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SREE SARASWATHI THYAGARAJA COLLEGE [ AUTONOMOUS],

POLLACHI
BBA Degree Programme PEQ, PO and PSO

PROGRAMME EDUCATIONAL OBJECTIVES (PEO)

Within a few years of obtaining UG degree in BBA the student will be able to

PEOQ1: Analyze social and environmental aspects with professional values, ethics and equity to transform the

knowledge, skills and expertise to the community.

PEO?2: Involve in lifelong learning to adapt educational needs in a changing world to maintain their
competency and to contribute to the advancement of knowledge in a multi-disciplinary environment.

PEQ3: Emerge as efficient managers equipped with innovation, rationality and application oriented decision-
making in the context of the ever-changing business environment.

PEQ4: Graduates will possess professional competence to do higher studies, research, undertake diverse
careers in administration, global management and entrepreneurship

PROGRAMME OUTCOMES (POS)

At the students the completion of the programme will be able to

PO1: Demonstrate professionally with social. cuituraland ethical responsibility as an individual as weli as in
multifaceted teams with positive attitude.
PO2: Adapt to sustain in emerging era and constantly upgrade skiils towards independent and lifelong learning,
PO3: Able to define. analyze and devise solutions for multifunction | business problems and issues in the
functional arcas and to communicate effectively in different business contexts and situations with
professionalism by adapting appropriate new age resources and emerging technology.
PO4: Ability to demonstrate the knowledge of contemporary issues in legal aspects, understanding and
reporting their impact on societal and environmental contexts, leading towards sustainable

organizational development through entrepreneurial orientation.

POS5: Demonstrate critical thinking skills in: ui‘idéfs’ia’ndjpé"?ﬂgqagerial issues and problems related to the global
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economyand international businéss.




PROGRAMME SPECIFIC OUTCOMES (PSOs)
At the completion of the programme, the students will be able to

PSOI: Apply the knowledge gained during the course of the programme to identify, formulate and solve real

life problems to meet the core competency with continuous upgradation.

PSO2: Apply the knowledge of ethical and management principles required to work in a team with

stewardship ofthe society.

: Communicate effectively on complex administration activities with the community and with society
atlarge
Possess the skills required to integrate concepts from various disciplines to identify and develop
business strategies.
An ability to perform different roles effectively asan individual, member or leader in diverse teams
and in multi-disciplinary streams with entrepreneurial edge.

Mapping the POs with PEO

POs/PEOs PEO1
PO1 S
PO?2 S
PO3 M

S
S

PO4
PO3
S$- Strong; L- Low; M-Medium

Mapping the PSOs with PEO

PSOs/PEOs PEO1 PEO2 PEO3
PSO1 §
PSO2 \ S
PSO3 s
PSO4 . M., Sy
PSO5 7S K
S- Strong; .- Low; M-Medium % |




Curriculum Framework with Choice Based Credit System (CBCS) and Syllabus for Outcome Based
Education (OBE) in Bachelor of Business Administration (BBA) degree programme for the students admitted
from the academic vear 2021-22 onwards .

The Department of Business Administration allows the management students to have the enhanced academic mobility
and enriched employability of the students. The Choice Based Credit System (CBCS) preserves the identity,
autonomy and uniqueness of every programme and reinforce their efforts to be student centric in curriculum
designing and skill imparting.

Choice Based Credit System (CBCS):

Choice based credit system (CBCS), provides a learning platform wherein the student has the flexibility to choose
their course from a list of electives, core, allied, non -major courses, value-based courses, and skill-based courses. This
is a student-centric approach to learning or acquiring higher education. The curriculums with CBCS to achieve and
accomplish the students experience their choice of courses and credits for their horizontal and vertical mobility.
Outcome Based Education:

“Outcome-Based Education” (OBE) is considered as a student-centred instruction model that focuses on
measuring student performance through outcomes. Qutcomes include knowledge, skills and attitudes. In the OBE
model, the required knowledge and skill sets for a particular degree is predetermined and the students are evaluated for
allthe required parameters (Outcomes) during the course of the programme.

Part— 1: Languages: Part - | comprises of category namefy Tamil/Hindi/Malayalam/French
Part— [1: English: Part- 11 comprises of the category namely English
Part- 111: Core Courses:
A set of Major papers which includes Theory, Practical, Allied, Core Electives, Project and Internship in the
major field of study selected by the student. Core courses are mandatory in nature.
Part—EV: Non - Major Electives (NME):
A set of non — major elective courses are offered as choices of the students, outside of their major discipline. The
courses other than the core and alfied shall be opted by the students as Non — Major Elective,
Yalue Based Courses (VBC):

et avasmng
Courses focusimg-on_cross-cumno issues relevant to the current pressing concerns both nationally and

internationally such : s “gender. en\'lronmgmm‘gustau@bllny human values and professional ethics, development of
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Skill Based Courses (SBC): |~ " 7 E ' NI Y
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The courses offercd as skl < based co under Part 1Y of thie programme is aimed at imparting Advanced Skilf

of the programme, Th is comprlses off our cjo-urses frc:r? 3y 1&3 6"‘sc?mesters
Massive Open Online Courses {MOOCy: ST

According to the gu:delmes of UGC, the students are encouﬁiged to avail this option of enriching by enrolling
themselves in the MOQC provnd{ad by vagousponaT}suchfas S?WAYAM NPTEL, Spoken Tutorial, Coursera etc. As
per University Grants Commiﬁi@ (UGC) n,o&nf catm publlshed in the gazette of India about UGC (Credit
AYAM) Regulation, 2016 on 19th July 2016, the Massive Open

Online Course (MOQC) through any online platform is compulsory. The institute is transferring the equivalent credit

Framework for Online Learning Courses

earned through SWAYAM on receipt of MOOCs completion certificate and it shali incorporate these marks/credits in

the overall mark sheet ofthe student.
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Part — V: Extension Activities:

Students shall be actively participating in the extension activities such as National Service Scheme (NSS), YOGA,
Youth Red Cross (YRC), Sports, and Red Ribbon Club (RRC). The extension activities are must for each student to
take part in at-least in any one of these activities for the fulfillment of the degree.

For BBA programme, a student must earn 140 credits as mentioned in the below table.
BBA 2021 - 22 onwards
Summary of Courses Pattern and Credit Distribution in Choice Based Credit System

Part | Curriculum Structure No. of Courses Credits to be earned
] Languages 2 6
I English 2 6
Core Courses 19 80
) Allied Courses 4 16
Core Electives 3 12
Non-Major Electives (NME) 2 4
A Value Based Courses (VBC) 2 4
Skill Based Courses (SBC) 4 8
v Extension Activities | Grade
Total 39 140

Extra Credit Courses: 2/ <ad 4
i} MOOC 4 b fm,

. oS s
ii) Professional English //'\Q/‘/ 2,
R4 -

Total {{ 3( 14 JM' 201 '\‘:’ ‘}




TYPE OF COURSE NAME OF THE INS.
FART COURSE| CODE COURSE Rs | CIA | EXT)TOT|  CR
| Language Theory 21TAM1L10 LanguageCourse -1 5 50 50 100 3
. Communicative 50 50
1 | English Theory 21GENILIO English - | 3 100 3
I | Corel Theory | 21BBAICIO 21,:2?&‘1[26”‘ Principles & |, | 50} 50 f 1001 -,
1 | Core2 Theory 21BBA1C20 | Business Communication 5 50 50 100 4
. Business Mathematics for . 50 50
111 § Allied] Theory 21BMAGADO Managers 5 100 4
v | yalueBased | heory | 21DHEIVIO | Bovironmental Studies 2 | so | - | s0| 2
ECC-1 Theory 21GENIZ10 | professional English - 1 2+2% | 50% | 50* | 100* 4
Total for Semester — 1 | 30+2% | 300+ 1250+ | 550+ | 20+4*
50* | sox | 100*
e e SEMESTER-I1 = =
I Language Theory 21TAMZ2L20 | Language Course 1[
: - . Communicative 50 50
It | English Theory 21GENZL20 English - 2 5 100 3
1} Core3 Theory 21BBA2CI0 | Financial Accounting 5 50 50 100 5
I | Cored Theory 21BBA2C20 | Organizational Behaviour 4 50 50 100 4
| Allied2 Theory | 2IBMAGAHO | DHSITCss AR s |30 0 el 4
Managers
i+ | Value Based ST — 5 ST Value Education and N
W Course -2 heory 21DHE2VI0 Human Rights 2 50 0 50 2
ECC-2 Theory _ELGEN2Z20 Professional English - 2 2+2% 50*]  S50%| 100* 4
{ R Totalfor Semester— 11| 30+2* | 300+ | 250+ | 550+ | 2144+
= ey 50* | 50* | 100*
' C _’:If E &
HI | Cores 2|BBAJ’C10 6 50 50 100 4
i1 | Coreb 2]BBA3C20_,. Human Resource \\ ER E 50 50 100 4
i [ |[Manapgmemtngg G
1l | Core?7 Theory 21 BBASCSO"» Financial Management/ 6 50 50 100 5
11 Allied3 Theory 21BBA3A I‘Of- Busmess ECOHOITIICS L / 6 50 50 100 4
v | SBCI Theory ZIBBABSIO: /Bankmganh,lnsurance 2 4 30 45 75 2
NML! Theory  [2I1BBA3NIO ;Mo £} ‘Electives - | 2 - 50 | 50 2
Total for Semester— HI | 30 230 + 295 ] 525 21




Il | Core8 Theory 21BBA4C10 | Production Management 6 50 50 100 5
M | Core9 Theory | 21BBA4C20 gzi‘oi‘nﬂsgagemem s | %] P || s
it | Corel0 Theory 21BBA4C30 | Business Law 6 50 50 100 3
1] Alliedd Theory 21BBA4AI0 | Marketing Research 6 50 50 100 4
Lab:| Business
v | sBC2 Practical | 21BBA4S20 f;,ﬁgi‘gg;‘l"gxi‘g‘l;"’;:zn omyy 4|0 s 5| 2
v [ NME2 21BBA4N20 | Non-Major Electives - 2 2 - 50 50 2
Total for Semester— 1V | 30 | 230 | 295 | 323 23
‘SEMESTER V. ; 2 i
i | coretl Theory | 21BBASCIO g’:\ﬁfg;‘:ﬁ:ﬁfh"’ s |09 1w 4
i | Corel2 Theory | 21BBASC20 | lcome TaxLaw& s 0] 9 Vo] s
il | Corel3 Theory 21BBASC30 | Invesiment Management 5 50 50 100 4
W | Corela | Project | 21BBASCAD | amrE IS 0 S N R AT
I | Corels Theory 21BBAS5SCS50 | Digital Marketing 3 50 50 100 4
n | CEel Theory 2IBBASEAQ | CoreElective 1 3 50 50 100 5
v 1 SBC3 Theory 21BBAS3S30 | E- Business 5 30 45 75 2
Vo[ ETN 2IETNSXXX | Extension Activities Grade
Total for Semester— V 30 | 280 | 395 | 675 26
SEMESTER VI I e
Ili { Corelé Theory 21BBAGC10 | International Business 4 50 50 100 4
I | Corel? Theory 2iBBA6C20 | Customs Duty and GST 4 50 50 100 5
i | Corel8 Theory 2IBBA6C30 | Business Environment 4 50 50 100 4
I | Corel9 Theory ZIBBAGCA40 | Consumer Behaviour 4 50 50 160 4
| CE2 Theory 21BBAGEAQ | Core Elective -2 5 50 50 100 5
i | CE3 Theory 21BBAG6EDO | CoreElective -3 5 50 50 100 5
Lab: 2 Accounting 30 45
v | SBC4 Practical 2iBBAGS40 | Package (Practical 4 75 2
Examination Only) -
Total for Semester— V1 3o
Sub Total (1-V1 semesters) 140
| ECC(2) |Professional English- 1 & Il | **MOOC (2 Courses) A 4*8
Grand Tefl 3| 152

$ INS. HR = Instructional Hours

# Institutional Training-Cum-Report— 20 Hours per semester f
@@ Extra Credit courses which are conducted during the special hours.
** As per UGC guidelines SWAYAM Courses are made compulsory
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during 2019 - 20 onwards. Every student has to compulsorily complete 2 SWAY AM courses and earn 8 credits {2
Credits per course}to becomeeligible for the award of degree. Credits will appear in the consolidated mark sheet.

This Regulation regarding SWAYAM-MOOC course was subsequently amended in Standing Committee meeting
held on 9th Dec, 2020 as ... “As per UGC Guidelines, Online Courses are made compulsory for the students of all
Under Graduate & Post Graduate programmes admitted during 2019 -20 and onwards. Every student has to
compulsorily complete 2 MOOC courses and earn 4 credits (2 credits per course) during the course of study to

become eligible for the award of degree. Credits will appear only in the consolidated mark sheet”,

Students BBA has to choose any one of the courses from the following list of Language courses

offered:

List of Part—1 Language Courses

S.No. | Semester | Type of course Course Code Course Name
1 I Theory 2ITAMILIO | Tamil-1
2 I Theory 2IHINILIQ } Hindi-1
3 I Theory 2IMALILIO | Malayalam -1
4 | Theory 2IFREILIO | French-I
5 Il Theory 21TAM2L20 | Tamil-11
6 il Theory 21HIN2L20 | Hindi- [}
7 I Theory’ 2IMAL2L20 | Malayalam— 11
8 1 Theory 21FRE2L20 | French =11

List of Part— 11 Language Courses

S.No. | Semester | Type of course

Course Code

Course Name

1 | Theory

2UGENILIO

COMMUNICATIVIE ENGLISH-I

2 ! Theory

JEGENZL20

COMMUNICATIVE ENGLISH-I!

List of Allied Courses (CBCS) (1 from each semester I to 1V)

S.No. | Semeste Type of Course Code Course Name
r course
Allied - 1
! | I | Theory | 2IBMAGADO l Business Mathematics for Managers
Allied- 11
2 I 1t I Theory I2IBMAGAI-IO |Business Statistics for Managers
Allied— 111
3 [ ili | Theory | 21BBA3AI0 [ Business Economics
Alficd— 1V
4 I v I Theory | 21BBA4A10  Marketing research
List of Value Based Courses e
S.No. | Semester | 1YPeof Course Code S S Coutse Nanmie,
course SN e T T
1 | Theory | T8DHEIVI0 | Environgiena Studies = . -
2 T Theory | I8DHE2V20 | Valu Educalion andJ@ian Rights

L

T




List of Non — Major Eiectives (NME) offered

Type of Course , Offering
S.No. | Semester coﬁrse Code Course Name Department
I 1 Theory 2ITAM3NIO | Basic Tamil- 1
2 I Theory 21TAM3N20 | Advanced Tamil— 1 Tamil
3 v Theory 2ITAMAN30 | Basic Tamil 1l
4 v Theory 2ITAMAN40 | Advanced Tamil 11
5 m Theory 21BEN3NI1¢g | Basic English for Competitive
Examinations - | Enali
nglish
5 v Theory 21BEN4aN2¢g | Basic English Tor Competitive
Examinations ||
15 I Theory 2IBCM3NI10 | Practicai Banking
: Commerce
16 v Theory 21BCM4N20 Capital Market
19 Hi Theory 2iBBA3NI0  Sales Management
— Management
20 v Theory 2IBBA4NZ0 Advertising Management
21 HI Practical 219BCS3N10 | Excel Communications and Stide Logic Computer
22 v Practical | 21BCS4N20 | Web Design for Non-Designers Science

List of Core Elective Courses {(CBCS)

S5.No. | Semester Elective Iﬁﬁf_;g Course Code Course Name
Core ~ Elective-1

1 v | Theory 2IBBASEAO [ Customer Relationship Management

2 v H Theory 2IBBASERO Financial Services
Core ~ Elective-IT

3 VI | Theory 2IBBAGEAD Services Marketing

4 Vi I Theory 21BBAGEBO | Travel and Tourism Management
Core — Elective-111

5 \'2 | Theory 21BBAGECD Event Management

6 Vi i1 ‘Theory 21BBAGED( Total Quality Management
List of Skill Based Courses
S.No. | Semester Type of course | Course Code Course Name

l ni Theory 2IBBA3SI0 | Banking and Insurance

2 v Practical 21BBA4S20 Iéigni iE ;si:)r:]e(s)snﬁ ;;pltcatton Software (Praciical

3 v Theory 21BBA5S30 | E- Business

. ab: 7'Ac ing Pack ¢ Lxami
4 vi Practical | 21BBAGSa0 | W%\Qée (Practical Examination
T N

List of Core Courses: M ( 3
S.No.| Semester] Core Type of course C(}}ﬁ'@(}(rk 4 \inuﬁrs‘e\ Name

[ ! Core | Theory 2:}’B'BA;|C 10‘ gement Prii‘-l‘ci{jlé'q.'e}& Practices

2 [ Core 2 Theory 2 } BBA 1C20 in Qnml?ﬁqatifijn

3 i Core 3 Theory BBAQCIO Financial Accoupiting

‘:-% X - /1’; 3 ,:-,-
\ "’/,, Hee .
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4 1 Core 4 Theory 21BBA2C20 | Organizational Behaviour
5 m Core 5 Theory ZIBBA3CI0 | Marketing Management
6 1 Core 6 Theory ZIBBA3C20 | Human Resource Management
7 it Core 7 Theory 21BBA3C30 | Financial Management
B v Core 8 Theory 2I1BBA4CI0 | Production Management
9 v Core 9 Theory 2IBBA4C20 | Cost & Management Accounting
10 v Corc 10 Theory 21BBA4C30 | Business Law
11 v Core 11 Theory 21BBA5SCI0 | Entrepreneurship Development
12 v Core 12 Theory 21BBA5C20 | Income Tax Law & Practice
13 v Core 13 Theory ZIBBASC30 { Investment Management
14 v Core 14 | Training/Project! 21BBASC40 | Summer Project/

(Institutional Training) #
15 v Core 15 Theory 2IBBASCS0 | Digital Marketing
16 Vi Core 16 Theory 21BBA6CI0 | International Business
17 VI Core 17 Theory 21BBAGC20 { Customs Duty and GST
18 VI Core 18 Theory 21BBA6C30 | Business Environment
19 VI Core 19 Theory 2IBBA6C40 | Consumer Behaviour

P » : ..







SEMESTER -

Course Course Lecture Tutorial Practical .
Code Name S Ll (L) (1) (P) Credit
2ATAMILIO | Tami | Dart!Tamil) g . . 3
Paper |

Preamble: sfip ReudbdwsHed o _sen CHIQSHSHEMWD, BEHPEHT FUpSNmFaySHs, GomPmenL
SWeumenn wremauast  aefiged  eflenmdld  OEmsientd  aensullsd (PSS LGSSHISETEN
utLrsmselr  Qafley  Geuiwiul Heene.  @eienmuw B S0 SMRIEETT HEHW  LeD_LLgiisug Sl 6
B sy QLTGIGGL BenIEsl, &uHD, Seions. Hosms uvmilusbarsn  Lulbdlssnenuyd

SUIPOUT_1D sUPTHSE DS

Prerequisite:
o Gualisneotiusiiait (Pl SDBUBODBL UGSHSH HTGHH <wITuud Gunsdlsd
UTLGSLLLD SienwdssUuL Beieng.
o el wAlySBMmeT 2_aumh susnasulgid, Cum_Y&HEsiTaEmeT
aATGETeiEHd Mameoulgmd ‘s’ - ugd - | ssnwssUL_Gsisng.
o  Uempisniil Bue&, siWws SITUD (PuBFsGL uvuind STUuGEBS.

Course OQutcomes (COs)

On successful completion of this course the students will be able to:

Blooms
CO Number | Course Outcome {CO) Statement LEECUL
Knowledge
B Level
Glabalsr  Geuddwnsele uwsidme  spfielidsels  Gleuslunng
COo1 Gaflenal ufioreanma, U uyss @ilss aglusid GFldssmen KA1
2 _amiThe OETsTEhHSSD.
cO2 slprsellsan vt GéH damsensnuyd Ushiswslenwud  CeusilULGSHHID K2
fBwrss HRsmess, AN Fibs ShHHISMmeL  LflLsmeydhgs.
co3 B panpulst sltenpl denpulsnfl awws 2SS, aallansd, GYHID, K3
SHEG G{PGHID HMenoanu) sUsTT HEH.

Mapping the Programme Outcomes

COs/POs | PO1 | PO2 |PO3 |PO4 |POS | PSO1 | PSO2 | PSO3 | PSO4| PSO5
CO1 S S M
CO2 S S M
CO3 S S S

S- Strong; L- Low; M-Medium




-
Resourc
Unit Course contents Hours | es/
-
Content
005 1 salleanpact
g CumuGwr GuowiGwr - mhugGe mLUuEIGe
EESEE oneLeueh e ie - SuMBmIID  SHenpLoYaISHei
TGS HellEhT HangBaos - gub Heosmm GHusb
UTE S E &3 oremey — DiEKE @@l s
SHeW ST ST & 60 SHESUOLINLED - UTDFeus H1pHABHE
B STOIIFER sfGEy STOuD - DT AL B
Guog®n GonsiEg Gaaitu B — allGHE GeusiCw YouTube
| SILHI0 TR swidgsaun - QEilbabers 15 Videos &
il GUeEuD SeAmMNY - WIFSILL SHEC]EEGSsN PPT
@anbilenm HIpIEMERLHETEID - DELFUDUISEND
ailgguIeuL. o JHAIRSsT - §th &ML gD
OGN UnEGS oiBs sabhAIe - 99 @b St
QN HEn  HENEDHBEN Afibag Gaemen — 6i61g 1RGN
siGeoemmBuiBaamiLnb - Fg) . HuillpGIbEhs &
UEIFQEEiL) — GHMps
wehFsi L& — Lglamen SUODEBEEHS &l
g s ~ WERIFS(LPSLD
oG 11 Apsmpssit
LBIHLULSS6 Fryg &G seusile SO
gsz.aa!ga;lrﬂ&mﬁ LG HEET_GUGHSITLLIG)
1] G, GamaLsnLel® 15 PPT
| Ggguissint g Bren®_@wphosss
Ulyuigha 6t ansiien Geuadip )
BHaepdony Tnosnd B HNHL L
£y, EH6U6 HEn6YH (@
HOWIHL LEheFMLSHSEI . ’
I | s 1l ufatd  Heosasd - e T—— ™ "e‘i-iL 10 PPT
oo [V Beobal sugson I‘ ‘“[ ' - X";’: .
Y ), molleng @evsdwbHen Comumpd s ‘ J[/[' n Sl TP PPT
2. Apsmsuls Ssibpapd  enrFAud € i g 71 ] ¥
3. udmsden  Bpuppupn  euenigdud \\ <\ } t
sg V Sessemd i
Lulid oifiggses - Cundsdime BUGTHT hiHE0 -
1. epHm wnhpeoTed gHuGn depss .
2. ousbellond g, 1ET G el L~ YouTube
v 3 CusQepha Wdid GLNEST 10 Videosé&
4. emG&dHwniseisd gOuUBL empsst PPT
5. Bevhomems Gl
6. afunsn GQerimenens SeLlHeD
SelD®_G11QEIHE0, HYHD, SREHIERILILD SUEDT H60.
Total 60

Text Book(s): umL Ere0&sir

2.

seleng. PnsmHH HILO

siipdhmens Ceuaiulb.
wf sresug) Sunsgregr seogndl,
2021 gesi ugiieg

ushp® BoTeAe i GevbEur eugeoTay - (pememsut &I, aUIHBHASH,

Gipeusil LHLLIGWD,

13




16,43, SAEmpet, Fmaunamastaraisn,
HesArriusted - 620 005
usiefGiysiLmp vy - 2017,

3. s Beussu sugeTmy - (. GUTSFMFEH
FrESW ST Qeusiul®, LFssosd.
wyusly - 2012,

Reference Book(s): umireney [prsomsit

|.GENBIGEEHT  eumpbanss - 8. BnEgoni & &ML 6i
wenenGiLLL  engLLiTer,
67 - Il iterd gnsmen,
@gruiBu_snL, Gesisnen -14.
WpHsH udHy — 2003

2dmsempuiet BEnbimupw easmrFdupd - il Flawung Hb&HID,
&iflwnr ugiuab,
Bl sitene,
(W& ugluyy - 1989,

J.otifish Amsens Unssng - &.&.QF sheotium,
&HTouFGsUE LUSIUSGILD,
HN &I EETENE,
ugin-2007
4. mbfed geunfenni ews, Bus, - BELETAPT  (emereu G, Gifluwswismen
HMEH! WHSG vHILSLD

9 & Gwalilseos &Emeua
BRI [HEOQITT, QFeishsm — 61.
udly -2006.

5o Brewsh EAMEETE suTeormrh - CuCmT. HHEIITREFALY).Cen. Hans SHH)n
QUG FFULD @nfleromey Gevdal Enusib,

Sighsed GLlg eedr. 301,

umité  L.6y6d1,

Lassnes- 600 003.

Focus of Course: @émicy  Peodwmssis  memosmen  aBsHEIbEILGD  MESHE0  UTLSA LD

@,es:wéis&uul'_(ssﬁsnm. dmwgﬁ?s&rﬁlu Gug., awsl wwbd  pRsHLGHDE. ShHD, S5, sl

APBHSWEGL LWSILGD THEE Lulbd SIOLLGssng.
By Ny
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SEMESTER 1

Course Course Lecture Tutorial Practical .
Category Credit
Code Name {L) (m (P)
21GENILIO Cummu?icalivc Language 70 5 - 3
English-

Preamble: This course aims to provide a better understanding on the various aspects of communicative skills through

a keen focus on LSRW.
Prerequisite: Basic knowledge in Communicative English and Skills
Syllabus
Unit Course contents Instructional Hours

1. Listening and Speaking

a. Introducing self and others b. Listening for specilic information

¢. Pronunciation {without phonetic symbols)

i. Essentials of pronunciation ii. American and British pronunciation
2. Reading and Writing

a. Reading short articles — newspaper reporis / fact based articles

i. Skimming and scanning ii. Diction and tone iti. ldentifying topic sentences 9
b. Reading aloud: Reading an article/report
¢. Journal (Diary) Writing
3. Study Skills - 1 a. Using dictionaries, encyclopacdias, thesaurus
4. Grammar in Context: Naming and Describing « Nouns & Pronouns +
Adjectives
l. Listening and Speaking
. Listening with a Purpose b. Effective Listening ¢./Tonal Variation ¢ Listening
i for Information €. Asking for Information I° Giving Information
2. Reading and Writing
}. a. Swrategies of Reading: Skimming and Scanning b. Types of Reading :
Extensive and Intensive Reading ¢. Reading @ prose passage d. Reading a poem c.
Reading a short story 15

2. Paragraphs: Structure and Types a. What is a Paragraph? b. Paragraph structure
. Topic Sentence d. Unity e, Coherence f. Connections between ldeas: Using
[Transitional words and expressions g. Types of Paragraphs

3. Study Skills 11: Using the Internet as a Resource a. Onli cach

keyword ¢. Refine your search d. Guidelines for using l, Q ar 35 n’ft{g ;‘h.
resources of Government of India f. Terms to know y, N \‘i\ z, N\
4. Grammar in Context Involving Action-l a. Verbsb, Soplcord N2 \
1. Listening and Speaking a. Giving and f(ﬂlom g1, J e ;‘,_
instructions b. Asking for and giving dlrecﬂons (c ' UL m .%s
& Continuing discussions with connecting ideas 4 3 - i ,: ﬁ
2. Reading and writing a. Reading feature article (f@o /‘ /r
Y 4
newspapers and magazines) b. Reading to identity po // .

view and perspective (opinion picces, cditorials etc.
Descriptive writing — writing a short descriptive essay o
two o three paragraphs.

3. Grammar in Context: involving Action — 11 Verbals - Gerund, Participle,
Infinitive » Modals




3.

Grammar in Context: Tense » Present « Past » Future

1. Listening and Speaking a. Giving and responding to opinions
2. Reading and writing 2. Note taking b. Narrative writing — writing narrative
essays of two to three paragraphs

[Tense and Voice)

1. Listening and Speaking a. Participating in a Group Discussion

2. Reading and writing a. Reading diagrammatic information —
interpretations maps, graphs and pie charls b. Writing short essays
using the language of comparison and contrast
3. Grammar in Context: Voice (showing the rclationship between

Total

73

Text Book(s): Communicative English Text Book

a. Books by Pen
b. The Oxford E

¢. hitps:/Amwww.e

Reference Book(s)
ny Ur
nglish-English-Tamil dictionary (for pronunciation)
solcourses.com/

d. For Readers’ Theatre: https:/Awww. youtube.com/watch?v=JaLOJtBorSw&i=469s (the link to the performance; refer
scripts by Aaron Shepherd)

Focus of the Course: Skill Development

e-Resources or e-Content: https://www.voutube com/watch?v=ciGoHFGJO

Course Designer:

BoS§ Chairman

Course Outcomes (COs)

On suceesstul completion of this course the students will be able to:

Lo Course Outcome (CQ) Statement LR E LD
Number Knowledge Level
col Gain mastery in LSRW Skills K1
co2 Understand the fundamentals of grammar K2
CO3 Apply LSRW skills and practice it K2
CO4 Comprehend the nuances of English Language K3
i "7 Mapping with programme Outcome
COs/PQOs POI1 PO2 PO3 | PO/4_///’_ ,Pgﬁ - -'}'ESOI._‘ ‘i’?SOZ PSO3 | PS04 | PSO5
£ X faj - = . .
cot M S S 'S S S M
co? MoGoost TS M S L M
COo3 S 8 M 8 S S
CcO4 ) S M ; 5 5 M
.:?_-.
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SEMESTER - |

Course
Code

Type Course Name Category Le(c[t:;re T"(t,(;.;'al Pra(tl:)t)lcal Credit

21BBAICI0 | Corel

Management Principles

& - 4
and Practices (S U

Preamble:

To provide a basis of understanding to the students with reference to working of business organization through

The course intends to give an introduction to the core principles of the management along with the management
process. It furtheraims to act as a foundation for other courses in the programme.

the process of management.

Prerequisite: Basic management concepts

Syllabus: o
Unit Course contents Hours

Business — Meaning - Business and Profession, requirement of successful business organization

i - Meaning - Impoertance of Business organization. Forms of Business organization: Features — 10
merits and its demerits- Sole traders, Partnership firm, Joint-stock companies — Co-operative
organizations- Public Utilities and Public Enterprises.
Nature and scope of Management Process - Defi nitions of Management — Management:.Science

It or An Art? - Scientific management - Managerial fun onsand rules - the evolution of - 10
Management Theory. P _‘-;‘a..

N Planning: meaning and purpose of planmfg/eg aning. Objedtives 10
and policies - decision-making: Process o eefs iSY8ns.
Organizing: Types of Organization - Or eagon Structurg - RO, of Contrel|, 'a‘ of staff

v units and committees. Delegation: Dele qonancy%mﬁ? tion ~ Line afk} Stali relatlonshlp 10
Staffing: sources of recruitment - selectid p};o‘:ess trai rgf 1 4]
Directing: Nature and purpose of Directig % 2 mmunication — Leadershn = Mgtivation -

v Controlling: Need for co-ordination — m mgg d importance of controj’p(oc s — Budgetary 10
and non-Budgetary controls — Modern trendg ifelv Wegess' S

AN 1.5;’;? ] e — ‘.\?‘:.\. R = ’1" t | 50
\?"’Gfa Coleye. ¥ 2~ ota
Text Book(s): e

P .N. Reddy (2013). Principles of Business Organization and Management- 6" Edition Tata-Mc Graw-Hill.

Reference Book(s):

1. Y. K. Bhushan (2013}, Business Organization and Management | 1™ Edition, Sultan Chand & Sons.
2. L. M.Prasad (2013), Principles of Management, 9thEdition, Sultan Chand & Sons.

3. V.S5.P. Rao,Hari Krishna V(2004), Management: Text and Cases, 6™ Edition, Excel Books

4. Koontz & Weihrich (2007), Essentials of Management, 7" Edition Tata McGraw Hill.

Focus of Course: Emplovability

e-Resource/e-Content URL:
o Vidya-MitraPortal:http://vidyamitra.inflibnet.ac.in/index.php/search
s e-PG Pathshala :http://epgp.inflibnet.ac.in/ahl.phpZcsrno=7

E-Resource/e-Content URL: : Youtube Videos %
Course Qesigner BoSChairman
S. RajMan, S. Rajesh Kannan,
Assistant Professor & Assistant Professor & Head
Head Department of Department of BBA, STC,
BBA, STC.




Course Outcomes (COs) : On Successful completion of this course the students will able to:

Blooms Taxonomy
CO Number Course Qutcome (CO) Statement Knowledge Level
cOl1 Understand the concept, functions and levels of management. Kl
Ccoz2 To recall the various forms of organization K1
CO3 Planning of effective Business Strategies and take appropriate business decisions. K2
CO4 Apply leadership and motivation theories 1o motivate employees in the organisation. K3
Apply the managerial tasks of planning, organizing, and controlling in a variety of -
COo5 . . - K3
circumstances and management practices worldwide.
s e
Mapping with Programme Qutcome and Prograptme SpecififQutcome™ 'y
7 ———
Cos/ POs POL | PO2 | PO3 13104 #&/ PSOI | PSO2 | PSO3 [ PSO4 | PSO5
s o 1 N :
ol M STmi s PM{IfTM [ s | M| m
co2 M M| 8] 8§ S M M S M s
o /
co3 ) M S il "M-1.s_ MM L S M
O o~ A ) ]
CO4 S S M= ™M "“M"” : f\g M M M s
CO5 S M ) M- (.S | M ) M S S

S— Strong; L — Low; M — Medium

|8




SEMESTER - 1

Course Lecture | Tutorial | Practical .
Type Course Name Categor, Credit
Code P YW (M (P)
21BBAIC20 | Core2 LALEED Concept 60 - - 4
Communication
Preambie: To enable the students to acquire knowledge of business correspondence.
Prerequisite: Proficiency in Communication
Syllabus:
Unit Course contents Hours
| Essentials and Importance of Business Communication - Methods of Communication -Types - 12
Barriers.
Communication through letters - Layout of a letter-Business Enquiries — Offersand Quotations-
1 Order ~ Execution of Orders -Cancellation of Orders — Claims - Adjustment and Settlement of 12
Accounts - Letters of Complaints - Collection Letters - Letters To Agency - Status Enquires -
Bank Correspondence - Tenders-Insurance Letters - Letter to the editor.
m Correspondence of Company Secretary with Share Holders and Directors — Agenda — Minutes 12
preparation,
Communication through reports: Essentials-Important Contents -Reports by Individuals —
v Committees - Annual Reports -Application for Appoiniment - Reference and Appointment 12
Orders.
Internal Communication: Short Speeches — Memo — Circulars —Notice - Explanation to
v Superiors - Precise Writing - Communication Medias - Merits of various devices - Inter-com. 12
Telegrams - Telex and Telephone - Fax-Internet.
Total 60

H

/;'—‘f'

Text Book(s): /
1. Rajendra Pal, J. S. Korlahalli (2012), Essentials of Bu e%

Sultan Chand & Sons,NewDelhi.

Reference Book(s): [/
Jain Neera Mukherji Shoma (2012). Effective Busi ss mum(.atlon

Education
(India) Pvt Ltd, New Delhi. l!& % ( £y 2%

, ‘
i fwgﬁra\v Hil
~ +

t
oy

A \. { .
n Focus of Course: Skill Development \ 2 ol
AL E;Resource/e-Content URL: : You tube Videos \\ % \\H;\ £ T
T BoS’Chairman

Course D¢g)diter

S. Rajesh Kannan

Jarg, Collaye. %‘t@/_gajesh Kannan

e ————




Course Outcomes (COs) : On Successful completion of this course the students will able to:

. fn?be Course Outcome (CO) Statement ]ﬁ(:::)n\:fsl:!ag?ﬂg\?g
C(;l Able to recall the concept and importance of communication. Kl
co2 Understand the correspondence of various stakeholders in the organization Kl
CO3 Analyze and acquire the knowledge in various communication media K3
CO4 To develop the various etiqueties by using ICT tools K3
COs Apply the skills in letter writing and report writing K3
Mapping with Ped®EThme Outcome and Programme Specific Qutcome
Cos/ POs PS)T “pPO2 | PO3 4]}9_4__ ;._.I_ZTQE%_ PSO1 | PSO2 | PSO3 | PSO4 | PSO5
Col S m /y(’ MU TM | L[ s | U M
Cco2 M| MYS.sAMNGCL] L L M M
CO3 M MM S - MY M S M M
Co4 M| S| 5] M, sl M S [s | M
CO5 M M M S { L7 M S ) M L

S~ Sirong; L — Low: M — Medium




SEMESTER - | (BBA)

Lecture Tutorial Practical

L) (T) (P) Credit

Course Code Course Name Category

Business
ZIBMAGADI1 Mathematics Allied 50 10 - 4
for Managers

Preamble: To facililate the learners 1o apply laws of set in real problems, Cramer's rule for
solving equation ,role of matrix in input-output analysis and to deal with different
types of annuities

Prerequisite: Basic knowledge of sct theory and mathematics of finance [rom HSC level,

Syllabus: Business Mathematics for Managers

Unit Course contents Hours

Set theory: Definition — types of sets — set operations - Laws and properties of sets (without
1 proofs)-Verification using Venn diagram only -Principle of inclusion and exclusion statement- 12
problems on two sets only.

Matrices: Definition of matrix — types of matrix — matrix operations Determinants: Solving 12
system of simultaneous linear equations by variables using Cramer’s rule.

Inverse of a matrix: Definition- Inverse of a matrix- finding inverse of 3x3, 2x2 non-singular 12
matrices- solving simultaneous equations in 2 or 3 unknowns using inverse method

Mathematics Of Finance: Simple Interest and Compound Intcrest - Lffective Rate and 12
Nominal Rate OFf Interest

Depreciation ~ Annuities — Prescnt Value of an Immediate Annuity — Present Value of an 12
v Annuity Duc - Amount of an Immediate Annuity —~ Amount of an Annuity Due - problems
only.

Total 60

[ Text Book:
! 1. P.A Navanecthan. Business Mathematics and Statistics, Jai Publishers, 2010.
l UNIT1 :[Page No: 104-128]
UNIT 11 :[Page No: 147-175}
UNIT HI :[Page No:180-187)
UNIT IV :{Page No: 43-49.51-37.61-64]
UNIT V :[Page No 65-71.74-75]
Theory - 20% , Problems - 80%

Reference Book(s):
I P.R. Vittal, Business Mathematics, Margham Publications, 2004
2. S.P Rajagopalan. R. Sattanathan. Business Mathematics . Tata MC Graw Hill Education, Private Limited,
2010
3. Ameet Kumar. NBancrjee. Business Mathematics, BS Publication. 2012
4. QuaziZameeruddin , V.K.Khanna , S.K. Bhambri, Business Mathematics, Vikas publication, 1999

Learning Methods (*):
¢ Assignment/Seminar/ Sclf-Study/etc..

Focus of Course: Employability, Skill Development

e-Resource/e-Content URL: hup:/yvautube.com/watehi2v=sdcIF WEsVOY
e

Py

Course Designer: K.Dhaualakshmi,“w@ ivf"
Assistant Professor, Dept. of Mathematics, STC




Course Qutcomes (COs)

On successful completion of this course the studen

ts will be able to

Blooms Taxonomy

Enumerate different types of annuitics

CO Number Course OQuteome (CO) Statement Knowledge Level
COl Apply set inclusion Principle to real problems K3
co2 illustrate Cramer’s rule in solving cquations K3
| CO3 Apply Matrix theory in solving simultaneous lincar equations K3
\7 CO4 Describe Mathematics of finance in Business K2
Cos5 Kl

Mapping the Programme Outcomes (For BBA)

Cos/POs 201 | P02 | PO3 | PO4 | POS | PSOI 5502 | PSO3 | PsO4 | PSOS
cot Ml s | MM L M M s M g
S Ll s | M| M| M M S M L M
cos M M- | M | s ML S M s | oM | ™
o M| s L | s |8 M S S S S
e gl s | M. |’ A7) s M M M

S - Strong; L — Low; M — Medium

o |




Course Code Type Course Category Lecture | Tutorial Practical Credit
o (L) (T) (P)
, Professional . .
2IGENIZ10 | Extra Credit Enelishf: Extra Credit 60 - - 2
Course hglishior Course
Commerce and
Management

Preamble: This course to develop the language skills of students by offering adequate practice
in Professional contexts.

Prerequisite: Basic Knowledge in English

Syllabus:

[lnit Course contents Hours
COMMUNICATION:

Listening: Listening to audio text and answering questions - Listening to Instructions 12

Speaking: Pair work and smail group work.

Reading: Comprehension passages —Differcntiate between facts andopinion

Writing: Developing a story with piclures,

Vocabulary: Regisicr specific - Incorporated into the LSRW tasks

DESCRIPTION:
Listening: Listening to process description.- Drawing a flow chart.
Speaking: Role play (formal context)
] Reading: Skimming/Scanning- Reading passages on products, ¢quipment and 12
gadgets.
Writing: Process Description ~Compare and Contrast Paragraph-Sentence
Definition andExtended definition-Free Writing.
Vocabulary: Register specific -Incorporated into the LSR W lasks,

NEGOTIATION STRATEGIES:
Listening: Listening to interviews of specialists / Inventors in
fields{Subject specilic) Speaking: Brainstorming.  (Mind 12
mapping).Small group discussion (Subiccl—Spucilic)Reading: -
Longer Reading text.
Writing: Essay Writing (250 words)
Vocabulary: Register specilic - Incorporated into the LSRW tasks

11

PRESENTATION SKILLS:
Listening: Listening to lectures.
Speaking: Short talks. 12
Reading: Reading Comprehension passages
Writing: Writing Rccommendationslnlerpreling Visuals inputs
Vocabulary: Register specific - Incorporaied into the LSRW tasks

v

CRITICAL THINKING SKILL, T TR,
Listening: Listening comprehension- Listening for infi a&‘o%.‘f RCag, o
Speaking: Making presentations (with PPT- practic k

R\

article on ProfessionalCompetence, Professional
Writing: Problem and Solution essay— Creative ritiig—ﬁummarywriting
Vocabulary: Register specific - Incorporated info the[LSR W 1

Ly

I 1 o [ 60

P
Vv Reading: Comprehension passages —~Note makin Q{\?@n: Mitivan n@% 12
eghind LT SEmtSm— Y% 3

T K

D
ad



Text Book(s):
t. Professional English for Commerce and Management published by TRANSCE

Reference Book(s):
1. a.Books by Penny Ur
2. The Oxford English-English-Tamil dictionary (for pronunciation})

Focus of Course: Skill Development

E-Resource/e-Content URL:
+  htipsi/fwww.csolcourses.com/
e [or Readers® Theatre:
https://www.youtube.com/watch?v=lal.QJ 180rSw&t=469s (thelink to the
performance; refer scripls by Aaron Shepherd)

Course Designer

BoS Chairm
Mr. S. Rajesh Kannan

TRANSCE
Assistant Professor& HOD
Department of BBA,STC
CO Numb c Out CO) St Blooms Taxonomy
umber ourse Qutcome (CO) Statement Knowledge Level
COl Gain mastery in LSRW Skills K1
cO2 Understand the fundamentals of grammar Kl
CO3 Apply LSRW skills and praciice it K3
CO4 Comprehend the nuances of English Language K3

Mapping with Program Outcomes and Program Specific Outcomes:

COs/POs PO1 | POz | PO3 | PO+ | PO5 | PSO1 | PSO2 | PSO3 | PSO4; PSOS
Col M $ S M L=7S. 3 S S S M
T Dy
co2 M S s M S MTIsTs M S L | M
CO3 M S s ,.-_./S;h,* NS M S S S
CO4 M S s 7w MHN._/S’ i 5 . M
S - Strong; L — Low; M — Medium’, -, 5 T
AN
\\‘.\ -,‘-‘ \“ —_—
\‘I': .‘-"‘/. .\ e




SEMESTER - 1I

Course Code Course Name Category Lecture (L) | Tutorial (T) | Practical (P) Credit
21TAM2L20 | Tamil | PatiTami) g4 3
Paper Il
Preamble: Qateiisnwownsn  Sips  FupsbHa  vabur@  suruleors aBHEHIE OsTeTsmiuL
Gousgl  SIDSFEGEMET  eNeNEGHIMD,  UTPEHMSENU CEAULGSHIUHIUID  Fpd

CrrbEnTes CsTaignsdd Bovsdumsais abbw wrai UGS DWHGH CBTEIEHID

aemsulsy  SOPOUTLID  SIEWDESUUL BTN  OTERIETHEHEEGU pweiurC G Gprédlsd

QuomPEuTiny LWInd eneusbsLILL {Heengi.

Prerequisite:

1. Guafemevtiusied (WPYW &BBUBODL UGSHE CBTGSH UTTUWWD Bursdlsy LTLSHSLLID
SIS SLILIL (BETIETISI.

2. wnaflL wHLyEsmen o G aensuigud, Burliyssieasmen aHTRSENsTED Blansoudlgib
‘B’ - vgs - 1

SIENLDS B (BT,
3. Uempuisdin Gue, aps ayimud pupdlaen uulind srouGEng.
Course OQutcomes (COs)
On successful completion of this course the students will be able to:
Blooms
CO Number Course Qutcome (CO) Statement '{(a:(;’x:)e ':l‘g
e Level
CO1 SLODLIUSHTLNT{E, Fopsaenioly, SHHEGHTEN SIEMWIHS KA
Bamsunpssnsamull upfu Geiflsemen 2 smilhe OHT6TEHSHE.
LEE @UBsh ouetibhs cuerm, SO o _mfpmL  &TBBSTHID
co2 . - ; . A K2
wmflshe Hanew @ Fillhs ShHhHEHSMMU_LfiuieneHoev.
BewL_(LpsnmUilsd SHLdlempll LNemputetipd! ] B_HEYSH6.
CcOo3 A : L K3
GmPQUWITLILEG H6n6, MG ETIRSID SHMEDIOEHI EUETTHSHED.
Mapping the Programme OQutcomes _
COs/POs | PO1 | PO2 { PO3 | PO4 | POS | PSO1 | PSO2 | PSO3 | PSO4 PSO5
COl1 S S M S
CO2 S S M
CO3 M M S

S- Strong; L- Low; M-Medium




e-
Unit | Course contents Hours Resources/
e-Content
s | 686 B evdBLD
O ensm - haimbgrsoson (1) — SLIEUT
EOMRIG BN T - snsmru) sumfl GeuswiLeitemen (203) - aLileofr
wEeusIENelE SIS HRIGTHMES {391) -
PBHEUNHENBUINT
&0&ESHTME - afisrw smpeaug (1) - urame Umgw!
GumHsbHRCHT YouTube
| SIBHTEDTDI - deflud LHHID SPRGW (49) - 12 Videos
SUSTHT ST UL B HT HHERTT &
Amsnm WLl Cosigms  (34) — PPT
Lo BHEAsHT e
UG GRT M . usvereniBy vevsraiBGy (246} -
GummsmitLIsH®
Swal Buifgud emensHy Upidgnp (74) —
GayLomedt
HenemssTe0  Bmbbursnn
sievg 11 usd Bevsaluikise & HppfleodeIrkSsT
Bgpourgld - ShGHIMT
1. Quensoed®HBw efiensular LwiGs (419)
2. Smeumit @meurus Guewimu epaum) (420)
3. QuUILBW o_aTeneill LUt LiGIPHHIs0 Sig Guedt
(421)
4. omenaitl QUMHGE 2 _ina BT (422)
5. &nEeREIg SebHIL Oemaf (423)
BB CamTeneung - WOTENEN & BT & &
1.(1peflau(bid LDETIEN(HLD Qusiisurai  (piguGios (332)
2. apsuitfien BBEHD (PSHeveUEN a0 usSsH apemwd (337)
30fwr Crevell@ph Caen (Wpeaend winsiisiensn s Lifuilen
(L) YouTube
Il | smeyihGseut - HEheDF JIETTRFFFTID 18 VId;OS
{ - 1.2_60QusnrlD. GmoeubE! siupadliny umE (162) PPT
s 2.Qppiiuin  sebsien. Semellas Do (163)
Aeughid . WM. SIHEULID sunemeuiigsit (166)
ﬁgpj}ﬂ’é @ %nGio @pugpmy Upidsn (168)
JZ L e !
HowpHyn - Sgbapeot -
h R amerd  Qeomsd Ifgagy{;r)ﬁl'_G (272}
w o 2gmuend SIS patest SHHESD HUTED (556}
W 3. enenbHid o _giienail LmdEIstena (1532)
) 4G SMEGU. ushESUGID HLLIgID (2228)
53@:@@6]&1@&9 é}lﬂﬂu.lrm onfwinit (2340)
.1:;::\&,',6?3{5;?‘ o ' ."'::’__.-,-_;
Tmmpnrzit
AGHHT LML s0BHET - Aeueursdwi (2 uTLe0EsT)
UMDUMLIgFRSSHT (2 Um_s0&aM)
BemL_HBM1_BFFHHT (2 LML 60&6T1)

26




&BEMNFASHT (2 UML_60H6T)
SPEIEASST (2 LTLELSET)

Hiinflsod SISt - slpaiGans — Swiptomdulien
fmiy, HeuGumorefisr Fpun
(20 sufiemei)

SBUSSHHUHSTS - oNCesGar BISI(IPSEI,

@t BLELEMEs,

Crbsyoum Q&meiTend,

Amsbsren WL GEEHES,

o1pBuiip  unsmend (5
LI 6D&ETT)

Qugpotefiledl SieusTIE Fmui,
syl (BFemLID LImLsd)

HEHEUFRISES HEODUSBID

sio@ 11 2_engmenL
I. Gpyb SueMrEHsd @evsnso - Oy Femuisiy
2. mren Camevallennd Sepelw Gurgy - g 6. SiLGIsIEND

|3 slpssdd BHPwsd eumitdd — I UL GHFT 10 PPT
4. oAb sBOFESWID - CurTdfuT Bgg. siorTe
5. amewd Snonelle@w Feas — & 6. BHeuBTH6
o0 1V Geosshu sugeorm
YouTube
WEREE FRE BobSWwsSs FHmULissT 10 Videos
2. UBE BvsdwsHHda BHTBBUPL  suETTFAUD &
3. fipflvsdwusdea BHMBBUpD  aEnTFALd PPT
4. o _engmen_uian CHNMBBUPL  susnitdFupd
DI0gH YV Geudaennd
uuimd Siwelissed - CULTAGHADE auemiTHHe - Gomd EHmLD YouTube
I. g@msmp, LSED DWGSHIEBS Videos
A 2. e _&GEmiEamEn Bl HE0 10 &
3. Snumfs Qermesmst BoGH0 PPT
3. Gemnlifiy denpsenst BabGHHE
5. gef Caupun( onlibg sfwrer QuI@sT STlse
6. QumAGUUINIY (SybdesHainhs SUNLHS)
7. dpsens (RHISH0.
Total 60
Text Book(s): un_ HIe0&E6
. sRe, usd @sosdw, 2 abEOLSHILE - SUIPSHED Genarlui,
inf Fr6rbeug) Swrsymegr HedET -
2021 ggreh LSO kY

2

Sip GevsHHw  auIsomm

Sy @eodhail ITsummy




—

srdBL oD Gosiu, Lgigesd. ]
wpudn] - 2012

Reference Book(s): unitensy i
L e @eossud GSTEUILSET

2. USSHTUITID EMLOGD LLIsRND

3. BhEWE HEEUHST

4. SEHASLRIGSULITED DIHHSLND
5. LbHEH @eodEud

6. FUIPD FWSWUPLD

7. gbifso Heufleni 11D, BLIF
B! e

; BEEITEAPT. (LPENEIEUT @ar. GuiiuiswTsme
P WHSOP UFISD™ -

o6t _,@m&tﬁlsi;sosﬁrd@qmisﬁ'ﬂ,. HaEnE  HEOET,
Gomgust . 61w 1-2008

Kuy, Geghafl ub amatd (L5 6L,
41 - B, & Car @emr_arowg Muwsd sTaroBL L,
swbusET, OFsiemen - 600 098
@gemiLmb ugiy - 2004

Qsu. EepuIsiL

LB HEWEVLDEDT UGLUSID,
24, sh.eieh. QFLIQ FTENED,

SNEIILIBET, CFHEDE -

ayprouBoy - 2015

600 017,

1. GamGERTL JTLO6H

By, Geehaf s ameysd () i,

41 - B, A Bsr BemiLsrogiisd a1eroBL,
SubLbETT, Gurerens - 600 098
GreRimp taginy - 2009.

(enemeuT 4. &MTHSHGHIUIEH

SEBIID, Wena G161, BIT6OT BT
Fehanel - 613 007. apsev Uiy - 2007
U SImHEsmITE 60D

mEal HHHNHS HEHLSUILIGSIPSID
Qgeenan - 06, vgiy - 1900.

BsugnilnTeitensn
sl @bSHwsi LGSO
102 e 57 U.sib.gd.endienaerd
Q&b 2_erownel FIHeY
H.poi, GFdiena -17. gl -1900

hy

0\

SHFUULB6TENG).

Focus of Course: S0 660, é@é_,."a;gsu
Gempuiaind e109s. BUS, sG], BME AR

'@E&I‘&ﬂmmm Qelidssn SyULILBoiene.
el LwsTuBLD. susmauwlsy Luind

073 =

Course Designer: Dr.T. Radhika lakshmi
Associate Professor, Dept. of Tamil, STC

g"‘“"/

BoS Chairman




SEMESTER 11

Course Course Lecture Tutorial Practical .
Category Credit
Code Name (L) (T) (P)
Ol oIz I e Language | 70 5 . 3
English-I1

Preamble: This course aims to provide a belter understanding on the various aspects of communicative skills

through a keen focus on LSRW.

Prerequisite: Basic knowledge in Communicative English and Skills

Syllabus

a""" i3 Colieg®. pol®

Unit Course contents Instructional Hours
I . Listening and Speaking a. Listening and responding 1o complaints (forma
pituation) b. Listening to problems and offering solutions (informal)
2. Reading and writing a. Reading aloud (briel’ motivational anecdotes) b
Writing a paragraph on a proverbial expression/motivational idea. 15
3. Word Power/Vocabulary a. Synonyms & Antonyms
4. Grammar in Context ® Adverbs Prepositions
1. Listening and Speaking: a. Listening to famous speeches and poems b
Making short speeches- Formal: welcome speech and vole of thanks. Informa
. occasions- Farewell party, graduation speech
2. Reading and Writing: a. Writing opinion pieces (could be on travel, food, film
book revicws or on any contemporary topic) h. Reading poetry b .i. Reading 15
laloud: (Intonation and Voice Modulation) b ii. [dentifying and using figures o
speech - simile, metaphor, personification etc.
3. Word Power : a. ldioms & Phrascs
4. Grammar in Context: Conjunctions and Interjections
I. Listening and Speaking a. Listening to Ted tatks b. Making short presentations
- Formal presentation with PPT, analylical presentation of graphs and 3 reports of
I multiple kinds c. Interactions during and afier the presentations
2. Reading and writing a. Writing cmails of complaint b. Reading aloud famousj 15
speeches
3. Word Power a. One Word Substitution 4. Grammar in Coentext: Sentence
Patlerns
1. Listening and Speaking a. Participating in a meeting: face o face and online
b. Listening with courtesy and adding ideas and giving opinions during the
7 meeting and making concluding remarks.
2. Reading and Writing a. Reading visual texts — advertisements b. Preparing 15
tirst drafls of short assignments
3. Word Power a. Denotation and Connotation .
4. Grammar in Context: Sentence Types /;f::‘:::'_::"% '
1. Listening and Speaking a. lnformzygrwéxufér Teature “jl"l.t b. Listening -
V' land responding to questions at a formal meﬁn o8 r(" \!:\
2. Reading and Writing a. Wmm‘g tea (s of I . Re r\ Theatrg
Script Reading) ¢. Dramatizing e\fcryd s,nuatlon /social issucs hreu skits 15
writing scripts and performing) :! . R 4 Jﬂl 71?% A ‘,
3. Word Power a. Collocation ‘\1 ‘:‘1 ¢! .-'.;' N ﬁ
4. Grammar in Context: Working W ihi (Ndubcs L
Total N\ E, \\“'--h_. / B 75
N\yTes =7
e //




Text Book(s): Communicative English Text Book
Reference Book(s)

a. Books by Penny Ur

b. The Oxford English-English-Tamil dictionary (for pronunciation)

¢. https/Aww esolcourses.com/

d. For Readers’ Theatre: https://www.youtube.com/watch?v=JaLQJtBorSw&t=469s (the link to the performance; refer
scripts by Aaron Shepherd)

Focus of the Course: Skilt Development

e-Resources or e-Content: hitps:/Awww. voutube.com/watch?v=ejGoHFGIQ

Course Designer: BoS Chairman
TRANCHE
Course Qutcomes (COs)
On successful completion of this course the students will be able to:

co Course Outcome (CO) Statement Blooms Taxonomy
Number Knowledge Level

col Gain mastery in LSRW Skills Ki

CO2 Understand the fundamentals of grammar K2

CO3 Apply LSRW skills and practice it K2

CO4 Comprehend the nuances of Engiish Language K3

Mapping with programme Outcome

Ccos/POs | PO1 | PO2 | PO3 | PO4 | POs | PsO1 | PSO2 | PSO3 | PSO4 | PSOS
CO1 M S S M S s S S S M
coO? M g s M M S M S i M
o M 5| S S L S M s | s S
CcOo4 M S 5 | ™ M) S | M S S M

S - Strong: L - Low: M — Medium L




SEMESTER -1

CourseCode Lecture Tutorial | Practical :
Type Course Name Catego Credit
' BVl W (1) (P)
21BBA2CI1 Core3 | Financial Accounting | Application 60 - - 5

Preamble: The basic accounting concepts, Double entry book keeping system and various books of accounts,
Preparation of final accounts, etc.

Prerequisite: Basic knowledge in Accounting

Syllabus:

Unit Course contents Hours

Meaningand definition of accounting - Basic Accounting concepts - Kinds of Accounts -
GAAP(Generally Accepted Accounting Principles) - Financiai Accounting Vs. Cost Accounting 12
- Financial Accounting Vs. Management Accounting -Double Entry Book Keeping — Rules of
Double Entry System — Preparation of Journal and Ledger Accounts - Problems

Subsidiary books - Cash Book — Types of cash book - Problems - Purchase book - Sales book -
H Sales return and Purchase return books - Trial Balance - Errors — Types of errors — Problems — 12
Bank Reconciliation statement — Problems.

Manufacturing Accounting - Trading - Profit& Loss Account - Balance sheet — Problems with

m simple adjustments - Accounting for Depreciation — Methods of Depreciation - Problems
(Straight Line Method and Written Down Value Method only). 12
Accounting for non-trading institutions-Income & Expenditure Account- Receipts and Payment

v Accountsand Balance sheet. 12
Single entrv system- Advantages and Disadvantages- Difference between Single entry system

v and Double entry system - ascertaining profit or loss under single entry system- methods- 12

Statement of Affairs and conversion method (Problems).

Total 60

Note : Problems 80%and Theory 20%

Text Book(s):
1. T.S.Reddy & A.Murthy (2014), Financial Accounting, 6™ Revised Edition, Margham Publications, Chennai.

Reference Book(s):
1. §.P.Jain, K.L.Narang (2014). Advanced Accountancy. 18" Revised Edition, Katyani Publications, Chennai

2. S.N.Maheswari (2012}, Principles of Accounting, 17" Revised Edition, Sultan Chand & Sons, New Delhi.
3. Gupta and Radhaswamy (2014) Advanced Accountancy, Sultan Chand & Sons, 17" Revised Edition, New
Delhi.
4. Narayanaswamy (2014), Financial Accounting: A Managerial Perspective, Fifth Edition, Prentice Hall india
Learning Private Limited.

Focus of Course: Employability

F-Resource/e-Content URL: Youtube Videos

Course Designer BoS Chairman
S.Rajesh Kannan S.Rajesh Kannan
Assistant Professor, Assistant Professor &
Department of BBA, STC Head of the Department,

Department of BBA, STC.




Course Outcomes (COs) : On Successful completion ofthis course the students will able to:

Blooms Taxonomy

CO Number Course Outcome (CO) Statement Knowledge Level
COt To acquire knowledge of Accounting principles and practice K1
co2 To understand how to prepare the subsidiary books and trial balance of a K2

company
co3 To understand how to prepare final account of the company and methods of K2
depreciation
CcoO4 To apply knowledge in preparing Balance sheet for Non-profit organization K3
COs To describe the concept ofsingle entry and double entry system Kl
Mapping with Programme Qutcome and Programme Specific Qutcome
Cos/ POs POl | PO2 | PO3 | PO4 | POS PSO1 § PSO2 | PSO3 | PSO4 | PSO5
ETT €Ol jM M L S S M L L s M
coz .8 M [ M| s | m M L L | M M
coy” Tl s MM [ ML L L] L™ L
CcO4 ) | st MI M| M M L L M L
Cos v | L[ M|M|[L S M | M [ M M

S~ Strong: L— Low; M '—'\Mediwﬁ




SEMESTER - 11

Course Lecture | Tutorial | Practical .
Code Type Course Name Category (L) (T) P Credit
21BBA2C21 Coreq | Orgamisational |, i 60 - - 4
Behaviour
Preamble:
. The objective of the course is to help the students understand the ideology of organizational behavior.
. This course covers various management concepts, individual behaviour, group dynamics and team

development, leadership traits, organizational change and development.

Prerequisite: Basic Management Concepts.

Syllabus:
Unit Course contents Hours
Importance and Scope of Organizational Psychology —Hawthorne Experiment: importance-
Findings and Implications - [ndividual differences -Intelligence tests - Measurement of
i . . . . . R 12
Intelligence - Personality tests: Psychological Test — Myers - Briggs Type Indicator — Big Five
Personality Model - Personality Traits for testing — Personality: Nature . Types and Uses.
i Perception - factors affecting perception - Motivation theories - Maslow’s, Hertzberg, 12
McGregor, ERG- Financial and Non - Financial Motivation - Techniques of Motivation.
Job Satisfaction- Meaning — Factors - Importance of Job Satisfaction — Morale — Importance —
il Theories of Attitude— Functional Attitude theory — Cognitive Behavioural Theory {CBT) - 12
Employee Attitude and Behaviour and their significance to employee productivity
Group; Types - Group Dynamics ~ Cohesiveness —Group norms- Conflict; Types of Conflict -
v 12
Resolution of Conflict- Sociometry.
Leadership — Types ~ Theories — Trait, Managerial Grid, Fielders Contingency Theory -
v Organizational Climate - Organizational Effectiveness - Organizational Development - i2
Counseling and Guidance - Importance of Counseling - Types of Counseling
Total 60
Fext Book(s):
1. L.M.Prasad(2014), Organizational Behaviour, 5" Edition, Suitan Chand & Sons New Delhi. N
Reference Book(s): = - ?. VR P T,

I, Fred Luthans (2014} Organizational Behaviour; Text and Case,s* fac /GraerH (Educauon) Private Ltd, 2
Edition, NewDelhi.
Stephen. P. Robbins (2013), Organizational Behaviour, Pearson lZ"'E ifj
Aswathappa.K (2013) Organizational Behaviour Text and Cases &
Edition, NewDelhi.

4. Anuranjan Misra (2012), Organisational Behaviour, A. B. Publication, New Deihi.

Focus of Course: Employability

e-Resource/e-Content URL:
»  Vidya-MitraPortal:http://vidyamitra.inflibnet.ac. lnfmdex ph'1 wurnﬁ

¢ ¢-PG Pathshala :http://epgp.inflibnet.ac.infahl.php?cstno=7 "

beadl V]

Course Designer o BoS Chairman
S.Rajesh Kannan, 5. Rajesh Kannan
Assistant Professor, Assistant Professor HOD,
Department of BBA, STC. Department of BBA, STC.




Course Qutcomes (COs) : On Successful completion ofthis course the students will able to:

CO Number Course Qutcome (CO) Statement Blooms Taxonomy
Knowledge Level
Col Able to understand the organizational psychology by applying intelligence test KI
and analyzing the personality traits of peers.
Apply the perceptual knowledge to motivate employees through various
cO2 ; o K3
techniques of motivation.
CO3 Enhance Job Satisfaction to improve employee productivity K2
CcO4 Promote Group Dynamics and Cohesiveness to solve group conflicts, K3
COs Lead the team by understanding the organizational climate and work for its K3

Mapping with Programme Outcome and Programme Specific Qutcome

T e
Cos/ POs PO1 | PO2 | PO3 | PO4 | POS | A .}I,Wf@{sg;{?\*a\ysm PSO5
COl M S M S : S 17 9 n}.\x‘s M
Cco2 M M S S 2F Sy s M
O3 s [ m| s m| § % IF s M
co4 s | s | m| M| M| [ s s | Mo m M
CO5 s | M [ s M| sYESAwm PACY v 5
S — Strong; L - Low; M - Medium %‘}tf’a}?m@?‘y

\\‘\-Qh_c__..f:-’(f




SEMESTER —11

ggs:;se Type Course Name Category Leflt_‘l)'re Tuz%r)qal Pra((i:t’;cal Credit
Extra Credit | Professionat English | Extra Credit
2IGEN2Z20|  Course for Commerce and Course 75 - - 2
Management
Syllabus:
Unit Course contents Hours
COMMUNICATIVE COMPETENCE:
Listening: Listening to two talks/lectures by specialists on selected subject specific topics -(TED
[alks) and answering comprehension cxercises (inferential questions).
I Speaking: Small group discussions (the discussions could be based on the listening and reading 12
passages- open ended questions.
Reading: Two subject-based reading texts followed by comprehension activitics/exercises
Writing: Summary writing based on the reading passages.
PERSUASIVE COMMUNICATION:
Listening: listening to a product launch- sensitizing learncrs to the nuances of persuasive
communication.
Il Speaking: debates — Just-A Minute Activities 12
Reading: reading texts on advertisements (on products relevant to the subject areas) andanswering
nierential questions
(Writing: dialogue writing- writing an argumentative /persuasive essay.
DIGITAL COMPETENCE:
Listening: Listening to interviews (subjeet related)
i Speaking: Interviews with subject specialists (using video conferencing skills) 12
(Creating Vlogs (How to become a viogger and use vlogging tonurture interests - subject related)
Reading: Sclected sample of Web Page (subject area)
Writing: Creating Web Pages. Reading Comprehension: Essay on Digital Competence for
Academic and Professional Life. The essay will address all aspects of digital competence inrelation
lo MS Office and how they can be utilized in relation 1o work in the subject area.
CREATIVITY AND IMAGINATION: '
Listening: Listening to short (2 to 5 minutes) academic wdws(prepdrcd by EMRC/Other MOOC
videos on Indian academic sites E.g.https://www.youtube.comfyateh?V=ipvicSey Dy0)Speaking:
IV Making oral presentations through short films = subject baséd-Ni. N ) 12
Speaking: Making oral presentations Lhrough‘shorlr!f'lms - subjgrt based \ |
Reading: Essay on Creativity and ]magmauon (sub_]ect based)’ Voo
Writing: Basic Script Writing for short filins (subject based) 6re{€ng biogs "f“]yers and
prochures (subject based)- Poster making — wrmng slogans/captions (subject ‘Basegl)
WORKPLACE COMMUNICATION& BAS]CS OFACM)EMICﬂWRiTjNG
Speaking: Short academic presentation using Po\ve(Pomt o L=
v Reading and Writing: Product Profiles, Circulars, Minutes of Mu.tmg erlmg an introduction.
paraphrasing. Punctuation{period, question mark, exclamalion point, comma, semicolon, colon,
dash, hyphen, parentheses, brackets, braces, apostrophe, quotation marks, and ellipsis)
Capitalization (use of upper casc).
Total 60




Text Book(s):

1. Professional E hed by TRANSCE

nglish for Commerce and Management publis

Reference Book(s):
1. 2. Books by Penny Ur
2. The Oxford English-English-Tamil dictionary (for pronunciation)
Focus of Course: Skill Development

E-Resource/e-Content URL:
. hltps:llwww.esolcourses.com!
,QJISOrSw&t=469s {the link to

e For Readers’ Theatre: htlps://www.youlube.comfwatch?v=.1a!
theperformance; refer scripts by Aaron Shepherd)

Course Designer BoS Chairm
TRANSCE S.Rajesh Kannan
Assistant Professor& HOD
Department of BBA, STC

0 Number |

CO Number Course Outcome (CO) Statement B&?ﬂ‘:ﬁl&?ﬂg‘g
COl Gain mastery in LSRW Skills K1
cO2 Understand the fundamentals of grammar Kl
CO3 Apply LSRW skills and practice it K3
Cco4 Comprehend the nuances of Er;jg,l_is'._lj___: Language K3 J

:/’-9’7;' 4 heads _?,::‘*'; G
COs/POs POi_ | PO2_ | PO = {ips02_| PS03 | PSO4 [ PSO5

col M ENE gp § 8 S s | s M
co2 M s | w2l M | M | pe 4 M > L | M
COo3 M S alns | L | /¥ M S S S

| cod M iy o M S S M

A
Tereig CoVeS

§ - Strong; L — Low; M — Mediu



SEMESTER- 111

Course code Type Course Name Category Le(cltj;re Tu;%;ial Pra(c;;cal Credit
Marketing - -
21BBA3C10 Core 5 Management Concept 60 4
Preamble:

To enable the students to acquire knowledge of principles of marketing management

Prerequisite: Basic Management Concepts.

Syllabus:
. Course contents Hours
Unit

Definition & Concept of Marketing — Functions of Marketing — Marketing Management —

I Meaning, Importance of Marketing in Developing Countries— Marketing Environment: Various 12
Environmental factors affecting the marketing functions.
Marketing Analytics

1 STP Strategies: Market Segmentation - different bases — Targeting — Market Structure ~ 12
Positioning. :
Marketing mix: Product — Marketing Characteristics — Consumer Goods — Industrial Goods —

H Production Policy — ProductLife Cycle (PLC) - Product Mix ~ Modification and Elimination — 12

Developing New Products — Strategics.

Pricing: Meaning of Buyer and Seller — Pricing Policies — Objective - Factor Influencing
v Pricing Decision - Competitors action to Price Changes — Multi Product Pricing, Physical 12
Distribution — Management of Physical Distribution— Marketing Risks.

Vv Promotion: Strategies for promotion- Brand- Branding Decisions ~ Brand Image, Brand Identity. i2

Total 60

Text Book(s):
i. Gupta C.B &Rajan Nair N.(2013), Marketing Management Text and Cases, |2 % Edition, Sulitan Chand & Sons, New

Delhi.

LT

Reference Book(s): - >
1. S.A.Sherlekar (2012), Marketing Managemenl,Himala)féPubliéhiﬁ H6.u.§i_:,‘Ngw -D_qh]i. g
Kotler,P.. Keller. K.L.. Koshy, A. and Jha,M.(2010)'lf\/IarkeﬁngMa emgnt, 14t 'E’clli'.‘inn,Pearson.New Delhi.
Rajan Saxena (2006), Marketing Management. 3% Editioh, Tata Mw Hill Publishing compary Limited, New
Delhi. o i . v
4. V.S.Ramaswamy & $.Namakumari (2009), Marketing Managerﬁé’éjl,[-él‘t?l?gigion, Macmillan Publishers India
Limited, Newyork. 2 " g o

L 2

Focus of Course: Employability ‘:4:\ E: SR AT

E-Resource/e-Content URL: NG
» Vidya-MitraPortal:http:f/vidyamitra.in flibnet.ac.in/index php/search
¢ ¢-PG Pathshala :http:llepgp.inﬂibnet.ac.im’ahl.php‘?csmo=7 -

Course Designer BoS Chairman
S. Rajesh Kannan S. Rajesh Kannan
Assistant Professor & Head Assistant Professor & Head

Department of BBA Department of BBA,STC




Blooms Taxonomy

CO Number Course Outcome (CO) Statement Knowledge Level
CO1 Remember the key concept and elements of marketing management. K1
CO2 Understand target segmentation and consumer decision making. K3
CO3 Acquire knowledge to develop new products in the organization. K2
CO4 Tnterpret the importance of middlemen in the marketing arena. K3
CO5 Comprehend how to build a brandamong competitors. K3

Mapping Cos with POS and PSOs

COs /POs PO1 ;,9’1;2__523 po4 | pos| pso1| PsO2| PSO3| PSO4 PSOS

Col M IS *‘M}I"‘}\\S M S S M S M
co2 ML MEYs SN[o By S | M M S S M
CO3 s/ A—s |\MY s S s | ™ S M
c04 18 o™ Wl M $ S M M M
CO5 1- 8 ATEE S M M M S

S - Strong; L Low; M — Medium =




SEMESTER- 111

Course code Lecture | Tutorial| Practical .
Code Type Course Name Category (L) (T) (P) Credit]
21BBA3C20 Coreg | HumanResource | copcept 60 - . 4

Management
Preamble:

«  The objective of the course is 1o help the students understand the ideology of organizational behavior.

¢ This course covers various management concepts, individual behavior, group dynamics and team development,
leadership traits, organizational change and development.

Prerequisite: Basic Management Concepts.

Syllabus:

. Hours
Unit Course contents

Human Resource Management - meaning, nature, scope and objectives - Functions of Human
I | Resource Department - The Role of Human Resource manager - organization of Human 12
Resource department - Human Resource Policies and Procedures.

Human Resource planning - Job analysis - Job description - Job specification - Recruitment and

] election Training and Development. -
- Performance appraisal - Job evaluation and merit rating — Promotion - Transfer and demotion 12
Human relations - approaches to good industrial relations -Punishment.
iV Wages and salary administration - Incentive system - Labour welfareand social security - safety,
health and welfare practices - retirement benefiis to employees. 12
v Factories Act 1948: Definitions, Objectives, provision regarding heaith, safety and welfare of 12
workers. Over view on HR Analytics
Total 60

Text Book(s):
Tripathi.P.C (2013). Personnet Management and Industrial Relations, 20th Edition, Sultan Chand & Sons, New Delh.

Reference Book(s):
1. L. M. Prasad(2014), Personnel Management and Industrial Relations,3rd Edition, Sultan Chand & Sons, New

Delhi. - s S .
2 Mamoria. C. B & Rao V.S.P (2014}, Personne! Management and Industrial Relatio ,2th\§diti9ﬁ‘irlj!malaya
Publishing House, Mumbai. v TrOT N

Y

3 VSP. Rao (2011), Human ResourceManagement Text &Cases, 3rd Edition, Exce S5 MumEa;.’ - ".“\\
4. K. Aswathappan (2012), Human Resource Management Text & Cases, 7th Reprint Edition. Tata McGra\‘p?J-lill
Publishing Company Limited, New Delhi. - e L ¢
I

ot

P
:.E

!

Focus of Course: Employability
(Employability/Entrepreneurship/SkiIl Development)

e-Resource/e-Content URL: LT TR

. Vidya-MitraPortal:http:/ vidyamitra.inflibnet.ac.in/ index.php/search
. e-PG Pathshala :http:f'/epgp.inﬂibnet.ac.in!ahl.php'?csmo=7

Course Designer BoS Chairman
K. Shobaba S. Rajesh Kannan
Assistant Professor Assistant Professor& Head
Dept. of BBA,STC Department of BBA, STC

Course Outcomes (COs)

On successfut completion of this course the students will be able to:




SEMESTER - 11

Course Code Course Name Category Lecture (L) | Tutorial (T) Practical (P) Credit
19BMAGAH0 | Business Statistics Allied 50 10 - 4
for Managers

Preamble: To facilitate the learner to have deep knowledge and importance of various measures of central tendency & Dispersion,

Index numbers and Correlation Regression Analysis.

Prerequisite: Basic knowledge of statistics taught at HSC level

Syllabus: Business Statistics for Managers

Unit Course contents Hours
l Measurcs of central Tendency ~ Mean, Median, Mode — problems (except step deviation method) 12
Il Measures of Dispersion: Range.Q.D, 8.D, C.V. 12
i Index numbers - Weighted and Unweighted Index numbers — Cost of living Index number - Ideal index 12

number — Laspeyre’s, Paasche’s, Fisher’s, Marshall — Edgeworth index number.
Correlation: Definition Types of correlation, Karl Pearson’s correlation (excluding Bivariate frequency 12
v distribution) - Rank corrclation — Definition, Formula for rank correlation coefficient; calculation of
Spearman’s rank correlation cocfficient for non-repeated ranks only.
v Regression:- Definition of Regression, Regression coefficients - Equations of Regression lines and 12
USES.
Total 60

|
%

Text Book:

1. P .A. Navaneethan, Business Mathematics and Statistics, Jai Publishers, May 2014

Unit 1 :Chapter 7 [Page No 159-180,190-250]
Unit il :Chapter 8 [Page No 305-310.325 - 338, 360 -367]
Unit 111 :Chapter 10 |Page No 444-455.467- 471, 474-483]
Unit 1V :Chapler 12 [Page No 503-322)
Unit vV :Chapter 13 [Page No 540- 554
Theory - 20% , Problems - 80%

Reference Buuk-(_s_):

1.P.R. Vittal, Mathematical Statistics, MarghamPublications , 2004.
2.Gupla. S.C.. Kapoor. V.K.. “Elements of Mathematical Statistics™, Sultan Chand & Sons, New Dethi.
3.Gupta C.B, Vijay Gupta, “An introduction to Statisticat Methods™, Vikas publishing

5.G.C.Ben.B usinessStatistics. The McGraw-Hil Companles,2009.

| Learning Methods (*):

\ssignment/Seminar/Sel{-Study/etc.,

house private limited.
4.R.S.N.Pillai, Bagavathi. Statistics theory & Practice. S. Chand company PVT Ltd. New Delhi . Reprint 2015.

— -

Focus of Course: Skill Development

e-Resource/e-Content URL: http://youLube.cogp/wat@?wétevw\d K22v8

PRV

‘(:)

Course Designer: K.Dhanalakshmi, g .
Assistant Professor, Dept. of Mathematics, STC

‘ \fs
C}\Y’/ _ BoS Q;:]I?:;an .




Course Qutcomes (COs)
On successtul completion of this course the students will be able to
Blooms
CO Number Course Qutcome {CQ) Statement U B
Knowledge
Level
CO 1 LLearn s artous measures of central tendency and dispersion, correlation, regression K1
CO2 Relate knowledge of statistics and their uses Kl
CO3 Compare the concept of correlation, regression K2
CO4 Solve the problems in measures of central tendency, dispersion K3
CO S5 Apply these concepts in real life situations K3
Mapping the Programme Qutcomes (For BBA)
Cos/POs PO1 PO2 | PO3 | PO4 | POS PSO1 PSO2 PSO3 PSO4 PSO5
col Ll vl s | m ] s s L s s M
coz M M| s | m s M M M L
oy M M M L i M L S M S
— L | m | s | m | s s M M L s
cos L S s | m | ™ s s M M L

8 —Strong; L —~ Low; M - Medium




SEMESTER- LI

Course code Type Course Name Category Le(cltl;re Tu:%;ml Pra(cl:;cal Credit
FINANCIAL
18BBA3C30 Core7 MANAGEMENT Concept 60 15 5

Preamble: This course aims at facilitating the student to understand the important conceplts of financial management

Prerequisite: Basic knowledge in Management & Accounts

Syllabus:

Unit Course contents Hours

Finance Functions: Meaning — Definition and scope of finance functions — Objectives of
1 financial management - Profit maximization and wealth maximization. Sources of finance — 15
short term - long term. Rating Agencies — Overview on Financial Analytics.

Financing Decision: Cost of capital — cost of specific sources of capital - equity — Preferred
H stock debt — Reserves — WACC, Qperating leverage and Financial leverage. (Problems Only) 15

Capital Structure — Factors influencing Capital structure — optima | capital structure —
118 | Dividend and Dividend policy: Meaning. classification — Sources available for dividends, 15
Dividend policy general, Determinants of dividendpolicy.

Working Capital Management: Meaning— concepts — importance — Determinants of working

IV | capital. Cash Management: Motives for holding Cash - objectives and Strategies of cash 15
management. Receivable management: Objectives — cost of credit Extension, benefits —Credit
Policies — Credit terms — Collection policies.

Capital Budgeting - Meaning - objectives — Methods of appraisal — Non-Discounting

v Methods - Payback period method - Accounting rate of return- Discounting Methods - Net "
present value method (NPV) - Internal rate of return — Profitability Index method (Problems -
only)
Total 75
Text Book(s):

S. N. Maheswari (2014), Financial Management. 14th Revised Edition. Sultan Chand & Sons, New Delhi.

Reference Book(s):
1 .M. Pandey (2011), Financial Management, 14th Edition, Vikas Publications, New Delhi.

7. Prasanna Chandra (2014). Fundamentals of Financial Management, 6th Edition, Tata Mc Graw Hill Education

Private Limited, United States. g

-

3. Chandra Bose (2014). Fundamentals of Finanefal Management, 2nd Edition, PH & Learning Pyt Ltd, Chennai.

4 Palanivelu V.R (2010). Financial Management” (T hE:‘gry;"Prdblems & Solutions), 2nd Edition, Sultan Chand &
Sons, New Delhi. o ¥ s

Focus of Course: Skill Development . e

e-Resourcere-Content URL:S N : .
e-PG Pathshala: https:f/epgp.inﬂibnet.ac.ir‘a}/ahl.p_hp?csrno=6— ;

You Tube: hutps:/Awvvn .y oulube.com/watchtime _coniinue=6&v=Lk\\'DMSlef4

Course Designer oL BoS Chairman

S.Rajesh Kannan

S. Rajesh Kannan N g e

Assistant Professor e T B e Assistant professor& Head

Dept. of BBA,STC By L Department of BBA, STC
=




SEMESTER- 111

Course Code Type Course Name| Category Le(c:;)nre Tu(t%lal Pra(c;n)cal Credit
21BBA3AI0 Aliied 3 usiness | Analysis 75 - . 4
eonomics

Preamble: To Icarn the objectives of business firms, Factors of production and BEP Analysis, Types of
competitions and price administration.

Prerequisite: Basic Economics Concepts.

Syliabus:

Unit Course contents

Hours

Definiiion of cconomics — wealth — welfare - scarcity and growth definition — differences between
micro and macroeconomics — basic problems of an economy — what to produce? —
I problem ofchoice — how to produce? — for whom to produce? — problem of technology.

15

Demand analysis — concept of demand and supply — law of demand — elasticity of demand —

factors determining elasticity of demand — objectives of business firms — profit maximization and

i social responsibility — production — factors of production — law of diminishing returns —law of
variable proportion — returns to scale and production possibility curve — economies ofscale.

15

Meaning of market — market structure — CONCepls Cost, revenue prices - break even analysis —
pricing methods — different market condition — perfect. imperfect. monopely. duopoly andoligopoly -

111 price discrimination.

15

Distribution — meaning of distribution — concepts of rent, wages, interests and profits ~ theories of
distribution — marginal productivity — wages —nominal wages — real wages — modern theory ofwage

v —Kevnes liquidity preference theory of interest — theories of profit — dynamic theory profit 15
_ risk and uncertainty theory of profit.
Government and business — pricing policy of public utilities — government measures (o control
v monopoly — inflation — control of inflation - concept of trade cycle — public finance — principle of 15
maximum social advantage.
Total] 75
Text Book(s):
1. Sankaran.S (2014). Business Economics. Margham Publication. 4" Edition. Chennai,
Refercnce Book(s):

I, K.Rajagopatachari (2011). Business Economics, Atlantic Publishers and Distributers, New Delhi.

2 Sundaram K_P & Sundaram E. (2007). Business Economics, Margham Publications. New Delhi.

3. R. B. Dransfied (2014), Business Economics, Vikas Publishing House Pvi Ltd, New Delhi. Paul Keat
{2013). Philip Young. Managerial Economics. 7th Edition, Pearson Higher Education Global Edition

Focus of Course: Employability NPT
(Employability/Entreprencurship/Skill Development) © ¢ =« . S
E e g TN
¢-Resource/e-Content URL: T \ N
. Vidya—MitraPortaI:hltp:/l\'idyamitra.inﬂibnehae.i- <-php/search e-PG
Pathshala : htip://epgp.inflibnet.ac.in/ahl php?csrno=7 .
- ] 1 "| '.7‘!1 71 i
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Designer BoS Chairman

S. Rajesh Kannan S.Rajesh Kannan
Assistant Professor & Head Assistant professor& Head
Dept. of BBA, STC Department of BBA, STC
Blooms Taxenomy
CO Number Course Outcome (CO) Statement Knowledge Level
Col Understand the objectives of business firms K1
02 Identify the determinants of the demand and supply fora good ina
c competitive market K3
Analyze production function and its factors for effective utilization of
Cos3 resources. =
CO4 Apply the concept of pricing policies in various market situation K3
COS Understand the role of government in ecoromic system, price policy in public K3

utility and economic planning In India

e
Mapping with programme Outcomes and programme Spgg#ﬁé.‘()gtfzuhte;:j;\\
— A

cos/POs| PO1 | PO2 [ PO3 | PO4 | POS Psgf"_'\oi;sof—nﬁbs;’rp PSOS
Mo !

3

S— Strong; L — Low; M — Medium

CO1l M S M S M SY S N\ M

CO2 M M S S S M ] M S : M

CO3 S M S M S st sVl Rx M

CO4 S S M M M 2 S ' M

CO5 S M S M S SN M | M [ MY S
P _.//




SEMESTER- 111

Course code Lecture Tutorial Practical Credit

Code Course Name | Category (L) (M) P) ¥

21BBA3S10 Banking and | Concept | 50 Hrs - . 3
Insurance

Preamble: This course aims at facilitating the student 10 understand the nuances of Banking Industry its services
and functioning of Insurance industry in India.

Prerequisite: Basic knowledge Financial Services.

Syllabus:

Hours
Unit Course contents

Evolution of Banking: Origin and Development of Banking - Structure of Banking in India—
Reserve Bank of India - Regulations on Banks - RBI credit control Measures — Emerging trends in 10

! Banking - Core Banking - E-Banking - Online Banking - Tele Banking- Net Banking - Mobile
Banking - Smal! Banks - payment Banks.
Ancillary Services of Banks: Safe custody of valuables — Lockers - Remittances —
i RTGS/NEFT/Drafts - Fee based services- Issuing Guarantees and letters of credit - Selling Third 10

Party Products- [nsurance and Mutual fund units - Credit Cards, Debit Cards - Brokerage and
Demat Services -

[nsurance - Meaning, nature and significance essential requirements and principles of Risk
11 | insurance; reinsurance; Privatization of insurance business in India; Insurance Regulatory 10
Developmem/\uthorily _ Recent Developments in the Insurance seclor.

Life Insurance: Law relating to life Insurance: General Principles of Life Insurance Contract: 10
Proposal and policy; assignment and nomination; title and claims: concept of trust in life policy; LIC -
Role and functions

v

Meaning and importance of Genera | Insurance - Different types of Genera 1 Insurance - Present
Organizational set up of Genera | Insurance companies in india - GIC} - its subsidiaries, Private 10
Companies - Principles of General Insurance: insurable lnter/est‘,'lpdemnity,"subrogatign, Good

Faith. ..

oo Tol| S0

;/ p/ L
e |

’

Text Book(s): -
1. Prof.E. Gordon & Dr. p.K. Gupta(2017), Banking and Insurance, Himalaya Publishing House pvt. Ltd, Ve.
2. Sundharam and Varshney (2007}, Banking thg:or—y{__llaw& Practice, Sultan Chand & Sons, New Dethi.
3. O.P. Agarwal (2014), Bankingand Insurante, FHmalaxa-Ru_blishing HousePvt. Ltd, 3/e.
4 Neelam C.Gulati(2010), Banking and Insurance— brinciples-&Practices, Excel Books Pvt. Ltd, 2/e

e

| Mishra M.N (2012), Insurance, S. Chand & C6;New Dethi, 18/e.
5 C. Satyadevi (2009). Financial Services Banking and Insurance, S. Chand Publishing, 1/e.
3. PeriasamyP. (2015), Insurance Principles and Practice, Himalaya Publishers, New Deln

Reference Book(s): malEge. Gl

Focus of Course: Employability
(Employabi!il_\’/Emrepreneurship/Skill Development)




e-Resource/e-Content URL: YouTu be:
https:// www.voutube.com/watch2v=tYjiv3 LiFOl
https:f/www.voutube.com/watch‘?v=VTh LSgbGE-Y

[ 3

Designer
S. Rajesh Kannan
Assistant Professor & Head

BoS Chairman
S.Rajesh Kannan
Assistant professor& Head

Dept. of BBA, STC Department of BBA, STC
CO Number Course Qutcome (CO) Statement Bliooms Taxonomy
nowledge Level
Ccol Understand the fundamentals of Banking Industry K1
Cco2 Understand simple Banking transactions & Products K1
CcO3 Understand the fundamentals of Insurance Industry__.ssen, K1
: K
CO4 Develop the knowledge about Life & Genﬁﬁ;;ﬁ K2
— e fl:;t
RS 5 ‘
Mapping with programme Outcomes and p;f6g1_‘3nyif:S' i Outcoxr;'; g
N | )
COs /POs PO1 FO2 PO3 PO4 | POS | PS PSO2 \ PSQ) PS04 | PSOS
g : oy
Col L 5 M S L | MLPPN [j L] M L
co2 M S S S S M M [ M S L
COo3 L M M M M. +—L__ L// 5 M L
CO4 S S S M| M, e A ST M M L

S~ Strong; L — Low; M — Medium
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SEMESTER IV

Course code Lecture | Tutorial | Practical .
Code Type Course Name | Category (L) (T) P) Credit
Production
21BBA4C10 Core 8 Concept 60 Hrs - - 4
Management

Preamble: This course aims at facilitating the student to acquire knowledge of production process and material
management.

Prerequisite: Basic knowledge Process of Production Management and Effective Management Materials.

Syllabus:

Unit Course contents Hours

Production Management ~ Functions — Scope —Plant location - Factors — Site location — Plant
1 layouts - Principles - Process — Product layout for production planning and control — Principles - 2

Information flow — Routing — Scheduling — Dispatching ~ Production Control.

Materfals Handling — Importance — Principles — Criteria for selection of material handling
1§ | equipment. Maintenance — Types — Breakdown — Preventive Routine — Methods study — Timg 12
Study — definition- Motion Study — Principles.

Organization of Materials Management — Fundamental Principles — Structure — Integrated
i1 | Materials Management — Purchasing — Procedure — Principles — Import Substitution and Import 12
Purchase Procedure - Vendor Rating - Vendor Development.

Functions of Inventory — Importance — Tools — ABC, VED, FSN Analysis - EOQ - Lead Time
Iv | Analysis, Store Keeping — Objectives - Functions - Store Keeper — Duties - Responsibilities — 12

Location of Store — Bin card.

Quality Control - Types of Inspection  Centralized and Decentralized; TQM: Meaning -
V | Objectives — Elements ~ Benefits — Bench Marking: Meaning — Objectives — Advantages — I5O: 12
Features — Advantages — Procedure for obtaining 1SO.

Total 60
Text Bookis): 1 SN A ) N L ‘»- =
1 4 AT e 1 s
i.  Production and operations Management — Aswathappa K, Bhat Sh_riﬂhara K Himala ublishingd 0hs¢,New

Delhi, 201 3. A Ty
2. Industrial Engineering and Management Science -Banga. T.R, New De}f\i, Khanna Publishers, 2007,

Reference Book(s): 1S
1. Materials Management- V.V.Varma.2011, New Delhi: Sultan Chand &, sons.

2. Materials Management - Gopalakrishnan.2015 Prentice Hall of Ieri_ava'vﬁLci.
3. Materials Management -A.K Datta.2012, PHI Leaming PVT LTD, New.Deti. . .

Focus of Course: Skill Development o

e-Resourcele-ContentUTlL: m e

You Tube Videos

Course Designer BoS Chairman
Dr.A. Arun S. Rajesh Kannan
Associate Professor Assistant Professor & Head
Dept of BBA, STC Dept of BBA, STC




Blooms Taxonomy

CO Number Course Outcome (CO) Statement Knowledge Level
CO1 Understand the Principles of Material Management Ki
co2 Understand production process and material management Kl
CO3 Understand the Functions of Material Management K1
CcO4 Develop the knowledge about Effective Management of Materials K2

Mapping with programme Qutcomes and programme Specific Quicomes;

COs/POs| POl | PO2 | PO3 [ PO4 | POS /3( § PS03 PSO4 | PSO5
] ;
COl1 L S M S L WM MO i
J =
coz M 5 5 S N L ' L
CO3 L ] M M mMj| fL ,%/ L
CO4 S S S M M. im | VEL JfipM L

S— Strong; L— Low; M — Medium

FHY
=]




SEMESTER -

Course Code Type Course Name Category Le(c!t_'l)lrc Tu;%;ial Pra(cr})lcal Credit
COST AND
21BBA4C20 Core 9 MANAGEMENT | Application 50 25 - 5
ACCOUNTING

Preamble: To enable the students to acquire knowledge of Accounting for Managerial Decisions.

Prerequisite: Basic Accounting Concepts.

Syllabus:

Unit Course contents Hours

Meaning — definition ~ scope — objectives — function - merits and demerits of Cost and
I Management Accounting - distinction between cost, management and financial accounting - 15
Elements of cost - cost concepts and costs classification.

Preparation of cost sheet - stores control — EOQ - maximum, minimum, reordering levels pricing
Il | of materials issues - FIFO, LIFO, Average Cost, Standard Price methods - labour cost - 15
remuneration and incentives.

Financial statement Analysis - preparation of comparative and common size statements - analysis
I and interpretation. Ratio analysis - classification of ratios -liquidity, profitability, solvency — inter 15
firm comparison

1V | Fund flow analysis - cash flow analysis. 15

Standard costing - variance analysis - material and labour variances Marginal Costing — cost
Vv volume profit analysis. Budgeting and preparation of Budget: Cash Budget, Flexible budget, 15
Production& Sales Budget. N

TR, Total 75
(Theory and Problems may be in the ratio of 40%and 60% respectively) -7 & %1 %7 307 "
—— '- = "‘“} ~ . :
Text Book(s): Ry i Y
S.P. Jain and K. L. Narang (2014), Cost & Management Accounting, 14" Revused Edmon KalyamPubhsherS Kerala.

li‘;

Reference Book(s):

1. RK Sharma & K. Gupta (2012). Cost and Management Accountmg, 2" Edition, 2010, Kalyani Publishers,
Kerala.

2. S.N. Maheswari {2014}, Principles of Management Accounting, Sultan Chand & Sons, 47" Revised Edition,
NewDelhi. e

3. Reddy.S & Hari Prasad Reddy (2014}, Cost and Management Acco\:tmgd-Q Edmon Margam
Publications,Chennai.

4. M. N. Arora (2009), A Text Book of Cost and Management Accounting, 8™ Edition, Vikas Publishing House

Pvt Litd., NewDelhi.

Focus of Course: Skill Development

e-Resource/e-Content URL:
¢ Vidya-MitraPortal:http://vidyamitra.inflibnet.ac.in/index.php/search

o e-PG Pathshala :http:/fepgp.inflibnet.ac.infahl.phpZesrno=7

Course Designer BoS Chairman
Dr. A.Arun S. Rajesh Kannan
Assistant Professor Assistant Professor & Head
Department of BBA Department of BBA, STC

49




Blooms Taxonomy

CO Number Course Outcome (CO) Statement Knowledge Level
CO1 To acquire knowledge of Cost Accounting principles and practice K1
cO2 To prepare the costsheet and store control K3
CcO3 To prepare and analyze the Financial statement K4
CO4 To apply knowledge in preparing Fund flow and cash flow statement K3
cOs To develop knowledge on standard costing and preparation of budget. K3

Mapping with programme Outcomes and programme Specific Outeomes:.

D P
COs/POs | PO1 | PO2 | PO3 | PO4 | PO5 ZPSOhY| PY02: ;@3 PSO4 | PSO5
[\f’\n“ /"—"“‘\";". Ry,
(o4)| L M M L Y. :.\,;m___.@ \._13\ M |¥L
CcO2 L M M L AE W |\ M M
CO3 L M M L FE L “1% S M
CO4 L M M L [EEIE N M M
CO5 L M M L W h S L ] M M

S — Strong: L — Low; M - Medium

=




SEMESTER - IV

Course Code Lecture | Tutorial] Practica :
Type Course Name| Catego Credit
" OV W (1) (P)
21BBA4C30 Core 10 Business Law] Concept 60 - - 4
Preamble:
On successful compietion of this course, the students should have understood
. Law of contract, Law of sale of goods

. Law of Agency, Negotiable Instruments Act.
. To familiarize the students withlaws relating to business.

Prerequisite: Basic Management Concepts.

Syllabus:
Unit Course contents LT
I Law of contract-contract-classification-Essential elements of a valid contract-offers and 12
acceptance- Consideration — Capacity of parties - Free consent. (Legal Rules)
Law of sale of goods: Formulation of contract of sale-Agreement to sell or Sale-Hire purchase
I agreement sa le and Bailment la w of Agency: Creation of agency -Classification of agents. 12
Relations of principal and agent — Termination of Agency.
Company law- Company as legal entity ~ Definition and kinds of companies - [ncorperation of
HI1 Companies - Memorandum and Articles of association — Certificates of incorporation - 12
prospectus — Commencement of Business — Liability form is statementin prospectus. -
P CRA T .
v Application — Allotment of shares and Debentures — [ssues of shal;es’at dlscountand_frmglum . 12(:?
Membership of companies — Meeting and proceedings. R e i j'
Winding up of companies — compulsory winding up and \'oluntar\f/wmdm p ar'ld subject to Y .
A the supen ision of the court. : e e S-L 12
' oy, Tetal]* 607
U !'\p = 13
Text Book(s):
N.D. Kapoor (201 1), Business Law, Elements of Mercantile Law& Company Law Sultan Chand & Sons New Delhi.
Reference Book(s): Tl
1. Tulsian P.C.{2013),Business Law, Tata McGraw-Hill, New Déthi.
2. Banerjee P.K (2010). Business Law, Vikas Publishing House pvt. Ltd: N01da Ind!a
3. V.Balachandran & S. Thothadri (2013). Legal aspects of Business, Vijay {\hcole {imprints Private Limited,
Chennai.
4. B.S.Raman(2011),Business Law, United Publishers, Mangalore.
Focus of Course: Employability
{Employability/Entrepreneurship/Skill Development)
e-Resource/e-Content URL:
s Vidya-MitraPortal:http://vidyamitra.inflibnet.ac.infindex.php/search
s ¢e-PG Pathshala :hitp://epgp.inflibnet.ac.in/ahl.php%csrno=7
Course Designer BeS Chairman
S. Rajesh Kannan, S. Rajesh Kannan
Assistant Professor& Head Assistant Professor, & Head
Dept. of BBA, STC Department of BBA, STC
CO Number Course Outcome (CQ) Statement LI PO
Knowledge Level
CcOl1 To state the concept of contract and different elements of contract Kt
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co? To understand the formation and kinds of companies K2
Acquire knowledge on basic documents in a company and various methods of
co3 raising capital. K2
CO4 To explain the provisions relating to winding up of the companies K3
Mapping with programme Qutcomes and programme Specific Outcomes:
Cos/POs| PO1 | POz | PO3 | PO4 | POs %’éésgz&; -;' 3 | Pso4 | Psos
o i Nitoy .
CO1 S M S S M |/ 8 4 SosI~N6.% M M
co2 S 5 S S S Aog s
CO3 S S S M sd| /s, i M
CO4 S M S S Mil iM *JU 202¢ S i S
S— Strong; L - Low; M — Medium 4 -3 3
&9
r'.‘\\ u‘,':; :."'T‘-_\___. P

N

i
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SEMESTER- 1V

Course Lecture Tutoerial | Practical Credi
edits
Course Code Type Course Name Category (L) T (P)
MARKETING
i 50 10 - 4
21BBA4A1Q Allied 4 RESEARCH Concept

Preamble:
To enhance the students understanding of the marketing rescarch and different applications of Marketing

Research
To develop the skills required & to explore different approaches of Marketing research
To be able to exploit Marketing Research data for management decision making

Prerequisite: Basic knowledge in Research and Marketing Management

Syllabus:

Unit

Course contents

Hours

Marketing Research Dynamics- Introduction to marketing Research — Meaning of
Research, Research Characteristics, Various Types of Research - marketing rescarch as a
tool of Management — relevance of marketing research in the Indian Context - Recent
Trends in Marketing Research, issues in international marketing research..

12

1l

Planning the Research Process - Rescarch Process: An Overview, Formulation of a
Problem, Research Mcthods, Research Design - Introduction, Meaning of Research
Design, Types of Rescarch Design. Rescarch Design and Marketing Decision Process,
Choosing a Good Research Design

12

Sources of Data - Collection and Methods: Introduction, Meaning and Nature of
Secondary Data, Advantages of Secondary Data, Types of Secondary Data Sources,
Primary [3ata and its Types. Designing Questionnaire, interview, Survey Field Work and
Data Collection. ) .

Measurement and Scaling Technigues-Introduction, Importasice of Me_é'gurémga\?-,qnd
Scaling in Markeling Research, Scales of Measurement: Fundamental Progerties, Primaty
Scales of Measurement, Attitude Measurement Scales « - P T X

v

Sampling — Meaning of Sampling, Importance of.Samp]ing in Wg Research,
Sampling Theory: Basic Constructs, Process of Sampling Design, Determining, Sample
Size. Probability and Non-Probability Sampling - applications of sampling methods in
marketing problems. '
Hypothesis, Steps Involved in Hypothesis Testing, Tesl of _Sig:{iﬁi:fan.ce‘.- Parametric ang
Non-Parametric Tests 4 <

- -
e

12

Data Processing and Preliminary Data Analysis: lntro&déli\@ﬁ;_"-N'atht\e and Scope of
Data Preparation, Editing, Coding, Data analysis techniques — R%@Eﬁéﬁ"ﬁeﬁn - Writing
a Market Research Report, Structure of the Report, Components of a Report, Style and
Layout of a Report, Presenting the Report

SPSS and its applications — Analyzing and Graphing data-Navigating in SPSS - Gelling
data in and out of SPSS.

12

Total

60




Assignment Topics
¥" Creation of simple web-based questionnaires.
v" Applications of Marketing Research I: Consumer Market Research, Business-to-Business Market Research,
ProductResearch, Pricing Research, Motivational Research, Distribution Research
v" Applications of Marketing Research 11: Advertising Research, Media research, Sales Analysis and
Forecasting. DataMining
Online Marketing Research, Research in Lifestyle Retail, Marketing Research and Social Marketing, Rural

MarketingResearch, Services Marketing Research, Brand Equity Research, International Marketing and Branding
Research

Text Book({s):
1. 5. L. Gupta. Marketing Rescarch, Excel Books India, 2004

2. Naresh K. Malhotra and Satyabhusan Das; Marketing Research: An Applied Orientation, Pearson, Seventh
Edition,March 2019
Malhotra, Essentials of Marketing Research, Pearson Education India; First edition (1 April 2016)
Beri, Marketing research Tata McGraw-Hill Education, 01-Sep-2007

5. Dr, P Narayana Reddy, Dr. G V R K Acharyulu, Marketing | Books India, 2009

Reference Book(s): 'h;r"ff:!ﬁ AT f'ff*/f; )
6. Boyd, Harper W. Jr., Westfall, Ralph and Stasch,;;SianI%yMes 7Tt and Cases, Richard
D.IrwinInc., Homewoaod, Hlinois. 5! =
7. Green,P. E. and Tull,D.S., Research forMarkelingD_écis;ions, edition, Prenki
8. Luck D. J., Wales, HG., Taylor, D. A. and Rubin R §., Mar@zg} earch,
India, NewDelhi. ' e - ﬁa ) I
9. Tull, D. S. and Hawkins D. [., Marketing Reiﬁf;arqh;_'Measurement and Metl}' ,:_%t
Hallof India,New Delhi e : 2

: lof India, New Delhi.
~Eglition, Prentice- Hall of

Edition, Prentice-

.“ . i ",_:-A; )
N 1\\ \:“'*-:--—— /:th‘ /
: e e o 3
Focus of Course: Employability N ?GW&LZ
g Cpliege. '

>,

{Employability/Entrepreneurship/Skill Development)

e-Resource/e-Content URL:
¢ Vidya-MitraPortal:http://vidyamitra.inflibnet.ac.in/index php/search
*  ¢-PG Pathshala :htip://epgp.inflibnet.ac.in/ahl.phpZcsmo=7

Course Designer: BoS Chairman
S. Rajesh Kannan S. Rajesh Kannan
Assistant Professor& Head Assistant Professor & Head,
Dept. of BBA,STC Dept. of BBA,STC
Course Outcomes (COs)
On successful completion of this course the students will be able to:
CcO Course Outcome (CO) Statement Blooms
Number TaxonomyKnowledge
Level

o1 To know the various types Marketing research K1

cO2 To acquire knowledge on about Differences in Culture K3

CO3 Understand the overview of International trade Theory K2

CO4 Acquire the knowledge on Financing of Foreign Trade& Foreign exchange K3

Co5 To Apply the knowledge on Documentation for Foreign Trade K3




Mapping with Program Outcomes:

COs/POs | POI PO2 PO3 PO4 PO5 PSO1 PSO2 PS03 PSO4 PSO5
COl M s M S M S S M S M
CO2 M M 8 S 5 M M 8§ S M
CO3 S M S M S S S M S M
CO4 s S M M M S S M M M
COs5 S M J M S SR MM M S

S - Strong; L - Low; M — Medium ,,//’ v g e Ry
& Ez‘/’:‘: AT e
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SEMESTER- IV

Lecture | Tutorial|l Practical

DTG Type Course Name Category (L) (T) (P)

Code

Credit

21BBA4S20 | SBC2 | Business Application [ 00 50 . :
Software

Preamble: To teach the student about the working knowledge of business apptication software and its usages

Prerequisite: Basic concepts of computer

BUSINESS APPLICATION SOFTWARE (Practical Only)

Credits: 3 Course Code:
19BBA4S510

Course Category: Skill Based Course Instructional Hours:

50

Learning Objectives:

To teach the student about the working knowledge of business application sofiware and its usages

MS - Word
I. Type a paragraph and perform the following changes:
» Font Size, Font style, Line spacing, Page Setup, Background Color etc,
> Insert page number on all pages at the bottom of the page with right alignment.

Prepare vour class timetable usmglable menu.

1 \

2. Prepare a College Day invitation. ! T o
3. Create Word document for Daily Newspaper (The Hindu). \ Ao
4. Using Mail merge prepare an interview call letter. \ %, ’ //
5. Prepare a Job Application letterenclosing vour Bio-Data N\ . HOD /,

" 0 \3'
\._.______.' _,/

L
[t



MS - Excel
I. Create Increment Abstract with the following fields:
Emp Name, Emp code, Department, Depariment code, Actual Salary, Increment % and Calculate Increment
AmountandNet Salary.
2. With a given data prepare a payroll:
Basic - Rs.6,500/-, D.A - 40%, HRA - 12%, TA - 10%, MA - 5%, CCA - 10%, PF - 2%,
Deductions - 10%.
3. Create individual mark sheet with the following fields:
Sub code, Sub name, Max. Ext. Mark, Max. Int Mark, Ext. Mark Obtained, Int. Mark Obtained and
calculate Totalmarks. Remarks (Pass orFail), Result, Average andGrade.
4. Create a chart to display sales volume of an organization for the last five years.
5. Create an Electricity Bill with the following fields:
Consumer No, Consumer Name, Previous Meter Reading, Current Meter Reading and Calculate
Unit Consumed(UC), Rate per Unit (Based on theunit level)and Amount.

MS — Power Point
1. Prepare a PowerPoint presentation with at leastthree slides for department Inaugural function.

2. Drawan organization chart with minimum three hierarchical levels.
3. Design an advertisement campaign with minimum three slides.
4. Showa slide show with custom animation (Minimum 3 Slides at a time).

Learning Outcome:
After the completion of the course, thestudent gets proficiency in MS Word, MS excel, MS PowerPoint.

TEXT BOOK
1. C.Nellaikannan (2012), MS- Office, 5™ Edition, Nels Publication, Tirunelveli
REFERENCE BOOKS
1. Bittu Kumar (2010), Microsoft Office 2010, V & S Publishers, Chennai,
2. John Lambert and Curtis Frye (2016), Microsoft Office 2016, Microsoft Press, Chennai.
3. Torben Lage Frandsen (2013), Microsoft Powerpoint, Book boon Publishers.
4. T.Karthikeyan and Dr. C. Muthu (2014}, PC Software for Office- Automation, Sultan Chand and Company,

NewDelhi.

Course Outcomes (COs)

v B
After the completion of the course, thestudent gets proficiency in MS Word,_MS:expel,/



SEMESTER V

Course Course Name Category Le(c]t_'l)lre Tu(t%;IaI Przt;t)ical

Course Code Type

Credit

21BBA5SC10| Core 11 Entreprencurship Concept 50 - .

Development

Preamble:
e To enable the students to acquire knowledge of Entrepreneurship.
¢ To impart knowledge and skills needed to become an entreprengur.

«  To motivate young people to set up own ventures and contributeto national economic development.

Prerequisite: Basic idea about business

Syllabus:

Unit Course contents

Hours

Entrepreneur - meaning- importance-Qualities, nature, types, traits, culture, similarities
and economic and differences between Entrepreneur and Intrapreneur. Entrepreneurship
development-its importance- Role of Entrepreneurship -Entrepreneurial environment.

10

Evolution of Entrepreneurs- Entrepreneurial promotion. Training and developing
motivation: factors - mobility of Entrepreneurs - Entrepreneurial change - occupational
mobility-factors in mobility - Role of consultancy organizations in promoting
W Entrepreneurs-Forms of business for Entrepreneurs.

10

Creating andstarting the venture - Steps for startinga small industry —selection of  types

of organization - International entrepreneurship opportunities.
11

10

Managing, growing and ending the new venture - Preparing for the new venture faunch -
early management decisions Managing early growth of the new venture- new venture

v expansion sirategies and issues - Going public — ending the venture.

10

Entreprencurship Development and Government: Role of Central Government and State
Government in promoting Entrepreneurship - Introduction to various incentives, subsidies
v and grants - Export Oriented Units - Fiscal and Tax concessions available. Women
Entrepreneurs Reasons for low / no women Entrepreneurs their Role, Problems and
Prospects

10

Total

50

Text Book(s):
I Vasanth Desai " Dynamics of Entrepreneurial Development and Management Himalaya Publishing
House

Reference Book(s): /” ——
1.N.P.Srinivasan & G.P.Gupta," Entrepreneurial Development ", Sulmrc aad,SiSbns» £ ff] ;

2. P.Saravanavelu "Entrepreneurship Development “,Eskapee Pu tp:ﬁ ‘ \*
3 Satish Taneja,Entrepreneur Development ", New Venture Creat \ﬁn
4 Robert D.Hisrich, Michael P.Peters, " Entrepreneurshlp Develoﬁm‘en Tata Mg illedi v,

v

ety

Focus of Course: Entreprencurship 7.

.:'!

ek L ¥

A P
(Employability/Entrepreneurship/Skill Development) % i g J'[M 2@2’ ‘z .
e-Resource/e-Content URL: g ) 7“ )

¢ Vidya-MitraPortak:http://vidyamitra.inflibnet.ac. 1m’:ndex. plrrp arch P "f
e-PG Pathshala :http://epgp.inflibnet.ac.in/ahi.php?esno=7  \ 3. //\,‘ /{6

Course Designer: \ s, v S /f”BoS Chairman

S. Rajesh Kannan, Vh;f arajs Coledd / S. Rajesh Kannan
Assistant Professor &Head, \._\___.-_//lﬁslstant professor & Head
Dept. of BBA,STC Dept. of BBA, STC




Course Outcomes (COs)

On successful completion of this course the students will be able to:

Blooms Taxonomy
CO Number Course Qutcome (CO) Statement Knowledge Level
CO1 Understand the concept, origin and growth of entrepreneurship K1
CcO?2 Understand the process of startinga new venture K2
To Know the various governmental and non-governmental support offered to
CcO3 K2
the entrepreneurs
CO4q Prepare a business plan K3

e




SEMESTERYV

Cg:;:e C;;;ze Course Name Category Le::]t_‘l;re Tu;f;‘;ial Pra(cl:)ical Credit
21BBA5C20| Core1z | MmeomeTaxLaw | 0 yoation| 50 10 ; 5
and Practice
Preamble:
To gain knowledge about incometax law and practices in India.
Prerequisite: Basic Taxation Concepts.
Syllabus:
Unit Course Content Hours
Income Tax in India- Introduction - Important Definitions under the income Tax Act 1961-
| Assessee — Types of Assessee - Persons — Income - Agricultural Income - Assessment Y ear 12
- Previous Year — Residential status — Scope of total Income - Exempted Incomes u/s10
Income under the Head Salary - Allowances - Perquisites - Profit in lieu of salary -
11 Deductions out of Gross Salary. Income under the Head House Property: Computation of 12
Annual Value of Let out House and Self-Occupied House
i Income under the Business and Profession: Basis of Charge - Computation of Business 15
Income- In come from Profession- Basis of Charge
Profits and Gains of Business and Profession — Computation of Profits and Gains of
N Business - Computation of Professional Income — Doctors, Chartered Accountant and -
Lawyer. Income from Capitai Gains- Short -term and long- term Capital Gains - Exempied
Capital Gains.
Income from Other Sources: General Income-Specific Income-Computation of Gross total
\Y income - Deductions allowed under Section 80C, 80CCC,80D, 80DD, 80E and 830G ~ 12

Computation of Total Income andTax Liability

0

l.r/, ™ o
\ }}'6\9.3;,—,}'3 Cu\\e‘]e’ )

-y



Text Book:
1. V.P Gaur & D.B Narang. “Income Tax ~Law & Practice™. Kalyani Publishers, Punjab-141008—* Relevant

Assessment Year.

Reference Book(s):

1. B. B. Lal, Varshisht. N, “Direct Taxes”, Pearson Education, New Delhi, *Relevant Assessment Year.

2. Dr. H. C.Mehrotra & Dr. S.P. Goyal, “Direct Taxes law & Practice”, Sahitya Bhawan, Publications, 2.Agra.*
Relevant Assessment Year.

3. Vinod Singnia. “Income tax law and practice” Taxman Publications, New Delhi,* Relevant Assessment Year.

4. Dr.Bhagavathi Prasad, “Direct Taxes Law & Practice ”Vishwa Publication, New Delhi *Relevant Assessment Year.

Note: Theory -20%, Problems -80%

Focus of Course: Employability

e-Resource/e-Content URL:
o NPTEL Video: http:/nptel/index.php/search
o e-Pathshala ; http://e-pathshala /index php/search

Course Designer: BoS Chairman

Dr.V.Sivakamy S. Rajesh Kannan

Associate Professor Assistant professor & Head

Dept. of BBA, STC Dept. of BBA,STC
Course Outcomes (COs):

On Successful completion of this course the students will able to:

Biooms Taxonomy
CO Number Course Qutcome {CO) Statement
Knowledge Level
COl To understand the basic concepis of income tax act 1961 K2
co2 To acquire knowledge on various heads of incomes K2

e To integrate the provisions related to Set offand carry forward of losses K3
and various deductions allowed

CcO4 To apply theknowledge in the preparation of Gross Total Income L . _ ; __: RS,

Mapping with Program Qutcomes:

Cos/ POs PO1 PO2 PO3 PO4 PO5 | PSOI
COi L S S 5 S 8
cO2 L M S S M S
CO3 M 8 8 ) M S
CO4 M 8 M S M 5

S - Strong; L. — Low; M — Medium

&l



SEMESTER V

Course Lecture Tutorial | Practical .
Course Code Type Course Name Category L) (T) (P) Credits
INVESTMENT
C t = - 4
21BBASC30 Core 13 MANAGEMENT oncep 60

Preamble: This course aims at facilitating the student to have a thorough knowledge about the investment and able to

constructa portfolio.

Prerequisite: Basic knowledge in Financial Management

Syllabus

Unit Course Contents Hours

Concept of Investment — important — Investment Avenues: LIC schemes -Bank Deposit -
Government Securities - Mutual Fund Scheme - Post Office Schemes -Provident Fund - 12
Company Deposits - Real Estate -Gold & Silver
Investment Management Process: Steps

Investment in Shares and Debentures - Comparison with Other Forms of Investment -
i Primary Market: Role of NIM Mechanics of Floating New Issues Secondary Market: 12
Function - Mechanics of Security Trading - OTCEI - NSE Futures & Options.

Risk and Returns — kinds - measures of risk - return. valuation of securities - valuation of 12

Il
bonds - Valuation preference and equity shares.

Security Analysis - Fundamental Analysis: Economic, Industry and Company Analysis 12

v
—Technicai Anaiysis: Dow Theory - Types of Chart Patterns.

Efficient Market Theory. Random Walk Theory - Weak Form - Semi Strong Form-Strong
Form., Portfolio Analysis: Markowitz theory - Optimum portfolio Online share Trading —
v Demat account - Advantages and Disadvantages - Steps in opening a Demat account —
Working of a Demat accounts set by SEBL

12

Total 60

Text Book(s):
1. Dr. V. Radha, R, Parameswaran & Dr. V. R. Nedunchezhian (2006), Investment Managemeni, Prasanna

Publishers, Chennai.

Reference Book(s):
1. Preethi Singh (2014), Investment Management, iHimalaya Publishing House, New Delhi.

2. Bhalla G.S (2009), Investment Management, Sultan Chand & Sons, New Dg
3 Dr. R. P. Rustagi (2012}, Investment Analysis and Portfolio Manager

NewDelhi. .
4 Francis (2007), Investment Management, Tata McGraw Hi) i
Focus of Course: Skill Development YA
7
e-Resource/e-Content URL: ‘ . 14 JU[ Z[IZ e \]
. Vidya-MitraPortal:http:/lvidyamitra.inﬂibnet.ac.in/ dexiphp/search 2 ! " }.
s ¢-PG Pathshala :http:/."epgp.inﬂibnet.ac.in/ahl.php’?csrn =T /5 ’,’;
E 7/ BoS Chairman

-,
0/6’.]‘ H'Qn -~ e /

it

Course Designer:
Dr. V. Sivakamy
Asso. Professor Y9413ja oo™

epartment of BBA, STC

Department of BBA, STC s ——
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Course Outcomes (COs)

On successful completion of this course the students will be able to:

CO Number Course Outcome (CO) Statement Blooms
Taxonomy Level
Ccol Be thorough in Investment Concepts K1
coz Understands various channels available Kl
BEY Knows how to analyse the stocks by studying the risk and return pattern. K3
Co4 Learns how to trade online and open a Demat account K3
Mapping with Program Qutcomes:

COs/POs POI1 PO2 ro3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5
col M s M S M S S M ) M
cO2 M M S 5 S M M S S M
CO3 S M S ™M S S S M S M
CO4 8 8 M M M 8 S M M M
COs5 ) M 5 M 5 S e M M M-‘E,{ S

S — Strong; L — Low; M — Medium A A e E e )




SEMESTERY

Course Lecture Tutorial Pracfical .
Course Code Type Course Name Category (L) M P) Credits
Summer Project
21BBAS5C40 Core 14 {Institutional Application - - -
Training)

Preamble: This course aims at imparting practical exposure to students

Prerequisite: Basic knowledge of Management and its functionalities.

Learning Objective:

To give optimum exposure on thepractical side of the functioning of industries.

Guidelines

1.

e

. Report writing manual and format should be prepared by t’lﬁe respective de

. Specimen forms are 0 beattached wherever it is neceSsary \

. Report evaluation: ExternalVwa-Voceexammatlon will: be o W«ﬂ{i e
% ¥ W
Cote /

Duration of the internship training is 12 days during the Summer Vacation which falls at the end of the4™

Semester.

The departments concerned will prepare on exhaustive panel of Institutions. Industries and practitioners.

The individual student has to identify the institution / industry / practitioners of their choice and inform

the same to the HOD / Staff-in-charge.

The students hereafter will be called as Trainees should maintain a work diary in which the daily work

done should be entered and the same should be attested by the section in-charge.

A detailed outline of the job to be done, sections in which they have to be attached both in the office as
well as in the field, should be provided to each student.
The trainees should strictly adhere to the rules and regulations and office timings of the msmutloniég

which they are attached. T

The trainees have to obtain a certificate on successful com};lenon\vpf theménump
executive of the organization. /_‘-" - BO%
Monitoring and inspection by staff ona regular basis.”

Schedule of visit to be made by the staff is to be prepared by thel HO d fﬂtaff-m -char,

//

Report should besubmitted in the 5™ Semester.




SEMESTER V

Course Lecture | Tutorial | Practical .
Code Course Name Category (L) (T) (P) Credit
2IBBASCS0 Digital Marketing Core 60 - - 5
Preamble:
To teach the students about fundamentals of Digital marketing and the knowledge of online marketing elements.
Prerequisite: Basic Marketing Concepts.

Syllabus:
Unit Course contents Hours e;'_‘éi‘:ﬂ;;?’
I Intreduction to Digital Marketing-Digital Vs Real (Direct Marketing)-Digital Marketing
Channels (Website Display Ads, (Adword Program}. Email, Social Media , SMS, 12 PPT
Messenger, Forum, Mobile appAds. Video Ads, Audio Ads
Creating initial digital marketing Plan-Content Management-SWOC Analysis-Target YouTube
11 | group analysis b Videos
Search Engine optimization-Writing the SEO Content- Web design (Static, Dynamic and
i1 | Webapplications, Mobile site)- Optimization of Web sites (frontend — UI/UX Design, NPTEL
content management, Markup validation, Loading speed. Backend - Digital promotions, .
SEO,SMOQ,SMM)—MS Expression Web(Blogger, Word press) 12 Video
Lectures
Google Ad words-Creating accounts- Google Ad Words- types Sales : Drive sales online,
in app, by phone, or in store CAMPAIGN TYPES Search « Display » Shopping * Smart
1v | Leads: Get leads and other conversions by encouraging customers to take action 12 PPT
CAMPAIGNTYPES (Practical)
Search » Display « Shopping « Video « Smart
Website traffic: Get the right people to visit yourwebsite
v CAMPAIGNTYPES
Search « Display * Shopping * Video
Product and brand consideration: Encourage people to explore your products or services
CAMPAIGNTYPES Display « Video 12 PPT
Brand awareness and reach: Reach a broad audience and build awarenessCAMPAIGN (Practical}
TYPES Display * Video
App promotion: Get more installs and interactions for your app
CAMPAIGN TYPES: App
Total 60
Text Book(s):
1. Ryan Deiss, Russ Henneberry (2017), Digital Marketing for Dummies, John Wiley & Sons ,Inc Hoboken,New
Jersey.
Reference Book(s): e —— T

1. Tan Dodson (2016), The Art of Digital Marketing, John Wiley & Sons ,dric Hebokén,New Tersey.

2. Philip Kotler, Hermawan Kartajaya,Iwan Setiawan (2017), Marl\etmg 4, 0 Exce oo_ks John _quy & Sons ,lnif;
Hoboken NewJersey . ;

3. Chuck Hemann, Ken Burbary, Digital Marketing Analytics (2013) Que Publls g "United Sz'itg_'s.Of'America.

Focus of Course; Employability
(Employabitity/Entrepreneurship/Skill Development)
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e-Resource/e-Content URL:
o Vidya-MitraPorta]:http:/fvidyamitra.inﬂibnet.ac.in/index.php/search

¢  e-PG Pathshala :http://epgp.inflibnet.ac.in/ahl.phpZcsrno=7

Course Designer:
S. Rajesh Kannan
Assistant Professor & Head

BoS Chairman
S. Rajesh Kannan
Assistant Professor & Head

Dept. of BBA,STC Dept. of BBA,STC
Course Qutcomes (COs)
On successful completion of this course the students will be able to:
CO Number Course Outcome (CO) Statement Blooms Taxonomy
Knowledge Level
COli Understand the Nature, types, characteristics and role of Services. Kl
cO? Analyze the Digital Marketing and Service Promotion Mix K3
l - :
CcO3 Able to Optimize Search Engine K2
Able to Drive sales online, in app, by phone, or in store. Get leads and other
CO4 conversions by encouraging customers to take action. K3
Getting the right people to visit your website. Encourage people to
explore your products or services. Reach a broad audience and build
Cos awareness. Get more installs and interactions for your app. K3

Mapping with programme Outcome

COs/POs POI PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5
COl1 L S M S L M M L M
cO2 M S s S S v M S L
CO3 L M M M M L L M
co4 S s s M | M M L | M
S —Strong; L —Low; M —Medium / Ly Rcd
% -

-
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SEMESTERYVY

Course
Code

Course
Type

Course Name

Category

Lecture

(L)

Tutorial

(T

Practical

(P)

Credit

21BBASS30

SBC3

E-Business

Concept

60

Preamble: To teach the student about basic knowledge on Electronic Commerce and it application.

Prerequisite: Basic Marketing Concepts.

Syllabus:

Unit

Course contents

Hours

E-Marketing-An Overview — Introduction, Objectives, Definition, History and, Features of E-
Marketing, Definition of E-Marketing, History of E-Marketing, Features of E- Marketing, E-
marketing: Scope, Benefits and Problems, Scope of E-Marketing, Benefitsof E-Marketing,
Problems in E-Marketing, E-marketing Techniques, Internet Marketing, Digital Marketing and
E-marketing

12

11

Componenis of E-Marketing - Introduction, Objectives, Customers (Buyers): Impulsive, Patientand
Analytical Setlers and Products, Infrastructure: Building a Product System,

Intermediaries, Other Business Partners, Support Services, Digital Products.

Types of E-Market - Introduction, Objectives, Definition of E-market, E-Malls, E-Storefront,
E-Marketplace.

12

1

E-Marketing Tools - Introduction, Objectives, E-Mail Marketing, Creating a Website, Social
Media Marketing, Pay-Per-Click Advertising, Search Engine Optimization or Paid Search Engine
Listing Search Engine Marketing, Blogging and ClassifiedAdvertising
E-Marketing Mix Strategy - Introduction. Qbjectives, the 4Ps in E-Marketing, Additional 3Ps inE-
Marketing of Services, the 2P+2C+38 Formula in E-Marketing

v

E-Customer Relationship Management — Introduction, Objectives, Concept of E-CRM,
Prerequisites for the [mplementation of E-CRM, Transition from CRM to E-CRM, E-
CRM and Community Building, E -CRM and Customer Lifecycle, E-CRM versus E-
Loyalty, Conversion Optimization

Legal and Ethical Issues in E-Marketing — Introduction. Objectives, Need for E-Business
Legal Protection, Legal and Ethical Issues in E-Marketing, Privacy, Digital Proprii'ty,_
Online Expression, Emerging Issues bt Lol - iy

60

Total £ _

07




Text Books:
Efraim Turban, Jae Lee, David King, H. Michale Chung {2012), Electronic Commerce—A
Managerial Perspectivel, 3rd Edition, Pearson Education Asia, HK.

Reference Books:
| Kalakota Ravi Whinston B Analrew (2013), Electronic Commerce, 5th Edition, Pearson Education, New
Deihi.
2. Hanson Ward- Kirthi Kalyanam (2013), Internet marketing & Electronic Commerce, 2nd Edition, Cengage
learning, New Delhi.
3. Henry Chan, Raymond Lee, Tharam Dillon, Elizabeth Chang (2012), Electronic Commerce fundamental &
Application, 3rd Edition, Wiley Publishers, India New Delhi.

4 Pyja Walia Mann and Nidhi (2009}, Electronic Commerce, 1stEdition, MJP Publishers, Chennai.

Focus of Course: Employability (Employability/Entrepreneurship/Skill Development

e-Resource/e-Content URL:
Vidya-MitraPortal:hrtp://vidyamitra.inﬂibnet.ac.inlindex.php/search

e-PGPathshaia
‘htip://epgp.inflibnet.ac.infahl.php?csrno=7

Course Designer BoS Chairman
S. Rajesh Kannan. S. Rajesh Kannan
Assistant Professor& Head Assistant Professor & Head
Dept. of BBA,STC Dept. of BBA, STC
Blooms Taxonomy
CO Number Course OQutcome (CQO) Statement Knowledge Level
COl Demonstrate an understanding of the foundations and importance of £ Kl
Business.
cO2 Analyze the impact of E-commerce on consumer market. K1
cO3 Acquire the knowledge in Web Advertisement and online Marketing. K2
CO4 Describe various business models of e-commerce namely Business to LS
Consumer, Business-to-Business, Intra-organizational.
CO5 Recognize the legal and ethical issues ipE- Business. . K3
A -
Mapping with programme Quicomes and programme Sp'e'c'i'l"lc '(f)lt,c'bn'iéﬁr_' 5
COs/POs| POI PO2 PO3 PO4 POS™ 1 5’62‘ PS03 | PSO4 | PSOS
COl S S M | M S| .M | My M M M
Co2 M S L i L, S | W iL g M M M
CO3 S M L ‘Q\ L ) M (;?NZM;:;',.’ M M M
co4 M S L Ua,:\ \\§"“~-..__ M/" '-:i‘:iw" S S S
CO5 M S L 7 h\S’i’.’l__»"Sw & ’/f;’/S S S S

S — Strong; L— Low; M — Medium wy’(

ik



SEMESTER VI

Course Course
Code Type

e

21BBA6C10] CORE 16

Course Name Category Credit

(L) (M Py

Lecture Tutorial \ Practical

INTERNATIONAL | cONCEPT| 50 - -
BUSINESS

Preamble: To enable the students to acquire knowledge of [nternational Business

Prerequisite: Basic Business Concepts.

Syllabus:

Unit Course confents Hours

Tntroduction and Overview: introduction — The Globalization of the World Economy — The
1 Changing Nature of International Business — Differences in International Business. National 10
Differences in Political Economy- introduction — Political Systems — economic Systems —
Legal Systems — The Determinants of Economic Development — States in Transition.

Differences in Culture: Introduction — Social Structure — Religion — Languagt — Education -
1 Culture and the Workplace — Culture change — Cross — Culture Literacy — Culture and 10
competitive Advantage.

An overview of International trade Theory: Introduction — An Overview of Trade Theory -
11 Mercantilism — Absolute Advantage — Comparative Advantage _WTO & Development of 10
World trade - Regional grouping of countries and its impact.

v Financingof Foreign Trade — Foreign exchange - world Bank - International Monetary Fund 10

A\ Documentation for Foreign Trade - pre-shipment procedure — post-shipment procedure 10

Totat 50 _J

Text Book(s):
1. Hill C.W (2014), International Business, Competing in the Global market place, o™ Edition, lrwin ~McGraw
Hill, New York.

Reference Books
1. Philip.R Cateora (201 1). international Marketing. g Edition. Trwin McGraw Hill, New York.
7. Francis Cherunilam (2010), International Business, st Edition, Wheeler Publications, New Delhi.

3.Charles W L Hill (2016), tnternational ‘Business-Competing in the Global market place, 11™ Edition, Irwin —
McGraw Hill, New York.
4. Vyuptakesh Sharan (2011), International Business, India, Thirt/iﬂ@diﬁon,@_qdﬁj%n’g Kindersley Publish‘igs, Noida,

N
¥

L Cope Ty )
e-Resource/e-Content URL: ’ Wt =
) Vidya-MitraPortal:http://vidyamitra.inﬂibnet.ac.’fn/index. s/&&arch A N

india.

N

o ¢-PG Pathshala :http:llepgp.inﬂibnet.ac.in/ahl.php:"’?csrno=7
Course Designer: B | BoS Chairman
§.Rajesh Kannan g S. Rajesh Kannan
Assistant Prof & Head, BBA B ) Assistant Professor & Head
Department of BBA, STC R T Department of BBA, S'E
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Course Outcomes (COs)
On successful completion of this course the students will be able to:
CcO Blooms Taxonomy
- Course Quicome (CQ) Statement Knowledge Level
CcOo1 Remember the key concept and elements of International trade K1
CcO?2 To acquire knowledge on Differences in Culture K1
CO3 | Understand the overview of International trade Theory K2
CO4 | Acquire the knowledge on Financing of Foreign Trade& Foreign exchange K1
CO5 | To Apply the knowledge on Documentation forForeign Trade K3

Mapping with Program Outcomes:

COs/POs | POI1 PO2 | PO3 | PO4 | PO5 | PSOI PSO2 | PSO3 PSO4 PSO35
Coli M M s ) S M M ] § 8
cO2 8 M S M S M M S s 8
CO3 M M 8 S M M M M M 8
CO4 8 5 S S S M ) M M S
CO5 8 S M M M M

§ - Strong; L — Low; VM — Medium

0



SEMESTER VI

Course Lecture | Tutorial Practical .
T Course Name Catego Credit
Code e u MW (T) ®

Customs Duty and Goods

. Concept 60 15 - 5
and Services Tax

21BBA6C20| Core -17

Preamble ; This course aims tolearn the Indirect taxation system in India

Prerequisite: Basic knowledge in indirect Taxation

Syllabus:

Unit Course Contents Hours

Tax system - canons of taxation - [ndian tax system — Indirect Tax review and New GST 12
Policy introductory remarks

Customs duty — basic concepis — types — valuation - customs procedure, import and export
1 procedure — powers of officers — levy and exemption — penalties and offences — Export
promotion scheme, EOU - SEZ — Duty drawback

12

Micaning of GST — Salient features ofGST — Constitutional amendments - subsuming of taxes
111 _ benefits of implementing GST (Dual Model) - Structure of GST: Central GST — State GST — 12

Integrated GST — Union Territory GST.

Supply of goods and Services: Meaning of supply - Place of supply — principal of supply —
v composite supply — mixed supply — outward supply -~ exempted supply. Registration under 12
GST: Procedure for registration — compulsory registration - deemed registration — Exemption
from GST registration

Procedure under GST: Procedures rea ting to levy (CGST and $GST) - Procedure relating to

v levy (IGST).Returns filing procedures under GST: Paymgnt procedure under GST - Input tax 12
credit - Outcome of GST 4&"/ RN ;
oy
S Total 60
| .
s i
9 . il
Text Book: ! : i ;
1. Gurukripa, “GST Self Learning”, Gurukripa Piblications, 2017. N ;";'
Vi N SoaE
Reference Book :- AN e e e i
1. V. Balachandran, “Indirect Taxation™ Sultan Chaggg"fc,_lﬂalyani-?ubli:;hpfs; !’6_,:'-*’ Edition, 2014.
2. R.Radhakrishnan, “Indirect Taxation”, Kalyani P i_:_;_ﬁ_’érs,-;.mtéa-' //;f’ L
1. Dr. Radha and Dr. Parameswaran, “Business Taxation”, Prasarma Piiblishers, Chennai, 2013.
4. Dr. Radha and Dr. Parameswaran, “Indirect Taxation”, Prasanna Publishers, Chennai, 2016.
Focus of Course :- Skill Development
e-Resources/e-Content URL : hutpsz/ctd.tn.gov.in/documents
Course Designer: BoS - Chairman
Dr. A. Arun S. Rajesh Kannan
Asso. Prof Assistant Professor & Head,
Department of BBA, STC Department of BBA, STC

71




Course Outcomes (COs) :
On Successful completion of this course the students will able to:

BI T
CO Number Course Qutcome (CO) Statement ooms Taxonomy
Knowledge Level
COol To gain the knowledge about the Indian Taxation System K1
CcO2 To understand the Structure of Goods and Service Tax K2
co3 To gain competency in Supply of Goods and Service Tax and Registration -
under GST
CO4 To apply the Return filing of GST and Payment Procedure. K3
Mapping with Program Qutcomes and Program Specific Outcomes:
COs /POs PO1 PO2 PO3 PO4 PO5 | PSO1 | PSO2 | PSO3 | PSO4 | PSO5
Col1 L ] S S S ] s S S S
co2 L M S S Mol aRagl M | S s
r; T [ (L P
CQO3 M S S s M4 §§>s ‘\?IQ\%‘- S S
co4 M s M $ Mt W9, \S S S
S - Strong; L — Low; M — Medium ; \ =)
Jut
h o ? ﬂ? ' | Jl'e.
AN /5]




SEMESTER VI

Course Course Lecture | Tutorial | Practical X
Course Name Category Credit
Code Type L (1) P)
21BBA6C30{ Core 18 BUSINESS Concept 60 - - 4
ENVIRONMENT
Preamble:
To enable the students to acquire knowledge of Business environment.
Prerequisite: Basic Business Concepts.
Syllabus;
Unit Course contents Hours
Business Environment: Meaning — Various environments affecting business — Social Economic;
1 Political and Legal; Cuiture; Competitive Demographic; Technological and International 12
environments.
Business and culture: Culture — Elements of culture — Impact of foreign culture —Traditional

n values and its impact — Change and resistance to change - Caste and communities — Linguistic 12
and Religious groups— Joint Family system.,

Business and Society: Social responsibilities of Business — Responsibilities to sharcholders;

I Responsibility to employees; Responsibility to customer; Responsibility to the community; 12
Responsibility to the Government - Business Ethics — Population — Demographic pattern
changes - Standard of living — Urbanization —Migration.

Business and Government: State Regulations of business Industrial Licensing policy —

IV | Technology — Indigenous Technology — Import of Technology — Import of Technological 12
changes of business. 1 {
Economic system: socialism — Capitalism - Mixed Economy - Thei\"r\‘:.impacl of éusingss

v Public sector, private sector, joint sector — objecti wth, achievérwems and failures of] 12
public sector in India. R 4

/’ (’r it "
Total 60




Text Book(s):
1. Francis Cherunilam (2013), Business Environment & Text Cases, Himalaya Publishing House, New Delhi.

Reference Book(s):

1. K.Aswathappa (2013), Essentials of Business Environment Text & Cases, 8th edition, Himalaya
PublishingHouse, New Delhi.
2. Justin Paul (2010), Business Environment, 3"Edition, McGraw Hill Education India Pvt Ltd, New Delhi.

3. M. Adikary (2012), Economic Environment of Business, 9"™Edition, Sultan Chand & Sons, New Delhi.

4. A. C.Fernando {2011}, Business Environment, Pearson Education India, New Delhi.

e-Resource/e-Content URL:
¢ Vidya-MitraPortal:http://vidyamitra.inflibnet.ac.in/index.php/search

s e-PG Pathshala :http://epgp.inflibnet.ac.in/ahl.phpZcsrno=7

Course Designer: BoS Chairman

S. Rajesh Kanran 8. Rajesh Kannan,

Assistant Professor & Head Assistant Professor & Head

Department of BBA, STC Department of BBA, STC
Coutse Outcomes (COs)

On successful completion of this course the students will be able to:

Blooms Taxonomy
CO Number Course Qutcome (CQ) Statement
Knowledge Level

To understand various Business Environment scenario at national and

COl1 . Kl
International leve!, st

CcO2 To acquire knowledge on Business and culture, i e /\ K3
n L : .I-\-\_:; dv'.\
CcO3 Able to understand & remember the responsibility of Busi_Wd.‘iociet e \\ K3
CcO4 Enhance the knowledge on Business and Government. T K1
- o L)
CO5 To learn the concepts of Economic system. o 3 b K2

P/; l’l‘r'
Mapping with Program Outcomes: P e “'?:d’::" )&;ﬁ‘/
- PPN L G

cospos | po1 | POz | P03 | P4 | POS | PSOL. [“PSO2| RSO3 | PSO4 | PSOS
col v m M s | m | ™ | M| m M M
co2 s | M| s | M| ™ S M M M S
CO3 M [ M| m | s | M S M M S M
Co4 M [ M| M| M| ™ S M M M M
COs s | m | s | s S S M S S S

S - Strong; L — Low; M — Medium
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SEMESTER V1

Course Lecture | Tutorial | Practical .
Course Code Course Name Catego Credit
Type gory L) (M (P)
21BBA6C40 | Core19 ST Analysis 60 - ; 4
Behaviour
Preamble: To enable the students to learn the basics of consumer behaviour
Prerequisite: Basic Marketing Concepts.
Syllabus:
Unit Course contents Hours
Introduction - Consumer Behaviour — definition - scope of consumer behaviour —
1 Discipline of consumer behaviour — Customer Value Satisfaction — Retention — 12
Marketing ethics.
Consumer research — Paradigms — The process of consumer research — consumer
1 motivation — dynamics — types — measurement of motives — consumer 12
perception
T Consumer Learning — Behavioural learning theories — Measures of consumer 12
learning— Consumer attitude — formation Strategies for attitude change
v Social class Consumer Behaviour — Life style Profiles of consumer classes —Cross 12
Cultural Customers Behaviour Strategies.
Consumer Decision Making — Opinion Leadership — Dynamics — Types of
v consumer decision making — A Model of Consumer Decision Making 12
Total 60
Text Book(s):

1. Leon G. Schiffman and Leslie Lazar Kanuk, Consumer Behaviour, Prentice — Hall of India, 6th Edn. 1998.

Reference Book(s):
i. Paul Green Berg-Customer Relationship Management -Tata McGraw Hill, 2002
. Barry Berman and Joel R Evans — Retail Management — A Strategic Approach
Prentice Hall of India, Tenth Edition, 2006

Second Edition, 2004

1. Gibson G Vedamani — Retail Management — Functional Principles and Practice, Jaico Publishing House,

Focus of Course: Employability

e-Resource/e-Content URL:
. Vidya-MitraPortal:http://vidyamitra.inﬂibnet.ac.in/index.php/search

o  ¢&-PG Pathshala :http:f’fepgp.inﬂibnet.ac.infahl.php?csrng_’:? ; A%
s :
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Course Qutcomes (COs)

On successful completion of this course the students will be able to:

Blooms Taxonomy

CO Number Course Qutcome (CO) Statement

Knowledge Level
COl Rer-nemb‘er the key concept of consumer Behaviour, consumer value and K1
satisfaction.
co2 Understand Consumer research and motivation K3
CO3 Acquire knowledge to developtheories of consumer learning and attitude K2
CO4 Interpret the importance Social class Cross Cultural Customers Behaviour K3
Strategies.
COs5 Comprehend Consumer Decision Making and its models K3
Mapping with Program Outcomes:

COs/POs PO1 PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5
Col M S M S M 8 S M S M
co2 M M S S S M M S S M
CO3 S M s M 8 S S M S M
CcO4 S S M M M S S M M M
CO5 S M S M S S M M M S

S- Strong; L — Low; M- Medium . ™=




SEMESTERVI

I |

« To teach the studentabout the working knowledge of Accounting Package Software and its usages

Course Lecture Tutorial Practical Credit
Course Code Type Course Name Category ) (T) (P)
ACCOUNTING .
tical 50 - - 3
21BBA6S30 SBC4 PACKAGE Practica
Preambie:

ljerequisite: Basic concepts of Accounts & Systems — Business Application Software.
ACCOUNTING PACKAGE (Practical Examination only)
Objectives
To familiarize the students with the concepts of financial accounting on ComMpUters and skill for using accounting
software.
LIST OF PRACTICALS
1. Company creation
2. Ledger creation (Single & Multiple)
3. Group creation (Single & Multiple)
4. Entering accounting vouchers
5. Creating Stock Group, Stock ltem, Unit Price and Categories in tally (Inventory information)
6. Creating Stock Summary Report
7. Entering accounting vouchers
8. Creating purchase order
9. Creating sales order
10. Creating invoice

11.
12

~

3.

Tax Calculation-GST
Generating Reports (Balance sheet, Trial Balance & P&L account)
Connecting Data into MS Word Document and Excel

Learning Outcome:
After the completion of thecourse the student will acquire knowledge about TALLY.

Text Book
1. AK

Nadhani & K. K. Nadhani (2010), Tally 6.3 Tutorial, BPB Publigation. ;

\,\
S
\

A
Namarata Agarwal & Sanjay Kumar (2001), Financial Accounting on Qonmpﬁs usi‘gxg
o

Reference Books ’

\. \_)‘
DreamtechPress.

2. N. Satyapal (2000),UsingTally, 2"gdition, Khanna Publications, Delhi. f," j'j
3. Asok K Nadhani (2007), lmplemcming,Tally,Z"d Edition, BPB publication, New Delt” ./
4. Lalitha. B. Singh (2002), Acce S

,N‘e:w_;ngbi'.

"

27

unting by Tally, 2% Editidn, Asian Rublighiers

e, LT

Tally, 1“Edition,
!



CORE ELECTIVES-]

SEMESTER-V
Course Lecture | Tutorial | Practical .
Course Code Course Name Catego Credit
Type oY W) (T) (P)
Customer
21BBASEAO| CEl1A Relationship Application 60 - - 4
Management

Preamble:
e To enable the students to understand the importance of satisfying the customer in today’s competitive world
o Todevelop the students with an ability to manage effective relationships with customers in a range of
business settings
o Students would be able to Design, develop & integrate CRM mechanism in the organization.

Prerequisite: Basic Marketing & IT Knowledge

Syllabus:

Unit Course contents Hours

CRM — Introduction — Definition - Need for CRM — Complementary Layers of CRM —
Customer Satisfaction -- Customer Loyalty — Product Marketing — Direct Marketing.

T Customer Learning Relationship — Key Stages of CRM - Forces Driving CRM - Benefits of T
CRM ~ Growth of CRM Marketin India - Key Principles of CRM.

CRM Program — Groundwork for Effective use of CRM - Information Requirement for an

11 Effective use of CRM — Components of CRM — Types of CRM — Data Ware housing - 12
Advantages

v CRM Process Framework — Governance Process — Performance Evaluation Process. 12
Use of Technology in CRM — Calt Center Process — CRM Technology Tools

v Implementation — Requirements Analysis — Selection of CRM Package - Cyber Security in 12
CRM.

Total 60
Text Book(s):

1. Customer Relationship Management. K. Balasubramaniyan. GIGO publication, 2005.

-~

2 The Essentials Guide to Knowledge Management — E-Business and CRM Abplicatian,,‘%m‘ iwana, Pearson

- . s ._-_—7 e
Education, 2001. : ﬁ: \g,"‘
B 5 ‘-V-

o e \\

7 a

Reference Book(s): \
1. E-business - Roadmap for Success, Dr. Ravi Kalakota, Pearsoh! ?@ucﬁﬂ&‘Asia 20063

2. Business — The Dell Way, Rebecca Saunders, india Book Distributors, 2040 /

Focus of Course: Employability
{Employability/Entrepreneurship/Skill Developiment)

e-Resource/e-Content URL:
. Vidya-MitraPortaI:http://vidyamilra.inﬂibnet.ac‘in/index.php/search

o  ¢-PG Pathshala :http://epgp.inflibnet.ac.in/ahl.php?csrno=7
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Course 'I-)_esigner:
S. Rajesh Kannan
Asst. Professor
Dept. of BBA, STC

BoS Chairman
S. Rajesh Kannan

Assistant Professor & Head,

Dept. of BBA, STC

Course Qutcomes (COs)
On successful completion of this course the students will be able to:
CO Number Course Qutcome (CO) Statement il
Knowledge Level
CO1 To know the basic concepts of CRM Kl
co2 To understand the CRM process K2
Co3 Acquire knowledge on CRM strategies K2
CO4 Understand the integration of IT in CRM & its implementation K3
Mapping with Program Qutcomes:

COs/POs POl PO2 PO3 PO4 PO5 PSO1 PSO2 PSO3 PSO4 PSO5
CO1 S M ) s S 5 M S S S
CO2 5 S S S M S S S M S
co3 s 5 s s s s s 5 s S
CO4 S s | M| s | M S § | M| M S

S - Strong; L — Low; M — Medium 8'{/ =) ¥ ’—
j




SEMESTER-V

Lecture | Tutorial | Practical .
Course Code | Course Type Course Name Categor Credit
" BV 1w (T) (P)
FINANCIAL
S 5 4
21BBASEBO CE1B SERVICES Concept 60
Preamble:

To enable the students to acquire knowledge of Indian financial system, products and services.

Prerequisite: Basic Financial Concepts.

Syllabus:
Unit Course contentis Hours
I Indian Financial System — Capital & Money market - Recent developments in the capital 12
markets - NBFCs in India.
I Merchant Banking - Functions - Mode of raising capital from Domestic and foreign markets - 12
Raising short term funds — Loan Syndication - SEBI guidefines on merchant banking in India.
m Hire Purchase - Concept - evaluation of Hire Purchase Proposals. Leasing - overview - tax 12
aspects - Lease Accounting - Types of leases - Evaluation of leasing proposals.
v Mutual funds - operations performances, regulation - SEBI guidelines for mutual funds 12
v Other financial services. Venture Capital - Bill Discounting - Factoring - credit rating - 12
Consumer Finance — Securitization -Credit Cards - Depositories - Crowd funding.
Total 60
Text Books:

I. Khan M.Y. Financial services. Mcgraw Hill Education, 2012 Edition.
2. Merchant Banking & Financial Services — Guruswamy

3. H.R.Machraju, “Indian Financial System”. Vikas Publication.

Reference Book(s): P -
|, NaliniPrava Tripathy, Financial Instruments and Services, PHI qup‘DqlhﬂO 38 ,‘ R
/‘ R

2 Thummuluri Siddaiah - Financial Services, Pearson, 2011 Edmmj/ "o
3. Madhu Vij Swati Dhawan, Merchant Banking and Financial ser(rmtes rMC

[
T T
e-Resource/e-Content URL: vk / i
o Vidya-MitraPortal:http://vidyamitra. inflibnet.ac.infindex. php/seach\ /
PG Pathshala :http://epgp.inflibnet.ac.in/ahl php?esrno=7
* ¢ ala :http://epgp.nflibne php \\ 3 0. b/\° 7
4 mu / BoS Chairman

. ,,-»/ S. Rajesh Kannan
Assistant Professor & Head

Department of BBA, STC

Focus of Course: Employability ;"
it H AR

‘\\

Course Designer:

S. Rajesh Kannan
Assistant Professor & Head
Department of BBA, STC

Course Qutcomes (COs)
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On successful completion of this course the students will be able to:

CO Number Course Outcome (CO) Statement ]:::‘::::e:;:o;:::{
Ccol1 Understand the key concept of Indian financial system. K1
Cco2 Acquire knowledge about Merchant Banking & its services. K3
CO3 Understand the nuances of Hire Purchase and Leasing K2
co4 Analyse therole of Mutual Funds in Indian Capital Market K3
CO5 Comprehend various financial services K3
Mapping with Program Outcomes:

COs/POs | PO1 PO2 PO3 | PO4 | PO5 PSOI1 PSO2 ( PSO3 | PSO4 PSO5
col M S M S M S s M S M
CO2 M M S S S M M ) S M
CO3 S M S M S 8 S M S M
CO4 S S M M M S S M M M
CO5 S M S M S S M _ fo=M., M S

S - Strong; L - Low; M - Mediu‘n_;-.f?": RPN
? ~




CORE ELECTIVES-1I

SEMESTER- VI

Course Code | Course Type | Course Name Category Le(c]il)z e Tu:%;'al Przz([:)t)lcal Credit
2IBBAGEAO | CE2A S Concept 60 : -

Marketing
Preamble:
To teach the students about fundamentals of service marketing and the knowledge onservice marking mix elements.
Prerequisite: Basic Marketing Concepts.

Syltabus:
Unit Course contents Hours
Service: Concept — Goods Vs Services — Nature — Types — Characteristics - Role Of Services 12
1 - Classification Of Services — Reason For Growth In Service Sector — Need For Service
Marketing— Service Marketing Management — Marketing Strategy In Service.
Service Marketing Mix: Elements — Service Product — Pricing In Services - Service 12
I Promotion: Promotion Mix For Services. Distribution in Services - Advertising — Sales

Promotion— Personal Selling— Public Relations and Publicity.

Place In Services: Location — Channels of Service Delivery ~ Designing A Distribution

1 System — Direct And Indirect Distribution - Franchising. People In Service: Types Of Service 12
Personnet ~ Physical Evidence: Physical Facilities — Environment — Role of Physical
Evidence.
Service Process: Designing Service Process — Spectrum — Service Design Options — Service 12
v Process Planning - Gap Analysis - Benefits of Service Quality - Service Quality
Management,
v Service Marketing: Travel and tourism Marketing-Health care marketing-Aviation Marketing- 12
Globalization of services-Marketing of financial Servicer-banking-Insurance-Factoring. T
Total 60

Text Book(s): AR tery -3 G
|. Vasanti Venugopal & Ragu (2015). Service Marketing, Himalaya_P/de_isﬁ' A2 New D
F S

Reference Book(s): gos

. Dr.S.Shajahan (2015), Service Marketing, Himalaya Publishing Hl(éu_s;e-,‘l‘ﬁew Delhi.
. Ravishankar (2010), Service Marketing the Indian Perspective, Ex;é.:e] Bgoks, NewJB
. Jha (2014), Service Marketing, HimalayaPublication, NewDelhi. 5 - i o
4. Govind Apte (2004), Service Marketing, 5™ Edition, Oxford Univéts\.ii}g—.PreEs,New Delhi. o / 5 //

W )2
f/ S );

L b —

Focus of Course: Employability N G ““
(Employability/Entrepreneurship/Skitl Development) '\‘\‘\‘\ Ch 0.“__\__.?-.\"/.
e-Resource/e-Content URL: g v

. Vidya—MitraPortal:http://vidyamitra.inﬂibnet.ac.in/index.php/search
e ¢-PG Pathshala :http://epgp.inflibnet.ac.in/ahl.php?csrno=7

BoS Chairman

Course Designer:
S. Rajesh Kannan

Dr. A. Arun,
Assistant Professor & Head Assistant Professor & Head
Department of BBA, STC Department of BBA, STC
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Course Qutcomes (COs)

On successful completion of this course the students will be able to:

Blooms Taxonomy

CO Number Course Outcome (CO) Statement
Knowledge Level
CcO1 Understand the Nature, types, characteristics and role of Services. K1
CcO2 Analyze the Service Marketing and Service Promotion Mix K3
co3 Examine the Location and Channels of Service Delivery K2
CO4 Able to design services process K3
CO5 Apply service marketing in various sectors like Travel and tourism Marketing, K3
Health care marketing and Aviation Marketing.
Mapping with Program Outcomes:

COs/POs | POI1 PO2 PO3 PO4 | POS PSO1 PSO2 PSO3 PSO4 PSO5
COl1 M 5 M S M S S M S M
CcOz2 M M S S S M M S S M
CO3 S M S M S S S M S M
CO4 S S M M Moo === 85 8 M M M
CcOs s | M 5 mobosttl geud M |, M 5

¥

S-— Stronéi.l}_&-l - Low; M — ¥ edium

L =)
L

A
I )




SEMESTER- VI

Course Course Lecture | Tutorial Practical .
Code Type Course Name Category (L) (T (P) Credit
21BBAGEBI| cE2p | Traveland Tourism o o o . ) 4
Management

Preamble;
To equip the students with the necessary knowledge base of travel and tourism market and understand the importance

oftravel and tourism in the development of country’s economy.

Prerequisite; Basic knowledge on Management & Tourism Concepts

Syllabus:

Unit Course contents Hours

I Tourism ~ Definitions and Concepts- Historical development of Tourism Industry — General 12
Tourism Trends-. Types of Tourists: Visitor- Traveller, and Excursionist.

Tourism Products & Attraction- Nature, Characteristics and Components of Tourism
] Industry. Difference between tourism and consumer product- Elements and characteristics of 12

tourism products

Types and Forms of Tourism- Inter—regional and intra—regional tourism- mbound and
m outbound tourism-domestic, international tourism, Forms of Tourism-religious- historical-
social-adventure- health- business- conferences- conventions- incentives- sports and
adventure- senior tourism

12

Tourist Transportation: Air transportation: The airline industry present policies & practices -
Functioning of Indian carriers

Surface Transport: Coach-Bus Tour- Fare Calculation- Transport & Insurance documents-
v All-india Permits 12
Rail Transport: Railway Systems of World - Indian Railways- Types of rail tours in India-
Place-on-Wheels and Royal Orient- Deccan Odyssey- Toy Trains- Indraii Pass.

Water Transport: Cruise ships- ferries- hovercrafts- river and canal boats

v International Tourism Organizations- Origin and functions of WTO- IATA, PATA, ASTAw—.J, w12
UFTAA, and ICAQ, Al YT T R
: . Ty

'-3u' L. Ly ‘\-.
i \\“ig"itx

-
s
b
TEa

‘ jt: \ - : ‘\'-.‘
Text Book(s): ] /

A 7
1. Robert Chrislie Mill, Alastair M.Morrison, 200), The Tourism System: An Introductory "FL”l[-K?f’ﬂzll’Hun; i
Publications, California 2012 s '

Y i el

2 -__\- q; 7

Reference Book(s): N T i

I Bhatia, A K.. - Tourism Development: Principles and Practices, 2012, Sterling Publishers Pyt-Etds; _.gw'-ﬁv

2. Charles R. Goeldner, J. R. Brent Ritchie, Tourism Principles, Practices, Philosophi&%@@ﬁi@ﬁﬁd &
Johan Willey & Sons Inc. New Delhi

3 Chris Coper, Tourism, 2011, Pearsons Education Lid.. Hong Kong.

4. Dr. M. Setvam, Tourism Industry in India, HPH, 8" Edition, 2014

Focus of Course: Skill Development
(Employability/Entrepreneurship/Skitl Development)
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e-Resource/e-Content URL:
. Vidya—MitraPorla]:hrtp://vidyamitra.inﬂibnet.ac.inlindex.php/search

e  e-PG Pathshala :http://epgp.inflibnet.ac.in/ahl.php?csmo=7

Course Designer:
S. Rajesh Kannan
Assistant Professor & Head

Dept. of BBA, STC

BoS Chairman
S. Rajesh Kannan
Assistant Professor & Head
Dept. of BBA, STC

Course Qutcomes (COs)

On successful completion of this course the students will be able to:

Blooms Taxonom
CO Number Course Outcome (CO) Statement Y

Knowledge Level
Cco1 Able to know the basic concepts of tourism and tourist destinations K1
CcO2 To understand the various tourist product and attractions K2
co3 To acquire knowledge on tourist transportation K2
CO4 To discuss the functions of International Tourism QOrganizations K3

Mapping with Program Outcomes:

COs/POs PO1 PO2 PO3 PO4 POS PSO1 PSO2 PSO3 PS04 PSOS
cO S S M 8 S S 5 S s M
cOz s S S S M S S S S
cO3 M S S S S M - -8 S M S
Co4 S M S S M s MO S s S

S - Strong; L. — Low; M —Medium




CORE ELECTIVES-III

SEMESTER - VI

Course Course Lecture Tutorial Practical .
dit
Code Type Course Name | Category (L) (T (P) Credits
21BBAGECO| CE3A — Concept | 50 Hrs - - 4
Management

Preamble: This course aims at facilitating the student to understand the needs of addressing events and demonstrate an
awareness of why events have evolved in human society.

Prerequisite: Basic knowledge Addressing Events.

Syllabus:

Unit Course Contents Hours

Events — Definition, Natures, scope, C's of events, designing, interaction and importance.
I As a marketing tool - various needs addressed by events, focusing and implementing 10
events, advantages and disadvantages of events.

Elements of events - event infrastructure, target audience, organizers, venue, media
1 activities to be carried out. Concept of market in events, segmentation and targeting of the 10
market events.

in Positioning in events and the concept of event property. Events as a product. Methods of]| 10
pricing events, Events and promotion, various functions of management in events.

v Strategic market planning, Development and assessment of market plan. 10
Strategic alternatives arising from environment, competition and defined objectives.

v Pricing objectives, Evaluation of event performance - measuring performance &correcting 10
deviations,

Total 50
Text Book(s):

I Event Management by Swarup K. Goyal - Adhyayan Publisher - 2009 3. Event Management & Public
Relations bySavita Mohan- Enkay Publishing House.

Reference Book(s):
1. Event Marketing Management-Gaur and saggere. V. 2012 Edition,

2. Marketing in the New Era, Panwar. J.S., Sage Publication, 2013.

3 Marketing Management, Analysis, Planning, Implementation and Control, Kotler.P., Prentice Hall, 2015,
4, Event and Entertainment Avrich.Barry, Delhi, Vision Books,{lQ&A:““'-' ohe Sy

T = B4 T eaa o
Focus of Course: Skill Development % & B! == & 2 5,
Course Designer: g TN e \ BoS Chairman
Dr. A.Arun B T “s {\\ S. Rajesh Kannan
Asso Professor & Head - sistint Professor & Head
Dept. of BBA, STC Le o T4 UL o || Dept. of BBA, STC
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Course Qutcomes (COs)

On successful completion of this course the students will be able to:

Blooms Taxanomy

CO Number Course Outcome (CO) Statement
Level
CO1 Understand the needs of addressing events K1
co2 Understanc} demonstrate an awareness of why events haveevolved in K1
human society
CO3 Understand the attribute of Events Kl
COo4 Develop the knowledge about Marketing Events i
Mapping with programme Qutcome
COs/POs PO1 PO2 PO3 PO4 POS | PSO1 | PSO2 | PSO3 | PSO4 | PSOS
c; L s M S L M M L M L
cOo2 M S 5 s S M M M S L
CO3 L M M M M L L M M L
CO4 S S ) M M M L M M L

S -Strong; L —-Low; M —Medium
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SEMESTER - VI

Course Lecture | Tutorial | Practical .
Course Code Course Name Categor Credit
Type Y1 W (1) (P)
TOTAL QUALITY
21BBAGEDO CE 3B C t 60 - - 4
£3 MANAGEMENT | —nceP

Preamble:
To enable the students on concept of quality in production leading to total quality in business management

Prerequisite: Basic Quality Concepts.

Syllabus:

Unit Course contents Hours

Total quality management — concepts — quality management in retrospect — evaluation of
quality approaches — Basic elements of TQM. Accelerating use of TQM - The continuous 12

: improvement process — Intemnational trend in continuous improvement process — Service
quality Vs Product Quality. Total Quality: - Value & Differential advantage.
Pillars of Total quality management — Strategic thinking and planning, the starting peint for
I total quality — Total quality policy and deployment guidelines — Total quality approaches 12
Leadership for TQM. Attitude & involvement of top management. Organizational
implications.

Total quality models — Enablers for total quality — quality responsibilities ~ achieving total
m commitment to quality — Information & customer — Strategic information system — 12
Strategic quality management.

Quality education and training quality process, Quality system — Quality measurement
v system — Quality cost — Quality planning — Quality information feedback - Internal 12
customer conflict — customer retention and problems.

Tools of TQM — Benchmarking process- Quality Function Deployment — FMEA —
v Statistical Process capability & Six sigma — Lean Six sigma — Barriers to TQM
implementation.

12

Total 60

Text Book(s):
1.Joseph and Berk, Total quality management, Excel Books, 1595

Reference Book(s):
1.Bha rat Wakhlu , Total quality 2.Bill Creech FméF”]'Fq’r;Q
3. Mohanty R.Pand Lakhe R.R., TQM in serfoe séct
4. Stephen George , TQM Strategies and Techmques
5. Sundararaju, Total quality Management, Tatg f\/lc

r-._,"'?l

Focus of Course: Employability
{Employability/Entrepreneurship/Skilt Development) J UL ?[!Z!

.‘.. - \.

¢-Resource/e-Content URL:
¢ Vidya-MitraPortal:http: //v1dyam|tra ﬁﬂlb%ﬂﬂlﬁex

e ¢-PG Pathshala :hitp://epgp. |nﬂ:bne,g ac. m?ah.LLh




Course Designer:
$. Rajesh Kannan,

Assistant Professor & Head,

Assistant Professor & Head,

BoS Chairman
S. Rajesh Kannan

Dept. of BBA, STC Dept. of BBA, STC
Course Outcomes (COs)
On successful completion of this course the students will be able to:
CO Number Course Outcome (CO) Statement Blooms Taxonomy
Knowledge Level
COt Remember the key concept of TQM Kl
CcO2 Understand Total Quality Management approaches and Guidelines K3
CO3 Acquire knowledge to Quality Models K2
Cc0o4 Interpret the importance of Quality education and training quality process. K3
CO5 Comprehend promotional strategies how to choose the TQM tool. K3
Mapping with Program Qutcomes:

COs/POs PO1 PO2 pO3 | PO4 | PO3 PSO1 PSO2 PSO3 PSO4 | PSOS
col M S M S M S S M S M
co2 M M S S S M FMo L M
co3 s T m | s | M| S S o 1| IV M

W AR\
CO4 S S M M M| S /"MA'-L:;&{ M
o5 S M S M $ i; s “ ML 7"” , "'N!’ S
S — Strong; L — Low; M\EMJetQum ;\-:;' ! ;"




Non-Major Elective Courses from other Department

SEMESTER IV
Lab : Excel
21BCS3N10 | Communications and | Practical - 3 24 2
Slide Logic
Preamble: Implement MS Office Excel and Power Point Concepts to develop various applications.
Prerequisite: Basic knowledge on application development ideas.
SYLLABUS
Ex. No | Course contents Hours
1 :paration of Electricity Bill using Excel. 2
bate the following worksheet(s) containing an year wise sale figure of five salesmen
in Rs.
Salesman 2015 2016 2017 2018
NIKANDAN D00 D00 D00 D00
YAN D00 D00 D0 D00
LVAM D00 D00 D00 D00
HIT D00 D00 D000 D00
IGESH 00 D00 5000 b00
ply the following Mathematical & Statistical functions:
o loulate the commission for each salesman under the condition :- 2
vtal sales is greater than Rs. 3, 00,000/, then commission is 10% of total sale made
by the salesman.
nerwise, 4% of tolal sale
culate the maximum sale made by each salesman.
culate the maximum sale made in each year.
culate the minimum sale made by each salesman.
Iculate the minimum sale made in each year.
nt the no. of sales persons.
culate the cube of sales made by MANIKANDAN in the year 2015.
3 pate a worksheet to compute mean/median/mode of student percentage. 2
The following are the salaries of fivé éimployees. Create a File-indMS EXCEL
Roll Number | Name SalaryRs. | Part . Otim'e' - Accounts/Arrears
1011 Prabha 10000 500 F—/ 4600
1012 Anitha 14000 600 1700
4 1013 Ravi 18000 - [ 700 i 18;0\(1,5 3
1014 Sanjay 15000 800 1900 -
1015 Madhu 17000 900 1600

Using Conditional Formatting list out employees who\gotﬁ =
a) Less than Rs. 15000 as salary sl

b) More than Rs. 700 as Part time T T
c) Between Rs. 1600 and Rs. 1800 as Arrears. TR e

90




Create a MS-Excel worksheet Display a Pie Chart for following data, Also
calculate total marks and average marks using functions.

Roll Number Mark out of 500
101 432
5 102 300
103 400
104 302
105 455
Generate the following worksheet
Roll No. Marks
2050 67
2051 49
2052 40
2053 74
2054 61
6 2055 57
2056 45
and do the following:
a. Crate chart of the marks.
b. Compute sum of marks using auto sum, auto calculate and sum function.
¢. Compute average of marks.
d. Show pass or fail if marks are above 50 or less than 50
e. Putheader and footer in the spread sheet.
Use Microsoft PowerPoint to create a slideshow entited "About Me" Your
presentation must contain at least five slides, shouid be eye-catching and have a
creative use of visual and audio effects. Your slides should aiso be edited for
correct use of spelling and grammar. You should discuss: .
* Your early life (where you were born, who's in your family; whére you grew up,
which— elementary school(s) you attended, efc’) 2 8 e
4 » The person that you are now (hobbies, your favorite ¢, favorite classes,
sports you're— interested in, what makes you different than other people, etd.)
*» What you had like your future to be {which high schqg! gnd college you wauld
like to graduate— from, your ideal caréer a\fterﬁr' duation, wil you be
married?, have children?, etc.)
8  ppare a power point presentation on Indian Festivals.
e Microsoft PowerPoint to create a slideshow for Input and Output Devices. Your
9 presentation must contain at least five slides, should be eye-catching and have a
creative use of visual and audio effects.
Use Microsoft PowerPoint to create a slideshow entitied "Our College” Your
10 presentation must contain at least five slides, should be eye-catching and have a
creative use of visual and audio effects. Give all information of your college.
1 pate a PowerPoint slide show on “Swatch Bharat Mission” with the contents given

below.

%1




ect a suitable design template and appropriate slide layouts.—

aphics that can enhance your presentation may also be inserted. You can replace—
standard bullet symbols with other graphics.

¢ animation effects to the bullet items.—

d transition and appropriate sound effects.—

L Microsoft PowerPoint to create a slideshow entitied "Resume”. Your presentation

12 must contain at least five slides, should be eye-catching and have a creative use
of visual and audio effects.
Total 27
Reference Book:
1. C.Nellai Kannan, “MS OFFICE”, NELS PUBLICATIONS, Tirunelveli, 2012.

Recommended: MS office Excel and Power Point.
Focus of Course: Employability - \
Course Designer:: Suresh Kumar.R, +J 7| ~—Ms.D.Geetha
Assistant Professor, HOD, Dept. o} Computer Science,

Dept. of Computer Science, STC.

BoS, Chairman.

Course Qutcomes {COs)
On successful completion of this course the students will be able to:
co Blooms Taxonomy
Number Course Outcome (CO) Statement Knowledge Level
cO1 Apply the fundamental concepts of Excel and power point. K3
co2 Make use of various functions and design styles. .o 77w K3
Develop excel worksheet or presentation to :mplemeht formuras arrhk
Co3 K3
chart concepts. S A =
co4 Examine the tools in excel and power pom for develop1 K4
applications . - A
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SEMESTER IV

Lecture Tutorial . .
Practical (P Credit
Course Code Course Name Category L R ractical (P)
Lab: Web Design . i 4 9
19BCSAN20 for Non-Designers Practical 3 2

web designing skills.

Preamble: The Objective of this course is to make the students to design simple web pages and improve their

Berequisite: Basic idea about the web pages.

|

Syllabus:
FE’; Course contents Hours
4 | Createapage having suitable background color, title and text with color. 2
5 Create a HTML document to display your personal information with proper order 9
using alignment and paragraph tags.

3 Design a page that illustrates text formatting tags. 2

4 | Create apage for ordered, unordered and definition list. Vi

5 | Createapage that illustrates the marquee tag.

g | Createapage to embed images into a web page. 3

7 Create apage to create a hyperiink. 2

g | Createapage to create a table. 3

g | Createapage to illustrate the frame tag. )

4q | Create apage to create form. 3

11 Create a page to embed internal CSS in a Web page 2

12 LCreate a page to embed external €SS in a Web page 3

| Total 27

Reference Book:

1. Jennifer Niqderst Robbins -"Learning Web Design: A Beginner's GuiggAe-HHH SS, JavaScript, and. -

Web Graphics’, O'Reilty Media; Fourth edition pras3 Acagp 8 ]
Recommended: Browser Sy éuf G (‘\
Focus of Gourse: Employability/Entrepreneurship ’ ‘ ?X\
Course Designer:. Murugesan.G, T anpe MY E{ eetha
Assistant Professor, _ HOD, De’pt?gf Copnputer Science,
Dept. of Computer Scignce, STC. & o h 7 Bog/ Chairman.
% v ) = - /




Non — Major Elective Courses from BBA department
SEMESTER - 111

Course Course C Na Cateso Lecture | Tutorial | Practical Credit
ourse Name
Code | Type Yl W | ™ | ®
SALES
A 2 - - 2
21BBA3NI0 NME MANAGEMENT Coneept 7
Preamble: To make the students to acquire basic knowledge about the sales management
Prerequisite: Basic Marketing Concepts.
Syllabus:
Unit Course contents Hours GLET L
e-Content
Sales management: Meaning — scope — objectives - evolution of
| sales management - Functions of sales management — setting sales 5 PPT
objectives, policies and strategies.
Organization of the sales departments - Geographic, Product wise, Market
Il | based. Sales Planning - Market analysis & Sales forecasting - Methods of 6 PPT
forecasting sales.
Personal selling — nature — scope — merits — personal selling
i1 | process - Qualities of sales personnel — changing patterns in 5 PPT
personal selling.
Sales force management: Importance of the sales force and its
w7 management - Functions of Sales Manager. Recruitment & 6 PPT
selection - training and development - motivation, incentive
schemes & compensation — performasce appraisal.
Controlling the sales efforts - Sales territory. - Consideratigg;ﬁfﬁ]T@b:ation :
y | of sales territory - Sales Quota - Objectives, principles” ofisales_ juotd; 5 PPT
administration of sales quota, uses of sales quota. Salés & cost analysis -
Uses & Methods. _ p—— )
A Total 27
4
Text Book(s):
1. Bolen J.H. Advertising
Reference Book(s):
1. Sontakk C.N. Advertising and Sales Management -
2. Davar S.K. Salesmanship and advertising _
Focus of Course: Employability
(Employability/Entrepreneurship/Skill Development)
e-Resource/e-Content URL:
* 'dya-MitraPortal:http://vidyamitra.inﬂibnct.ac.in/index.php/search
. G Pathshala :hitp://epgp.inflibnet.ac.in/ahl.php?csrno=7 éz
Coutyge Designer 0S Chairman
S.Rajesh Kannan S.Rajesh Kannan
Assistant Professor & Head Assistant Professor & Head
| Department of BBA, STC Department of BBA, STC
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E)urse Outcomes (COs)
On successful completion of this course the students will be able to:
Blooms Taxonomy
CO Number Course Outcome (CO) Statement
Knowledge Level
CO1 Remember the key concept of sales management K1
CO2 Understand the methods of sales forecasting K3
CO3 Acquire the knowledge to increase personal selling K2
CO4 Interpret the importance of Sales force management K3
L COs5 Comprehend to administer the sales quota K3
Mapping with Program Outcomes:

COs/POs PO1 PO2 | PO3 | PO4 | POS PSO1 | PSO2 | PSO3 PSO4 | PSO5
CoOl M S M S M S M M S M
Cco2 M S S h M M S S S
CO3 ) M S M S S S M M M
CO4 S S M s M M S S_.I M S
COs s /M | s | m | s S MS1 M S

7]

- Strong: L - Low; M - Medium iont e b

g3




SEMESTER - IV

Course Course Lecture | Tutorial | Practical
Course Name Catego Credit
Code | Type oY W | m ®)
ADVERTISING
21BBA4N10 | NME 2 MANAGEMENT Concept 27 - - 2

Preambie: To enable the students to acquirc knowledge of advertising.

Prerequisite: Basic Marketing Concepts.

Syllabus:

Unit Course contents Hours A T
e-Content
Advertising: Meaning, Features, Functions - Setting of Advertising
| o - . 5 PPT
objectives - forms of advertising media.
1 Advertising Media: Media Types & its Evolution, Factors Affecting 6 PPT
Media Choice. Advertising agencies
m Advertisement Campaign: steps in campaign planning - Social effects of 5 PPT
advertising. Advertising Budget
Advertising Appeals - Advertising & the Indian Economy: Role of
IV | Advertising in the Indian economy, Impact of advertising on the Indian 6 PPT
Economy.
Internet Advertising- Meaning, Components, Advantages, Limitations,
A% .. . 5 PPT
Types of Internet Advertising Unit.
Total 27

Text Book(s):
1. Bolen J.H. Advertising

Reference Book(s):

1. Sontakk C.N. Advertising and Sales Management
2. Davar S.K. Salesmanship and advertising

3. Baranikumar, Advertising and Sales Promotion.

Focus of Course: Employability
(Employability/Entrepreneurship/Skill Development)

e-Resource/e-Content URL: +
¢ Vidya-MitraPortal:http://vidyamitra.inflibnet.ac.in/index.php/search ‘

e e-PG Pathshala :http://epgp.inflibnet.ac.in/ahl.php?csrno=7

Course Designer

S.Rajesh Kannan

Assistant Professor
Department of BBA, STC Department of BBA, STC

Course Outcomes (COs)

On successful completion of this course the students will be able to:

Blooms Taxonomy

CO) St t
CO Number Course Outcome (CO) Statemen Knowledge Level
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SEMESTER - lil

SIgUIUEL HHOP

suf wulmd SeNEEILBEBEH!.

Course Course Cateqor Lecture Tutorial Practical Credit
Code Name gory (L (T) P)
SITAM3N10 | Basic Tamil | BaSC Tami| 27 : i 2
Paper |
Preamble: sfpGuwmfamul SHBpHid GEwiEs S sipHBHIbHEeTe  Fmu, sl LT, SWID
Ge0dh-ALmBEmeT  SIREPSID Qeug, Oumfepu  UfibE QETENEUSHEGW, DD SPEHINSDEGLD

Prerequisite:

HBUGHS!

o lenpulen

o ZAPGwmP  BHET

b GETeSH UTLSSHILID SIEMIDSSBUIULHETeNHI.

BUGUF, 6T11RSH uiipd  oeflsstuBGBnE-

5 UpGuond &b DremaTEEHGS SO S HBIHHETET ST (PSHMD

e FOp wHsalle LeTHLTHEMET anfun GEIHE LA SEI_LID  SienoaSUUL oSl

Course Outcomes (COs)

On successful completion of this course the students will be able to:

_ : Blooms
Taxonomy
CO Number | Course Outcome (CO) Statement Knowledge
Level
cOo1 SO STUDSHHIBHWET SIEHL_UWITETUILBH SIS0 KA1
. T | sifipsQanhme. UTHEILL  DIEHDLIL].  SHQLILIEDL @eubsall Lt
CcO2 ENE: ANl Tall s o_Gu]enelgHEHe0. K2
co3 HENH. LITLGOEEE (5 & SIS HEV K3
Mapping the Programme Qutcomes .
COs/POs | PO1 | PO2 | PO3 PO4 | PO5 | PSO1 | PSO2 PSO3 | PSO4 | PSOS
CO1 M M M S M
CO2 S S M S M
CO3 S S M M S
S- Strong; L- Low; M-Medium
/—"";:::2?‘-:‘—1“:
,/;/\ . }‘.Lé’ v i T
7 El’”ﬁ“‘\"(\
."/ “—."-_‘% -“\__(lj;' \,
STy




e-Resources/

Unit | Course contents Hours
e-Content
el YouTube
: SO epshEIBEsT Sfwsd - 2 ulir, G, o Videos
o _ultQow, SRUSW, @y, &
Cpgsd Geumun(,
o : N . PPT
sIRSSILWIBE wBpne o Fefiy
YouTube
S i
Videos
4 gSlensor. LD, 616, @LLID, HBI6vD 06 2
PPT
YouTube
Videos
y | eeett 04
&
Boinghospaie. IfGOHWaIS, GLNmSHSS
PPT
YouTube
Sieog 1V
Videos
vV Lt dola 0. sllsnenFOFTED 6B EST 05 &
PPT
YouTube
g V
06 Videos
V | eililysemens Qonesih &g (SIS0, surgliLl
Ui aiids g0 &
PPT
Total 27

Reference Book(s): unitemen  [BI6L&SN

LUEh&F SIS D

(psmeneull. Gienl HbhHErEeH
Begrgl sol gt LLeiGHaen,
24-135 SHLHD, - SIGeREL,

BTGB QS5 .
A e |

a9




2. BELEY GO

3. Ulflsv Heunflsiill e1ps Cus -
B!

4. @eiw SO ulBd BT -
LSSSWD -3

5500 @evdahil eugsomm

Qi sisnen — 28, UGl - 2006.

(Wememeun. &H. Gleusite WwensL
eflgowir  ugliusD

20, @greg 6yl

Bamemey — 1, LU LY - 2006.

BEVGUTEDT  (psmemerit Gasim. GlLfiulsss ewm 651
WSHSOID uhlusLd,

9 g1 BusHidlsvsvett &meve,

BRENS HEVGUAT, GlgFasne — 61,

Ll -2006

Car.FhbaiyGeosmm

sigmeo®  uleflagTed Temraul. sSVIGLL,
OFcitemen - 02,

ugi — 2008.

(Lp. GUTHTTTF 60

FralBUl DBl GQeuefui®, Lgislsued.
wpusioy - 2012

Focus of Course: &10lp si(psausseisn sufl sugsudhenduid ameaEw SIDWLUMUILD OTEmIeUTE6TT

SifibhG @arsienl LwsTLGEDEI.

Course Designer: Dr. G.Malarvizhi

Associate Professor. Dept. of Tamil. STC

o

BoS Chairman

O
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SEMESTER - IV

Course Course Cateqor Lecture Tutorial Practical Credit
Code Name gory (L) () (P)
Basic
21TAM4N30 [ Basic Tamil Tamil 27 - - 2
Paper ||

Preamble: swiumigs slps

SeuaElWmEmeT 2_amihs CETTUSBEGL UWTLIGSEIBE.

Gemhmeemen  onfbg OCamelasn@Gn sSpTseis  ussuTE,

Prerequisite:

e sublpGomnd sebors  Updwrnfl sbm  wrenaTsensdss SO auwpdnsbsels fiweasHens

FBUBGHEID Bhrddlsd LTS LD DiemedslulHereng).

o Hlp whHesled umILTBGHMET SIBUWID BHISS LUTLSSILID DIDDSSLLIGETsNE.

o Uenpulsniil Gus, eps LB owissiLBABE.

Course Outcomes (COs)

On successful completion of this course the students will be able to:

Blooms
CO Number | Course Outcome {CO) Statement Taxonomy
Knowledge
Level
QanmeLIThEhESTen TSRS GBHS HHHSIMTHEHD.
CO1 K1
sflpirsaien Usium_genss GeustiLLBHEND ellipmdbaei GHnlHag
Cco2 1B HGHIEN] HE 6. K2
UHSlEnWILILISHE TIHHIGHED, HEMEULILIEMeNE ETHHEH MBS LD
Co3 sllsnédba&), SIIPEID SIMENWEHUS  SUSTITHE:60 K3
Mapping the Programme Qutcomes
COs/POs | PO1 { PO2 | PO3 | PO4 | POS | PSOI1 | PSO2 | PSO3 | PSO4 | PSOS
CO1 M M S S M
CcO2 S S M S S
CO3 M M S M M
Lol *
‘\\ t;“).'b\ T
\‘\\ e ’\..




S- Strong; L- Low; M-Medium

e-Resources/

Unit | Course contents Hours e-Content
o0 | YouTube
I QanmOLINmsT eflenssd - WeVTHsT, HTUISET, HEDEUBE, LILPMRIG6IT 05 Videos
2_L60 2 _mILLHaT. & PPT
YouTube
Sieo |
It @ 04 Videos
aUTHEISHS0 SIEHLDS 50
WSOV DIDOHE e1(0HIH & PPT
Sieug YouTube
. ST NPrdasit - QLITEISS, WQUOLBSS, SiiThema &b, 0 VA
MSULFID, LmiGsi 2 GHslw. & PPT
YouTube
Sieng [V
v 06 Videos
uBBlePWIliLgsH gt GLImmeT DindlHe0
. & PPT
SIVG Y YouTube
HEDEVILBDETE CBTHHE  LOTERISUTHEMET 61(1DH M6USHHED. 06 Videos
v . . .
FSHHTHIEND, GuIaSland, 8 PPT
@uibens, wellgd, Seba,
BeustinaienLo.
Total 27
Reference Book(s): urifemey  [Emeveen
I. @evdsdiuy sugeorm - Gamo.Geneura
LoeTfleuTF BT LSS
8-7 FImisT Giban
urfl (pement
Cleratiament - 8
S4BbLUBIIL - 2007
2. LEFSWNT  Sellen g el - Umghir L S
///,’\‘..t 'i-ld; :
2 Q’q/ ! .
;/ = /' e ¢ !
\02- l':, V:_:L{ -'\.. !:
;:i . [ 14
. :
WoR ;
Y
N BN e
N4 o T
AN -




3. GureIBBLBETHEeT

4. BICBUUD @uish e

5. @elw gutp uwlndmprsn
LSS -3

i @ia Lef@saenerd
100, Gupenmsty urudh Grm
WEH@® §.82.19. 66T

Qg sisns - 35

13-gyb Lgi -2011

- &elebT  QFHHUIDFCF e

&P UeliBaaan ameaysr.
loan@eiT Clgh
susitenoimr H@LI_en_, GlFsgiensa -21
(WPSmuUSHL - 2014,

- LT&LT &.F565 80160

wenfleum g ugiiusd
31, Frist G,

ol (enem

Qgssisnen -108

(WPSHBUSIUL| - 1983,

- Camm.analrBsusi

Siswee(h  LUlsfiagirerd TenyGeu’ UG
Gl etiement - 02.
L&y - 2008.

ST (HeTenen.

uenuN_Bohampiest  ubBiw  Qeuigleeh

Focus of Course: spsLsthaeils  Guisbusamemyw, S  Besdus Iy b

SIUUCBeitenen.  SLBeNg  elpHsuSDere  Lufbdsen

“Course Designer: Dr. R.BABY

Associate Professor, Dept. of Tamii, STC

L

BoS Chairman







Autonomous Examination System and Regulations
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Distribution of marks for Continuous Internal Assessment (CIA)

and End Semester Examinations (ESE) (UG & PG - Theory)
Marks for Components for C1A
s. Course Max e Test
No LS CIlA s Cl Model Assg. | Seminar| Attd.| SBC Total
E LSS A Exam
1 [For PG | |For
11 Only] uG
Only]j
Theory (Value
1 BasedCourse) 50 50 S 10 10 25 - - s _ 50
UG)
2 Theory (IDC - PG) 50 50 - 15 15 20 - - - . 50
Theory
3 (Allied/Skill 75 30 45 3 3 9 3 - 5 s# 30
bascd/Elective)
(UG)
Theory (UG & PG)
4 (Corc/Elective/Allie 100 50 50 7.5 7.5 15 5 5 5 10* 50
d) @
Note:
. IDC - Inter Departmental Course
. # - | Skill based task
. * _ 2 Skill based tasks [Only For UG]
. @ - 3 Skill based tasks [Only For PG]
Distribution of marks for Continuous Internal Assessment (CIA)

and End Semester Examinations (ESE) (UG & PG - Practical)

Marks for Components for
sS. Max CIA
No Course Mark CI Ci Model Lab
ode a
arks | c1 | ES Observation { SBC | Tota
A E o A-— et Exam Perf.
B LT 1 1 N T
| Practical so |25 | 25 o s |3 Nab| 25 2.5 se | 25
(Allied/Elective/Core) 5 T \\’-_-.-, b -
Practical Vo
2 75 30 |45 3T M 9 s 5 54 30
{SBC/Elective/Core) i ki !
Practical R ¥,
P e L e /-,/
3 (Core/Elective/Aliied 100 50 ‘-?._()"T:;-,\'LS‘OJ ZS‘ ~2.\'\)1.5/ 5 5 10* 50
L s .
/SBC) Sl g e LA

—— e
Tt T e



Note:

SBC - Skill Based Course

o # - 1 Skill based task
- 2 Skill based tasks

Distribution ofmarks for Continuous Internal Assessment

(CIA) and End Semester Examinations (ESE) (UG & PG - Project

and Internship)

Marks for CIA ESE
S. Max Model
Course Report . Viva
Neo . Marks [ CIA| ESE| Review | | Review II viva | Evaluation
sub voce
voce
Project /
1 Summer 50 - 50 - - - - 30 20
Internship
2 Project 100 50 50 15 15 10 10 30 20
Summer
3 100 50 50 25 25 - - 30 20
Internship
4 Project 200 100 | 100 30 30 20 20 60 40
Summer
5 100 - 100 - - - - 60 40
[nternship

Distribution of marks for Continuousinternal Assessment (CIA) an_cl.fjl‘m'.l,~

S terE t ESE) (PG Psychology & S IWkltéE F k
emesterExaminations ( ) ( sychology ocia or n rng |p and- Iglcf“w\r )

Marks for CIA - N \ .ESE
i . = . it
S. Max -~ Prof¢isional = ¢
Papers Work | Reporé/ oL | Viva
No Marks | CIA{ ESE| Atten. i iKnowledge, , b Evaluation,
diary | Record | 3 & I .l voce
/1C
_Initiatives
“jviva voee ~| - i
PG Internship )
for Psychology/ B it e :
1 100 50 50 10 10 10 =30 30 20
Field work for ; i
Social work
IC — Individual Conference
Note:

The new regulations introduced by the Bharathiar University are applicable to CIA, ESE and the

Question Paper pattern only. But the regulations already in vogue are applicable without any change to

all other areas like course credits, hours of teaching etc., for the students admitted from the academic

year 2021

-~ 2022 and onwards.




THE QUESTION PAPER PATTERN

UG: CYCLE TEST -1 & I
[FOR 2 UNITS - 2 HOURS - 50 MARKS)

[FOR CORE/ELECTIVE/ALLIED/SKILL BASED

COURSES]

SECTION A
[05 MULTIPLE CHOICE QUESTIONS)
[ALL 5 FROM K1 LEVEL]:

SECTION B
[250 WORDS — OPEN CHOICE TYPE - 3 OUT OF 5
QUESTIONS][2 QUESTIONS FROM K1 LEVEL]

[2 QUESTIONS FROM K2 LEVEL]

[1 QUESTION FROM K3 LEVEL]:

SECTION C
[500 WORDS - EITHER OR TYPE -3 QUESTIONS]

[ALL 3 ARE FROM K1,K2 & K3 LEVEL RESPECTIVELY]:

TOTAL:

UG: MODEL & END SEMESTER EXAMINATION
[FOR CORE/ELECTIVE/ ALLIED COURSES]

[FOR 5 UNITS - 3 HOURS - 100 MARKS]

SECTION A i
[10 MULTIPLE. CHO[CE QUEST[ONS]

[ALL 10 FROM K1 LEVEL]: (-1

SECTION B S NI NG
[250 WORDS — OPEN CHOICE TYPE — sou -

QUESTIONS][2 QUESTIONS FROM K1 LEVEF]
[3 QUESTIONS FROM K2 LEVEL] = S8 2021
[2 QUESTIONS FROM K3 LEVEL]: |,

SECTION C
[500 WORDS — EITHER OR TYPE - 5 \ %, -
QUESTIONS][2 QUESTIONS FROM K | LEWEE™ s
[2 QUESTIONS FROM K2 LEVEL]
[1 QUESTION FROM K3 LEVELY;

TOTAL:

05x01= 05 MARKS

03 x 05 =15 MARKS

03 x10 = 30 MARKS

50 MARKS

10x01= 10 MARKS

x 06 = 30 MARKS

05 x 12 =60 MARKS

100 MARKS



ECTION B

SECTION C

UG: MODEL & END SEMESTER
EXAMINATION [FOR SKILL BASED
COURSES / ALLIED & NME]

[FOR 5 UNITS — 3 HOURS — 75 MARKS]

SECTION A
[10 MULTIPLE CHOICE QUESTIONS]
[ALL 10 FROM K1 LEVEL]:

SECTION B

[250 WORDS — OPEN CHOICE TYPE - 5 OUT OF 7
QUESTIONS][2 QUESTIONS FROM K1 LEVEL]

[3 QUESTIONS FROM K2 LEVEL]

[2 QUESTIONS FROM K3 LEVEL]:

SECTION C

{500 WORDS - EITHER OR TYPE -5
QUESTIONS][2 QUESTIONS FROM K1 LEVEL]
[2 QUESTIONS FROM K2 LEVEL]

I QUESTION FROM K3 LEVEL]:

TOTAL:

PG: CYCLE TEST -1 & II

FOR 2 UNITS - 2 HOURS - 50 MARKS}
{FOR CORE/ELECTIVE/ALLIED / INTERDEPARTMENT

JECTION A

{05 MULTIPLE CHOICE QUESTIONS]
[ALL 5 FROM K1 LEVEL]:

[250 WORDS - OPEN CHOICE TYPE - 3 OUT OF 5
QUESTIONS][1 QUESTION FROM K1 LEVEL]

[2 QUESTIONS FROM K2

LEVEL][I QUESTION FROM

K3 LEVEL)

[ QUESTION FROM K4 LEVEL):

[500 WORDS - EITHER OR TYPE -3 QUESTIONS]

[ALL 3 ARE FROM K2,K3&K4 LEVEL RESPECTIVELY]:

TOTAL:

10x01= 10 MARKS
05 x 05 =25 MARKS

05 x 08 = 40 MARKS

75 MARKS

~

&URSES]

05x01= 05 MARKS -
5
03 x 05 = 15 MARKS

03 x10 =30 MARKS

50 MARKS

i YR



PG: MODEL & END SEMESTER
EXAMINATION[FOR 5 UNITS - 3 HOURS
100 MARKS)]

[FOR CORE/ELECTIVE/ALLIED
COURSES]

SECTION A
[10 MULTIPLE CHOICE QUESTIONS]
[ALL 10 FROM KI LEVEL]:

SECTION B

[250 WORDS — OPEN CHOICE TYPE - 5 OUT OF 7
QUESTIONS][2 QUESTIONS FROM K1 LEVEL]

[2 QUESTIONS FROM K2

LEVEL][2 QUESTIONS FROM

K3 LEVEL]

[1 QUESTION FROM K4 LEVEL}:

SECTION C

[500 WORDS — EITHER OR TYPE - 5
QUESTIONS][2 QUESTIONS FROM K2 LEVEL]}

[2 QUESTIONS FROM K3 LEVEL]

[ QUESTION COMPULSORY FROM K4 LEVEL]:

TOTAL:

10x01= 10 MARKS

- ~5:%06 = 30 MARKS

.
____



24 SKILL BASED TASKS FOR THEORY / PRACTICAL COURSES:
o FLOWCHARTS

s MINIATURES
» DEMONSTRATION

» SNAPTALK

 VIVA VOCE

o CLASS PRESENTATION [ORAL/POSTER]
s BUSINESS PLAN

¢ GROUP DISCUSSION

¢ SIMULATION EXERCISE

s CASESTUDY

« GAMES

* PUZZLES

« MODELS

* PAPER PRESENTATION

s ARTICLE REVIEW

o DEBATE

¢ SEMINAR

» REPORTS

e PORTFOLIOS

» QUESTIONNAIRE

s PUBLICATION

o SURVEY s « ity
e MINI PROJECT [INDIVIDUAL / GROUP]

o USP COMPONENT [UNIQUE TO THE COURSE]:




Controller of Examinations For Implementation

PA for that particular course will not be calculated. The CGPA willbe calculated for those candidates who
have no arrears al all. The ranking also will be done for those{candidates without arrears only.
1. The improvement marks will not be taken for calculating the rank. In the case of courses which lead to extra credits also, they will

neither be considered essential for passing the degree nor will be included for computing ranking, GPA, CGPA elc.
2. The grading will be awarded for the total marks of each course.
Fees shall be paid for all arrears courses compuisorily.
4. There is provision for re-totaling and revaluation for UG and PG Programmes on payment of prescribed fees.

.OJ

7. Grade system for extra credit courses

S.Ne Marks Grade
1 90-100 O - Qutstanding
2 75-89 D - Distinction
3 70-74 A - Very Good
4 60 -69 B - Good
5 50 - 59 C - Average
6 Less than 50 R - Reappear

8. Classification of Successful Candidates [Course-wise]

e iy GRADE POINTS GRADE DESCRIPTION
90 - 100 9.0-10.0 0 OUTSTANDING
80 -89 80-89 D+ EXCELLENT
75-79 75-79 D DISTINCTION
70-74 70-74 Av [ VERY GOOD
60 - 69 6.0-69 A ach 4 Ty, GOOD
50 - 59 5.0-5.9 A B e~ ANERAGE
40-49 # 40-49 0T M. DRATSRACTORY
00- 39 0.0 | /v’ RE-ARPEAR
ABSENT 0.0 ] 3 u JOL 7280 ;\BSENT

applicable for UG programs ‘;‘
Individual Courses
= Credits earned for course “i” in any semester % N \
G Grade Point obtained for course “I" in any semeste‘\.__ ré
'n' refers to the semester in which such courses were credxted
GRADE POINT AVERAGE [GPA] = ICiGi
2Ci

Sum of the multiplication of grade points by the credits of the courses

Sum of the credits of the courses in a semester



Classification of Successful Candidates (Qverali):

CGPA GRADE CLASSIFICATION OF FINAL RESULT
9510100 O+ _
9.0 and above but below 9.5 0O First Class - Exemplary
8.5 and above but below 9.0 D++
8.0 and above but below 8.5 D+ First Class with Distinction *
7.5 and above but below 8.0 D
7.0 and above but below 7.5 A+t
6.5 and above but below 7.0 A+ First Class
6.0 and above but below 6.5 A
5.5 and above but below 6.0 B+
5.0 and above but below 5.5 B Second Class
4.5 and above but below 5.0 C+# Third Class
4.0 and above but below 4.5 C#
0.0 and above but below 4.0 U Re-appear

% The candidates who have passed in the first appearance and within the prescribed semester of the Programme {Major,
Allied, Inter Deparimental and Elective Course alone) are eligible. “#” Only applicable to U.G. Programme
InZLiCniGm
CUMULATIVE GRADE POINT AVERAGE [CGPA] = -----v-----=-
InZLiCn,
Sum of the multiplication of grade points by the credits of entire program
Sum of the Courses of entire Program 3
In order to get through the examination, each student has to eam the minimum marks prescribed in theinterrmal {wherever
applicable) and external examinations in each of the theory course, practical course and project viva. ' Rt
Reappearance L 5 .
The students having arrears shall appear in the subsequent semester (external) faminations com 5. The céndidal'e‘s may

be allowed to write the examination in the same syllabus for 3 years only. Thereai‘ter,,j'i g candidates shall be permitted {0 write the
examination in the revised / current syllabus depending on various administrative factors. There iSli no.f2sexamination for intethbI / -
Criteria for Ranking of Students: B
1. Marks secured in Core, Elective and Inter Disciplinary Course (Part lll) courses: will be considered for PG Programs and

marks secured in Core, Elective, Inter Departmental and Allied Courses (Part-Ill) will be. censideted‘ for UG programs, for

ranking of students. i & LT sy '
2 Candidate must have passed all courses prescribed chosen { opled in the first attempt itself s e
3. improvement marks will not be considered for ranking but will be considered for classification.
External Examination Grievances Commitiee:
Those students who have grievances in connection with examinations may represent their grievances, in writing, to the
chairman of examination grievance committee in the prescribed Performa. The Principal will be chairman of this committee.




Classification of Successful Candidates {Overall):

CGPA GRADE CLASSIFICATION OF FINAL RESULT
9510 10.0 O+ )
First Class - Exemplary *

9.0 and above but below 9.5 O
8.5 and above but below 9.0 D++
8.0 and above but below 8.5 D+ First Class with Distinction *
7.5 and above but below 8.0 D
7.0 and above but below 7.5 A+t
6.5 and above but below 7.0 A+ First Class
6.0 and above but below 6.5 A
5.5 and above but below 6.0 B+

Second Class
5.0 and above but below 5.5 B
4.5 and above but below 5.0 C+# Third Class
4.0 and above but below 4.5 C#
0.0 and above but beiow 4.0 U Re-appear

“The candidates who have passed in the first appearance and within the prescribed semester of the Programme (Major,
Allied, Inter Deparimental and Elective Course alone) are eligible. “#” Only applicable to U.G. Programme
InLiCniGn
CUMULATIVE GRADE POINT AVERAGE {CGPA] = ------rommm=-
in i-. Cn;
Sum of the multiplication of grade points by the credits of entire program
OO A e e
Sum of the Courses of entire Program
In order to get through the examination, each student has to earn the minimum marks prescribed in the internal {wherever

applicable} and external examinations in each of the theory course, practical course and project viva,

Reappearance
The students having amears shall appear in the subsequent semester (exlerggl_),gxajninalions compulsorily. The candidates may
0 0 e T i S . o
be allowed to wrile the examination in the same syllabus for 3 years only. Therdatter; the ca tes shall be permitied to write the
. . I : R sy AL d g ; )
examination in the revised / current syllabus depending on various admmlslrauve}{aory;.-_ The e*e?am{np for internals.
Criteria for Ranking of Students: g g A3 ¢,
1. Marks secured in Core, Elective and Inter Disciplinary Course (Pé:p(/ iy co e ﬁge d for PG Programs and

marks secured in Core, Elective, Inter Deparimental and Alﬁed Ceurses (Part.-IH) will be consfderad for UG programs, for
ranking of students. I it 200
2 Candidate must have passed all courses prescribed chosen /‘opted \n the first attempt itself. /[
3. Improvement marks will not be considered for ranking but will be ca&%red for classification/ ,
External Examination Grievances Committee: e SN e t
Those students who have grievances in connection with examinaﬁb@?hgg,‘rgg. S vances, in writing, to the
chairman of examination grievance committee in the prescribed Performa. T%hﬁ'rjf_ic'_i"_p:’,/ airman of this committee.




SREE SARASWATHI THYAGARAJA COLLEGE (AUTONOMOUS)
THIPPAMPATT!, POLLACHI - 642 107

Student Grievance Form
(Forms Available at Utility Stores)

Date:
Place:
From
Register NO . s e e
BBITIR .o iseanrrrrersssrsrnaanrr g sssssanssssssssiinnnnnnnazay
(1 [ Lo TR
Sree Saraswathi Thyagaraja College,
Pollachi - 642 107
To
The Principal / Examination-in-charge,
Sree Saraswathi Thyagaraja College,
Pollachi - 642 107
Through: 1. Head of the Depariment,
Department of ....
Sree Saraswathi Th-,ragara]a Cu!lege
Pollachi - 642 107
2. Dean of the Depariment
FAtUIy OF ... vt ctisibisti i tatcaiss ;
Sree Saraswathi Thyagaraja College,
Pollachi - 642 107
Respected Sir { Madam,
oY+ OO OO O OO PSR PR OIS SRS - reg.

NATURE OF GRIEVANCE

Yours Truly,

Signature

Forwarded by:

1. PC f HOD with comments / recommendation
2. Dean with comments / recommendation

3. Signature and Directions of the Principal

4. Controller of Examinations




