5
fégl L |m |m |L [L |L M_ S ; :
CO4 S S S S L S S s M M
COS S S S M L S S S ’ IM M‘ — »
05 M |m [m |s |L |mM M [s L |S” ]
S - Strong; L — Low; M — Medium o .
| X e
114 5 .
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SEMESTER IV

 Course [ Type | Course Conrse | Lecture | Tutorinl I‘i'l_i;ﬁi!_—(?‘,f'x\\

| Code Nwme | Ctegory | (1) L) fwrey |

e S N | UF

| Elective el e

',“ “\MAET0 v Internntional | Employab 50 0

ZERIEESIE i Marketing ility - a
Mnnu;_cnw_nl

{
|
n T ] o
} Preamble: On successtul mmplumn ol the ¢ course the < the students should have undu‘,l(de\
| "y
| tices in various products and services ¢

attributes of recent mlcmmmmll marketing prac

Basic (‘nnccph of marketing at UG level, T
Coursce contents Ins. | e-Resoureey

Hrs | e-Conteng
Internntional  marketing:  Mcaning, — scope, Difference T
between international marketing with domestic marketing-
| cimilaritics between international marketing with domestic 12
markcting Concept of Imternational marketing-benefits of You tube Videos
international marketing- International markel segmentation. '
Self-Study - International mar ket segmentation

I'rcrcqnisll(‘.

Unit

JEconomic L‘n\'llcwaﬁna'—ﬁtmn'nmn.tl marketing: The T
world cconomy an overview-Market development: stages-
11| stagesgol mix system-stages of cconomic development- | 12
" Marketigg! hd®economic development- -trade patterns You tube videos
Self-Study - Marketing and cconomic development
“International marketing intelligence: information o

requirement; sources of international marketing information
system and marketing rescarch- phases of rescarch project-
methods of data collection-rescarch agencies-problems in 12
international rescarch-Market selection: Market sclection You tube videos

process-determinants of market selection-market profiling-

11

market segment selection

Egl_f-_\:uu!\' - determinants of market selection
Internationnl ]nmlucl planning- International  product
policy and planning: New product in international market-
New product development process-product segmentation-
IV | product positioning-Pricing Policy: Methods of pricing- [ 12 [ You tube vidcos
‘ International  price  quotations-international  pricing ‘
' stralegics.

[’ Self-Study - International pricing strategics.

ational  Retail  Marketing: Introduction-Retail You tube videos
@ Indin- organized retailing in India-shifling the
ail intelligence and  customer-Centricity-
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— ‘
/li”g m H

eti!

L

sell-ot

[ cdition2
Inlcrnulim

ol diversity:

e
retailing in India

- ()ruunizcd

Ill_tl,__/—

60)

e

——

P

ain, Inte

mational marketing, Excel books.4 editions,2010
e )

ag J
 Anurie -

Intern:

ionnl M

lnlcrn:llr
008

al M

ational Marketing,Ilimalaya Publishing House, 8" edit
arketing Management Text and cases,Sage ;’llh}ic l:fon. 2006
! ations,

arketing Mmiagcmcnl Jakshmi NarainA
arainAgarwal,New Delhi
’ i, 2007

o —

: Jhattacharyya, International Marketing M
R.1L.and Bhat ¢ Management Sult
soultan Chand &

() Assignmcnl/Scminar/Qui:dGroup Discussion/ Self-Study/.
Scli-study/ele,,

lity
hip/Skill Development)

jethods ("):
I Employabl
epreneurs

0 e 1';1(hslm|

Coursc Designer:

a:hup://epg

:mploYi
(me[luurcc/c-Cnnlcni URL:
e-R¢? .//vidyamitra.inflibnet.ac.in/index.php/search
p.inflibnet.ac.in/ahl.php?esrno=7

==

Dr. I1<.Sathyaprasad
Dept. of M.Com, STC

‘ =L| T & -
P

.\-

AN
AN
Fed

Associate Profcssor.
Y4
Coursc Outcomes (COs) —f - r |
[ NITE
On succcssful completion ol this course the students will be able lo\‘é' : “ﬂ 2422 1
‘o . e
—c0's | Course Qutcome (CO) Statement i’-,h\ W.\ /
‘a U EB:F/ ?
W
-“\:’:L'K‘ﬂ'ﬂ dg
col Understand the concept and functions of International : € Leyel
co2 Marketing and economic development marketing K2
CO3 Learn marketing rescarch. K2
Co4 Asscss and sustain marketi K5
5 t ing and develo
CO5 . = pment of new
Understand the concepl of retail international marketingl‘OdUCts K4
Mapping with Program OQutcomes k2
COs/POs | PO1 | PO2
PO3 | PO4 (P
o1 05 | PSO1
L ™M M I T PSO2 | PSO3 | PSO4 | PSO5
02 M S S L M S S 3
Co4 S L |s S
|~ S S S N S S M M
S-Sll‘nng;L__ LO . L M M S ; L- ' S‘ Ve 5
W; M — Medium 7o -
4 ‘ Rte ¢
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SEMESTER: 1V

Course | Type | Course Course Lectur | Tutorial m\
 Code | Name Category c(L) (T) al (p) Qr“dil
IIMIBAEAO Elective | C4: Supply employabilit | 50 10 ‘_-\\
A Chain v q
| Managemen

l'
| t
Preamble : To cnable the students to Jearn the concep! of Supply chain Manm\

Prerequisite: Logistics Management

Course contents Ins. N

Unit
| Hrs
! ESOurge,
- [ Conte“t
1 | Supply Chain Management: Introduction and Development- | 12 | yg; ™
| \a“urc andCancept - Importance of Supply Chain - Value Chain Videos ¢

Componcnlb of Supply Chain - The Need for Supply Chain - -
Pammpanls inaSupply Chain — Global Applications-Role of a
i manager m Supply Chain - Supply Chain Performance Drivers -
Key [nahlnrs Ln Supply Chain Improvement - Inter-relation
' between Fn.zhlm and Levels of Supply Chain Improvement-
| Self-study: Fundamentals of SCM
n 'Dcmand Management in supply chain: Demand planning and | 12 | You ybe
| forecasting. Types of demand, Forecasting-Characteristics of videos
| forecasts, Forecasting methods, Basic approaches to demand
| .forccaz,tmg. Time serious forecasting methods, Winder model,
{ . Moving average, Measures of forecast errors.

' Self-study: Mcasures of forecast errors 3

11| Aligning the Supply Chain with Business Strategy - SCOR Model | 12 [ You tube k

-Oulsourcm:_ and 3PLs — Fourth Party Logistics(4PL) — 7Party videos _

f Lo*usl:cs (7PL)-Bull Whip Effect and Supply Chain — Supply )

i ' Chzin Relationships — Conflict Resolution Strategies - .‘;

1 Certifications ]

| | Self-study: Out Sourcing— 7PL :
IV | Manzging Supply Chain as a Network - Benchmarking the SCM- | 12 You tube

forms of bench marketing— significance of benchmarking videos L

Activities-Setting Benchmarking Priorities in SCM.
» | Self-study: Benchmarking the supply chain. |

ation technology for SCM- IT Application in SCM. Co- | 12 | You tube
n «uPpb chain manay.menl Bul]whlp effect —Evils of videos

supply chain and Incentives obsmcles
pplication in SCM.

60
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-9 v Chain Mfmaacment (Cases and Concepts) by G.Raghuram and N.
Tc.\'lB”a__- and SUPF™ ,
I [,og'f‘“ millan
a e g
R 1300"(5) naging the supply chain (concepts strategies and case studies) by David
qeler” o and M " Ditch gimchi, Ravi Shankar (3rd edition) , Tata McGraw - Hill
| pcslgpl i“ﬁp gamin
. 1
Si!:;:he cunply Chain Managemem (1st Edition, 2001) by Martin Chirstopher, Pitman
1 u ;
e, é g . managementit ition r.L.Natarajan, Margh
Puhlrshlin:cs and Supply chait ” : s
3. LO% ai : - :
;ubli‘?“ lon\bll' t':zcr;: ) 0 Aqg]gnmenL/Semlnar/QmﬂGroup Discussion/ Self-Study/etc.,
o Me
chrﬂlofacoursc. Em pIOVﬂblllty
cus
Foctt 2 e-Content U : /ahl.php?esrno=438
-ReS thshala - http: f/cpop inflibnet.ac.in/ahl.php: csSrno
, ¢FPC PN 1d Title: P1l. International Business Environment
. Pdcurle umber and Title :MI .Globalization
urse Designer: Ms.Silpa Prabhakaran
f\zslstqnt professors Dept. of M. Com(1B) , STC
Course Outcomes (COs) _ /
on successful completion of this course the students will be able to\ \\_,//
\\_\_ *'ae Ly
—C0vs | Course Outcome (CO) Statement ——=—TBlooms
Taxonomy
Knowledge
Level
_9_9_1___ Understand and evaluate the application of supply chain management K2
Coz | Identify the skill sets required for Multinational Companies especially
supply chain management operations K4
CO3 | Examine the various functions of supply chain management K4
CO4 | Determine the role of logistic and supply chain management to attain
- Epe common goal of the organization in an innovative ways -
o apply supply chain management in international perspective K5
Mapping with Program Qutcomes
COs/POs | PO1 | PO
i - 2 |PO3 | PO4 | PO5 | PSO1 | PSO2 | PSO3 PS04 | PSO5
S M S S S
coz y S - S S M M
o3 S M | S S M S S °'s
Co4 S S S M S M S, L N
€05 | s : > M | S S S s | M M a
S - Strong: L, > i S > S M . M,. * f
g L —Low; M — Medium :
118 . - .
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SEMESTER IV

Coursce Name

Course Type
Code
22MIB4EBO| Elcctive l)4:lnturnalinnnl

Course Lecture | Tutorial Prace

[ e
Category | (L) (T) ®) Ca Cmqi
employab 50 10 -

-1V HR Strategies | ility

] 78

Preamble: On su
HR strategies of global busincss

ccessful completion of the coursc the students should have undora——
. Lrbl(j()d

lhg

Prercquisite: Basic conceplts

of HR at UG level.

—

Unit

Course contenlts

Ins.Hou
s

e-Conteng

Introduction to Strategic HRM, Traditional Vs.
strategic HR. Typology of HR activities, ‘Best fit’
approach Vs ‘Besl practice’ approach

You tube Videog

Il

Investment  perspective  of  human  resources-

Investment Consideration, investments in Training

and Devclopment, investment Practices  for

improved Retention, investments job secure work
courses, Non-traditional investment Approaches

12

X

You tube VidCOS

111

Planning and Implementing Strategic HR policies
Unit IV Linkage of Corporate Strategy, Core
Competencies and Competitive Advantage with
HRM Linking HRM practices to organizational
outcomes assessing and reducing costs Unit V
Aligning HRM with Business Strategy

12

\

You tube videos

1\Y

Multinational, Global, and Transnational Strategies
in HRM Muliinational, Global, and Transnational
Strategics, Strategic Alliances, Sustainable Global
Competitive  Advantage, Globally ~Competent
Managers, Location of Production Facilities.

12

You tube videos

HR Strategy for Corporations in the future: (i) The
corppralions of tomorrow,(ii) Information age, (iii)
Virthal corporation, (iv) Diversity, and (v) Social
rcsponsib[lih'" vitual teams flexitime and
telecommutifig” HR  outsourcing contingent and
temporary workers

12

You tube videos

Total

60

Text Book(s):
I. Gary Dessler, Human Resource Management(latest edition), PHI, New Delhi

Reference Book(s):
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portal:http: .//vidyamitra.inflibnet.ac.in/index.php/scarch
ortal:ntip:

E vitl}'"’ I;‘:l: Ja: hup;//cpgp.in flibnet.ac.in/ahl.php?csrno=7
th

r.S. ‘;'shﬂnthakumari _ N

)
signer: 1 Department of M.Com(IB) BoS Chairman

Co- -ordinator,

rse Outcomes (COs)

Cou —ceoful completion of this course the students will be able to: T
nsu B

O e Owicome (€O) Staement Taxonamy
Knowledge
Level

fm_mtemauonal strategies in HR K2

’_E_Q_].--Wractlces followed in HR K2

_’992_, many core competencies of HRM in framing business strategies K5

ﬂ.mlcs which are followed by MNCs for human resource K4

%—M strategies at global level K2

| &7

Mapping with Program Outcomes

Co9p0s | PO1_| PO2 [ PO3 [PO4 | POS | PSO1 | PSO2 | PSO3 | PSO4 [ PSOS
col | L M M L L L
coz | M S S S L M
CO3 S S S S L S
CO4 S S S M L S
C05 M | M| M S L M

S - Strong; L — Low; M — Medium

. LT W
120



NTERNAL ASSESSMENTS & SEMESTER EXAMINATION Mags <

CONTINUQUS | p
' PAPER PATTERN UTupg B
- N
ANNENURE -1 i
Distribution of marks for Continuous Internal Assessmen
{ClA) and End Semester Examinations (ESE)(UG&PG-ThcoW)
Marks lor
l Test
< Max CIAI| ClAN
e Course Marks CIA| ESE |
| TheondVaine Based 50 50 _ 20(Best of 2
U Comr=e} (LKD) tests)
. . 30 (Best of 2
2 | TheonIDCPG) 50 50 fests)
Theom Aled Sigl) - 6 (Best of 2
3 - 7 45
7 besd EreaneXUG) 5 = tests)
Thea UG < 10 (Best of 2
¢ | &PCrCoxBethveAllied)| 100 | 50 | 50 tests) 15 10 | s |
5
NOTE: MCQ - Multiple ChoiceQuestions | [}
. T @i
. IDC - Imtzr DepartmentalCourse \\
. £-1Skillbasedtask: *-2Skillbasedtasks [Only For UG]; @-3SkillbasedtaskS (Onl
Distribution of marks for Continuous Internal Assessment (CIA) and Eng ¥-For PG)

Semester Examinations (ESE)(UG &PG—Practical)

< Marks for Components for Cja
< Max
~ i CIALICI | Model | LabPerf] — ————__
Marks [CIA| ES i
I e A Exam Observatiop SBC |
11
Practicey Alhed Flective I
! | oy 50 25 25 7 (Best of 8 2.5 2.5 <
2 tests) . ¥
Pracice] -
, 2 | (SBCEeonve Core) 75 30 45 6 (Best of 2 9 5 5 58
! . y tests) |
| Pracicay) .
| 3 | (CotBeancAlied 100 | 50 | s0 15 (Best 15 5 5 L
of 2 tests)
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'"“rské ﬁJG& pG—Project and]

,-Conlinuﬂlls

Internal Assessment (CIA) and End
dinternship

cpof o ns(ESE)C— CIA =
pi“ril)ullgzﬂmlnnhﬂ"‘ Mnrkﬂ; ESE
e max [ | w1 | Review 11 | Report | Model T
“,".ks C]A ESE Review P viva E\'aluationj \’i\'a
1 hiE sub Score by v
rs¢ voce . oce
co¥ industry
‘-‘ | guide
I
// ) 50 _ _ - - 30 20
50
¢t
a g:#mer ——-._.—-———_._.________
Iﬂtcrf‘Sh’p //56/__.__-——- 10 10 20 T
iect
—
__.-—-—""-—'——_"_-__'_ =
/mec/ 50 | %0 25 2 - - 30 2
'/ mmer ]memship
et 1 1 -
o '___.___-——"
‘/V—-—W’_—f_f——— 100 - - - = 60 40
TnternshiP
— pution of marks for Continuous Internal Assessment
pistribd )
CIA) and End Semester Examinaﬁons(ESE)(PG Psychology & Social
(
work— Internship andFieldwork)
_—— 717 | marksfor CIA ESE
' Professional
Work .
- Max b Knowledge&Ini Viva
-|  Papers varks [CIA |ESE |Atten. dl;l(!;y/ Report/ Record v oatuaiio. |voes
- voce n
| I
Il pG Intemship
([ fpsyehology | jg0 | 50 | 50|10 10 10 20 30 20
! I for
. Social work
E

e

i
E

« NOTE: The new regulations introduced by the Bharathiar University are applic

the academic year 2021 — 2022 andonwards.

* FLOWCHARTS
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KILL BASED TASKS FOR THEORY / PRACTICAL COURSES:
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o MINIATURES
DEMONSTRATION
e SNAPTALK

. VIVAVOCE
CLASS pRESENTATION [ORAL/POSTER]
o BUSINESSPLAN

« GROUPDISCUSSION

+  SIMULATIONEXERCISE

e CASESTUDY

e GAMES

e PUZZLES

e MODELS

e PAPERPRESENTATION

e ARTICLEREVIEW

e DEBATE

e SEMINAR

« REPORTS

e PORTFOLIOS

e QUESTIONNAIRE

e PUBLICATION

e SURVEY

e MINI PROJECT [INDIVIDUAL /GROUP]
USP COMPONENT [UNIQUE TO THECOURSE]

ANNEXURE - II THE QUESTION PAPER PATTERN

UG: CYCLETEST -1 & Il

[FOR 2 UNITS - 2 HOURS - 50 MARKS]
|[FOR CORE/ELECTIVE/ALLIED/SKILL BASED COURSES]

SECTION A
[04 MULTIPLE CHOICE QUESTIONS]

[ALL 2 FROMKILEVELY): 02x01= 02ZMARKS
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SECTION  ETHERORTYPE =5

VEL]
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STIONS FROM K2LEVEL]

4 QUE ]
) UESTIONS FROMK3LEVEL]:05 x 06 = 30MARKS
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sgﬂoéos—amsn OR TYPE =5 _&/ |
A STIONS FROM K1LEVEL]

QUESTIONS] [4 QUE

{4 QUESTIONS FROM K2LEVEL]
(2 QUESTION FROM K3 orK4LEVEL]:05 x 12 = 60MARKS

TOTAL: 100MARKS

UG: MODEL & END SEMESTER
EXAMINATION [FOR SKILL BASED
COURSES / ALLIED & NME]

[FOR5 UNITS -3 HOURS — 75 MARKS]|
SECTION A

(10 MULTIPLE CHOICE QUESTIONS)

[ALL 10 FROMKILEVEL]:10x01= 10MARKS

SECTION B A
[250 WORDS — EITHER OR TYPE — 5 “ s T '
QUESTIONS] [4 QUESTIONS FROM K1LEVEL] -
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14 QUESTIONS FROM AJLIVEY

[2 QUESTIONS FROMINLEVEL) 08 1 05 = 25MARKS

SLCTION
IS0 WORDS - LITHIR OR TVPL - 5
QUESTIONS] [2 QUISTIONS FROM KILEVEL]

{2 QUESTIONS FROM KZLEVEL]
[2 QUESTION FROM K3 orK4LEVEL]:05 x 08 = 40MARKS

TOTAL:TSAIARKS

PFG:COYCLETEST-1& 101

[FOR 2 UNITS - 2 HOURS - 50 MARKS]

[FOR CORE/ELECTIVE/ALLIED / INTERDEPARTMENTAL COURSES)
SECTION A

[C2 MULTIPLE CHOICE QUESTIONS)

[ALL 2 FROMKILEVEL]:02x01= 02MARKS

SECTION B 1
1250 WORDS - EITHER OR TYPE - 4
QUESTIONS] [2 QUESTIONS FROM KI1LEVEL]

{2 QUESTIONS FROM K2
LEVEL] {2 QUESTIONS
FROM K3LEVEL)

{2 QUESTIONS FROMKALEVEL]:04 x 06 = 24MARKS

SECTION C
{500 WORDS - EITHER OR TYPE - 2
QUESTIONS) (2 QUESTIONS FROM K3 LEVEL)

[2 QUESTIONS FROMKALEVEL):03 x12 = 24MARKS

TOTAL:50MARKS

PG: MODEL & END SEMESTER
EXAMINATION [FOR 5 UNITS -3
HOURS - 100 MARKS)
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| —— FORUG: TOTAL 100 MARKS

UG: EXTERNA

E-5

M K1LEVEL]

EVEL]05 x 06 = 30MARKS

M K3 LEVEL]
QUESTION COMPULSORY FROM K4 LEVEL]

2 = 60MARKS

EXTERNAL & TOTAL PASSING MINIMUM MARKS:

ASSIFICATION
/’ﬁ, MARKS

L PASSING MINIMUM [40%] 20/50

G- TOTAL PASSING MINIMUM [40%) 40/100

FOR UG: TOTAL 75 MARKS

UG: EXTERNAL PASSING MINIMUM [40%)] 18/45
——
UG: TOTAL PASSING MINIMU 0
M [40%)] 30/75

FOR PG: TOTAL 100 MARKS

PG: EXTERNAL MINIMUM [50%)] 25/50
PG: TOTAL MARKS MINIMUM [50%] 507100 =~ T —
/;' =00y 7

126

»
T




T (rliawing Sepuiation shall be pitectve for the courses of study leadin
ot viem) b of Three years duration comprizing of six semesters and )

&t v garation comprising of Tour semesters. The Repulations shall cg

Gy Saraewnthi Thynpnrajn College (
Repulntione 2022
Chotee-Bueed Credit Svstem
T the Academic Proprammes with effect from 2022‘2“23 o

:\ulnnom,,““

"Warg,

E 1o
Viaster D'he 3they
E‘greE Whi o b&g_

2
- - - ‘h
Arsden heavion 20777073 ﬂ{eq fr EB{.“_
oh’lgh‘
NTC Cofiers Tolinws the UIGC, TANSCHE and Bharathiar Unjverggyy, .
pettesr, m Smming Course Scheme and scheme of examinations for 1 g”'dcline

UH“Jards' adm

. N € Studepy, . Of Chy.
Ve LG and PO Programmes from the Academic year 2022.23 and Nig it (g
il‘]

1. Definitions and eodification:

a CRON CRES means Choice Based Credit System. Choice Bag

1)
L
A
3
4)
o
o
£
n

Aexible ssaten of learning. This system permits students to, ed Credj S}'Slem-
o learp at their own pace ' Sa
& choose electives from a wide range of Elective Courseg off
programme Cred fo, the
o underpo additional courses and acquire more than the required ny,
croadily Nber of
« adopt an inter-disciplinary approach in learning
« make the bestuse of the expertise of the available faculty,
Programme The term “programme’ is used 10 mean the w
o combiation of courses m a particular ficld of study
Corpcwlum The term “Curriculum™ indicates the various com
programme and branch of study. The UG Curriculum under the CBRcS consisg
tve parts and the medium of instruction is }anlish.'l‘hc PG Curriculun lmd;:r:?
1S conssts ol only part L and the mediumof instruetion is English, Par fouj
oilers addional credus,

hole learnin & CXperien,
¢

ponents of

Course A Programme is divided into o number of courses. A course is a unjj of
matraction of segment of subject area under any programme. The traditional concept
papct s replaced by “course’

Schieme of examination: It denotes the course outline during the period of study or
e components of the particular Programme and branch of study.

Safisbus The subject contents of cach course is referred to as “Syllabus™.

seademe Yoar, An academic year means a period of twelve months consisting of
Twe »OMCSLOTS

Seresier The word “semester” is used 10 mean a half-yearly term or term of

studies o luding owminations, vacations and semester breaks.

mester Duration A somester nonmally extends over a period of 15 class weeks
work dae 20 houns of instruction spread over the week. o
e werd “CIA” 1 used 1o refer to the continuous internal assessment Witk
W -yoarhy Lo

dRemester T word “end-semester” is used 1o refer 10 the terminal processe o
agnations and evalustions m the end but within the half-yearly term.
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i

2.1

2.2

2.3

. ~Credit” defines the f]““m”'“_'.'r contents/ syllabus prescribed for Course
1) (*"“d't," sines the number of hours of instruction required per v ecy Thus. normally
- and di’lt”flhc course. credits will be assigned on the hasys of the rumber of l:uun_--)f
in c:t_ch M|‘ harators wark and other forms of lcarning required 1o complete lh.
qutorials & nts in a 14-15 week schedule: ¢
course C““:cxcil""c = | Hour duration =1 Credit
0 i‘r’t{wri"ll = | Hour duration =l Credit
"} : pl:.,:m.ca] =2 Hours duration =1 Credit
i) » Ic:‘mr‘? sessions and tutorials shall not be substituted with any other
N"_‘“ET,:HKL‘ seminars. group discussions elc..
?::A:Lﬁoi"“ Grade point is the numerical weightage given to the particular coyrse
N
m) of study
Admissinn

ligibility conditions and the guidelines issued by the Bh
T:;ifnl,?n students are followed for all UG and PG Programmes
q = N ‘)umliun:
‘“‘{)'"‘}‘LL lScnu:slcrs: Junc —November ‘
(Including end-semester examinations and semester breaks)
ii) Even Semecster: December -M?y .
(Including end-semester examinations and semester breaks)
Any change in the Academic Calendar/Schedule m

necessary.

arathiar University for
offered a1 STC.

ay be made by the college whenever

Academic Schedule:
The Academic Schedule of all degree programmes under the CBCS shall be administered as per
the Academic Calendar of the college published for every academic session.

Course Structure:

The Course Structure of the Academic Programmes under the CBCS shall be ;

Course Structure given below. The nature of the Courses for all Academic
shall be as below:

UG programmes are conducted with a minimum total of 140 credin

Summary of UG Courses Pattern and Credit Distribution in Choice Bsve (.;'i'xgh'!-; oY ?”?2
System as given under A
Part Curriculum Structure | No. of Courses{ Credits to bledrited
| Languages 2-4 6 - .k B3
Il | English 2-4 6-12 X\
Core (Major) Courses 16-18 72-80
1| Allied Courses 04 - 05 16 -20
Electives 03 12
Non-Major Electives (NME) 2 04
IV | Value Based Courses (VBC) 2 4 . :
Skill Based Courses (SBC) 4 03 i
V | Extension Activities | Grade BN
Total 140 ",
. s - . :L.' ‘Q'
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PG Prozcrm

Summar,

Syatemas given under

e of PG Courses Patte

mmes iare con duct

od with a minimum total o 9( ere

S dirg
rn and Credit Distribution ;) Cl ) '
Wice [

B{L\‘ed

Part| Curriculum structurd No. of Courses| Credits (g » reg, |
Core courses 17 =3 ca
Electives 4 T
T Towl 5
VIBA/MCAProgram meiscond actedwithatotalof90credits
Summary of MCA Course Pattern and Credit Disiribution ip Choj
C !'(I.JIIISJ;‘SIC’MGS given under ice Basey
Part CurriculumStructure No.ofCourses Cr"ditstobEEa
CoreCourses 20 o3 Tneq
1 Electives 03 09
Special izationElectives 04 3
Total 20
3.1 Part I: Language | : Tamil or any one of the Indian or foreign IanE,Uage :
Malayalam, French, Hindi, Telugu and Kannada. S e,
1t is mandatory for all the UG students to study a language under part I, A Student cq
study any one of - the languages offered under part I. The syllabus drafted W0u|dn Select gpy
&udents to communicate with ease and effectiveness in that language. It is offereg ?:T;::;he
rst

two semesters with one examin

3.3 Part I1I: A set of major papers that include Theory, Practical, Allied, Core Elecy;,
es

Project and Internship in the major field of study selected by the student. Core courses 4
Ie

mandatory.

34 Part IV:

a) Basic Tamil/ Advanced Tamil/ NME:

i. Students who have not studied Tamil up to Xil STD and have taken any Languse
other than Tamil in Part | shall take Basic Tamil comprising of two offers in the thid

ii. Students who have studied Tamil up to X1l STD and have taken any Language other

fro

and fourth semesters.

ation at the end of each semester.

than Tamil in Part | shall take Advanced Tamil comprising of two Courses. .
iii. Students who have studied Tamil up to XIl STD and also have taken Tamil in Pat! f
shall take Non-Major Elective comprising of two Courses of NME in the third and J

1

fourth semesters. A set of non — major elective courses are off
the students, outside their major discipline. The courses other than t

37d I 6th cemesters

3 d Courses: The courses offered as skill - based courses 0
d-aRjmparting Advanced Skills of the progrmme. This comprises 0

> Baged Courses : Courses of cross-cutting issues relevant to th
_bolh nationally and internationally such as gender,
ility, human values and professional ethics, development
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il

. m e[ef‘iCjES- .
divergent chcF:] Online Courses (MOOCQC): According 1o the guidelines of UGC,

d) Massﬂ';cms are encouraged to avail this option of enriching by enrolling
the s‘iuI s in the MOOC provided by various portals such as SWAYAM,
Lhembi"ind Spoken Tutorial etc. As per University Grants Commission (UGQO)
NP?}qui;n The Massive Open Online Coursc' (MOOC) through any online
notific o ’Compuisory. The institute is transferring the cquivalent credit earned
platform MOOCs completion certificate and it shall incorporate these

receipt of
:c:lnarks/crcdils in the overall mark sheet of the student.

5 . Extension Activities: ' N
3.5 Part V-dl;ts shall have to enroll compulsorily for NSS/NCC/Sports activities. The

u . .
All the St s are must for each student to take part in at-least in any one of these

i jvitie
xlension activi
e tivities for the fulfillment of the degree |
aﬁ ! ark sheet shall carry the gradation relevant to the marks awarded to the candidates. The
The m

s will be awarded at the end of the Fifth Semester.This grading shall be incorporated in the

grade
mark sheet to be issued at the end of the semester.

3 AttendanceLligibility to appear for the End Semester Examinations
A student will be allowed to appear for the end semester examinations only if:

1. He/She procures atleast 75% of attendance.

. He/She should show satisfactory progress in studies, in all the tests
conducted by the college / department during the semester
reasonable minimum marks in them.

3. His/Her conduct in the college during the semester is satisfacto

Shortage of Attendance :
The following regulations will be followed for condonation and detention a wéil.

1. Candidates who earn 75% of attendance and above in the current sermester 3
to write the examinations, both arrears and regular subjects.

2. Candidates who earn attendance between 65% and 74% (both included) in Tie*
semester are eligible to appear for the examination if the shortage of artendance js
condoned by the Principal after the payment of the condonation fee prescribed by the
Bharathiar University.

3. Candidates who earn attendance between 50% and 64% (both included) in the current
semester are not eligible to write examinations in the current semester subjects but are
permitted to continue their studies in the next semester provided it is the first time that
the candidates have eamed attendance between 50% and 64% or else the candidates
have to discontinue the course and rejoin in the same semester during next year with
the proper approval of the Registrar, Bharathiar University. However, these
candidates are eligible to write the arrears if they have any. o g

4. Candidates who earn attendance below 50% are not eligible to write examinations in
the current semester subjects and also have to discontinue the course and rejoin in the
same semester in the next year with proper approval of the Registrar, Bharathiyar
University. However, these candidates are eligible to write the arrears subjects, if any.

5. Candidates who earn attendance between 50% and 64% in the previous semester and
have carned combined attendance of 75% or more by taking the average of the
attendance earned in the current and the previous semesters are eligible to write

T g Y

"
.

~
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a4 minimum total of 90 ereqj
1ty

Il'[Lf‘l wi . ’ y

are t‘nnlll

1'G l'n':_'r:muncs
es Patern an

Summary of PG Cours
given wnder

Sisic mas

L’///,IEL“',/”

nductcdwillmmtalnf‘)ﬂcrcdits
pattern and Credit Distribution in Che;
oic
¢ Bageq

e BQSC’Q‘ &

No. of Coursces Credits to be
c-

C.-\I’rng:r:lmlnciscn
MCA Course
given under

MBAN
Summary of
CreditSystemas

No.ofCourses Crcditm
ned

20 68
03 09

SpccializalionEIcclives 04 3
‘_—__—_‘-——‘_“
Total 50

- Tamil or any Oné of the Indian or foreign lang
Uages i
.e,

3.1 Part It Language |
Malayalam, french, Hindi, Telugu and Kannada.

for all the UG studen

part |Cu CriculumStructure
CoreCourses

y

11 is mandatory
st,udy any one of.the languages O

&udents to communicate wit

e examination at the end of each semester.

two semesters with on
that include Theory, Practical, Allied, Core Elect;
’ Clives

3.3 Part I11: A sct of major papers
field of study selected by the student. Core cour.
SES are

Project and Internship in the major
mandatory.

34 Part1V:
a) Basic Tamil/ Advanced Tamil/ NME:
i. Students who have not studied Tamil up to Xl STD and have taken any
anguage

other than Tamil in P i i isi

other than Semeslter:rt | shall take Basic Tamil comprising of two offers in the third

ii. f:;:eTnat;:Thnoph?e studied Tamil up to XII STD and have taken any Language other

L on T wlho :a I shall .take Ad\.lvanced Tamil comprising of two Courses.
oy Non.Mv: stl;iled‘ Tamil up'tc') Xl STD and also have taken Tamil in Partd

L ore J:rs tec;uve comprl_smg of two Courses of NME in the third and

T cM.S‘Ideetho. nonl— m.ajgr n-alective courses are offered as choices to

Nod shal bé e Elr major discipline. The courses other than the coré and

, P W y the students as Non — Major Electives.

g @a 'mpaning- Ad:jacou(r:]ses'cn‘fered as skill - based courses of t

g ZEJ”fro/ 373 W 6th Sefﬂestersnce Skills of the progrmme. This comprises of fourt

N {Valup Baged Courses : Courses of cross-cutting i
confernsyf both nationally and inte C}Jttlng ssuescrelevent to T C”_”E"t
ility, human values and fnat|9na||v such as gender, environme
professional ethics, development of creativé o
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divergent competencies.

Massive Open Online Courses (MOOC): According 10 the guger
the students arc encouraged lo'avalf this option of entiching
themsclves in the MOOC provided by varigus portals such g
NPTEL, and Spoken Tgtonal elc.As per University Grangs Commission (UGQ)
notification, The Massive O.pcn_ O"IEHC Course (MOOC) through any onlipe
b it nstitute is transferring the equivalent credij earned
on receipt of MOOCs completion certificate and it shg) incorporate these
marks/credits in the overall mark sheet of the student.

d)

nes of UGC,
by enrolling
SWAYAM,

3.5 Part V: Extension Activities: .

All the Students shall have to enroll compulsorily for NSS/NCC/Sports activitjes, The
extension aclivities are must for each student to take part in at-least in any one of thege
activities for the fulfillment of the degree

The mark sheet shall carry the gradation relevant to the marks awarded to the candidates, The
grades will be awarded at the end of the Fifth Semester.This grading shall be incorporated in the
mark sheet to be issued at the end of the semester. :

AttendanceEligibility to appear for the End Semester Examinations
A student will be allowed to appear for the end semester examinations only if:

1. He/She procures atleast 75% of attendance.

2. He/She should show satisfactory progress in studies, in all the tests
conducted by the college / department during the semester
reasonable minimum marks in them.

3. His/Her conduct in the college during the semester is satisfacto

hortage of Attendance

The following regulations will be followed for condonation and detention agwell®
*

1. Candidates who earn 75% of attendance and above in the current se
to write the examinations, both arrears and regular subjects. gl

2. Candidates who earn attendance between 65% and 74% (both included) in Thesurrent
semester are eligible to appear for the examination if the shortage of attendance is
condoned by the Principal after the payment of the condonation fee prescribed by the
Bharathiar University.

3. Candidates who earn attendance between 50% and 64% (both included) in the current
semester are not eligible to write examinations in the current semester subjects but are
permitted to continue their studies in the next semester provided it is the first time that
the candidates have earned attendance between 50% and 64% or else the candidates
have to discontinue the course and rejoin in the same semester during next year with
the proper approval of the Registrar, Bharathiar University. Hoxjv'evcr, these

candidates are eligible to write the arrears if they have any. LN
4. Candidates who earn attendance below 50% are not eligible to write examinations in X

the current semester subjects and also have to discontinue the course and rejoin in_ the
same semester in the next year with proper approvaf.of the Reglslrar,_Bhargthryar
University. However, these candidates are eligible to “‘;nlf: the arrears subjects, if any.
S. Candidates who earn attendance between 50% and 64% in thzie previous semester and
have earned combined atlendance of 75% or more by taking the ?V_iflage of t.he
attendance earned in the current and the previous scmesters are ellgl ¢ o write

A >
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mester subjects along with the current semester subjects.
< S sUb] =

2. Restrictions to appear for the examinations |
a) Am candidate having arrears paper(s) shall have to appea iy, all o
with the regular semesier papers. ‘ rearg .
b) “Candidates who fail in any of the course ol UQ _degrce ex
the course within 3 years from !hc E:latc of admission ang “Caﬂdid ns shaly v
of the course of PG degree examinations _slmll complete the Course \a‘[‘es Whe pon
the date of admissionand should they fail to do so. they shal lake‘“hi“ ’ Qﬂ ;
the texts/ revised syllabus prescribed for the immediale NEeXt bat |Ihe exa';ﬁars- fr(,,{]
there is no change in the texts/syllabus they shall appear fo, lheCI of ¢q ir;an
course with the syllabus in vogue until there is a change ip the tex Naming; na'lcs' i
event of removal of the course consequent to change of reglllatio'n S or Sy“abus in thy
after 4/3 year period. the candidates shall have to take up an equi\?nd ! or Cun:
revised syllabus as suggested by the Chairman of the boarg of Studa'lem COUrselsuI"m
fulfill the requirements as per the regulation of curriculum for the ay 1‘:’; ancemeljn the
ard g the dEg; ang

6. Examination and Evaluation:

a) Examination and evaluation shall be done on a continuous basis
during each semester. > At leagt three ;.
b) There shall be 50% marks for internal assessment and 50, marks f, ®
examination in each course during every semester. ar E"d~3emme
¢) Internal Assessment: !
In internal assessment, different tools such as objective lests, wrj
assignments, paper presentation, laboratory work, etc. suitable 1o [he’cg‘\rmen e
emploved. Urses may p,

d) End Semester Examinations:

*  There shall be one End semester examination carrying 509
of a Semester covering the entire syllabus prescribed for
semester examination is normally a written/ laboratory-base
Work/Digsertation.

» The Controller of Examinations shall make necessary arrangements for notifyine
the dates of the End semester examinations and other procedures as per rules (;[' .

. least 20 days in advance) and the Academic Calendar notified by the College.

I:ormally, the End-semester examination for each course shall be of three hour
uration.

€) jfhe Procedure for Internal Assessment and End Semester Examination s prescribed
n Annexure .
f). The pattem of Question paper both the CIA and ESE is prescribed in Annexure Il
g) Confidential Works:Setting the question papers, scrutinizing of question paprs,
Tealuating the answer scripts, tabulation of marks, etc. and announcement of resuls
jlr governed by the Controller of Examinations.
8) The nfodeyof conduct of the end-semester examinations of the practical/ disseralor
= —gours ‘s}: ) be partially external as below:
* The\eadiemester examinations of all practical/ dissertation courses shall t
ctedl by a Board of Examiners consisting of the internal examiner (1I;€f
and an external examiner appointed by the Controlle

Marks in eacp course
the Course. The Eng
d examinatioanmjea

o of end-semester examination and evaluation of the Course shal
In the detailed syllabus of the Course concerned.
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End-semester Practical examinations shall normally
>nd- ; )

b
j) ¢ held before the theory

examinations.

Jalpractices in Examinations | | )
" l?rh‘ lsmdents who indulge in any malpractice, while writing examination, will be directed to
e , ‘ ‘ | .
port to the Chief Superintendent. The chief superintendent will review and forward the case to
re

controller of Examinations and the COE in turn will submit the details to Malpractice Committee
for the initiation of appropriate disciplinary proceedings.

g. Improvement of Marks in. the subjccts‘ nlr-cady.passed: Candidates wanting of
improving the marks awarded in a passed subject in their first z.utempl shall reappear in the
subsequent semester only. The improved marks shall be considered for classification but
not for ranking. When there is no improvement, there shall not be any change in the
original marks already awarded.

9, Re-Valuation

i) Photocopyof valued answer scripts: If the candidates intend to apply for the Xerox
copy of their answer scripts, they have to annex the Xerox copy of their Identity Cards
attested by their respective Heads of Departments, along with their application.

After receiving the photocopy, the student can verify the copy to find out whether there is
any discrepancy in the total marks or omission of marking in the valuation process. If any

discrepancy is noticed the same may be bought to the notice of the Controller of
Examinations for remedial action.

ii) Revaluation after getting photocopyof valued answer scripts: Those candidates,
who have obtained the photocopyof the answer scripts, may apply for re
valuation of the photocopy of the answer script can be verified by the co
the course teacher is convinced that the script deserves higher marks t W
he/she can recommend for applying revaluation by the subject teachef agd
department. Provision available for revaluation is for theory examingfigdgonly.

. ¢ M7
10. Supplementary Exam: Candidates, who are having one course a 55; als 1 agsne?ll %q:te;;
their final semester results, shall be permitted to appear for 3 ibat
cxaminations (There is no provision for revaluation or

supplementary examinations).

11. Results and Progression:

a) A candidate shall be declared as have passed a course, provided he/ she secures-
(i) in each Course at least
UG: 40% of marks in the ESE and total marks of End Semester Examinations.
PG: 50% of marks in the ESE and total marks of End Semester Examinations.
(if) UG: at least *C’ grade in the 10 point scale combining both the in-semester and
End Semester Examination performance in all the Courses separately.
PG: at least ‘B’ grade in the 10 point scale combining both the in-semester and
End Semester Examination performance in all the Courses separately. =
(iii) There shall be no separate pass mark for Internal Assessment.
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] Assessment marks/E N
OfInlcrn:ﬂ i nd SQH

yoderation 1este

v mad be n J

D acccssan: incd by the candi ks
e m:ki ;C;(.CI!'\ examinations obtained by the candidate shy) be cqps a g
d The ma I _ Mgy
3eclaring any resut ar in onc or m Ove
d“lm:;.‘gatc who fails or does nol ﬂPPCHrb covisi olrlc courses of ,, Mo
d) A can I;.1'10:15 up 10 gixth Semester shall be p erlil(?“ﬂ Y Promoteqy to{ tnd Sen,
_ : arry ov
C\am:cr with the failed course as c'n‘r}\ H the n(l:TSC(s). Such Cangj ; nexlhicslt'r
S‘it‘m‘ct;lc 1 appear in the camy Over REEISE Xtregular examj, o 216 Wiﬁgh%
cligi 10ng be
: of
cs. o l
?[E::mcomro”cr of Examinations shall declare the results of th, Exan: hoge
c) € Inay;
je Grade-sheets. . Ong
The first rank holder of 2 programme shall be decided on the basis ™
NI r. the Overall Weighted Percentage of Marks (OWPM) of 3 " the Cap
However. . cand;
be considered in casc of tic 1N CGPA. d'da‘G shaﬂlll
2. Grading System e anplied in evaluati
: y e applied in evaluating the
The absolute grading system shajl beEpp & e performance o the
students.

. i tem shall be applied to indicat
The followin scale of grading sy$ _ ; ¢ the per
stuiicf:ls in lcgrms of letter grade and grade points as given below: Perio Ances o

Conversion of Marks to Grade Points & Letter Grade :( Performance ina

coursefpapCf) y P T s
RANGE OF MARKS | ~p ApE POINTS | GRADE D .
(ln pcrccnt) : Wi | b sy, rieers s 2
90 - 100 9.0-10.0 O OUTSTANDING ‘
80 - 89 8.0-89 D+ EXCELLENT '
X\«
75-19 75-79 D DISTINCTION |
—__—__———q_____-_ !
70 - 74 7.0-74 A+ VERY GOOD i
- | |
60 - 69 6.0-06.9 A GOOD I
"7 50-50 - 50-5.9 B AVERAGE |
#10-49» 4.0-4.9 C# SATISFACTORY | |
00 -39 0.0 8] RE-APPEAR
ABSENT 0.0 U ABSENT

Reappearance is necessary for those who score below 50% Marks in PG *;
Reappearance is necessary for those who score below 40% Marks in UG*;
# only applicable for UG programs

/'yjﬂ!c Point Average (GPA):

/~ Grade .point avevage (GPA) is calculated for each part taking into account of all the courss |

Y/ ..'-/w‘aﬁﬁmder' éach-part. Calculation of grade point average semester -wise and part wisels® |
{ \‘/ 'ﬂlm*—" "

“\ i

L N ——
t . —— - ————
e e e

‘ S’u’mﬂonhc mail’]icalion of grade points by the credits of the courses

edits of the courses in a semester
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S(CiGY
pA=-"TTT
G $C
¢, = Credit earned for course i in any semester.
Where '

Gi=Grade points obtained for course i in any semester.

ification of Successful Candidates (Overall):
Classi

CGPA . GRADE CLASSM%E%} OF FINAL
f___% 15 102 il First Class - Exemplary *
~"__'-_:‘;__6_,5;-15_;50wc but below 9.5 0

8.5 and above but below 9.0 D4+

8.0 and above but below 8.5 D+ First Class with Distinction *
_md above but below 8.0 D

7.0 and above but below 7.5 A++
F___G.S and above but below 7.0 A+ Fi_rst Class
[ 6.0 and above but below 6.5 A

5.5 and above but below 6.0 B+ Sesond Clase

5.0 and above but below 5.5 B

4.5 and above but below 5.0 C+# i s

4.0 and above but below 4.5 C# ‘

0.0 and above but below 4.0 U y L

ot "1 -['r-‘ml )
. . . i
“*7 The candidates who have passed in the first appearance aﬁ ; ; o gd,x
semester of the Programme (Major, Allied, Inter Departmerital- 3 rresCourde 2

alone) are eligible. /a N
“#” Only applicable to U.G. Programme ) N

Cumulative Grade Point Average (CGPA) :For the entire program
the following manner:
.‘,_" vy L. )
Sum of the multiplication of grade points by the credits of the courses of entire programme
under each part
CGPA = -

Sum of the Credits of the Courses of the entire programme under each part
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camination, each student has to carn the Minimy,

’ Y v}y ¢ vy - . o m R

prescribed in the internal (wherever applicable) and external examinationg in emdrk"'
ae

. : -1 I\ .
the theory coursc, practical courset and project viva . ' h or
and external marks is 50:50. There is

In order to get through the ¢

Normally, the ratio between internal ) )33 i =

minimum for internal component. The following arc the minimum pereey, ”-‘sing

marks for passing of cach coursc, at UG and PG levels for external and nggreg:-:%e ing

follows: s g
Passing Minimuin in/

S.No Program Lxternal (Sg()) T ."Al;c"rzcltt
PR UG Degree 40% (20) :
12 " PG Degree 50% (25)

v Te . \

v B, |

13. Ranking®Rank holders of the programme shall be de_cidcd on the basis of the cg
candidate who qualifics the UG degree course passing all the examinations iy, PA,
attempt within the minimum period of prescribed for the course of study from,

= of admission to the course and secures | or 11 class shall be cligible for ranking ang
ranking shall be confined to 10 % of the total number of candidates qualifieq ; Such
par(i?:ulﬂﬁ}ranch of study, subject to a maximum of 10 ranks. Results of the cﬂnd‘?dthal
appeared in the improvement or Arrears Examinations shall not be counteg fOratlEz

award of Prizes/Medals, Rank or Distinction.

the firg
the date

14. Rules for Admission on Transfer from other Colleges:
(a) Under Bharathiar University guidelines, the admission on transfer of students from
other institutions shall be allowed. However, such transfer shall be permissible

provided that-
i. there is a vacancy
the transfer is requested
ii. both the institutions cond
iii. the course structure along with t
between the two institutions,

in the respective program of study in the Institution where

uct the same degree programmes under the CBCS.
he nomenclature of the courses are similar

(b) In fulfiliment of the conditions as laid down in clause 13(a), a candidate may be
| /,_ﬁ———_allofvcd to get adlmssion. on lrz{nsfell' from ollher college on the production of transfer
b 3¢ dge(mﬁl(l:a_l_g flro(m BharathliarfUmvelrsny, Previous semcsfterhmall'kstatem;an:]s,_, etc. not

S er’than one) month from the commencement O the classes of the semester
- r/_j;;:onccmcd. . )
i g,marks obtained in the courses will be converted and grade
1 i ” : gned as per the STC norms.

JUH /03P The transfer students are eligible for classification.

#i. The trapsfer students are not eligible for Ranking, Prizes and Medals

s will be

‘

&
&
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o

Degrec

lergonc the prescribed course of study for a

i period of noy | .
and has passed the examinations as have bee €ss than six

semesters ) n prescribed therefor.
has completed all the components prescribed under Parts 1 to Part v i thre CBCS
‘ ;

pattern to carn 140 credits.
o successiuly COmpIel‘cd thc. prescribed Field Work/ Institutional Trainine (4
any) as evidenced by certificate issued by the authoritiesconcerned ning (if

has unc
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REGULATIONS ON MOOC
PREAMBLE

Nztional Programme on Technology Enhanced Learning (NPTEL) js 5 joint Ve
. Mur

i3y and e, funded by the Ministry of Education (MoE) Government. of India, and y, )
s and = lay

sa01 tntially started as 2 project to take quality education to all corners of the ¢q
N OIS

. unt
for certification every semester in almost all the dimpl}nes y,

r=tional Coordinator for Engineering COUTSEs (UG and PG) under SWAYAN, the Ngy

o ionay ),
portal NPTEL 3lso offers courses in Humanities and Management subjects as the

N pTEL P

imstitutes do have these departments. It offers thecourses in online mode which s inst
it | Uct(

and self-paced learning environment.

study Webs of Active-Learning for Young Aspiring Minds (SWAYAM) hac eMmergeq
of the World's biggest Massive Open Online Courses (MOOCs) integrated Platform of.
courses, covering subjects from high school to higher education including Skill-baseq cour
ensure that every student benefits from learning material through ICT, There are a tota| p,
of 7,041 online courses on SWAYAM platform out of which 6,296 courses are credit coyyg,
the remaining 745 courses are non-credit courses. University Grants Commission (UGe
Gazette Notification dated 25" March, 2021 has notified in the UGC (Credit Framework fo,
Learning courses through SWAYAM) Regulations,2021which facilitates an Institutign to al|
to 40% of the total courses being offered by any higher education institution in 3 par
programme in any semester throughonline learning courses offered on SWAYAM platform
this, the students studying in conventional Institutes / colleges can transfer the credits

through the SWAYAM Courses into their academic records.

Srec Saraswathi Thyagaraja College, Pollachi is continuously taking part in promoting
edutation as a higher education institution. The faculty members of the institution ar
-<encouraged to complete the course in SWAYAM portal. With reference to the UGC notifica
hzs framed the regulations for credit transfer in order to encourage the studentsto under

iezrn the courses through NPTEL-SWAYAM portal.
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cster and likewise two MOOCs [SWAYAM[NPTEUNSDC] in PG
h sem ¢

pleting the third semester.

the fift

bcrore com

0OCs. sclected by the student from SWAYAM /NPTEUNSDC, should
The M

course that have been already given in their respective
- a

curricuiumfsyllabus,
UG & PG students who do not have entrepreneurship related course in their
The

llabus should choose one MOOC related to entrepreneurship out of 1w
syliabus

MOOCs;

The institute is transferring the equivalent credit eamed through
1
®

[SWAYAM/NPTEL/NSDC] to the students on receipt of MOOCs completion
ertificate and these marks/credits shall be incorporated under extra credit course in
C

the overall marksheet of the student,

The institution will allot a Single Point of Contact (SPoC) who will provide the [ist
L}
of courses offered in the NPTEL/SWAYAM/NSDC platform in the First / Second /

Third

/ Fourth / Fifth semester for UG and similarly the list of courses offered in the

NPTEL/SWAYAM/NSDC platform in the First / Second / Third semester for PG,

. A mentor will be allotted based on the domain areas of the students to guide,
andtrack the status of progress.

assist

As per the guidelines provided by the Academic Council, an 8 weeks co

considered for 2 credit course and a 12 weeks course can be conmdered’?or
course.

. Based on this, the student should complete 2 MOOCs [each of 8 weeks du t|on a‘rd‘eaM'

in a total of 4 credits [ 2 credits per MOOC).

The actual marks scored by the student will be taken as it is, in order t
the score in the mark statement,

H"\L

0 corpo e

if he/she successfully obtained the certi @HL‘;_/
through MQOC, -
. The followmg table describes the certification grade, equivalent marks and the
further step(s) required for the student; o . ‘
ASSIgnmentStatus Certification Status Equivalent Mark . Further Step ’;J. "
Submitted Elite+Gold Actual Score by NPTEL {Not-required®= | \
Submitted Elite+Silver Actual Score by NPTEL: [Not required -]
% Elite Actual Score by NPTEL  [Not required ]
% Completed Actual Score by NPTEL [Not required - ] .
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50% of the assighmem
Score + 50% of (he
score from the lest
conducted by the
Institute

The actual score secureg

Not Complclcd

Not obtained e 1
in the test conducted e _
the institute by Sh()u]d Sludtnl

a
1€ tegy tlcnd

fully completed the course in NPTEL/SWAy
SD

if a student has success
and the appropriate credits will be informed
by the $Po

then the marks obtained
ntroller of Examinations (CoE). T
ne Marks an

the Office of the Co Cg

corresponding grade may €

hange as per the CBCS guidelines and regul d i
ali()ns of
the

corresponding programme-
If any student opts for mor¢ {han the required number of MOOC, ;
s 1 “’i.“ bc

considered as additional credit, and it will not be considered for ca)
culatip
g the

CGPA.

If the student fails in the MOOC examination or the student did not a
Ppear

- . ; fo
the MOOC examination, there 1s an alternative option for the stud r
udent to

complete the MOOC through the examination conducted by the college similg

10 that o.f MOOCs;

[n such case, the ctudent needs to pay the MOOC exam fee at the college and h
na ne

will be allowed to take up a 100 MCQ test at the college lab; the results of thi
3 15
online test will be taken up by the COE section for the completion of MOOC
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adm

REGULATIONS ON CREDIT TRANSFER

ing credit transfer regulations would come into the force for the students
n
The followl

ted in the year 2022-23 and onwards.
itte

ssibility of Credit transfer has been provided for PG students only.
The po

from completing 2 MOOCs as extra credit courses, the students are given
Apart
this option of Credit transfer also;

For credit transfer, the courses can be selected from NPTEL/SWAYAM/NSDC
0 ¥

vith the prior approval of the Head of the Department, Dean or Director and the
v

Controller of Examination,

The institution will allot a Single Point of Contact (SPoC) who will provide the

list ofcourses [with 3 credits] offered in the NPTEL/SWAYAM/NSDC platform in
the First

/ Second / Third semester that can be registered by the student under credit transfer instead of

the course that the student has to study in the Fourth semester [preferably elective course - with

3 credits]. This process will enable the student to register for theMOOC well in advance.

At least 80 percent of the content of the syllabus from NPTEL/SWAYAM/NSDC
shouldmatch with the approved elective course contents in IV Semester.
A mentor will be allotted based on the domain areas of

the students to
andtrack the status of the progress.

then the marks obtained and the appropriate credits will be informed by the SPoC
to the Office of the Controller of Examinations (CoE). The marks and its

corresponding grade may change as per the CBCS guidelines and regulations of the
corresponding programme.

If the student is not able to complete the MOOCs for credit transfer purpose before

third semester, then the student can proceed 1o study the course offered in [V
Semester.
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An exclmive monioring COESIRIC will be consiituied o syp,.

SYLiED

’

NVige .

Flabes comert mzschEng 2md ensore b smooih conduct of the creg: ?"‘4
ny

process.  Tbe comminee will resoive any issues that mgae i fanst,,
5 e
; - .1 g . :
Esplememztion of the gmidelmes znd regulztions rm“ime-{o_‘- n
Me -

comminee will Bzve the following COmposTUon:

O

O

O

=]

The Principal s the Chair Persom:

Single Poimt of Comizdt (SPoC) zs 2 Member:

Comeroller of Exzminztions as \fember Secretary;

(Ome Member from the School of Computing Science:

One Member from the School of Commerce;

One Mzmber from the School of Manzgement Studies;

One Member from Humanities and Social Studies (Consist of _

;‘W@m Physics. Chemistry, Social Works, andPsychologyfm'L Engli,
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STC SARASWATHITHYAGARALS COLLEGE [.‘\.lTO.\O“OL’S‘i
= SREE THIPPAMPATTL. POLLACHI - 42 1g-
rj Stodent Grievaece Form
———— (Forms Available a1 Utiliny Stores)

Dze-
Place-

S ——

Nzze et R o S

Cizss éree Seraswathi Thyagamaja College,

Pollzchi - 642 107

To

Principal / Examinzation-in-charge_
-is:: S.zrzsv-mhi Thyagarzja College,
Pollachi — 642 107

fthe D
Throngh: 1. Head of the epartment,

Depariment of

Sree Saraswath;j Thyagaraja College,

Pollachi — 642 107

2. Dean of the Depariment
Faculty of .______

Sree Saraswathi Thyagaraja College,
Pollachi - 642 197

Respected Sir / Madam,

Yours Truly,
Signature
Forwarded by:
HOD with comments / recommen dation
2. Dean with comments / recommendation
3. Signature and Directions of the Principal
4, Controller of e e
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